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The  News  American  is  one  of  the  best  single-paper 
buys  you  can  make. 

It  covers  the  Baltimore  City  Zone  better  than 
any  other  daily  newspaper.  And  better  than 
many  other  top  dailies  cover  other  major  markets. 
And,  the  Sunday  News  American  reaches  51 .1 
percent  of  all  households  in  the  same  area. 

The  Baltimore  City  Zone  is  the  most  compact 
of  the  top  dozen  markets  across  the  country. 

It  includes  all  heavily  populated  areas  of  the 
surrounding  counties  and  accounts  for  over 
90  percent  of  the  retail  dollars  spent  in 
metropolitan  Baltimore. 

To  cover  it,  you  need  The  News  American. 

More  people  read  The  News  American  than 
any  other  Baltimore  daily  newspaper. 


Source:  ABC  Publishers 
Blue  Book,  March  1968, 
"1968  Estimated  Occu¬ 
pied  Housing  Units” 
Represented  nation¬ 
ally  by  Key  Market 
Advertising 
Representatives, 

Inc. 
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The 
Knigrht 
is  young... 


And  growing.  Young  in  editorial 
vigor  and  aggressiveness.  Growing 
in  production  and  distribution 
facilities. 

Knight  newspapers  have  the 
confidence  of  youth,  too— in  them¬ 
selves  and  in  the  future.  Witness  our 
recently  announced  multimillion 
dollar  expansion  program.  It  in¬ 
cludes  improved  facilities  for  every 


newspaper  in  the  Knight  group  and 
entirely  new  plants  in  two  cities: 
Charlotte,  North  Carolina  and 
Tallahassee,  Florida. 

Knight  newspapers  are  indeed 
committed  and  dedicated:  to  our 
readers,  our  communities,  and  to 
the  future  of  our  newspapers.  That’s 
the  only  success  formula  we 
understand. 


Knight  Newspapers  Incorporated 

Akron  Beacon  Journal— Charlotte  News— Charlotte  Observer— Detroit  Free  Press 
Macon  News— Macon  Telegraph— Miami  Herald— Tallahassee  Democrat 


Rockford,  Illinois 


Members  of  the  Gannett  Group 


EDITOR  &  PUBLISHER  CALENDAR 


APRIL 

10 — Virginia  Associated  Press  Newspaper  Members  Seminar.  John  Miirshall 
Hotel.  Richmond. 

10-12 — Iowa  Press  Association.  Hotel  Fort  Des  Moines,  Des  Moine',. 

10-12 — Nebraska  Press  Association.  Lincoln  Hotel,  Lincoln. 

10- 12 — North  Dakota  Press  Association.  Ray  Hotel,  Dickinson. 

11- 12 — Tennessee  Press  Association  Advertising  Conference.  Holiday  Hills 
Motel,  Crossville,  Tenn. 

11-12 — Old  Dominion  Advertising  Conference.  Airlie  Foundation,  War- 
renton,  Va. 

11-12 — Hoosier  State  Press  Association.  Mariott  Inn,  Indianapolis. 

11-12 — Sigma  Delta  Chi  (Region  4).  Ohio  University,  Athens,  O. 

11-12 — Sigma  Delta  Chi  (Region  5).  Illinois  University,  DeKalb,  III. 

11-12 — Sigma  Delta  Chi  (Region  9).  Salt  Lake  City,  Utah. 

13 — Texas  Circulation  Managers  Association  (Southeast).  Emerald  Cove 
Hotel,  Corpus  Christi. 

13-15— Northern  States  Circulation  Managers.  St.  Paul,  Minn. 

13-18 — National  Association  of  Newspaper  Purchasing  Executives.  Mark 
Hopkins  Hotel,  San  Francisco. 

13-25— -Seminar  for  classified  advertising  managers,  American  Press  Insti¬ 
tute.  Columbia  University,  New  York. 

13-15— Inter-State  Circulation  Managers  Association.  Statler  Hilton  Hotel, 
Baltimore. 

15 — Canadian  Press.  Royal  York  Hotel.  Toronto. 

15- 18 — American  Society  of  Newspaper  Editors.  Shoreham  Hotel,  Wash¬ 
ington. 

16 -  Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel, 
Toronto. 

17- 19 — PNPA-Interstate  Advertising  Managers  Association.  Seven  Springs 
Mountain  Resort,  Champion,  Pa. 

17-18— Lou  isiana  Press  Association.  Monteleone  Hotel,  New  Orleans. 

17- 19 — Kansas  Press  Association.  Statler  Hilton  Hotel,  Saline. 

18- 19 — New  York  Press  Association  offset  printing  conference.  Rochester 
Institute  of  Technology,  Rochester,  N.Y. 

18-19 — Certified  Audit  of  Circulations  Inc.  Kenwood  Country  Club, 
Bethesda,  Md. 

18-19 — Sigma  Delta  Chi  (Region  7).  Kansas  City,  Mo. 

18- 20 — Sigma  Delta  Chi  (Region  11).  Sacramento,  Calif. 

19 —  Sigma  Delta  Chi  (Region  10).  Seattle,  Wash. 

19-20 — Wisconsin  AP  Sports  Writers  Association.  Holiday  Inn,  Wausau. 

19— 1  owa  Associated  Press  Telegraph  Editors  Association  Des  Moines. 

20 —  Texas  Circulation  Managers  Association  (Northeast).  Worth  Hotel, 
Fort  Worth. 

21—  Associated  Press  Annual  Meeting.  Waldorf  Astoria  Hotel,  New  York, 
New  York. 

21- 24— American  Newspaper  Publishers  Association.  Waldorf  Astoria  Ho¬ 
tel,  New  York. 

22- 23 — Texas  Associated  Press  Managing  Editors.  Dallas. 

24-26— South  Dakota  Press  Association.  Ramada  Inn,  Sioux  Falls,  S.  D. 

27 — Newspaper  Comics  Council,  Victor  Theater.  RCA  Hall,  New  York  City. 

27-28—1  owa  Circulation  Short  Course.  University  of  Iowa,  Iowa  City. 

27-29 — Iowa  Circulation  Managers  Association.  Leland  Hotel,  Mansfield. 

27-May  3 — Missouri  Press  Association,  Columbia,  Mo. 

27-May  9 — Seminar  for  telegraph  editors  and  copy  desk  chiefs.  American 
Press  Institute,  Columbia  University,  New  York. 
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2-3 — Sigma  Delta  Chi  (Region  3).  Memphis. 

2- 4— Sigma  Delta  Chi  (Region  8).  Lubbock,  Texas. 

3-  Louisiana-Mississippi  AP  Association.  New  Orleans. 

4- 7 — Society  of  American  Business  Writers.  Plaza  Hotel,  New  York. 

4-10 — Journalism  Week.  University  of  Missouri,  Columbia,  Mo. 

8-10— American  Association  of  Editorial  Cartoonists.  Marco  Polo  Hotel, 

Miami  Beach,  Fla. 

8-10 — New  Jersey  Press  Association  advertising  conference.  Hotel  Dennis, 
Atlantic  City. 

8- 10— Wisconsin  Press  Association.  Park  Motor  Inn,  Madison. 

9- 10 — Sigma  Delta  Chi  (Region  II).  Rochester,  N.Y. 

II — Texas  Circulation  Managers  Association.  (Western).  Inn  of  the  Golden 
West,  Odessa. 

11-13 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Skyline 
Hotel,  Ottawa. 


Vol.  102,  No.  13,  March  29,  1969,  Editor  &  Publisher,  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  850  Third  Ave.,  New  York,  N.  Y.  10022,  Cable  address  “Edpub,  New 
York.”  Publication  offices  34  North  Crystal  St.,  East  Stroudsburg,  Pa.  Sec¬ 
ond  class  postage  p.aid  at  East  Stroudsburg,  Pa.  Titles  patented  and  Regist'  red 
and  contents  copyrighted  ©  1969  by  Editor  &  Publisher  Co.,  Inc.  All  ru:hts 
reserved.  Annual  subscription  $8.00  in  United  States  and  possessions,  and  in 
Canada.  All  other  countries,  $15.00.  Payment  in  sterling  may  be  made  to 
Editor  &  Publisher,  ‘‘External  Account,”  Chemical  Bank  New  York  Trust 
Company,  2513  Moorgate,  London,  E.  C.  2  England. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Ca, 
Inc.,  850  Avenue,  New  York,  N.  Y.  10022. 
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Color-full  year. 

In  1968, 

The  Washington  Post 
ran  more 

ROP  color  advertising 
than  both  other 
Washington  newspapers 
combined. 

Washington’s  retail  sales  are 
growing  faster  than  any  other 
major  market’s. 

There  may  be  some  connection. 


Washington.  What  a  place  to  be  first. 

THE  WASHINGTON  POST 

First  in  circvlation  . . .  first  in  advertising  .  .  .  first  in  awards 
A  member  of  Newspaper  1 


RtprtMfilti  by:  atMral— S«wy«r,  Ftrcuson.  Walktr.  FinaiMiat— Grant  Wabb 
A  Co.  Hitalt  A  llatarta— Matropohtan  Publithara  Raprasantativat,  Inc.,  Lou 
Robbins  (N.Y.  and  N.J.).  Camics— Puck.  Ratagravura— Matropolitan  Sunday 
Nawspapars.  Inlamatianal— Intarnational  Harald  Tribuna.  Paris:  Tha  Umtad 
Kingoom,  Curopa  and  India;  Antonio  Sambrotta,  Roma:  Italy;  Madia  Raprasanta* 
tivas  Inc..  Manila.  Tokyo:  Tba  Far  East;  Epoch  Publicity  Ag^cy.  Taipai:  Taiwan; 
Parltar  Associatad  Raprasantations  (Pty.)  Ltd.,  Sydnay:  Australia;  C.  K.  Backatt, 
Auckland:  Naw  Zaaland;  G.  Enriquax  Simoni,  Paraa  y  C»a,  Maxico  City:  Maxico. 


Today’s  fashion  is 
entertainment / news! 
NOW! 


umn 


A  NIGHTSIDE  STAFFER  whose  name  shall  be  shielded  (say* 
Executive  Editor  W.  Earl  Dyer  Jr.)  posted  this  LEARN  TO  GLUE 
invitation  on  the  bulletin  board  in  the  Lincoln  (Nebr.)  Star  i.ews- 
room: 

A  special  gluing  class  for  Star  stafiF  members  is  being  offered  on 
Saturday,  March  15.  This  is  the  chance  for  all  of  you  who  weren’t 
able  to  take  Paper  Pasting  102  in  college  or  remedial  Glue  Gushing 
in  grade  school  because  you  were  too  busy  doing  the  lessons  for 
typing  courses. 

The  class  will  be  set  up  to  offer  you  all  the  latest  tricks  and  mys¬ 
teries  of  the  copy-gluing  trade,  with  special  hints  for  those  who  have 
problems  with  the  sticky  stuff. 

The  class  will  include  sections  in  the  following  fields: 

— copy  paper  ripping  (to  give  you  a  head  start  in  getting  a  good 
edge  on  things.) 

— finger  exercises  (a  good  trigger  finger  assures  handling  ease 
with  the  glue  gun  and  gives  you  the  practice  in  getting  just  the  right 
amount  of  cement  on  the  ole  pressed  wood  fibers.) 

— paper  squaring-off  (for  those  staffers  who  never  seem  to  be 
able  to  get  things  lined  up  right.) 

— quick-eye  measuring  (for  those  who  have  problems  determin¬ 
ing  how  much  room  to  allow  for  a  securely  glued  edge.) 

— glued-edge  smoothing  (to  help  you  learn  to  remove  the  bub¬ 
bles  and  bumps  from  the  gooey  mess  after  you’ve  wedged  it  neatly 
between  the  sheets.) 

You  will  also  have  the  opportunity  to  ask  questions  and  enroll 
in  a  special  lab  period  if  you  experience  particular  problems  in  the 
course. 

The  non-graded  course  will  be  offered  free  of  charge  and  will  be 
open  to  all  staff  members,  regardless  of  rank,  seniority,  pay,  position 
of  desk  or  model  of  typewriter. 


n  ;  by  G.  J.  L. 
is  the  fashion  feature  that 
gives  your  paper  the  fashion 
news  before  national  maga¬ 
zines! 


NOW! 


scooped 
TIME  (Jan.  31)  on  the 
“shiny  look”  by  five  months 
(lower  right). 


NOW! 


n  ;  scooped  na¬ 
tional  magazines  on:  the 
trend  of  wearing  many  rings, 
vests,  wide  slacks,  the  boy 
look,  the  ruffled  look,  the 
scarf  as  a  necklace  (upper 
right)  and  too  many  more 
to  list  here! 


SEEN  IN:  Acapulco  and  Europe 
...  the  scarf  necklace  and  a 
great  new  fall  look  for  the 
classic  shirt.  As  fashion  goes 
more  feminine  this  soft  touch  is 
the  most  effective  way  to  wear 
an  old  accessory.  Fold  the  scarf 
in  half  to  make  a  triangle  and 
roll;  then  knot  softly  as  the 
effect  should  be  very  soft  and 
easy.  Acapulco  ’68 


NOW! 


•  wrote  Lester 
Gaba  “entertains  and  ex¬ 
plains  today’s  fashions  with 
the  world’s  best  fashion  art, 
it  should  be  in  every  paper!” 


NOW! 


The  House  Journal,  daily  record  of  New  Hampshire’s  legislative 
activities,  took  on  a  new  look  when  Rep.  Joseph  Burleigh  of  Frank¬ 
lin,  chairman  of  the  Journal  committee,  started  putting  two-line 
quips  into  the  publication  to  “prompt  reader  interest.”  Samples: 
“The  man  you  saw  poking  his  cane  into  the  snow  isn’t  blind — he 
was  looking  for  his  Volkswagen.”  .  .  .  “The  hen  stepped  right  in 
the  middle  of  the  highway — she  wanted  to  lay  it  on  the  line.”  .  . . 
The  Charleston  (W.  Va.)  Gazette  is  giving  its  female  readers  an 
opportunity  to  be  columnist-for-a-day.  Women  are  being  invited 
to  send  us  a  “column”  on  anything  relevant  for  the  world  of  modem 
woman,  such  as  “news,  ideas  and  opinions  on  fashions,  children, 
modem  living,  beauty,  men — anything  under  the  sun  for  and  about 
women.”  Readers  whose  columns  are  chosen  for  publication  receive 
$10  .  .  .  Dale  Himes  writes  a  column,  “Pied  Typer”  for  the 
Frederick  (Okla.)  Daily  Leader  and  the  2-column  heading  is  a  bit 
on  the  pied  type  side. 


is  one  of  our 
most  successful  features”  re¬ 
port  the  major  newspapers 
throughout  the  world  that 
carried  it  the  first  year! 


NOW! 


•  has  received 
raves  from  store  fashion  di¬ 
rectors;  fashion  editors 
praise  its  news  and  space 
saving! 


NOW! 


Vf  vT  •  features  are 
pretested  by  a  teen-age 
panel  and  any  difficult  fea¬ 
ture  is  dropp^! 


“The  Blackwell  (Okla.)  Journal-Tribune  tells  of  a  carrier  throw¬ 
ing  a  paper  through  the  front  door  glass  of  a  house  from  which  a 
family  was  moving.  The  next  day  a  carrier  threw  a  paper  through 
the  glass  of  the  door  of  the  house  to  which  the  man  had  moved. 
The  Journal-Tribune  commented:  “Same  paper,  different  boy. 
Wasn’t  us,  but  it  might  be.”  .  .  .  Ray  Munro,  former  award  winning 
photographer  with  the  Vancouver  (B.C.)  Province,  plans  his  500th 
—  and  last,  he  says  —  parachute  jump  over  the  North  Pole  this 
spring.  A  ground  party  will  be  flown  to  the  Arctic  and  then  Munro 
will  make  his  jump,  and  the  plane  wiU  pick  up  the  party.  Munro  is 
in  the  real  estate  business  in  Montreal  but  still  does  some  feature 
writing. 


NOW! 


reports  on 
makeup,  hair  and  fashions 
thrice  weekly  from  the 
world’s  top  designers  and 
Europe’s  young  set! 


NOW! 


has  your 
readers  and  future  readers 
in  mind  .  .  .  have  you? 


MONTANA  FOURTH  ESTATE  NOTE:  While  the  Mineral  Inde¬ 
pendent  of  Superior  has  started  Volume  50,  Number  1,  in  reality 
it  is  more  than  50  years  old.  The  first  issue  of  the  paper  was  on 
May  6,  1915,  almost  54  years  ago.  The  discrepancy  is  due  to  the  fact 
that  publication  was  suspended  for  several  of  the  World  War  II 
years  and  the  volume  numbers  stood  still.  James  and  George 
Howell  purchased  the  paper  in  September,  1959,  and  have  publisbM 
it  since  that  time. 

EDITOR  8C  PUBLISHER  for  March  29,  1959 


DESIGNER’S  MESSAGE:  Last 
year  all  the  designers  dictated 
only  pale  hosiery!  This  season 
and  coming  up  strong  are  dark, 
black  nylons  .  .  .  opaque  is 
out  .  .  .  sheen  is  in! 
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Color — plus  or  minus? 


The  Oldest  Publishers'  and  Advertisers* 
Newspaper  in  America 


For  13  years  Editor  &  Publisher  has  been  reporting  in  detail  the 
spectacular  growth  of  newspaper  color.  With  the  help  of  Media  Rec¬ 
ords  figures,  plus  figures  we  have  gathered  ourselves  from  non-Media 
Records  papiers,  we  reported  last  year  that  rop  newspaper  color  has 
grown  from  less  than  50  million  lines  in  1959  to  more  than  300  mil¬ 
lion  lines  in  1967,  an  increase  of  589%. 

It  has  been  said  that  the  increase  was  due  largely  to  the  additional 
number  of  newspapers  year  by  year  that  were  making  spot  and  full 
color  available  to  advertisers.  That  does  not  detract  from  the  record. 
It  is  still  a  fact  that  more  and  more  advertisers  were  using  more  and 
more  color  in  more  and  more  newspapers.  That  trend  will  continue 
upward,  in  our  opinion,  as  the  switch  from  letterpress  to  offset  en¬ 
ables  many  smaller  newspapers  to  reproduce  quality  color. 

More  than  a  year  ago  E&P  noted  the  growth  of  less  than  page-size 
pre-printed  letterpress  inserts  appearing  in  newspapers  around  the 
country  and  discovered  that  Media  Records  had  been  measuring  them 
and  including  them  in  the  annual  rop  color  linage  whenever  color 
ap|>eared.  They  were  not  an  important  factor  in  linage  prior  to  1967 
but  it  was  not  until  1%8  that  Media  Records  was  able  to  devise  a 
system  to  tag  them  as  pre-prints.  With  the  help  of  the  Research  Ck>m- 
mittee  of  the  International  New'spaper  Advertising  Executives,  all 
such  inserts  were  properly  identified  last  year.  It  was  possible  then  to 
estimate  figures  for  1%7  and  delete  them  from  the  comparison. 

Because  of  that  Media  Records  was  able  to  report  to  us  that  actual 
ROP  color  linage  last  year  showed  a  gain  of  almost  3%  instead  of  the 
11%  drop  indicated  if  compared  against  the  1967  total  which  had  in¬ 
cluded  pre-print  linage. 

The  accuracy  of  the  Media  Records  estimate  for  1967  will  have  to 
be  accepted  for  this  one  time.  Now  that  the  figures  are  showing  only 
the  actual  color  linage  printed  by  newspapers  in-plant,  we  know  that 
our  annual  comparisons  will  be  reliable  in  the  future  and  show  only 
what  they  were  originally  intended  to  show.  > 


Md.  advertising  tax 

The  tax  on  advertising  which  was  hurriedly  rammed  through  the 
Maryland  legislature  provides  a  perfect  illustration  of  how  such  a  tax 
discriminates  against  local  merchants  and  local  media  as  pointed  out 
in  E&P  last  week  (page  64) . 

The  warning  noted  that  "there  is  no  way  to  prevent  out-of-state 
selling  messages  from  reaching  customers”  and  “a  tax  on  advertising 
drives  buyers  across  the  lK>rder.’’ 

The  most  populous  area  of  Maryland  is  within  short  driving  dis¬ 
tance  of  metropolitan  areas  in  Pennsylvania,  Delaware  and  Washing¬ 
ton,  D.C.,  and  those  buyers  are  within  reach  of  media  published  and 
broadcast  in  the  other  states. 

The  Maryland  legislature  cannot  tax  advertising  messages  flowing 
across  its  border  nor  can  it  stop  .Maryland  citizens  from  shopping  in 
other  cities  to  avoid  the  higher  prices  brought  on  by  that  tax. 


With  which  hat  baan  margad:  Tha  Journalbl 
attablithad  March  22,  1884;  NawtpapardoM 
•ttablithad  March,  1892;  tha  Fouridi  Eitati 
March  I,  1894;  Editor  ft  Publisher,  Juna  2t, 
1901;  Advartiting,  January  22,  1925. 
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MOTORSPORTS 

Fesponsible  journalists  should  be  ap¬ 
palled  by  the  sensational  coverage  given 
the  unfortunate  accident  that  occurred  at 
the  Yellow  River  Drag  Racing  Strip  near 
Cov  ington,  Ca.,  on  March  2. 

Unfortunately,  many  papers,  which  de- 
voti;  hundreds  of  pages  yearly  to  baseball, 
golf,  and  other  equally  “interesting”  sports, 
ignore  automotive  events  presumably  un¬ 
der  the  mistaken  impression  that  no  one 
cares  to  read  about  motor  racing  unless 
there  is  a  spectacular  accident  to  mar 
the  competition.  Nothing  could  be  farther 
from  the  truth.  Motorsports  draw  as  many 
— or  more — spectators  than  our  “national 
pastime”  ever  did,  and  there  are  many  avid 
fans  awaiting  motorsports  columns. 

Personally,  I  am  just  one  of  a  large 
group  who  couldn’t  care  less  about  Willy 
Mays  or  Arnie’s  Army,  It  is  time  the  na¬ 
tion’s  press  grew  up  and  realized  that 
there  are  just  as  many  people  interested 
in  motorsports  as  there  are  baseball  or 
horse  racing  fans. 

Thomas  A.  Puschock 

Emmaus,  Penna. 


BLOOPERS  IN  TYPE 

Oh,  no!  Not  to  Roy  Copperud  you 
wouldn’t  let  a  terrible  proofreading  bloop 
like  “appraised”  for  “apprised”  (March 
1)  slip  through!  For  the  newspaper  in¬ 
dustry’s  leading  semanticist,  this  was  cer: 
tainly  a  mortal  blow. 

Typographical  errors  in  my  own  news¬ 
paper  seldom  bother  me  because  we  have 
no  more  than  the  average;  but  presump- 
tion-of-knowledge  errors  stand  my  back 
hair  on  end.  You  had  one  such  on  page 
11  of  the  same  issue  in  which  the  head 
and  story  refer  to  the  “Court  of  St. 
James’  ”.  The  copy  reader  knew  that  an 
apostrophe  belonged  in  there  somewhere 
an<l  he  presumed  that  he  knew  how  to 
write  it  correctly.  He  didn’t.  It’s  “Court  of 
St.  James’s”. 

William  P.  Hastings 

Publisher, 

Milton  (Pa.)  Standard. 


6-COL.  REQUEST 

Newspapers  are  switching  formats  and 
typographical  styles  with  startling  rapidity 
today.  As  a  result,  it  is  di£Bcult  to  keep 
up  with  them  through  standard  publica¬ 
tions. 

■  We  are  attempting  some  research  into 
the  six-column  format  for  both  advertising 
and  news.  Perhaps  your  readers  will  help 
us.  We  would  like  to  hear  from  any  daily 
newspaper  which  has  switched  to  six  col¬ 
umns. 

Rogkr  L.  Sovde 

General  Manager, 

Evening  Herald, 

Rmk  Hill,  S.  C. 

Er:>ITOR  sc.  PUBLISHER  for  March 


CARTOON  AWARD 

Your  story  about  news  people  and  the 
Freedoms  Foundation  awards  (March  1, 
page  41)  may  have  confused  some  who 
looked  for  Fritsche,  Ohio  on  the  map. 

My  award  cartoon  was  done  for  the 
publication  News  &  Flews,  part  of  a  pub¬ 
lic  relations  program  we  conduct  for  the 
Ernest  C.  Fritsche  Co.,  a  Columbus  build¬ 
er  and  developer.  The  paper  circulates  to 
residents  of  local  Fritsche  developments. 

My  cartoons  have  appeared  for  many 
years  in  Columbus  nei^borhood  weeklies 
but  this  is  the  first  time  I  had  ever  sub¬ 
mitted  anything  for  Freedoms  Founda¬ 
tion  consideration.  It’s  interesting  that  the 
other  six  cartoon  winners  all  work  for 
large  dailies;  I  was  the  only  exception  to 
this  and  I  find  it  most  ego-gratifying. 

Robert  W.  Stailey 

Columbus,  0. 

(Mr.  Stailey  is  an  Account  Executive  at 
Byer  &  Bowman  Advertising  Agency.) 


I,  I&C  READING 

I  got  back  home  from  a  two-month  tour 
of  the  South  Pacific  with  the  National 
Newspaper  Association  study  mission  and 
later  for  another  visit  to  the  Orient. 

Confound  you,  there’s  a  lot  of  work  I 
should  be  catching  up  with.  But  I  found 
the  stacked  up  issues  of  E&P  so  inter¬ 
esting  and  informative  and  challenging 
that  1  have  done  little  except  read  them. 

Basil  L.  Walters 

Frankfort,  Ind. 
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Short  Takes 

“There  were  not  what  one  might  call 
dedicated  forces  standing  on  albert,”  he 
said. — St.  Pnul  Pioneer  Press. 

*  *  * 

The  project  involves  the  procurement 
of  video  tape,  cameras  and  other  equip¬ 
ment  to  record  actions  of  parsons  sus- 
I)ected  of  driving  while  intoxicated. — Chi¬ 
cago  Tribune. 

*  *  * 

Off-stage  he  peers  thoughtfully  through 
rimless  glasses  and  speaks  in  scarcely  in¬ 
audible  tones. — Huntsville  (Ala.)  Times. 

•  «  « 

Space  Program  Due  to  Swindle. — Os¬ 
wego  (N.Y.)  Palladium-Times. 

*  «  * 

Of  the  10  patients  who  have  received 
new  hearts,  111  are  still  living. — Muncie 
(In<l. )  Star. 

*  *  * 

His  pants  fill  in  with  a  variety  of  roles, 
slipping  in  their  own  specialties  when  op¬ 
portunity  arises.  —  Toronto  Globe  and 
Mail. 

*  *  * 

Youth  Artist  to  Perform  with  Sym¬ 
pathy  Group. — Shawano  (Wis.)  Evening 
Leader. 


(KAP  pan  $2  for  carh  amniiina  typographical 
error  found  In  ncwapapcri.) 
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“I  wish  we  had  space  to  use  all  ? 

The  New  York  Times  News  Service  copy, 
and  I  wish  I  had  all  the  time 
every  day  to  read  every  word  of  it. 

“What  we  do  use  is  a  valuable 
adjunct  to  our  own  extensive  report, 
and  a  valuable  help  to  me  in 
rounding  out  my  knowledge  and 
opinions  of  the  day’s  events.” 


C.  W.  Orcutt,  Associate  Editor 
The  Knoxville  News-Sentinel 


The  Knoxville  News-Sentine 
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EsP 

Every  Saturday  Since  1884 

Agency  chief  views  ROP  color 
as  newspapers’  sleeping  giant 


By  Gerald  B.  Healey 

Chicago 

Whether  newspapers  accept  the  challenge  or  not, 
the  color  revolution  is  here,  yet,  of  the  top  10  news¬ 
papers  in  ROP  color  linage  today,  only  10  to  15  per¬ 
cent  of  their  advertising  is  in  color. 

A  warning  to  publishers  to  get  back  in  the  color 
race  was  issued  by  Richard  K.  Montgomery,  execu¬ 
tive  vicepresident  of  the  Clinton  E.  Frank  Inc.,  ad¬ 
vertising  agency  at  a  recent  meeting  of  the  Chicago 
Newspaper  Representatives. 

Tv’s  strength  is  beyond  newspapers’  power  to 
change,  Montgomery  said,  but  newspapers  can  take 
steps  to  strengthen  their  competitive  stance  with 
something  they  can  control — color  printing. 

“For  as  long  as  I  can  remember,’’  Montgomery 
went  on,  “newspapers  have  offered  color  in  Sunday 
magazines  and  supplements.  Beautiful  color,  equal 
to  or  better  than  magazine  quality.  Certainly,  far 
superior  to  any  tv  color — at  least  until  the  last  two 
or  three  years. 

“As  long  ago  as  the  early  60’s,  some  farsighted 
newspapers  were  offering  ROP  color.  Full  color,  not 
just  a  second  color.  Oscar  Mayer  built  brand  dom¬ 
inance  in  Chicago  with  such  ROP  color  pages  in 
the  Chicago  Tribune.  Almost  10  years  ago,  our 
agency  helped  pioneer  Hi-Fi,  or  preprints.  We  used 
their  magnificent  color  reproduction  to  build  Dean’s 
(milk  products)  image  of  Country  Charm. 

Techniques  long  existent 

“The  point  I’m  making  is  that  the  techniques  for 
successful  newspaper  color  existed  long  ago.  Before 
even  black  and  white  television  was  perfected.  Yet, 
how  well  have  newspapers  encouraged  its  use,  or 
helped  make  it  feasible  and  economical  for  the  na¬ 
tional  advertiser? 

“Looking  back,  it  almost  seems  at  times  that  much 
of  what  advertisers  and  their  agencies  have  done 
with  color  has  happened  despite  the  papers  them¬ 
selves.’’ 

Montgomery  cited  a  few  obstacles,  like — how 
many  papers  are  equipped  today  to  provide  ROP 
four-color  work?  How  flexible  are  their  policies 
about  when  it  can  be  run?  Or  what  page  it  must 
fall  on?  Can  the  national  advertiser  afford  to  go  the 
color  route  without  New  York? 

“No,’’  Montgomery  exclaimed,  “but  New  York  has 
Hi-Fi. 

“Okay,  so  we  have  to  use  Hi-Fi.  Now,  in  all  too 
many  markets,  we  can’t  control  our  cutoff,  so  we 
must  make  wallpaper  ads.  We  have  done  it  and 
created  some  provocative  copy.  Yet,  think  how  much 


more  effective  color  newspaper  advertising  would  be, 
if  you  could  use  the  full  page  (without  repeat  pat¬ 
terns)  as  we  do  in  magazines.  And  use  it  uniformly 
across  the  country,  without  separate  plates  for  vary¬ 
ing  page  sizes.  Or  separate  layouts  for  Hi-Fi  and 
SpectaColor. 

Refused  half-way  meeting 

“What  about  the  cost  of  Hi-Fi?  For  all  too  long, 
newspapers  displayed  an  unwillingness  to  meet  the 
advertiser  half  way.  We  provided  him  with  free 
newsprint.  He  offered  inadequate  price  concessions 
and  complained  about  donkey  rolls,  mechanical  prob¬ 
lems  and  his  own  inconvenience.  All  this  helped  slow 
down  the  use  of  color  when  it  was  vitally  needed  by 
newspapers — in  their  own  selfish,  self-interest — to 
lure  back  the  national  advertiser.’’ 

Montgomery  also  pointed  out  that  the  color  roto¬ 
gravure  processes  have  been  around  for  as  long  as 
he  can  remember,  so  that  all  the  tools  were  there  and 
many  advertisers  came  forth  to  make  the  gamble. 

But,  he  intimated,  newspapers  haven’t  reacted  to 
the  opportunity  to  any  great  degree.  He  cited  the 
ROP  color  offerings  by  the  10  top  newspapers,  which 
is  only  10  to  15  per  cent  of  their  advertising. 

“Much  of  this  is  two-color — not  the  magnificent 
four-color  reproduction  newspapers  are  capable  of,’’ 
Montgomery  said.  “Nothing  like  a  recent  magnificent 
Sears  ad,  in  the  Chicago  Daily  News. 

“Yet  whether  newspapers  accept  the  challenge  or 
not,  the  color  revolution  is  here.  One  third  of  all  tv 
homes  are  now  equipped  lo  receive  color.  And  it’s 
not  just  the  upper-income  market  either.  Our  good 
client.  Motorola,  is  selling  a  major  share  of  their 
Quasar  sets — the  top  of  the  line — to  families  with 
incomes  in  the  $5  to  $10-thousand- bracket.  Truck 
drivers  make  that  much. 

(Continued  on  Page  16) 


U.S.  Newspapers  Offering 


ROP  Color,  HiFi,  and  SpectaColor 


Number  of 

Circulation 

%  Total 

Newspapers 

(000) 

Circulation 

Black  and  1  Color  ROP 

1,417 

56,011 

89% 

Black  and  2  Colors  ROP 

1,030 

48,895 

79% 

Black  and  3  Colors  ROP 

877 

46,425 

75% 

HiFi 

1,650 

67,252 

93% 

SpectaColor 

432 

30,165 

49% 

Total,  all  U.S.  dailies 

1,749* 

61,561* 

100% 

Sourca:  Elditor  &  Publisher,  March  30,  1968;  Editor  A  Publisher  Yearbook,  1968; 

SRDS  April  1968;  Newspaper  Preprint  Corp. 

Prepared  by:  Research  Department,  Bureau  of  Advertising  ANPA,  May  1968. 


FCC  actions  portend  trouble 

Publishers  now  must  brace 
for  radio -tv  license  woes 


By  Luther  A.  Huston 

Washington 

Behind  a  los^ically  opaque  but 
bureaucratically  pliable  screen 
labelled  “the  public  interest”,  the 
Federal  Communications  Com¬ 
mission  has  embarked  upon  a 
program  that  spells  trouble  for 
newspapers,  television,  radio  and 
mass  communications  media 
generally. 

As  far  as  newspaper  pub¬ 
lishers  are  concerned,  censorship 
of  news  content  on  the  air  is  not 
involved  since  that  would  con¬ 
stitute  infringement  of  consti¬ 
tutional  freedoms.  Even  mem¬ 
bers  of  regulatory  agencies  who 
might  like  to  dabble  in  those 
waters  are  smart  enough  to  keep 
their  feet  on  dry  ground. 

In  the  field  of  television  and 
radio,  however,  the  shadow  of 
censorship  hovers  because  of  the 
FCC’s  regulatory  powers  over 
broadcast  media.  In  several 
cases  the  Commission  has  raised 
issues  of  program  content  in  con¬ 
sidering  renewal  of  licenses.  The 
theorj-  is  that  because  the  power 
to  license  has  been  conferred  by 
act  of  Congre.ss,  the  authority  to 
control  program  content  is  im¬ 
plicit,  regardless  of  the  First 
Amendment. 

This  theory',  however,  is 
certain  to  be  challenged  in  court 
actions  in  which  broadcasters 
will  a.ssert  that  the  Fir.st 
Amendment  bestow.s  upon  audio 
an<l  video  joumali.cm  the  same 
protection  that  it  extends  to 
printed  journalism. 

Media  ronrrniralion 

The  Damoclean  sword  that 
hangs  over  all  journalism,  how¬ 
ever,  is  the  issue  of  so-called 
media  concentration  which, 
simply  .stated,  means  ownership 
of  telev'ision  and  radio  stations 
by  newspaper  publishers.  The 
question  raised  in  actions  insti¬ 
tuted  by  the  FCC  is  whether  it 
is  in  the  public  interest,  or  con- 
si.stent  with  principles  of  free 
enterprise,  for  newspapers  to 
own  broadcasting  facilities  in 
circumstances  which  might  p<'r- 
mit  the  news  fKilicies  and  edi¬ 
torial  views  of  publishers  to  pre¬ 
dominate  in  broadcast  programs, 
to  the  exclusion  of  divergent 
views. 

The  question  of  market  dom¬ 
ination  in  restraint  of  competi¬ 
tion  raises  antitrust  implica¬ 
tions,  although  the  FCC  has  no 
juri.sdiction  under  the  anti- 
monoiK)ly  laws. 


“Undue  concentration  of  con¬ 
trol”  is  the  basic  issue  raised  in 
actions  instituted  by  the  FCC  in¬ 
volving  renewal  of  licenses  of 
KRON-TV  and  KRON-FM,  San 
Francisco,  and  WCCO-AM-TV, 
Minneapolis. 

The  KRON  stations  are  owned 
by  Chronicle  Publishing  Com¬ 
pany,  which  publishes  the  San 
Francisco  Chronicle.  The  Min¬ 
neapolis  stations  are  owned  by 
Midwest  Radio-Television,  Inc., 
the  principals  being  the  Cowles 
interests  who  publish  the  Min¬ 
neapolis  Star  and  the  Minneap¬ 
olis  Tribune,  and  the  Ridder  in¬ 
terests  who  publish  the  St.  Paul 
Pioneer  Press  and  Dispatch. 

Chronicle  Broadcasting  Com¬ 
pany  applied  for  renewal  of  its 
licenses  for  the  KRON  stations 
and  Midwest  seeks  continuation 
of  its  licenses  for  WCCO-AM 
and  WCCO-TV.  In  both  cases 
complaints  have  been  lodged 
with  the  FCC  against  renewal  of 
the  licenses  but  in  neither  has 
any  other  group  or  individual 
applied  for  the  license. 

Evidentiary  hearings  set 

The  complaints  raised  ques¬ 
tions  that  the  F'CC  decided  unan¬ 
imously  should  be  explored  in 
evidentiary  hearings. 

In  the  San  Francisco  case,  the 
FCC  defined  the  issues  to  lie  ex¬ 
amined  at  the  hearing,  the  dates 
to  l»e  announced  later,  as: 

“Whether  Chronicle  Publish¬ 
ing  Company,  the  parent  of  the 
licensee,  has  an  undue  concen¬ 
tration  of  control  of  the  media 
of  mass  communications  in  the 
San  Francist-o  Bay  .Area; 
whether  the  Chronicle  Publish¬ 
ing  Company  has  engaged  in 
anti-competitive  or  monopoli.stic 
practices  in  the  newspaper  field 
in  the  San  Francisco  Bay  area; 
whether  the  licensee  has  used 
the  facilities  of  Stations  KRON- 
F.M  and  KRON-TV  to  ‘manage’ 
or  slant  the  news  and  public 
affairs  for  the  purpose  of  ad¬ 
vancing  the  interests  of  the 
Chronicle  Publishing  Com¬ 
pany . ” 

The  renewal  application  was 
op|M)8e«l  by  .John  F.  Banzhalf  III 
and  ASH  (Action  on  Smoking 
and  Health).  Complaints  again.st 
the  Chronicle’s  news  practices 
were  filed  by  Albert  Kihn,  a 
KRON-TV  cameraman,  and  by 
Charles  Cline  Moore,  a  San 
h'rancisco  attorney,  on  behalf  of 
his  client,  Blanche  Streeter,  who 


is  an  appellant  in  an  anti-trust 
action  against  the  Chronicle 
Publishing  Company  that  in¬ 
volves  its  business  arrange¬ 
ment  with  the  Examiner  of  the 
Hearst  Corporation. 

Designation  of  the  renewal  ap¬ 
plication  of  the  WCCO  stations 
for  hearing  arose  from  allega¬ 
tions  made  by  Garfield  Clark, 
manager  of  KSTP,  St.  Paul,  be¬ 
fore  a  Senate  antitrust  subcom¬ 
mittee  in  March,  1968.  Hubbard 
Broadcasting,  Inc.,  is  the  licen¬ 
see  of  KSTP.  A  specific  charge 
by  Clark  was  that  WCCO  had 
used  its  newspaper  connections 
to  obtain  rights  to  broadcast 
professional  baseball,  football 
and  hockey  games.  The  Cowles 
and  Ridder  newspapers  also  hold 
financial  interests  in  the  Minne¬ 
sota  Twins  baseball  team,  the 
Minnesota  Vikings  professional 
football  team,  and  the  North 
Stars,  a  professional  hockey 
team. 

The  FCC  said  questions  it 
would  determine  as  a  result  of 
the  hearing  are  “whether  Mid¬ 
west  has  used  its  position  in  the 
newspaper  field  to  obtain  rights 
to  broadcast  sporting  events” 
and  “whether  or  not  newspaper 
ownership  of  broadcast  facilities 
in  the  Minneapolis-St.  Paul  area 
has  resulted  its  reciprocal  ad¬ 
vantages  to  .Midwest  Radio-Tele¬ 
vision  Inc.  to  the  disadvantage 
of  competing  broadcast  licen¬ 
sees.” 

Mindful  of  pattern!* 

H.  Rex  Lee,  the  newest 
memlier  of  the  FCC,  concurred 
in  the  designation  for  hearing 
but,  he  emphasized  that  “this 
licen.s**  renewal  hearing  should 
not  lx*  construed  as  a  repudia¬ 
tion  of  FCC  multiple  ownership 
rules  permitting  the  formation 
and  continued  existence  of  group 
broadcasting  enterprises  and  the 
ownership  of  bi-oadcast  proper¬ 
ties  by  newspa|)er  and  publishing 
interests.” 

The  <|uestion8  involve  “serious 
charges  of  anti-competitive  prac¬ 
tices,  prejudicial  to  the  eco¬ 
nomic  and  programming  interest 
of  other  broadcast  licen.sees,” 
Lee  said,  but  the  Commission 
“should  not  make  u.se  of  its  hear¬ 
ing  process  to  condemn  patterns 
of  radio  and  television  ownership 
interests  which  its  regulations 
allow,” 

While  the  problem  of  compet¬ 
ing  license  applicants  is  not  in¬ 


volved  in  the  San  Francisci  and 
Minnesota  cases,  it  is  a  fact  >r  in 
some  other  situations.  The  FCC 
opened  the  gates  to  that  sluice 
in  January  when  it  took 
the  Boston  Herald-Trav<  ler'g 
outlet,  WHDH-TV,  away  from 
the  newspaper  company  and 
awarded  it  to  a  group  know  n  as 
Boston  Broadcasters  Inc. 

Concentration  of  media  con¬ 
trol  was  not  officially  an  issue  in 
the  WHDH  case  but  statements 
by  some  FCC  members  indicated 
that  it  influenced  their  thinking 
and  WHDH  may  well  become  a 
precedent  in  cases  in  which 
licenses  may  be  transferred  to 
groups  not  involved  in  news¬ 
paper  publishing. 

At  the  moment,  according  to 
available  FCC  records,  only  one 
application  by  a  citizens  group  to 
take  over  an  existing  license  is 
pending.  That  involves  the  appli¬ 
cation  of  RKO  General  Inc.  for 
renewal  of  licenses  of  stations 
KHJ-AM  and  KHJ-FM  in  Los 
Angeles  and  Stations  KFRC- 
AM  and  KFMS-FM  in  San 
Francisco. 

Trust  case  pending 

The  Commission  granted  re¬ 
newal,  but  reserved  the  right  to 
take  action  it  “may  deem  ap¬ 
propriate”  as  a  result  of  court 
findingrs  in  a  pending  govern¬ 
ment  civil  action  against  Gen¬ 
eral  Tire  &  Rubber  Company, 
Aerojet  General  Corporation, 
and  RKO  General  in  Ohio. 

This  suit  alleges  violations 
of  the  Sherman  Act  through  re¬ 
ciprocal  purchasing  arrange¬ 
ments  for  advertising  time  over 
RKO  broadcast  facilities. 

An  application  for  the  licenses 
in  Los  Angeles  has  been  filed 
(Continued  on  page  112) 

(rOOflHon-Totlman  form 
ronipaiiy  for  CATV 

Goodson-Todman  Productions 
has  entered  the  Community 
Antenna  Television  business. 
The  company,  which  will  be 
known  as  Goodson-Tothnan 
CATV,  is  being  formed  in  as¬ 
sociation  with  Edmund  M. 
Abramson,  a  New  York  busi¬ 
nessman  with  experience  in  the 
CATV  and  real  estate  fields. 
Abramson  will  be  the  chief  ex¬ 
ecutive  officer. 

Mark  Goodson  and  Bill  Tod- 
man,  tv  show  producers  who  are 
stockholders  along  with  Ralph 
Ingersoll  in  .several  newapai)ers 
in  New  York,  New  .Jersey, 
Ma8.sachusett8  and  Rhode  Is¬ 
land,  will  take  an  active  part 
in  the  operation  of  this  venture. 
Ingersoll,  according  to  a  public 
relations  spokesman,  is  not  in¬ 
volved  in  the  CATV  company. 

G-T  has  a  franchise  to  build 
and  operate  in  Elizalieth,  New 
Jersey,  where  Goodson,  Todman 
and  Ingersoll  have  an  interest 
in  the  Daily  Journal. 
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.  What  it  tells  is  not  the  whole  truth  ’ 

Photo  journalists  blur  charge: 


camera,  a 

By  Don  Maley 

James  Russell  Wiggins, 
former  editor  of  the  Washington 
Pont,  erstwhile  chief  United 
States  delegate  to  the  United 
Nations  and  publisher  of  the 
weekly  Ellsworth  (Me.)  Ameri¬ 
can,  gave  a  talk  recently  that 
had  as  much  impact  on  photog¬ 
raphers  as  Mathew  Brady’s 
hazardous  flash  explosions  had 
on  the  eyeballs  of  his  grizzled 
subjects. 

“It  has  been  said  that  the 
camera  does  not  lie,”  he  told 
students  at  the  Department  of 
Journalism,  University  of  North 
Dakota.  “But  the  camera  does 
lie,”  he  contended.  “It  is  a  no¬ 
torious,  compulsive,  unashamed 
and  mischievous  liar.”  (E&P, 
February  22,  page  7). 

“I  once  declined  to  print  a 
photograph  of  President  Harry 
Truman  walking  across  the  plat¬ 
form  of  Union  Station  before  a 
backdrop  formed  by  a  row  of 
caskets  just  shipped  in  from  the 
Korean  War,”  he  said  in  ex¬ 
plaining  his  attitude  toward  the 
photographer’s  allegedly  un¬ 
truthful  instrument.  “What  that 
camera  said  was  that  the  Korean 
War  was  ‘Truman’s  W’ar’,  just 
what  thousands  of  the  Presi¬ 
dent’s  critics  were  saying.  But 
that  Nvas  not  the  truth.  It  wasn’t 
Truman’s  war.  He  didn’t  start 
it.  He  didn’t  will  it.  He  tried  to 
stop  it.  And  the  camera  that 
pictured  the  caskets  of  Korean 
War  dead  did  not  have  a  lens 
capable  of  photographing  those 
who  might  have  dit?d  el.sewhere  if 
there  had  been  no  Korean  War. 

‘A  congenital  liar' 

“The  camera  has  told  many 
lies  al)out  the  war  in  South 
Vietnam.  And  readers,  who  are 
increasingly  biased  al)out  the 
war,  have  difficulty  in  under¬ 
standing  that  the  camera  is  a 
congenital  liar,  condemned  to 
prevarication  by  the  mechanical 
limitations  of  a  contrivance  that 
could  only  tell  the  whole  truth  if 
it  were  equippe<l  with  lenses  as 
all  encompassing  as  the  very  eye 
of  God.” 

“The  fact  that  it  is  not  so 
equipped,”  he  continued,  “has 
caused  it,  through  inadvertence 
and  not  through  intention,  to 
convey  a  portrait  of  police  forces 
throughout  the  country  that  is 
beyond  all  doubt  a  distortion  ,  ,  . 
Now,  it  is  possible  to  say,  in 
Words,  that  the  slight  young 
fellow  resisting  the  police  just 
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shot  his  grandmother,  cut  his 
sister’s  throat,  robbed  a  bank  or 
shot  at  the  mayor — but  the 
photogrraph  is  silent  on  this  point 
— it  reports  what  it  sees — burly 
chaps  in  blue  subduing  a  slight 
and  often  prostrate  person  who 
seems  to  be  the  object  of  brutal 
aggression.” 

Wiggins  ended  his  criticism 
by  saying:  “In  this  and  other 
matters  the  camera  does  not  tell 
the  truth  and  because  what  it 
tells  is  not  the  whole  truth,  skep¬ 
ticism  al)out  the  media  rises  in 
the  minds  of  readers  who  know 
that  policemen,  whatever  their 
undoubted  faults,  are  not  always 
wrong.  .  .” 

Soon  after  Wiggin’s  dialogue 
appeared  in  E&P,  a  cry  of  “foul” 
was  heard  from  inside  dark¬ 
rooms.  In  an  attempt  to  shape 
a  rebuttal  to  the  editor’s  cri¬ 
tique  of  the  camera,  E&P 
queried  several  photographers 
and  photojournalism  instructors. 
These  are  a  few  of  their  com¬ 
ments: 

Rear-view  vision 

“Wiggins  reflects  the  current 
non-think  of  the  Journalistic  pro¬ 
fession,  which  in  the  words  of 
MacLuhan,  is  fast  going  through 
life  looking  in  a  rear  view  mir¬ 
ror,”  writes  Bernard  Free- 
messer,  photography  instructor 
at  the  U.  of  Oregon  School  of 
Journalism.  “Nowhere,  is  the 
rear-view  mirror  vision  of  Wig¬ 
gins  more  in  evidence  than 
when  he  singles  out  the  camera, 
A  MACHINE!,  as  a  recent 
visual  aid  to  journalism,  and  an 
outright  liar.  To  accuse  a  ma¬ 
chine  as  a  liar  is  ridiculous.  Why 
not  accuse  the  operator,  the 
photographer,  as  the  liar?  Why 
not  ban  him  completely  from 
journalism?  It  is  impossible  for 
a  photographer  to  l)e  completely 
objective,  for  the  very  angle  he 
selects  to  use  is  a  reaction  to  the 
event  unfolding  before  him.  His 
recognition  of  the  camera  as  a 
beast  to  In*  controlled  lielies  the 
|)ublic  confidence  in  the  image 
itself.” 

Of  the  17  replies  received  to 
the  E&P  query  15  of  them 
pointed  out  that  the  camera  was 
an  instrument,  one  that  re¬ 
corded  an  instant  in  time,  and 
that  the  operator,  not  the  cam¬ 
era,  was  capable  of  fakery. 

Newsmen  other  than  photog¬ 
raphers  were  brought  to  task. 
“. . .  the  man  who  edits  and  crops 
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the  pictures,  and/or  the  art  di¬ 
rector  who  lays  them  out  (can 
lie),”  w’rites  Paul  Sequeira, 
photographer  for  the  Chicago 
Daily  News.  “This  is  no  more  a 
valid  argument  against  the  use 
of  ‘certain’  pictures  than  it  is 
against  the  use  of  ‘certain’ 
words,  phrases  and  para¬ 
graphs.  .  .  .  The  camera  is  the 
tool  of  the  picture-journalist. 
With  it  he  is  capable  of  showing 
subjects,  usually  people,  in  the 
context  of  any  given  situation. 
The  tool  of  the  word-journalist 
is  the  typewriter.  The  writer 
may  arrange  his  words  by  means 
of  this  instrument  to  say  any¬ 
thing  he  wishes  about  a  given 
subject. 

“Of  course,  Wiggins  realizes 
that  a  man  can  lie  with  words; 
obviously,  we  all  do.  But  it  is 
somehow  less  colorful  and  more 
ludicrous  to  coin  the  phrase, 
‘The  typewriter  lies’  .  .  .  When  a 
news  photograph  or  newspicture 
layout  does  lie,  it  is  usually  much 
less  subtle  than  a  word  lie,  due 
to  the  nature  of  the  medium. 
Backgrounds  and  settings  are 
fixed  and  not  easily  subjected  to 
manipulation.  Unusual  camera 
angles  and  other  selective  de¬ 
vices  usually  run  a  poor  second 
in  the  telling  of  a  fast-breaking 
news  story.  Running  and  re¬ 
loading  generally  take  prece<lure 
to  photo  technique.  This  is  not 
to  say  we  can  all  easily  detect  a 
lie,  but  the  relationships  l)etween 
objects  and  people  and  juxtapo-  * 
sitions  upon  which  good  picture 
journalism  depends  tend  to  lie- 
come  strained  and  all  too  oli- 
vious  when  a  real  picture  lie  is 
perpetrated.” 

Tlie  untrue  picture 

Both  the  current  president  of 
the  National  Press  Photogra¬ 
phers  Association  and  a  past 
president  took  Wiggins  to  task. 

“Of  course  it’s  possible  to 
make  an  untrue  picture,”  writes 
John  Ahlhauser,  Milwaukee 
Journal  staffer  and  past  NPPA 
president.  “The  photographer 
can  do  this  by  the  angle  he 
choo.ses,  the  lens  he  uses,  the 
lighting  he  utilizes,  even  the  way 
he  crops  and  prints  the  pic¬ 
ture,  ,  .  .  But  the  vast  majority 
of  press  photographers  are  hon- 
e.st  communicators.  .All  NPP.A 
memliers  sign  a  code  affirming 
the  ‘individual  r*'sponsibility  of 
every  pn'ss  photographer  at  all 
times  to  strive  for  honest  pic¬ 


tures  that  report  truthfully, 
honestly  and  objectively’  .  .  . 
Even  an  honest  picture  can  be 
made  dishonest  by  the  direction 
of  some  editor,  by  his  cropping, 
by  what  he  has  written  or  failed 
to  write  in  the  picture  cap¬ 
tion  .  .  .  And  how  many  editors 
have  demanded  dishonesty  by 
ordering,  ‘Get  a  picture  of  John 
Doe  .  .  .’ — doing  something  he 
just  doesn’t  do?” 

Sam  C.  Pierson  Jr.,  president 
of  the  NPPA  and  Houston 
Chronicle  photographer,  writes 
that:  “All  pictures  do  not  show 
good  because  all  things  are  not 
good.  There  is  no  good  picture 
where  war  is  involved,  at  the 
scene  of  a  crime,  a  riot  or  other 
conflict.  But  if  a  crime  occurs 
the  photographer  is  sent  to  cover 
the  scene  of  the  crime.  He  is  not 
sent  out  to  cover  the  life  history 
of  all  those  involved  in  the  crime. 
Nor  is  he  assigned  to  write  the 
story  giving  all  the  background. 

Viewer's  interpretation 

“Many  of  the  so-called  camera 
lies  that  Wiggins  referred  to 
were  not  camera  lies  but  inter¬ 
pretations  made  by  the  viewer. 
His  example  of  President  Tru¬ 
man  walking  across  the  platform 
of  Union  Station  is  a  case  in 
point.  Harry  Truman  did  walk 
across  the  platform,  it  was  lined 
with  a  row  of  caskets  from  the 
Korean  War.  This  was  all  real. 
It  did  happen.  The  photographer 
was  sent  to  cover  the  assign¬ 
ment.  The  camera  could  not 
shoot  a  picture  of  another  man 
walking  liefore  the  caskets  be¬ 
cause  President  Truman  was  the 
man  there  .  .  ,  The  interpreta¬ 
tion  that  this  was  Truman’s  war 
came  from  the  viewer  and  not 
f rom  the  camera. 

“Wiggins  chose  not  to  run  the 
picture.  This  was  his  job  as  edi¬ 
tor.  The  rt'sponsibility  for  this 
decision  did  not  rest  with  the 
photographer.  Nor  was  it  the  re¬ 
sponsibility  of  the  photographer 
to  decide  not  to  shoot  the  picture 
liecause  he  did  not  like  what  it 
showed  orwhat  people  might  in¬ 
terpret  it  to  show, 

“We  mu.st  shoot  what  is  there. 
The  bad  can  not  lie  covered  up 
or  sweetened  up  with  words.  The 
camera  will  only  show  what  is 
there  ...  It  would  lie  ideal  if 
there  were  such  a  thing  as  a 
camera  that  would  shoot  people’s 
filings,  their  character,  and  all 
the  many  other  intangibles  but 
this  will  never  be  the  tase.” 

Mitch  Milavetz,  editor  of  the 
Decatur  (Ill.)  Herald  and  Re¬ 
view,  questions  “how  an  editor 
can  say  a  camera  lies  when  it  is 
a  machine  with  no  brains.  The 
one  who  lies  is  the  photographer 
who  was  hii-ed  by  the  editor  who 
orders  setup  pictures  and  pre¬ 
sents  them  as  the  real  thing.” 

Harvey  Weber,  director  of 
{('ontinued  on  page  102) 
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Retailer  goes 
to  court  over 
rate  contract 

San  Francisco 

Wall  Street  Journal’s  cancella¬ 
tion  of  a  retail  advertising  rate 
contract  caused  Haverhill’s  Inc. 
actual  and  potential  losses  of 
nearly  $2  million,  it  is  charged 
in  an  antitrust  suit  filed  here 
against  Dow  Jones  &  Co, 

The  complaint  alleges  that 
Dow  Jones  directed  that  Haver¬ 
hill’s  must  pay  the  general  rate, 
which  is  three  times  greater 
than  the  retail  rate,  according 
to  the  mail  order  firm  which  op¬ 
erates  a  store  here. 

Meanwhile  it  is  alleged,  Dow 
Jones  gives  retail  rates  to  com¬ 
petitive  retailers  in  the  same 
market. 

Charging  conduct  in  restraint 
of  trade,  the  complaint  stated 
there  was  no  reasonable  business 
necessity  or  justification  for  es¬ 
tablishing  and  imposing  unequal 
and  discriminating  ad  rates  for 
identical  adv'ertising  placed  by 
competing  retailers. 

As  a  second  cause  for  action, 
the  complaint  stated  Dow  Jones 
agreed  to  publish  10,000  lines  of 
advertising  within  a  year  begun 
March  16,  1965  at  $3.47  per  line, 
or  $2.85  a  line  if  space  exceeded 
25,000  lines. 

John  Orr,  executive  ad  man¬ 
ager  of  the  Wall  Street  Journal, 
notified  Haverhill’s  Aug^ust  23 
that  the  rate  structure  would 
not  be  observed  after  November 
1,  1965,  notwithstanding  the 

contract,  the  store  claims.  The 
plaintiff  says  its  carefully  plan¬ 
ned  ad  and  merchandising  cam¬ 
paign  was  destroyed,  causing  a 
loss  of  $180,000  profits  for  the 
contract  term.  This  plus  $1.8 
million  for  Haverhill’s  loss  of  ad 
exposure  and  contacts  with  cus¬ 
tomers  and  loss  of  sales  and 
profits  totals  $1,980,000.  Treble 
damages  of  $5,940,000  are 
claimed  under  the  antitrust 
laws. 

Credit  application 
in  newgpaper  ads 

Los  Angeles 

Telecredit  Inc.,  setting  mod¬ 
est  goals  for  its  new  check  cash¬ 
ing  service.  Welcome  Check, 
which  it  will  introduce  in  South¬ 
ern  California  in  April,  is 
launching  a  newspaper  cam¬ 
paign  during  March.  1,000-line 
insertions  will  appear  three 
times  in  13  newspapers,  and  21 
newspapers  will  carry  640-line 
insertions  two  times.  All  ads 
will  promote  completion  of  an 
application  for  a  Welcome 
Check  card. 


For  The  Record 

By  Jerry  Walker  Jr. 

F.  W.  Woolworth  Co.,  in  its  first  use  of  network  television  and 
as  part  of  the  company’s  year-long  observance  of  its  90th  anni¬ 
versary’,  has  purchased  full  sponsorship  of  “The  H.  Andrew  Wil¬ 
liams  Magic  Lantern  Show,’’  a  full-hour  musical-variety  special 
to  be  colorcast  on  the  NBC  Television  Network  Sunday,  May  4. 
Woolworth  executives  said:  “We  will  present  commercials  to  in¬ 
troduce  some  of  the  new  lines  in  our  greatly  expanded  selections 
of  merchandise  for  all  members  of  the  family.’’  The  Woolworth 
advertising  agency  is  Frank  B.  Sawdon  Inc.  of  New  York  ...  An 
extensive  advertising  campaign  is  being  launched  for  its  Swiss 
Style  yogurt  by  Borden’s.  The  program  will  feature  spot  television 
commercials  and  ads  in  the  Oklahoman,  Times,  and  Oklahoma 
Journal  in  Oklahoma  City,  and  in  the  World  and  Tribune  in  Tulsa. 

■Cr  ☆  ☆ 

National  advertisers  find  ‘reader  notices’  restful.  Japan  Air 
Lines  and  Funk  &  Wagnalls  may  have  started  a  trend  in  news¬ 
paper  campaigns.  Both  advertisers,  with  little  fanfare,  launched 
a  series  of  ads  that  appear  at  the  bottom  of  the  front  page  of  the 
New  York  Times  three  and  four  times  a  week.  JAL,  handled  by 
Botsford,  Constantine  &  McCarty  Advertising,  contracted  for  85 
of  these  notices  last  October  28.  The  four  liners — at  roughly  10 
times  the  normal  Times’  line  rate — appear  Monday  through  Thurs¬ 
day.  “Overall,  we  are  pleased  with  the  interest  and  comment  the 
progi-am  has  generated,’’  said  John  G.  Fox,  who  is  with  the 
agency.  .  .  .  Funk  &  Wagnalls  came  in  shortly  after  JAL  with  a 
campaign  that  exploits  the  line  from  “Laugh-In”  which  goes, 
“Look  That  Up  In  Your  Funk  &  Wagnalls!”.  The  ads  appear 
three  times  a  week  in  the  New  York  Times  and  on  the  entertain¬ 
ment  page  of  the  Los  Angeles  Times.  They  present  a  word  such 
as  “purfle”  followed  by  the  message,  “Look  That  Up  in  your  Funk 
&  Wagnalls  Standard  College  Dictionary.”  Since  the  promotion 
began  last  Fall,  says  the  publishing  house,  sales  of  the  dictionary 
have  increased  about  20%. 

☆  ☆  ☆ 

What’s  the  good  word  from  the  Bureau  of  Advertising?  Finan¬ 
cial  advertising  revenues  of  daily  newspapers  are  now  well  in 
excess  of  $100  million  a  year.  Jack  Kauffman,  president,  pointed 
out  in  a  presentation  to  the  Wall  Street  Advertising  and  Public 
Relations  Association  ...  In  Akron,  Kauffman  and  the  Bureau’s 
creative  director,  Steve  Sohmer,  told  marketing  and  ad  executives 
of  Firestone,  Goodrich  and  Goodyear  that  tire  ad  revenues  gained 
38%  in  newspapers  last  year  and  that  the  newspaper  industry 
wants  its  tire  advertisers  to  get  the  maximum  possible  exposure 
and  impact  from  its  advertising  .  .  . 

☆  ☆  ☆ 

.Miscellany — Advertising  Checking  Bureau’s  Phase  II  of  its  Sim¬ 
plified  Newspaper  Advertising  Program  has  attracted  the  support 
of  107  publishers,  reports  Ed  Crimmins  of  ACB.  The  plan  requires 
a  minimum  of  200  newspapers  in  the  cities  of  100,000  population 
and  over.  ACB  will  take  over  the  auditing  and  payment  functions 
of  the  agencies  to  the  tune  of  %  of  1%  of  the  payments  handled 
through  the  system.  The  proposal  is  about  a  year  old.  .  .  .  Down¬ 
town  merchants  in  Hartford,  Conn,  are  returning  to  a  six-day  work 
week  schedule  after  22  years  of  Monday  closings  despite  opposition 
from  the  Hartford  Courant. . . .  F.  W.  Woolworth  is  planning  to  use 
newspapers  to  promote  its  first  import  fair  In  nearly  2,000  stores. 
'The  event  will  last  through  April. . . .  United  Air  Lines  will  preview 
its  1969  tour  and  promotional  plans  to  the  travel  industry  in  the 
New  York  area  on  March  26.  The  “Take  Me  Along”  airline  has 
adopted  a  new  slogan,  “Come  Fly  with  Me.”  .  .  .  Life  magazine  has 
named  Sue  Swarsman  to  head  development  of  its  department  store 
advertising,  a  new  post.  .  .  .  George  R.  Sample,  publisher  of  the 
Corry  (Pa.)  Journal,  returned  a  press  release  from  F.  W.  Wool- 
worth  to  the  president  accompanied  by  a  letter  that  said:  “We  will 
publish  it  free  when  the  NBC  network  reads  it  free  and  the  various 
tv  stations  with  whom  you  do  business  also  read  it  as  part  of  their 
news  report.”  ...  By  ^e  way,  the  publisher’s  letterhead  shows  a 
front  page  of  the  Evening  Journal  with  the  headline:  “Firestone 
To  Build  New  Plant  in  Corry.”  .  .  .  Time  Inc.  1968  report  devotes 
28  pages  to  what  it  calls  “Advertising — The  Selling  Process”.  The 
section  is  built  around  McCann-Erickson’s  Go  Del  Monte  Sweep- 
stakes  that  resulted  in  a  return  of  41  million  clippings  of  Del  Monte 
products  featured  in  newspaper  grocery  store  ads  and  hand  bills. 


Kansas  City 
set  for  color 
in  big  way 

Kansas  City,  Mo. 

Installation  of  45  Hoe  Color- 
matic  press  units  equipped  with 
63  color  cylinders  will  be  com¬ 
pleted  at  the  Kansas  City  Star 
and  Times  by  May  25. 

The  job  of  putting  in  the  new 
press  lines  has  been  a  major  one 
because  of  the  physical  aspects 
of  the  Star  and  Times  building. 
Taft  Contracting  Company, 
which  engineered  the  installa¬ 
tion,  built  its  own  elevator  in 
order  to  bring  units  into  the 
building. 

Part  of  this  project  re¬ 
sulted  in  the  removal  of  a  side¬ 
walk  and  the  construction  of  a 
huge  structure  much  like  a  rail¬ 
road  flat  car  which  carried  the 
press  units.  Once  they  were  low¬ 
ered  to  the  press  room  they  had 
to  be  moved  into  position  on 
giant  rollers. 

With  all  the  machinery  being 
moved  into  and  out  of  the  press 
room  for  many  months,  the  Star 
and  Times  maintained  a  seven- 
day  printing  schedule  and  now 
can  print  a  144-page  newspaper 
with  32  four-color  pages  and  32 
black  and  one-color  pages — or  96 
of  the  144  pages  with  black  and 
one  color. 

• 

Chicago  teamsters 
accept  $37  increase 

Chicago 

A  two-year  contract  accepted 
by  Chicago’s  newspaper  circu¬ 
lation  drivers  this  week  gives 
them  a  raise  of  $23  to  $161  a 
week,  retroactive  to  December 
15. 

They  will  be  paid  an  addi¬ 
tional  $14  weekly  effective  next 
December  15  and  an  additional 
$1  a  week  per  man  will  be  paid 
by  the  employers  into  a  hos¬ 
pital-surgical  trust  fund. 

The  drivers  voted  by  mail  to 
accept  the  contract  negotiated 
with  the  Chicago  Newspaper 
Publishers  Association.  The  vote 
was  924  to  115. 

The  contract,  according  to 
George  Flannery,  secretary- 
treasurer  of  Teamsters  Local 
706,  includes  vacation  improve¬ 
ments,  an  additional  holiday 
(the  Monday  in  the  week  with 
Washington’s  Birthday),  paid 
jury  duty  leave,  modification  of 
bundle  sizes,  job  seniority  pro¬ 
visions,  and  makes  eligible  for 
pensions  members  65  years  old 
after  20  years  of  service. 

Two  previous  offers  by  the 
publishers  association  were  re¬ 
jected. 
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Katz  Newspaper  Sales  explains  plan 

A  commission  on  all  ads  for  representative? 


About  three  years  ago  Katz 
Newt'paper  Sales,  traditionally  a 
national  advertising  sales  organ- 
iiation,  began  investigating  the 
effect  of  the  continuing  and  ac- 
cderating  growth  of  national 
and  regional  retail  chain  outlets 
in  the  47  markets  across  the 
country  where  it  represents 
newspapers. 

In  1968  Katz  organized  a  Re¬ 
tail  Department  within  the 
framework  of  its  national  rep¬ 
resentative  organization,  smd  in 
conjunction  with  this  move,  re¬ 
oriented  the  research  operation 
to  accommodate  retail  needs. 

In  order  to  support  this  serv¬ 
ice  Katz  asked  Aeir  newspaper 
clients  to  accept  a  new  com¬ 
mission  structure  which  compen¬ 
sates  the  rep  on  the  basis  of  all 
advertising  revenues:  national 
retail,  classified.  To  date  about 
two  thirds  of  the  papers  it 
serves  have  agreed  to  this  new 
arrangement. 

“Why  not  a  ‘fee’  system?” 
E&P  asked  Ted  Rathbone,  vice- 
president  and  head  of  Katz 
Newspaper  Sales,  recently. 

“The  heart  of  the  matter,”  ex¬ 
plained  Rathbone,  “lies  in  the 
base  or  area  of  sales  responsi- 
Mlity  upon  which  the  represent¬ 
ative’s  compensation  is  calcu¬ 
late. 


“The  process  through  which 
publisher  and  representative  go 
in  order  to  arrive  at  a  fee  sat¬ 
isfactory  to  both  are  funda¬ 
mentally  the  same  process  that 
determine  a  commission  struc¬ 
ture.  It  seems  reasonable  then 
that  inherent  incentives  in  com¬ 
pensation  based  on  a  commission 
structure  weigh  heavily  in 
favor  of  commissions  vis  a  vis 
fees. 

“In  short,  you  get  paid  for 
what  you  produce. 

“What  is  wrong  with  the  com¬ 
mission  arrangement  is  not  in 
the  theory.  What  is  wrong  is 
that  many  of  the  decisions  made 
regarding  the  representatives’ 
commissionable  area  are  outside 
the  decision-making  power  of  the 
representative.  As  an  example, 
within  the  newspaper  industry 
there  is  a  pricing  scale  that 
allows  retail  to  feed  national  and 
classified  to  feed  on  both. 

“When  one  considers  the  areas 
of  compensation  and  publisher- 
representative  business  relation¬ 
ships,  there  is  a  measure  of  cul¬ 
pability  for  the  ills  on  either 
side.  For  the  representative 
there  is  the  failure  of  the  repre¬ 
sentative  function  to  maintain 
and  expand  its  role  in  the  grow¬ 
ing  newspaper  industry  and  co¬ 
incidental  with  that  a  failure  to 


communicate  their  capabilities 
and  to  seek  commensurate  com¬ 
pensation. 

“On  the  publishers’  side,  it  is 
somewhat  of  a  paradox  in  an 
industry  that  has  closely  paral¬ 
leled  the  growth  of  the  economy 
over  the  years  that  it  does  not 
support  its  internal  and  external 
sales  organizations  in  a  manner 
that  permits  these  organizations 
to  remain  vital,  healthy  and 
growing  as  is  the  industry  itself. 

“There  are  unmistakable  in¬ 
dications  in  newspapers’  most 
important  advertising  revenue 
pr^ucing  area — retail — that  the 
industry  is  in  increasing  need 
of  sales  organizations,  national 
in  scope,  to  deal  with  retail 
clients  who  are  national  in  scope 
and  organization. 

“The  needs  expressed  by  these, 
newspapers’  most  important 
clients,  must  be  on  an  individual 
market  basis  by  high  caliber 
people,  at  the  right  time,  with 
the  right  kind  of  information 
and  at  all  levels  of  decision  mak¬ 
ing  within  the  ‘national-retail 
chain’  structure. 

“In  effect,  the  lines  so  care¬ 
fully  delineated  over  the  years 
in  national,  retail  and  classified 
have  disappeared.  They  have  dis¬ 
appeared  because  marketing  has 
changed.  The  newspapers’  pros¬ 


pects  in  all  three  areas  have  be¬ 
come  ‘national’  in  character. 

“Many  publishers  have  al¬ 
ready  realized  the  duality  of  the 
representative  function  in  both 
the  national  and  retail  sales 
area.  It  is  but  a  step  beyond  this 
realization  to  that  of  a  com¬ 
mission  structure  based  on  the 
total  advertising  revenue  of  the 
newspaper ;  a  structure  that  will 
maintain  the  representative  as 
the  healthy,  vital  sales  force 
for  the  in^vidual  newspaper 
market  which  the  industry  will 
increasingly  need  in  the  years 
ahead ;  a  structure  that  will  pro¬ 
vide  the  economic  opportunity 
for  the  representative  function 
to  grow  with  the  market  and  its 
newspaper.  This  is  vital  to  the 
newspaper  business  as  well  as 
to  the  representative.  For  as  in 
any  business,  a  sales  organiza¬ 
tion  is  nothing  more  than  a  re¬ 
flection  of  its  product. 

“The  representative  of  the  fu¬ 
ture  will  be  an  extension  of  the 
newspapers’  organization  in 
every  area  of  activity  that  will 
serve  the  needs  of  the  market 
and  its  newspaper,  whether  this 
activity  be  in  national  sales,  re¬ 
tail  sales,  national  classified 
sales  or  indeed  in  bringing  new 
physical  plants,  either  manu¬ 
facturing  or  distributive,  into 
the  market.” 


Spotlight  is  beamed 
on  airline  employes 


New  advertising  programs  by 
Trans  World  Airlines  and 
United  Airlines  next  month 
have  one  thing  in  common  with 
the  current  ads  for  American 
Airlines.  All  three  concentrate 
on  their  employes. 

At  a  press  conference 
(March  22)  TWA  executives 
disclosed  that  on  April  7  the 
company  will  launch  $30  million 
program  with  the  theme — “Our 
people  make  you  happy.  We 
make  them  happy,” — on  the 
wings  of  a  $1  million  employe 
bonus  and  passenger  balloting 
plan. 

Humorous  ads  prepared  by 
Wells  Rich  Greene,  which  took 
over  from  Foote,  Cone  &  Beld- 
ing  a  few  months  ago,  drama¬ 
tize  situations  and  competition 
zmong  the  airline’s  employes  to 
excel  in  customer  service. 

Four  days  later  (March  26) 
United  announced  at  another 
press  conference  that  it  will 
ztart  a  $6  million  program 


based  on  the  theme  of  “Come 
Fly  With  Me”  on  April  12. 

Fred  W.  Heckel,  who  has  di¬ 
rected  the  airline’s  campaigns 
in  the  past  two  years  based  on 
the  songs  “Take  Me  Along” 
and  “Let’s  Get  Away  From  It 
All,”  said  that  the  onetime 
Frank  Sinatra  hit  song  has  been 
combined  with  the  familiar  “Fly 
the  Friendly  Skies”  melody.  He 
said  “Come  Fly  With  Me”  is  a 
natural  for  both  broadcast  and 
print  media.  Many  of  the  new 
ads  will  concentrate,  Heckel 
said,  on  United  employes. 

Top  markets  served  by  United 
will  see  newspaper  ads  in  the 
New  York  Times,  Chicago 
Tribune,  Washington  Post,  Los 
Angeles  Times,  San  Francisco 
Chronicle  and  Poston  Globe. 

The  Trans  World  Airline  ads 
will  feature  two  commercial 
spots  on  each  of  the  three  major 
network  half-hour  news  shows 
in  the  first  three  weeks.  ’Two- 
page  spreads,  in  both  color  and 
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black  and  white,  will  appear  in  dent  of  Wells  Rich  Greene, 
magazines  and  in  109  daily  classified  her  agency’s  campaign 
newspapers  in  68  markets  in  the  as  a  religion.  “It  is  a  kind  of 
first  and  second  w’eeks  of  the  religion,”  she  said.  “It’s  a 
campaign.  presentation  of  the  basic  truth 

Mary  Wells  Lawrence,  presi-  for  which  TWA  stands.” 


SPECIAL  ISSUE — Th«  Boston  Glob*  and  Northoast  Airlinat  taamad 
up  to  product  a  tpacial  iuua  of  tha  Globa  March  14  noting  tha 
airlina't  now  routa  to  Bormuda.  Tha  adition  was  distributad  aboard 
ovary  Yollowbird  flying  through  Boston  on  inaugural  day  and  da- 
livarad  to  travol  agonts  through  Now  England. 
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Brothers  in  journalism 

Deadline  club  hears 
underground  rumble 


too  rigid.  It  has  to  be  destroyed.” 

The  Rat,  as  a  revolutionary 
newspaper,  used  four-letter 
words  to  gain  an  audience  and 
found  its  readers,  he  said, 
among  high  school  students,  on 
the  campus  and  among  a  few 
“uptown”  members  of  the  in¬ 
telligentsia. 


SDX  opposes  curbs 
on  campus  joumalisi  i 


By  ISewton  H.  Fulbright 


The  meeting  of  opposites,  ac¬ 
cording  to  a  formula  borrowed 
by  Marx  from  Hegel,  is  sup¬ 
posed  to  result  in  the  dramatic 
birth  of  a  new'  historic  force. 

Nothing  of  the  sort  appeared 
to  happen,  however,  when  the 
l>ea<lline  Club  of  Sigma  Delta 
Chi,  the  journalism  society,  in¬ 
vited  tw'o  young  editors  of  the 
underground  press  to  the  Gas¬ 
light  Club  in  New'  York  City 
for  lunch  and  some  plain  talk 
about  politics. 

The  underground  people  were 
observed  to  leave  the  Gaslight 
Club  about  the  way  they  came, 
hair,  w'hiskers  and  levis,  while 
the  Deadliners  w'ent  back  to 
their  offices  to  earn  more  money 
to  pay  taxes  for  more  colleges 
and  other  institutions  of  the 
Establishment  w'hich  the  under¬ 
ground  editors  asserted  they 
w'ere  out  to  destroy. 

“This  country  is  all  wrong,” 
said  one.  “We  are  out  to  change 
it.” 

The  one  who  said  that  w'as 
introduced  as  Jeff  Shero,  a  be- 
w'hiskered  man  of  26,  a  Texan 
and  editor  of  the  Rat,  a  tabloid 
underground  new'spaper.  He  had 
attended  four  colleges  but  had 
graduated  from  none. 

Shero  told  w'hy.  “Schools  are 
a  survival  of  the  19th  century,” 
he  said,  “and  do  not  dispense 
know'ledge.” 

“At  every  level  the  social 
structure  is  breaking  dowm,”  he 
said.  College  rioting  was  part 
of  the  general  dissolution. 


School  rebellion 


Restive  audience 


For  a  long  slow  hour,  Shero 
and  an  associate,  Paul  Millman 
of  Brooklyn,  editor  of  Libera¬ 
tion  News  Serv'ice,  spoke  earn¬ 
estly  of  their  aversion  to  the 
American  “system”  and  how 
they  hoped  to  destroy  it.  Shero 
regrretted  he  didn’t  have  tw'o 
hours  in  w'hich  to  bring  the 
Deadliners  into  focus  wdth  his 
ideas.  AVith  the  light  in  his  face, 
it  W'as  possible  that  Shero  could 
not  see  the  restless  movement 
of  feet  among  his  listeners. 

Shero  began  by  complaining 
that  someone,  as  he  got  up  to 
speak,  had  called  out,  “Bring 
on  the  stripteasers!”  Shero 
didn’t  like  that.  The  clothing 
he  w'ore,  hair  and  all,  the  “cos¬ 
tume,”  he  said,  w'as  a  meaning¬ 
ful  symbol  of  the  protest  move¬ 
ment.  He  sounded  very  serious 


Shero  wras  a  political  animal, 
a  revolutionary  one.  Experience 
in  the  futility  of  social  protest 
had  brought  him  to  this  end. 

“The  Rat,”  he  said,  “came 
out  of  the  political  movement.” 

He  told  the  Deadliners  that 
on  May  1  (May  Day)  “New 
York  will  see  a  rebellion  among 
its  high  school  students  that 
will  shake  the  city  to  its  foun¬ 
dations.”  Such  disorders,  he 
added,  “have  already  started  in 
Los  Angeles.” 

“At  every  level,”  Shero  said, 
“the  social  structure  is  break¬ 
ing  dow'n.  What  is  happening 
is  the  unglueing  of  the  insti¬ 
tutions  that  hold  the  country 
together.  We  want  to  make  more 
of  it  come  unglued.” 

Revolution  was  the  only  w'ay, 
through  violence,  he  said,  “to 
get  to  the  bowels  of  the  beast. 
The  American  structure  is  just 


Bombs  and  pot 


about  it.  He  didn’t  like  people 
who  came  to  places  like  the  Gas¬ 
light  to  stare  at  women’s  legs. 

He  told  how  he  grew  up  in 
East  Texas  with  an  Air  Force 
colonel  for  a  stepfather  and  had 
taken  the  Nixon  side  in  the  1960 
Kennedy-Nixon  debates.  Now 
he  hated  Nixon  for  everything 
he  stood  for,  having  completed 
the  Marxist  needle-threading 
trick  of  swinging  from  one  po¬ 
sition  to  its  opposite.  But  it 
didn’t  leave  him  in  the  Kennedy 
corner  either,  because  he  hated 
John  F.  Kennedy  for  what  he 
had  tried  to  do  to  Cuba. 

His  ideal  society  was  one  in 
which  need  and  not  w'ant  w'ould 
rule,  and  this  happy  reform  had 
been  accomplished,  he  said,  in 
Cuba  and  North  Korea.  In  these 
countries,  w'hen  told  “this  is  all 
there  is,  there  is  no  more,  every¬ 
body  says  OK,”  Shero  said, 
“and  goes  on  about  his  busi¬ 
ness.” 

He  had  “marched  a  lot”  at 
Selma,  Berkeley  and  other 
places  and  had  been  a  leader  in 
Students  for  a  Democratic  So¬ 
ciety  until  he  learned,  he  said, 
that  social  protest  didn’t  ac¬ 
complish  reforms.  But  in  order 
to  understand  the  revolution  he 
now  served,  it  was  necessary, 
he  said,  for  the  Deadliners  to 
understand  “the  social  move¬ 
ment  w'e  came  out  of  because  if 
you  can’t  understand  that  you 
will  not  understand  anything.” 


A  14-year-old  girl  had  recent¬ 
ly  given  him  a  lot  of  encourage¬ 
ment,  Shero  said,  by  telling  him 
of  the  “progress  and  eagerness” 
high  school  students  in  New 
York  had  exhibited  in  chem¬ 
istry,  in  learning  to  make  bombs 
that  could  be  used  to  blow  up 
the  city. 

“They  are  doing  this  in  the 
high  schools,”  Shero  said,  “while 
their  parents  are  w'orrying 
about  pot.” 

Mention  of  drugs  led  Shero 
to  say  that  the  recent  death  in 
prison  of  Mafia  leader  Vito 
Genovese  had  “loosened”  the 
market  for  heroin  and  other 
narcotic  drugs,  making  them 
easier  to  get. 

Questioned  about  this  later, 
Shero  and  Millman  claimed  that 
if  they  tried  to  fight  the  drug 
racket  they  would  find  their 
literature  barred  from  news¬ 
stands.  If  they  went  after  the 
mob,  they  w'ould  be  out  of  busi¬ 
ness. 

“We’d  get  killed,”  Millman 
.said. 

Shero  could  see  a  world  of 
difference  between  himself  and 
the  Deadliners.  There  was  dif¬ 
ference  on  almost  any  subject. 
College  examinations,  for  in¬ 
stance.  When  a  student  copied 
from  another,  or  from  a  book, 
he  said,  “you  call  it  cheating 
but  we  call  it  helping  each 
other.” 

The  Deadliners,  given  of  late 
to  gazing  on  the  dark  side  of 
the  moon,  had  viewed  some  of 
the  city’s  social  action  projects 
and  had  examined  the  hairy 
reality  of  the  Off-Broadway 
theater  without  ill  effect.  But 
the  underground  press  began  to 
have  a  gamy  smell  of  its  own, 
and  some  of  the  Deadliners  got 
up  to  leave  as  Shero  sat  down 
and  Millman  stood  up. 


St.  Louis 

St.  Louis  Chapter  of  Sigma 
Delta  Chi,  adopt^  a  resolutiwi 
(March  23)  opposing  curbs  on 
the  so-called  “underground 
press.” 

Barbara  Papish,  a  graduate 
student  from  the  University  of 
Missouri’s  Columbia  campus  who 
faces  charges  of  selling  obscene 
literature,  spoke  to  the  group. 

Miss  Papish  and  several  other 
students  were  arrested  for  dis¬ 
tributing  copies  of  a  publication 
called  the  Free  Press.  The  i.ssue 
depicted  policemen  raping  the 
statue  of  liberty. 

State  Rep,  Richard  Marshall 
of  Webster  Groves  criticized  the 
cartoon  in  the  Columbia  Free 
Press  and  similar  cartoons  as 
offensive  to  moral  norms. 


News  service 


The  new  speaker  told  how  his 
Liberation  News  Service  fed 
packets  of  editorial  matter  to 
student  militants  on  campuses 
across  the  country.  Both  he  and 
Shero  passed  out  copies  of  their 
respective  publications.  Mill- 
man’s  was  a  mimeographed 
booklet  of  some  50  pages,  of 
news  stories  and  editorials  care¬ 
fully  edited,  much  of  it  for  bill¬ 
board  use. 

Millman  had  a  lot  to  say 
about  the  New  York  Times, 
none  of  it  laudatory.  During 


the  Columbia  University  riots 
last  April,  he  said,  “we  thought 
W'e  had  a  Times  reporter  on  our 
side,  w'ho  had  gotten  beaten  up 
by  the  cops.  But  when  he  tried 
to  w'rite  his  story  like  it  hap¬ 
pened,  a  Times  editor  stopp^ 
him  and  the  piece  never  di(l  get 
printed.” 

Another  unnamed  Times  re¬ 
porter,  a  promising  man  in  the 
New  Left,  had  “become  a  drunk 
after  joining  the  newspaper,” 

“We  don’t  believe  any  long¬ 
er,”  Millman  said,  “that  there 
is  any  such  thing  as  objective 
journalism.” 

“We  W'ant  a  change,”  he  said. 
“We  see  things  as  they  are,  and 
they  are  not  good.” 

During  questions  and  an¬ 
swers,  after  most  of  the  Dead¬ 
liners  had  left,  Shero  was  asked: 
aside  from  what  he  was  against 
— forgetting  all  that — what  did 
Shero  and  his  group  stand  for? 
What  was  their  responsibility 
tow'ard  society? 

Words  did  not  come  easy. 
Shero  groped,  floating  between 
attacks  on  American  institu¬ 
tions,  and  finally  came  up  with 
the  ob.servation  that  he  favored 
a  society  dedicated  to  supplying 
human  need,  not  human  wants 
— a  society  in  which  greed  would 
be  eliminated.  When  he  named 
Cuba  and  North  Korea  as  coun¬ 
tries  w'here  this  ideal  had  been 
achieved,  the  few  Deadliners 
who  had  remained  began  to 
leave. 


What  they  stand  for 


It  w'asn’t  easy  to  find  out  pre¬ 
cisely  what  Shero  and  Millman 
stood  for.  But  a  fair  understand¬ 
ing  could  have  been  had  from 
the  papres  of  Millman’s  Lit)er- 
ation  New's  Service  packet. 

A  plausible  answer  was  given 
by  Saul  Landau,  one  of  the 

(Continued  on  page  113) 
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Availability  of  color  poses  few 
problems  to  newspaper  advertisers 


By  Jerry  Walker  Jr. 

Newspaper  advertising  people  would 
b€’  the  first  to  agree  wholeheartedly  with 
Tony  Cappiello,  executive  vicepresident 
of  Ries  Cappiello  Colwell  advertising 
agency,  who  said  recently:  “If  you  really 
want  to  communicate  with  people  today, 
you  have  to  use  color.” 

All  one  has  to  do  is  scan  the  pagfes 
of  the  great  majority  of  newspapers  to 
see  firsthand  that  many  advertisers,  and 
e<litors  are  thoroughly  convinced  that 
newspaper  color  is  an  effective  way  to 
get  across  a  message. 

Further  verification  will  be  found  in 
this  issue  of  Editor  &  Publisher  which 
contains  important  data  on  color  linage, 
color  advertisers,  and  the  most  complete 
tabulation  of  rates  and  requirements  for 
all  daily  newspapers  offering  run-of- 
press  (ROP)  color. 

A  chart  prepared  by  the  Bureau  of 
Advertising,  ANPA,  based  on  data  con¬ 
tained  in  the  1968  E&P  Color  Issue  in¬ 
dicates  the  number  of  daily  newspapers 
offering  color  is  now  nearly  complete. 

This  chart  shows  that  1,417  papers, 
representing  89%  of  total  U.S.  daily 
circulation,  now  offer  black  and  one 
color;  1,030,  accounting  for  79%  of  total 
circulation,  are  printing  two  colors  and 
black;  and  877  newspapers,  representing 
75%  of  the  total  circulation,  are  publish¬ 
ing  three  colors  and  black,  or  full  color. 
Tn  addition,  1,550  dailies  with  a  combined 
circulation  of  57,252,000  or  93%  of  total 
are  accepting  Hi-Fi  color  preprints;  and 
432  dailies  with  30  million  circulation 
accept  SpectaColor  preprints. 

When  one  stops  to  take  into  consider¬ 
ation  that  just  15  years  ago,  there  were 
only  611  dailies  equipped  to  accept  one 
color  and  black  copy,  the  growth  of  color 
in  newspapers  becomes  phenomenal. 

One  indication  of  the  effectiveness  of 
color  in  communicating  is  found  in  the 
increase  in  editorial  usage.  Only  this 
week,  Eastman  Kodak  Co.  reported  the 
preliminary  results  of  an  ROP  color 
survey  which  indicate  that  during  the 


past  three  years  there  has  been  a  45% 
increase  in  the  number  of  new'spapers 
printing  editorial  color. 

The  survey  also  shows  that  the  average 
number  of  color  pictures  printed  by  each 
paper  has  moved  upward. 

Beginning  in  late  January,  1969,  J. 
Winton  Lemen,  Eastman  Kodak  Com¬ 
pany’s  director  of  photo  press  trade  re¬ 
lations,  mailed  a  two-question  card  to 
1,418  daily  newspapers  in  the  United 
States  and  Canada.  The  questions  were: 
Do  you  publish  any  editorial  photos  in 
three-  or  four-color  ROP?  And  if  so, 
about  how  many  in  the  last  12  months? 

Lemen  reported  that  611  newspapers 
replied  and  that  291  papers  stated  they 
were  printing  editorial  ROP  color. 

“This  figure,  while  certainly  not  com¬ 
plete,  probably  includes  85  percent  of 
those  papers  printing  editorial  color  with 
some  degree  of  regularity,”  Lemen  said. 

A  similar  ROP  survey  made  in  1966 
drew  a  reply  from  577  papers  with  202 
indicating  that  they  did  print  editorial 
ROP  color. 

Brightest  picture  of  color’s  growth  in 
recent  years  has  been  painted  by  Media 
Records  Inc.  In  1968,  according  to  its 
measurements,  ROP  color  linage  totalled 
286,999,093  as  against  279,202,977  in 
1967,  a  gain  of  2.8%.  Of  this  total,  56,- 
232,972  lines  of  ROP  color  were  used 
by  national  advertisers  in  key  product 
and  automotive  categories. 

An  important  change  in  the  method 
of  measuring  ROP  color  linage  in  1968 
is  noted  this  year  by  Media  Records. 

Starting  in  January,  1968,  Media  Rec¬ 
ords  was  able  to  identify  those  letter- 
press  type  of  inserts  or  preprints  as  re¬ 
ceived  from  outside  sources.  All  during 
1968  all  such  sections  were  identified  on 
the  individual  monthly  city  reports  as 
being  a  preprint.  Since  they  were  not 
printed  by  the  newspaper  MR  did  not 
credit  any  color  advertising  appearing 
on  such  pages  of  the  letterpress  type  of 
preprints  to  the  newspaper’s  ROP  total. 


Prior  to  1968  any  such  color  ads  w’ere 
credited  to  the  paper.  Media  Records’ 
Dick  Eason  said,  “since  we  were  obliged 
to  consider  letterpress  type  sections  as 
being  printed  by  the  paper.  Of  course, 
as  you  know,  there  was  no  way  for  us 
to  properly  delineate  such  advertising 
until  last  year.  Since  a  comparison  with 
1967  is  virtually  impossible,  it  w’as  neces¬ 
sary  to  try  and  use  1968  linage  as  a 
gauge. 

“We  ran  up  the  total  linage  of  all 
preprinted  inserts  carried  by  Media  Rec¬ 
ords  newspapers  during  October  1968. 
This  totaled  14,490,443  lines  of  advertis¬ 
ing.  The  more  commonly  used  insert 
usually  consists  of  eight  pages  and 
normally  the  front  and  back  pages  are 
color.  Therefore  we  can  estimate  that 
25%  of  October  linage  or  3,622,211  lines 
was  color.  Projecting  this  for  12  months 
gives  us  43,471,332  lines  or  13.5%  of  the 
322,674,309  lines  of  ROP  color  shown 
for  1967. 

“Actual  comparison  for  1968  versus 
1967  shows  ROP  color  as:  1968 — 286,- 
999,093  vs.  1967—322,674,309,  or  a  loss 
of  11.1%. 

“Reducing  1967  linage  by  43,471,332 
lines  would  show  this  comparison,  as 
follows: 

1968—286,999,093 

1967—279,202,977 

2.8%  gain 

• 

Color  ad  featured 
in  Dr.  Posner  campaign 

Dr.  Posner  Shoes  Inc.,  kicked 
off  its  largest  ad  campaign  in 
print  and  television.  The  theme 
is,  “When  Baby  Needs  A  New 
Pair  of  Shoes,  Don’t  Gamble.” 

A  full  page  ad  in  color  will 
appear  in  the  Sunday  AVk’  York 
NewH  Magazine  Section  on 
March  30  listing  more  than  100 
major  dealers  in  the  metropoli¬ 
tan  area. 


Old  Crow  ads  show 
city  scenes  in  color 

Old  Crow  is  starting  an  adver¬ 
tising  campaign  which  com¬ 
bines  elements  of  art  and  photog¬ 
raphy  to  promote  the  brand  “for 
people  going  places.” 

The  first  ad  in  the  series  pre¬ 
sents  an  attractive  couple 
against  the  background  of  a  San 
Francisco  street  scene. 

The  ads  will  appear  in  full 
color  in  approximately  100  news¬ 
papers,  run-of-press;  as  Specta¬ 
Color  preprints,  and  in  Sunday 
gra\-ure  supplements.  In  addi¬ 
tion  they  will  appear  in  black- 
and-white  in  many  papers. 


Newspapers  Offering  ROP  Color  In  300  Metropolitan  Markets 
Average  Percent  Color  Premium  Above  Black  And  White  Cost 


Metro  Markets 

BW  &  Ic. 

1,000  LINES 
BW  &  2c. 

BW  &  3c. 

FULL  PAGES 
BW  &  Ic.  BW  &  2c. 

BW  &  3c. 

Top  100 

35% 

50% 

62%) 

17% 

24% 

29% 

Second  100 

35%) 

53%) 

68% 

18% 

26% 

33% 

Third  100 

36% 

54% 

71% 

18%) 

26% 

35%) 

All  300 

35% 

51% 

65% 

17% 

25% 

31% 

Top  100  metro  markets:  All  newspapers  oflerintr  ROP  color  an<l  rrachin«  at  least  5%  households  In  each  metro  market. 

Second  100  and  third  100  markets:  All  newspapers  ofTerinir  KOP  color  and  reachinK  at  least  10%  households  in  each 
metro  market. 

Metro  markets  as  defined  by  SM  Survey  of  Buying  Power;  Ranking  by  number  of  households. 

Source:  SM  Survey  of  Buying  Power;  SKDS;  Editor  A  Publisher  Yearbook,  196K:  ANM  Circulation  ’68. 

Prepared  by:  Research  Department,  Bureau  of  Advertising.  ANPA,  December,  1068. 
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Agency  chief  views 
challenge  in  color 

(Continued  from  page  9) 

“National  magazines  have  always  offered  color. 
Now,  they  offer  it  on  a  regional,  or  even  a  local  mar¬ 
ket  basis.  This  is  your  competition,  and  I  urge  you 
to  work  in  every  way  possible  with  your  papers  to 
make  full-color  newspaper  advertising  not  just 
available — but  affordable,  and  with  the  flexibility 
an  advertiser  requires.” 

Asking  that  his  remarks  not  be  construed  as  de¬ 
featism  or  an  attack  on  newspapers,  rather  an  an¬ 
alysis  of  some  of  the  problems  newspapers  must  face 
up  to  in  a  fast-changing  world,  Montgomery  added : 

“Radio,  tv,  and  the  shifting  tides  of  modern-day 
marketing  have  posed  major  problems  in  the  news¬ 
paper  industry.  I’m  not  suggesting  that  anyone 
throw  in  the  towel. 

“Tv  didn’t  kill  radio.  It  didn’t  kill  movies  or 
magazines  either.  Nor  will  tv  or  radio  kill  news¬ 
papers — either  as  a  news  medium  or  a  national  ad¬ 
vertising  medium. 

“Each  innovation  merely  changes  the  climate,  in 
which  established  media  must  work.  And,  in  turn, 
forces  established  media  to  innovate  on  their  own. 

“Newspapers  have  been  around  a  long  while. 
They  will  be  around  for  years  to  come.  There  are 
many,  many  smart  people  in  your  industry.  I  am 
confident  that  they  will  find  not  only  answers  to  the 
challenges  I  have  hurled,  but,  that  out  of  this  soul- 
searching  reappraisal  will  come  stronger,  more  dy¬ 
namic  newspapers.  Newspapers  that  will  offer  the 
national  advertiser  the  values  he  seeks.  And,  believe 
me,  we  and  other  agencies  will  listen  to  these  an¬ 
swers  with  a  most  receptive  ear.” 


IMPORTANT  GENERAL  AND  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR 
YEAR— 1968 


CLASSIFICATION 
&  ACCOUNT 

1968 

1967 

1966 

1965 

GOODYEAR  TIRES 
(Tires  &  Tubes) 

4,110,107 

2,899,565 

2,767,375 

4,269,510 

FIRESTONE  TIRES 
(Tires  &  Tubes) 

2,397,423 

1,771,752 

2,508,764 

3.474,2M 

ZENITH  PRODUCTS 
(Radio  &  TV  Sets) 

2,173,382 

1,646,929 

722,417 

699,172 

FORD 
(New  Cars) 

1,572,241 

1,182,741 

1,306,639 

1,674,119 

RCA  VICTOR  PRODUCTS 
(Radio  &  TV  Sets) 

1,442,572 

1,449,464 

1,144,816 

950,597 

PHYSICIANS  MUTUAL 
INSURANCE  CO. 
(Insurance) 

1,442,180 

1,627,307 

817,570 

FORD  &  FORD  MUSTANG 
(New  Cars) 

1,149,812 

746,961 

510,820 

291,588 

CHEVROLET 
(New  Cars) 

1,104,595 

3,729,354 

11,807,973 

6,812,239 

FORD  DIVISION  CARS 
(New  Cars) 

932,948 

501,834 

1,140,317 

721,469 

HILLS  BROS.  COFFEE 
(Coffee  &  Tea) 

893,269 

300,300 

82,520 

137,014 

KELLOGGS  CORN  FLAKES 
(Cereals)  737,123 

FORD  MUSTANG 
(New  Cars)  706,417 

1,144,620 

792,589 

639,221 

702,804 

SEAGRAMS  7  CROWN 
(Liquors) 

OLDSMOBILE 
(New  Cars) 

678,308 

662,301 

607,378 

869,675 

278,209 

3  87,362 

260,966 

VICEROY  lOO's 
(Cigarettes) 

593,112 

____ 

Source:  Media  Records 
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ROP  Color  Advertising  of  the  First  Ten  Newspapers  as 
Measured  by  Media  Records,  Inc.  Showing  Percentage 
Relationship  of  ROP  Color  Advertising  by  Classification 
to  All  Advertising  Carried  by  Each  Paper,  Year— 1968 


%  %  AUTO-  %  FINAN-  %  CLASSI-  TOTAL  yJO 

RETAIL  TO  TOTAL  GENERAL  TO  TOTAL  MOTIVE  TO  TOTAL  CIAL  TO  TOTAL  FIED  V,  ADVERTISING  TOTAL 
ROP  RETAIL  ROP  GENERAL  ROP  AUTOMOTIVE  ROP  FINANCIAL  ROP  TO  TOTAL  ROP  ADVER- 

COLOR  DISPLAY  COLOR  DISPLAY  COLOR  DISPLAY  COLOR  DISPLAY  COLOR  CLASSIFIED  COLOR  TISIN« 


1.  Miami  Herald — MS 

4,305,005 

9.2 

416,310 

7.9 

2.  Salt  Lake  City  Tribune— MS 

3,484,597 

15.9 

378,113 

13.6 

3.  Milwaukee  Jourttal — ES 

1,947,508 

5.4 

541,614 

12.1 

4.  Fort  Lauderdale  News — ES 

3,012,061 

8.6 

145,564 

7.0 

5.  Nashville  Tennessean — MS 

2,403,737 

12.3 

430,458 

19.8 

6.  Omaha  World  Herald— DS 

2,561,272 

12.6 

400,489 

15.3 

7.  Dallas  Times  Herald— ES 

2,270,406 

7J 

443,149 

8.9 

8.  Denver  Post — ES 

1,832,293 

6.2 

384,998 

10.6 

9.  Houston  Chronicle— ES 

2,369,494 

7.6 

380,137 

9.8 

10.  New  Orleans 

Times  Picayune — MS 

2,707,222 

7.8 

251,568 

7.2 

365,250 

11.6 

147,087 

9.6 

142,306 

0.8 

5,375,958 

72 

182,225 

11.6 

194,548 

33.0 

32,224 

0.4 

4,271,707 

I2X 

584,069 

21.8 

315,890 

21.6 

84,506 

0.5 

3,473,587 

Si 

232,908 

13.1 

68,174 

7.9 

9,210 

0.1 

3,467,917 

6.7 

308,627 

15.8 

239,491 

39.1 

10,100 

O.t 

3,392,413 

lOJ 

257,242 

18.3 

143,742 

28.2 

14,996 

0.2 

3,384.741 

102 

343,234 

14.1 

24,718 

3.5 

237,472 

1.8 

3,318,979 

62 

429,832 

20.4 

309,038 

23.1 

339,140 

2.4 

3,295,301 

6i 

252,353 

II. 1 

84,336 

11.7 

198,701 

0.9 

3,285,021 

5.4 

171,044 

8.1 

141,323 

12.6 

7,200 

0.1 

3,278,357 

60 
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210,939,627 


1967 


TOTAL  ROP 
COLOR  LINAGE* 

Media  Record*  Newspapers 

1951-1968 


TOTAL  COLOR  LINAGE 

Media  Records  Newspapers 


1967-1968 


322,674,309 


279,202,977 


46,817,024 


—  Pr«>print*cl  advertising  factions 

'Beginning  in  January,  1968,  Media  Records  was  able  to 
identify  preprinted  advertising  inserts  distributed  with  news¬ 
papers,  but  received  from  outside  sources.  This  information 
came  about  as  a  result  of  a  combined  study  between  MR  and 
the  INAE  Research  Committee.  During  1968,  all  such  sections 
were  identified  on  Media  Records  reports  as  being  reprints. 
Since  they  were  not  printed  by  the  newspaper,  MR  did  not 
credit  any  color  advertising  appearing  in  such  pages  of  the 
"letterpress-type"  of  preprints  to  the  newspaper's  totals.  In 
those  charts,  using  a  projection  from  October,  1968  color  pre¬ 
print  linage  is  shown  both  separately  (1967  vs.  1968)  and 
deducted,  (1951-1968). 


13th  Annual  Editor  &  Publisher  Newspaper  Color  Roundup 
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Score  in  latest  research  study 


Add  color  in  ad  copy  and  sales  soar 


Long  Beach,  Calif. 

Newspaper  color  outpulled 
black  and  white  advertising:  by 
84.9  percent  in  the  latest  study 
of  comparative  sales  effective^ 
ness  conducted  by  the  Long 
Beach  Independent,  Press-Tele¬ 
gram. 

This  on-the-average  margin 
exceeds  the  favorable  scores  reg¬ 
istered  by  color  in  the  two  pre¬ 
vious  research  studies  made  by 
the  morning,  evening  and  Sun¬ 
day  newspapers  published  here 
by  the  Twin  Coast  Newspapers 
division  of  Bidder  Newspapers. 

A  progressive  color  gain  has 
been  shown  in  the  studies  which 
now  extend  more  than  a  decade. 
The  1958  study  showed  an  on- 
the-average  margin  for  color  of 
50.6  percent.  The  second,  com¬ 
piled  in  1962,  gave  color  a  79.1 
percent  advantage,  the  I,P-T 
found. 

Sales  measurement 

The  comparative  results  of 
color  and  black  and  white  ad¬ 
vertisements  are  measured  by 
actual  sales  which  result  from 
the  ads,  the  newspapers  ex¬ 
plained.  As  in  previous  tests, 
six  advertisements  were  pub¬ 
lished  as  split-runs.  Half  of  the 
total  I,P-T  circulation  carried 
black  and  white  and  half  pub¬ 
lished  advertising  in  one  color 
and  black,  each  for  a  different 
store. 

The  papers  were  printed  so 
every  other  paper  contained  a 
color  ad.  Art,  copy,  layout  treat¬ 
ment  and  position  were  identical 
in  the  series  of  five  ads  except 
for  the  addition  or  deletion  of 
color. 

Comparable  stores  were  se¬ 
lected  which  agreed  to  advertise 
the  same  item,  at  the  same  time, 
and  at  the  same  price  with  an 
ad  of  the  same  size. 

No  other  effort  was  used  to 
sell  the  merchandise,  the  I,P-T 
pointed  out.  The  only  difference 
was  the  use  of  color  by  one  store 
and  not  the  other,  it  was 
stressed. 

High  inleref)!  lold 

The  Long  Beach  newspapers 
continued  the  series  begpin  in 
1958  because  of  the  interest 
shown  in  these  in-depth  projects 
through  the  years.  It  also  was 
decided  to  continue  the  tests 
based  entirely  on  methods  used 
in  previous  studies,  it  was  noted. 
The  I,P-T  explained  it  likes  to 
have  local  success  stories  to  am¬ 
plify  the  studies  by  the  ANPA 
Bureau  of  Advertising. 

“This  third  1968  study  again 


proves  that  color  generally  out- 
pulls  black  and  white  adver¬ 
tisements  by  a  considerable 
margin,”  the  I,P-T  report  stated 
in  describing  the  results  of  “per¬ 
fect  split  runs”  of  72-column 
inch  ads  for  variety  stores,  fur¬ 
niture  stores  and  general  mer¬ 
chandise  establishments. 

Declaring  “color  isn’t  a 
gamble,  it’s  a  sound  investment,” 
the  $1  booklet  presenting  the 
findings  stated  that  with  a  single 
color  added,  an  advertisement 
will  ring  the  cash  register  al¬ 
most  twice  as  often  as  the  same 
ad  in  black  and  white. 

In  the  newest  comparison, 
chair  replacement  sets  and  lawn 
furniture  color  copy  scored  top 
overpull  scores,  with  185.7  and 
168.6  per  cent  respectively. 
Table  lamps  attained  a  111.1% 
outpull,  lucite  paint,  51.5  and 
decorator  tables  11.1%.  The 


84.9%  overall  margin  was  made 
despite  a  black  and  white  hair 
spray  ad  which  outpulled  color 
by  18.1%. 

One  other  “loser” 

A  hassock  ad  in  black  and 
white  which  ran  in  the  1958 
series  was  the  only  other  loss 
suffered  by  color.  In  that  first 
study  the  high  percentage  score 
for  hued  copy  went  to  a  watch 
and  drill  set  offer,  83.3%,  with 
an  ad  on  parakeets  second  at 
74.4%. 

Three  color  ads  outpulled  black 
and  white  by  more  than  100  per 
cent  in  the  second  study.  These 
offered  orange  slice  candy, 
135.1%  ;  records,  123%  and  fold¬ 
ing  chair  and  ottoman,  109.3%. 

Top  outpull  honors  for  the 
series  of  studies  goes  to  the 
chair  replacement  sets  copy 
placed  by  Woolworth’s  which 


SpectaColor  gets  boost  by  Detroit  Free  Press 

Detroit  SpectaColor  were  4%  pages  of 


The  first  of  the  1969  series  of 
multipage  SpectaColor  issues  of 
the  daily  Detroit  Free  Press  hit 
the  streets  Tuesday,  February 
25,  with  colorful  wrap-arounds 
on  each  of  the  four  sections  of 
the  paper. 

The  front  page  of  the  Tuesday 
Free  Press  featured  a  four-col¬ 
umn  photo  of  Michigan’s  new 
governor,  William  Milliken,  and 
his  wife,  with  the  Capitol  in  the 
background. 

Included  in  the  eight  pages  of 


advertising,  all  of  which  were 
placed  at  the  newspaper’s  na¬ 
tional  rate. 

According  to  Advertising  Di¬ 
rector  Elving  N.  Anderson,  the 
Free  Press  will  utilize  multipage 
SpectaColor  every  few  days  dur¬ 
ing  1969,  affording  advertisers 
an  opportunity  to  showcase  their 
color  advertisements  to  Detroit 
area  readers  with  the  finest  and 
most  spectacular  presentation 
available  in  any  U.  S.  news¬ 
paper. 


FLEXIBILITY  OF  DESIGN  is  coupled  with  color  by  the  Sacramento 
(Calif.)  Union.  The  first  Flexform  user,  a  Zenith  distributor,  provided 
a  9reat  "Z”.  Editorial  supplied  35  percent  of  the  page  content. 
Examining  results  at  the  console  of  the  Union's  offset  press  are: 
Bruce  Pankrati,  president,  Pankratx  and  McCarthy  Advertising 
Agency;  Parke  Blanton,  ad  manager,  California  Television  Corp., 
and  Carol  Mathis,  art  director,  Pankrati  agency. 


scored  185.7%  with  180  sales 
in  comparison  with  63  made  by 
the  store  using  black  and  white. 

The  third  I.P-T  study’s  per¬ 
centage  outpull  for  color  is  two- 
thirds  greater  than  the  peicent 
scored  in  1958.  The  report  stated 
press  limitations  had  necessi¬ 
tated  the  publication  of  this 
series  of  ads  in  Saturday  edi¬ 
tions  with  offerings  good  Satur¬ 
day  and  the  following  Monday, 
adding:  “This  time  lag  undoubt¬ 
edly  reduced  the  overall  sale  of 
merchandise  to  some  degree  but 
should  have  no  effect  on  the  com¬ 
parability  of  pulling  power.” 

• 

Colorful  sections 
feature  centennial 

Walla  Walla,  Wash. 

The  Walla  Walla  Union-Bul¬ 
letin’s  centennial  year  Progress 
Edition  continued  its  colorful 
career  with  seven  color  section 
covers  in  its  14-section,  218-page 
edition.  The  progress  report,  the 
44th  in  an  annual  series,  is 
scheduled  to  go  into  offset  next 
year. 

Color  advertising  ranged  from 
the  yearly  birthday  review  clas¬ 
sified  cover  represented  by  or¬ 
ganizations  from  one  to  110 
years  in  age  to  the  full  color 
copy  placed  by  the  Baker- Boyer 
National  Bank,  which  also 
joined  centenarian  ranks  this 
year. 

Sherwood  Center,  a  $1,600,000 
sports  and  physical  education 
structure  at  Whitman  College 
launched  with  a  $300,000  gift 
from  Mr.  and  Mrs.  Donald  Sher¬ 
wood,  is  nearing  completion 
here.  Sherwood  is  U-B  publish¬ 
er  and  president  of  the  Whitman 
board  of  trustees. 

Commenting  on  the  progress 
reports  covering  Southeastern 
Washington  and  Northwestern 
Oregon,  Dale  A.  Dixon,  general 
manager,  said:  “The  U-B  con¬ 
tinues  to  be  a  part  of  Walla 
Walla’s  progress.” 


Cliiiiaware  in  supps 

Sunday  newspaper  supple¬ 
ments  in  64  market  areas  form 
a  major  part  of  the  1969  adver¬ 
tising  schedule  for  Anchor  Rock¬ 
ing’s  ovenware,  dinnerware  and 
glassware  lines. 

The  program  announced  by 
.Anchor  Hocking’s  advertising 
agency,  Clinton  E.  Frank,  Inc. 
New  York,  is  the  biggest  na¬ 
tional  campaign  in  the  glass 
company’s  annals. 
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San  Diego  Union 
best  editorial 
color 

A  Sunday  amusement  ballet  feature  (right)  ^ 
won  the  “best  editorial  color"  award  for 
The  San  Diego  Union  in  the  classification  for 
newspafX'rs  with  circulation  bc'twc?en 
100,000  and  250,000  in  the  12th  annual 
Editor  &  Publisher  Color  Awards  Competition. 
The  photograph  was  taken  by  Thane 
Mc  Intosh  with  the  assistance  of  staff  writer 
Welton  Jones  on  assignment  from  Al  jaCoby, 
Sunday  editor,  during  a  rehearsal  of  the 
San  Diego  Ballet  company  for  a  Christmas 
presentation  of  "The  Nutcracker  Suite." 


The  Sacramento  Union 
best  offset  reproduction 


^  Best  offset  reproduction  award  in  Editor  &  Publisher's 
annual  competition  went  to  The  Sacramento  Union  for 
this  Rainbo  Bread  ad  (left)  prcxfucc-d  by  j.  Walter 
Thompson.  Because  of  the  large  number  of  newspat>ers 
now  being  printed  by  offset,  a  new  classification  for 
offset  reprcxJuction  was  addexf  to  this  year's  com()etition. 
The  judges  electcxJ  to  present  awards  for  full  color  only 
in  the  under- 100,000  circulation  classification.  The 
Sacramento  Union  is  the  largest  circ  ulation  daily 
newspaper  in  the  United  States  totally  prcxJuc  t*d  by 
computerized  photexomposition  and  offset  ()rinting. 


WegiveyouShours- 
will  you  give  ifs  3  minutes? 


the  best 
in  newspaper 
color 

reproduction 


>69 


Ad  experts 
get  test  as 
copy  judges 


Spokane,  Wash. 

Many  experts  are  stumped  by 
a  “you-name-it”  puzzle  developed 
by  the  Spokeitmnn  Review, 
winner  of  an  impressive  display 
of  laurels  for  full-color  repro¬ 
duction. 

The  Spokesman  -  Review 
mounted  an  exhibit  of  high- 
quality  offset  advertisements 
from  several  plants,  including  its 
own,  and  added  top-cjuality  roto 
adverti.s^ements  from  others  of 
the  Metropolitan  Sunday  Maga¬ 
zine  group. 

All  identification  was  elimi¬ 
nated.  Then  the  morning  and 
Sunday  paper  challenged  observ¬ 
ers  to  tell  which  of  22  ads  were 
roto  and  which  were  offset. 


president  and  general  manager. 

The  Spokesman-Review  en¬ 
tered  the  offset  field  November 
13,  1966,  with  the  first  issue  of 
it  SUNDAY  Magazine.  This  is 
printed  on  the  newspaper’s  own 
Goss  Urbanite,  which  has  special 
equipment  including  humidity 
controls  and  drying  ovens. 

On  SUNDAY’S  second  birth¬ 
day,  the  S-R  received  the  Pacific 
Northwest  Newspaper  Adver¬ 
tising  Association’s  first-place 
award  for  offset  printing  of 
multi-color  advertising. 

This  winning  ad  was  placed 
on  behalf  of  Putnam’s  Inn 
Coffee.  In  a  brochure  reproduc¬ 
ing  the  copy,  the  Spokesman-Re¬ 
view  extended  congratulations  to 
J.  Walter  Thompson  and  to 
Standard  Brands  for  “the  beau¬ 
tifully  conceived  and  expertly 
produced  graphic  piece  enabling 
us  to  fully  demonstrate  our  ca¬ 
pability  for  accurate  color  repro¬ 
duction.” 


SUNDAY  Magazine  with  publi¬ 
cation  of  the  1969  report.  This 
magazine  contained  42  full- 
color  pages  and  15  spot  color 
pages,  nearly  60  per  cent  of  the 
96-page  total  magazine. 


Many  mif>fie8 


So  many  advertisers  and 
newspapermen  taking  this  “fun 
test”  were  unable  to  tell  the  dif¬ 
ference  that  the  newspaper  re¬ 
ceived  support  of  its  belief  that 
offset  magazine  quality  is  begin¬ 
ning  to  match  accepted  appear¬ 
ance  standards  of  rotogravure, 
said  William  H.  Cowles  3rd, 


Expanding  laureN 

The  brochure  also  pointed  out 
that  the  S-R  and  the  afternoon 
Spokane  Daily  Chronicle  have 
added  offset  laurels  to  the  trophy 
case  of  letterpress  full-color 
ROP  printing  collected  over  the 
years. 

The  annual  Progress  Edition 
begun  more  than  40  years  ago 
became  part  of  the  regular 


All  of  Krock  papers 
given  to  Princeton 

Princeton,  N.J. 

The  correspondence  file  of  Ar¬ 
thur  Krock,  Pulitzer  Prize  win¬ 
ner  and  Washington  bureau 
chief  of  the  New  York  Times  for 
21  years,  has  been  given  to  the 
Princeton  University  Library. 

The  gift  of  thousands  of  items 
comprises  the  balance  of  the 
Krock  Papers,  sections  of  which 
already  have  been  donated  to 
Princeton.  The  gift  includes  the 
records  of  the  meetingfs  and  de¬ 
liberations  of  the  Council  of  the 
New  York  World  from  1920 
through  1926,  when  Krock,  for 
.some  four  years,  served  as  ex¬ 
ecutive  assistant  to  the  presi¬ 
dent  of  that  paper. 


Seminar  for  editors 
on  writing  and  editing 

Missoula,  Mont. 

The  first  in  a  series  of  annual 
seminars  for  Montana  newspa¬ 
per  editors  and  reporters  will  be 
offered  May  10  by  the  Univer¬ 
sity  of  Montana  School  of  Jour¬ 
nalism.  The  one-day  Saturday 
session  here  will  provide  a  re¬ 
fresher  course  in  newspaper 
writing,  editing  and  layout. 


The  speakers  will  be :  Howard 
B.  Taylor,  editorial  consultant 
to  the  Copley  Newspapers; 
Howard  C.  Heyn,  Associated 
Press  newsman  and  editor;  and 
Robert  C.  McGiffert,  associate 
professor  of  journalism  at  the 
University  of  Montana. 


Members  of  the  Montana  jour¬ 
nalism  faculty  will  participate 
in  the  seminar.  The  session  will 
end  with  a  press  conference  with 
University  President  Robert  T. 
Pantzer. 


New  capitol  boss 


Harrisburg,  Pa. 

Jack  Nagle,  correspondent  for 
the  Susquehanna  Broadcasting 
Company  has  l>een  named  super¬ 
visor  of  Capitol  News  Room. 
Richard  McCrone  of  the  Harris¬ 
burg  Evening  News  staff  with¬ 
drew  his  acceptance  of  the  post. 


Warren  J.  Brier,  dean  of  the 
journalism  school,  said:  “We 
polled  Montana  editors  to  deter¬ 
mine  a  subject  for  this  first  sem¬ 
inar,  and  nearly  all  the  re¬ 
sponses  showed  interest  in  the 
areas  of  writing  and  editing. 

“A  popular  second  choice  was 
backgrounding  the  news,  and 
that  would  be  an  ideal  subject 
for  the  seminar  in  1970.” 


PsssstI  Wanna  buy  a  hot  paper? 


buy  the  capital's  morning  newspaper! 


The  Sacramento  Union,  now  printed  offset  in  beautiful  living  color  on  the 
nation’s  largest  dally  newspaper  offset  press  is  up  15%  in  circulation*,  13%  In 
advertising  linage**. 


Advertise  in  the  Sacramento  Union,  It’s  the  Hot  one  In  California’s  capital. 

*PuMM«er'»  9/30/60 

••cords  Kepf  tented  nofionalty  by  Nelton  RebefH  DhHtiofi  ironhom'^Aoloney,  Iik. 
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Moon  flight 
color  photos 
the  next  day 

Orlando 

Spectaculars  were  in  the  air 
when  Apollo  8  be^jan  its  historic 
flight  to  the  moon  in  December 
and  the  Orlando  Sentinel  pulled 
off  one  of  its  own ! 

The  newspaper  was  the  only 
one  in  the  U.S.  and,  indeed,  in 
the  world  to  cover  the  event  with 
two  full  pages  of  color  the  very 
next  day. 

The  Sunday  Sentinel  used  the 
entire  front  page  in  color  to 
show  the  spectacular  lift-off  in 
four  pictures  and  ran  five  more 
on  the  back  of  Section  A. 

Planning  began  a  month  be¬ 
fore  and  the  feat  was  made  pos¬ 
sible  only  by  a  “planned  team 
effort  all  the  way  from  exposure 
to  final  print,”  says  Andy  Hick¬ 
man,  chief  of  the  Sentinel  News- 
foto  Department. 

The  shoot  was  staffed  by 
Hickman  and  three  of  his  staff 
— F rank  Russell,  assistant  chief, 
Gene  Blythe  and  Havern  Sum¬ 
mers.  They  drove  over  to  Cocoa 
Breach  the  night  before  and  were 


up  at  3  a.m.  the  day  of  the  shoot 
to  photograph  the  Astronauts’ 
arrival  at  the  launch  pad. 

Hickman  and  Rus.sell  shot  the 
liftoff  itself  while  Blj'the  cov¬ 
ered  the  VIP  site  and  Summers 
caught  the  “birdw'atchers”  on 
U.S.  1  at  Titusville. 

Summers  was  in  a  Sentinel 
staff  car  headed  back  to  Orlando 
within  two  minutes  after  the 
7 :51  a.m.  shot. 

Plane  kept  ready 

In  short  order  Blythe  and 
Russell  drove  Hickman  to  the 
Melbourne  Airport  where  a 
plane  had  been  kept  warmed  up 
.since  8:80  a.m.  Hickman  with  all 
the  film — 15  rolls  of  85  millime¬ 
ter  and  five  rolls  of  120 — was 
back  in  Orlando  by  9:20  a.m. 
w'here  he  was  picked  up  at  the 
local  airport  by  Summers. 

The  two  men  came  in  and 
processed  the  film.  It  was  noon 
before  Russell  and  Blythe  had 
breasted  their  way  through  the 
enormous  traffic  jams. 

And  by  noon  all  of  the  trans¬ 
parencies  were  in  the  hands  of 
the  color  department,  pages  laid 
out  and  separations  being 
worked  on.  The  art  made  all  edi¬ 
tions  of  the  Sentinel  including 
Brevard  County,  mecca  of  all  the 
activity. 


SAVE  A  BUNDLE  of  cash! 
We  can  show  you  how  to  have 

COLD  TYPE  FLEXIBILITY 

wjfbouf  'going  offset' 

1 .  Fast 

2.  Done  with  low  cost  labor 

3.  Type  set  on  cold  type  machines 

4.  Engraved  on  Electronic  Tracers 

Exciting  is  the  only  way  to  describe  the  NEW 
MODEL  ER  ELECTRONIC  TRACER  with  dot  at¬ 
tachment.  The  newspapers  that  have  installed  the 
NEW  MODEL  ELECTRONIC  TRACER  are  mighty 
pleased  with  the  results  they  are  getting.  They  are 
getting  contrast  and  reproduction  they  never 
thought  possible  before,  and  are  turning  out  en¬ 
gravings  at  a  speed  they  never  imagined. 

For  complete  details,  contact: 


Plasli-G  raphic  Supply  Company 

I*  ().  DHAVV  KK  2tiS,  .\AI’I  K\  II.I.K,  II.I.INOIS  (i0.")40 
Phone-  .'112-.1.15-22SS 
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AWARD  BUSINESS— Gal«n  Cartwright,  former  advertising  director 
at  Goodyear,  presents  the  Edward  Spencer  Babcox  Advertising 
Award  to  Robert  T.  Hollister  of  the  Hollister-Newman  Agency, 
while  Edward  J.  Latimer,  ad  director  at  the  Akron  Beacon  Journal, 
accepts  the  Silver  Medal  of  the  American  Advertising  Federation 
from  Ed  Lynch,  assistant  general  ad  manager  at  the  paper  (right). 
The  ceremonies  took  place  at  a  banquet  at  Akron's  City  Club, 
sponsored  by  the  Advertising  Club  of  Akron. 


Papers  get 
$700,000  in 
camera  blitz 


Cambridge,  Mas.s. 

Polaroid  Corporation  sched¬ 
uled  a  week  of  advertising  un¬ 
precedented  in  the  photographic 
industry  to  launch  its  low’-priced 
Colorpack  II  Land  camera  and 
300  Series  Color  Pack  Cameras. 

Known  as  “Blitz  Week”,  Pola¬ 
roid’s  campaign  stretched  across 
12  days — from  March  17  to  28 
— in  television,  new’spapers, 
magazines  and  spot  radio. 

!  The  $2.2  million  advertising 
I  tab  for  the  campaign  represents 
an  expenditure  of  about  $500,000 
per  day  and  is  more  than  Pola¬ 
roid  bpent  in  all  of  November 
and  December,  1968,  its  previous 
record  advertising  period,  will 
carry  tw'o-page  color  spreads 
that  same  w’eek.  The  magazine 
investment  represents  more 
than  $600,000, 

$700,000  w’as  devoted  to  news¬ 
paper  advertising.  In  addition 
to  the  two-page  black-and-white 
spread  in  75  markets  the  week 
of  March  17,  Polaroid  ran  a 
SpectaColor/Hi-Fi  ad  on  the 
Colorpack  II  during  the  week  of 
March  24,  concentrating  on  the 
$30  price  of  the  new'  camera. 

Polaroid’s  campaign  in  sup¬ 
port  of  the  new  cameras  will 
continue  after  the  “Blitz  Week” 
period  with  newspaper  ads  in 
major  markets.  The  campaign 
will  continue  through  the  peak 
April/May/June  selling  season, 
and  represents  an  investment  of 
more  than  $10  million  in  the  14- 
week  period. 


College  newspape 
enlarges  its  press 
and  prints  color 

Carbonpale,  Hi, 

Addition  of  a  third  unit  to  ib 
Fairchild  News  King  offse: 
press  has  enabled  the 
Egyptian,  campus  newspaper  o: 
Southern  Illinois  University,  t 
publish  its  first  color  photo 
graph. 

The  picture,  of  a  raven  haired 
coed  in  red  jersey  and  red  and 
gray  checked  loungpng  outfit, 
graced  the  cover  of  a  20-page 
two-part  section  in  the  paper’^ 
36-page  fashion  issue. 

'The  new  press  unit  was  added 
primarily  to  make  possible  a 
24-page  issue  without  hand 
stuffing,  the  use  of  color  being  a 
secondary  consideration,  accord¬ 
ing  to  production  manager  Wil 
liam  Epperheimer. 

Color  separationH 

Until  now',  the  paper’s  capac 
ity  without  hand  stuffing  was  16 
pages,  he  said.  A  24-page  issue 
required  the  services  of  12  to  1-i 
students  working  about  three 
hours  to  stuff  17,000  copies. 

The  need  for  a  24-page  capac¬ 
ity,  Epperheimer  said,  has  been 
dictated  by  a  steady  increa.se  ir 
aelvertising  volume,  especially 
during  the  past  year. 

Color  separations  for  the  pho¬ 
tograph  for  the  fashion  issue 
were  done  by  a  firm  in  St.  Louis 
because  the  Daily  Egyiitian 
lacked  the  facilities,  but  the  pa¬ 
per  intends  to  begin  experii  ient- 
ing  with  its  own  color  separation 
work  now  that  it  has  the  new 
press  equipment. 
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"The  Berkey  Direct  Screen  System  gives 
us  greater  speed,  versatility,  improved 
quality  and  simplicity  of  operation. 

It  has  many  advantages  over  our  old 
system.  We  are  extremely  satisfied 
with  its  performance.” 

L 

—  says  Robert  R.  Feagin, 

Presidertt  and  General  Manager, 
^  The  Florida  Times  Union 

£  \  and  Jacksonville  Journal 
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You  too  can  be  in  good  company 
when  you  use  the  Berkey  Direct  Screen  System 
to  produce  fast,  predictable,  and  inexpensive  HOP  color 


North,  South,  East,  West  —  from  the  “grass  roots"  to  the  •  Produces  controlled  screened  black-and-white  prints  lor 
large  metropolitan  dailies  —  the  Berkey  Direct  Screen  Sys-  fast  paste-up  in  offset  newspaper  production. 
tern  has  been  acclaimed  as  a  major  breakthrough  in  news-  •  Provides  polycontrast  exposure  control  for  black-and- 
paper  ROP  color.  white  prints. 

Never  before  has  a  piece  of  equipment  offered  such  broad  *  Screens  halftone  negatives  directly  from  color  transpar- 
scope  and  versatility  to  meet  the  varied  screening  appli-  encies  lor  black-and-white  reproduction. 
cations  of  newspapers  in  both  color  and  black-and-white.  Is  it  any  wonder  then  that  the  Berkey  Direct  Screen  System 
This  is  a  day-in,  day-out  workhorse  that  produces  color  in  has  been  described  by  one  satisfied  owner  as  "a  develop- 
less  than  45  minutes  from  transparency  to  plate.  ment  in  newspaper  color  that  the  small  newspaper  can 

afford  and  the  large  newspaper  can  not  afford  to  be 
And  that’s  not  all...  without.” 


BERKGY  TECHNICAL 

25-15  50TH  STREET,  WOODSIDE,  IN  Y  C),  NY.  11377 

CAN.M),'*  Ml  (  >  t  t'l  'i‘  li  i  ’P.  . 


^rkey 

Photo  Inc. 


See  your  Berkey 

Direct  Screen  System  Dealer 

or  write  for  literature. 


Charge  for  ‘second  color’  varies 


Q.  Should  the  charge 
for  the  second  spot  color 
in  an  ad  be  at  least  twice 
the  charge  for  the  first 
color?  If  not,  is  the  re¬ 
duced  rate  for  the  second 
color  based  on  lower  pro¬ 
duction  costs? 

Newspaper  practices  on  charg¬ 
ing  for  the  second  spot  color  in 
an  advertisement  differ  in  some 
respects. 

A  symposium  on  pricing  was 
conducted  among  members  of  the 
Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers, 
and  the  answ’ers  follow: 

•  The  charges  for  the  second 
color  spot  should  be  at  least  two 
times  those  for  the  first  color. 
Usually,  plate  registration  is 
more  critical  w’hen  printing  tw’o 
spot  colors  instead  of  one.  Also, 
press  make-ready  time  is  ex¬ 
tended,  as  well  as  press  off-time. 

»  «  * 

•  This  is  difficult  to  answer,  l>e 
cause  of  the  difference  in  equip¬ 
ment  as  between  newspapers.  We 
charge  $75  flat  for  one  color, 
$135  for  two  colors  and  $185  for 
three.  We  feel  we  can  give  these 
reductions  because  of  reduced 
costs  in  the  stereotype  depart¬ 
ment,  and  also  because  w’e  have 
the  press  capacity  to  take  care 
of  color  without  affecting  our 
production.  Origrinally,  we  did 
not  expect  to  make  a  profit  on 
color;  however,  w’e  have  found 
it  reasonably  profitable,  and 
these  rates  are  given  to  encour¬ 
age  advertisers  to  use  color. 

*  *  • 

•  Our  experience  is  that  the  sec¬ 
ond  color  production  cost  is  just 
as  much  as  the  first,  just  like  two 
single-color  ads.  There  is  prob¬ 
ably  a  small  saving  in  sales  and 
administration  costs  for  two 
colors  versus  one.  Based  on 
costs,  it  appears  that  the  pre¬ 


mium  charge  for  a  two-color  ad 
should  be  twice  that  for  spot 
color. 

*  •  * 

•  Our  charge  for  two  spot  colors 
is  145  percent  of  the  charge  for 
one.  For  three  colors  it  is  202.5 
percent  of  the  charge  for  one 
color.  We  do  not  claim  to  have 
accurate  production  costs  on 
color.  At  best,  such  a  cost  would 
be  variable,  because  it  can  differ 
from  day  to  day,  depending  on 
the  make-up  of  the  particular 
edition.  Your  press  room  man¬ 
ning  requirements  may  be  the 
on  editorial  color  and  opportu¬ 
nity  to  coordinate  it  with  color 
ads  may  also  be  a  factor.  We 
do  know  that,  on  the  average,  it 
does  not  cost  as  much  to  add 
the  second  color  as  it  does  to 
produce  the  first,  but  we  suspect 
that  45  percent  may  be  light, 
on  a  cost  basis. 

Ultimately,  the  selling  price 
of  anything  must  be  what  some¬ 
one  is  willing  to  pay.  If  you  want 
to  sell  color,  you  must  study  the 
reaction  of  your  advertisers  to 
your  price  structure.  Cost  is  a 
factor — but  not  the  only  one. 

*  *  * 

•  Why  not?  The  second  color 
also  requires  ink,  casting  and 
routing  plates,  register  with  ac¬ 
companying  waste,  etc.  We 
charge  $100  per  color  in  addi¬ 
tion  to  black,  and  we  feel  the 
charge  is  fair. 

«  *  * 

•  In  our  case,  we  find  no  low’er 
production  cost  for  a  second  spot 
color  ad  as  compared  with  the 
first  color.  The  only  quasi-justi¬ 
fication  W’e  can  think  of  for  the 
prevalent  practice  of  charging 
a  low’er  rate  for  the  second  spot 
color  is  that  enough  profit  has 
been  included  in  the  charge  for 
the  first  color,  so  that  only  a 
small  additional  profit  is  desired 
in  the  case  of  the  second.  Also,  in 
most  cases,  the  advertiser  will 
not  derive  twice  as  much  impact 


and  reader  attention  by  using  an 
additional  spot  color. 

*  •  * 

•  Our  answer  to  the  first  ques¬ 
tion  is  no,  and  to  the  second  part 
is  yes.  For  second  or  third  spot 
color  we  charge  an  additional  40 
percent  and  80  percent,  respec¬ 
tively,  over  the  first  spot  color 
charge. 

*  *  * 

•  Our  color  rate  structure  only 
requires  an  advertiser  to  pay 
one-half  the  color  charge  for 
each  additional  color  after  the 
first.  Our  reasons  follow:  1.  We 
believe  that  production  costs  are 
reduced  for  additional  colors 
after  the  first.  2.  The  rate  struc¬ 
ture  is  simple  and  can  be  easily 
explained  to  advertisers.  3. 
Multi-color  ads  improve  the  ap¬ 
pearance  of  our  newspaper  and 
contribute  to  higher  readership. 

«  *  * 

•  I  gather  that  the  processes 
and  costs  for  each  color  are  the 
same,  with  possible  slight  varia¬ 
tions,  such  as  the  amount  of  ink 
used  for  each  color.  The  reduced 
rate  for  second  and  subsequent 
colors  is  an  inducement  to  use 
more  and  more  color — not  based 
on  costs. 

*  *  * 

•  We  charge  double  for  the  sec¬ 
ond  spot  color  in  any  color  ad¬ 
vertisement.  Actually,  no  extra 
labor  expense  is  incurred  because 
of  the  second  color,  according  to 
our  labor  contracts.  However,  on 
any  color  ad,  we  pay  each  stereo 
man  one  hour’s  extra  pay  for 
platemaking,  whether  or  not 
overtime  is  actually  incurred. 
Also,  the  press  manning  table  is 
upped  one  for  that  day’s  run. 

In  our  case,  how'ever,  there  is 
one  ar^a  of  inconvenience  that 
the  second  color  does  cause.  We 
have  a  letterpress  with  no  color 
hump;  when  a  two-color  adver¬ 
tisement  is  scheduled,  our  paper 
must  be  tailored  to  a  definite 
size,  in  order  to  accommodate  it. 
For  instance,  we  can’t  run  a  48- 
page  paper  w'ith  a  two-color  ad 
in  it.  This  is  the  argument  we 
give  a  customer  who  questions 
the  extra  double  charge.  Of 
course,  another  factor  is  the  cost 
of  ink. 

*  *  * 

•  The  second  color  spot  should 
not  be  charged  at  two  times  first 
color,  because  of  cost  saving  in 
the  composing  room.  A  second 
stereo  plate  is  required,  plus 
more  colored  ink  and  possible 
extra  press  manning,  but  there 
is  no  extra  cost  for  composition. 

*  *  • 

•  Our  charge  is  $150  for  black 
and  one  color ;  $200  for  black  and 
two  colors,  and  $250  for  black 


and  three  colors.  The  rate  for 
each  color  added  is  based  on 
low’er  production  costs. 

•  •  * 

•  Although  we  have  a  step-down 
rate  for  each  additional  color  in 
our  printing  operation,  I  per-  i 
sonally  feel  that  the  rate  should 
be  the  same  for  each  color.  Our 
production  costs  do  not  go  down 
for  each  additional  color,  and 
there  is  more  make-ready  cost  as 
colors  are  added. 

*  *  « 

•  Depending  on  the  type  of  la¬ 
bor  contract,  a  charge  two  times 
that  for  the  first  color  might  not 
be  sufficient.  On  the  other  hand, 
if  the  cost  of  producing  the  sec¬ 
ond  color  is  less  than  for  the 
first,  a  corresponding  reduction 
w’ould  be  justified.  A  table  of 
newspaper  color  rates  and  data 
which  appeared  in  Editor  &  Pub¬ 
lisher  showed  the  extra  charges 
for  one,  tw’o  and  three  colors, 
W’ith  the  rate  for  the  second 
color  ranging  from  20  per  cent 
over  to  more  than  double  the 
first-color  charge. 

*  *  * 

•  The  second  color  should  be  at 

a  reduced  rate.  Second-color 
production  costs  less,  because  the 
ad  is  already  made  up.  It  runs 
through  pi^uction  processes 
without  any  additional  cost 

How’ever,  it  does  use  extra  press 
capacity. 

*  *  * 

•  We  have  a  flat  charge  for  one 

color  and  black.  Prices  for  ad¬ 
ditional  colors  are  quoted  on  re¬ 
quest,  after  the  mechanical 

superintendent  checks  to  see  how 
much  extra  work  they  will  in¬ 
volve. 

• 

Increases  up  to  $44 
in  Canadian  contract 

New  Westminster,  B.  C. 

A  tw’o-year  increase  of  $29.21 
in  the  top  minimum  for  re¬ 
porters  and  display  salesmen  is 
provided  in  a  paper  Guild  con¬ 
tract  at  the  New  Westminster 
Columhinn. 

Classified  salesmen,  society  re¬ 
porters  and  editors  receive  in¬ 
creases  ranging  from  $33.50  to 
$44.10.  The  top  for  reporters 
and  display  salesmen  is  in¬ 
creased  $1.3.26  effective  March  1, 
$11.24  next  March  1  and  $4.71 
the  following  September  1,  ris¬ 
ing  to  $164.21. 

The  top  for  society  reporters 
is  increased  a  total  of  $39.47,  to 
$129.05,  that  for  society  e<litor 
is  up  $39.24  to  $154.06,  and  that 
for  city  and  sports  editors  i.s  up 
$44.10,  to  $184.15. 
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The  top  for  classified  s:  les- 
men  is  raised  $33.56,  to  $11'*, 56. 
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Pioneer  New  England  nuclear  power  plant, 
operating  since  1961  at  Rowe,  Mass. 


EWSPAPER^RE APING  NEW  ENGLAND: 

Power  Base  for  Growing  Sales  .  .  . 

There’s  something  electric  about  New  England’s  economic  growth!  In  1968  the  electric  utihty  industry 
here  produced  over  50  billion  kilowatt  hours  of  power.  That  was  a  gain  of  8.3%  over  1967’s  peak  pro¬ 
duction  figure.  Not  only  is  all  this  energy  going  to  work  in  the  region’s  present  homes  and  factories,  but 
based  on  near-record  capital  allocations  for  industrial  expansion,  New  England  utilities  are  planning 
for  nearly  doubled  capacity  by  1990. 

It’s  obvious  what  this  means  for  selling  here.  With  employment  at  ton  levels,  per-hbusehold  incomes 
way  up,  no  region  in  the  country  offers  better  selling  opportunities.  Ana  because  New  England  has  the 
highest  newspaper  home  coverage  in  the  United  States,  you  pack  more  power  in  your  a^ertising  dol¬ 
lar  when  you  invest  it  in  space  in  New  England  newspapers. 

Advertising  gets  results  in  these  leading  New  England  newspapers: 

rONNECTICUT  MAINE  RHODE  ISLAND  NEW  HAMPSHIRE 


Iridgeport  Post-Telegram  (M&E) 
iridgeport  Post  (S) 
iristol  Press  (E) 

^artford  Courant  (M) 

^artford  Courant  (S) 

^artford  Times  (E) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

Britain  Herald  (E) 

^ew  Haven  Journal-Courier  (M) 
W  Haven  Register  (E&S) 

^ew  London  Day  (E) 

Norwich  Bulletin  (M&S) 
forrington  Register  (E) 

Miaterbiiry  American  (E) 
iNaterbury  Republican  (M&S) 


Bangor  Daily  News  (M) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 
Portland  Telegram  (S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 
Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 


Nashua  Telegraph  (E) 

VERMONT 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 
Rutland  Herald  (M) 
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Study  finds  high  Negro  readership 


Stanford,  Calif. 

Six  studies  of  the  Neg^ro 
reader  provide  a  new  area  of  re¬ 
search  included  in  the  latest  vol¬ 
ume  of  the  News  Research  for 
Better  Newspapers  series,  just 
off  the  press. 

The  49  studies  comprising 


“Volume  4,  1969”  also  include  a 
range  of  reports  on  audience 
characteristics,  headlines  and 
makeup  findings,  readership  by 
teenagers  as  well  as  by  adults 
and  special  groups,  and  such 
specialties  as  the  use  of  newspa¬ 
pers  in  election  campaigns  and 
current  financial  page  interest. 

The  volume  is  the  fourth  pub¬ 
lished  in  five  years  by  the  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation.  Each  book  of  the  se¬ 
ries  has  been  edited  and  com¬ 
piled  by  Dr.  Chilton  R.  Bush, 
director,  ANPA  News  Research 
Center  at  750  Third  Ave.,  New 
York. 

High  interest  shown 

The  latest  publication  was  de¬ 
veloped  because  of  the  high  uti¬ 
lization  of  data  the  Center  has 
published.  Interest  is  shown  by 
the  .sale  of  almost  5000  copies  of 
Volume  I  of  the  series.  Mean¬ 
while  the  Center  “keeps  seeing 
results”  of  these  studies,  Dr. 
Bush  advised. 

The  entry  of  Negroes  into  the 
studies  already  is  expanding, 
the  educator  and  researcher 
said  in  commenting  on  five  re¬ 
ports  on  Negro  communication 
behavior  and  the  analyses  of 
newspaper  racial  fairness  which 
have  just  been  published. 

The  completed  findings  show 
73  per  cent  of  the  Negro  adults 
outside  of  the  South  read  a 
newspaper.  This  compares  with 
83  per  cent  of  white  adults. 

It  was  found  that  young  Ne¬ 
gro  adults  use  the  newspaper 
more  than  do  older  Negroes,  that 
Negroes  have  as  favorable  an 
opinion  of  advertising  as  do 
whites  and  that  they  look  for¬ 
ward  to  advertising  in  all 
media  more  than  do  the  whites. 
Dr.  Bu.sh  pointed  out. 

New  studies  slated 

The  ANPA  News  Research 
Center  has  now  commissioned  a 
parallel  readership  study  of  Ne¬ 
gro  and  white  readers.  The  Cen- 
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ter  also  has  been  advised  of 
other  moves  now  projected  in 
this  field. 

Completed  studies  include  re¬ 
search  into  racial  fairness  of 
newspapers  conducted  by  the 
Indiannpolis  (Ind.)  News  which 
are  published  in  the  new  volume. 
This  showed  most  Negroes  and 
most  whites  think  the  newspa- 
})er  is  fair  in  its  treatment  of 
the  different  races.  Yet  more 
Negroes  made  an  unfavorable 
evaluation  of  the  newspaper. 

Future  projects  by  individual 
newspapers  will  measure  Ne¬ 
groes’  attitudes  toward  their 
newspapers,  reported  the  former 
Stanford  University  journalism 
head  who  continues  his  research 
services  to  the  press  by  working 
alternately  from  his  campus 
home  here  and  from  the  Center’s 
offices  in  New  York. 

As  a  safeguard  against  a 
credibility  gap.  Dr.  Bu.sh  has 
long  urged  each  newspaper  to 
survey  its  area  to  learn  the 
views  of  its  rentiers.  More  than 
a  decade  ago  he  and  two  asso¬ 
ciates  developed  a  do-it-yourself 
mea.suring  stick  enabling  such  a 
.study  by  any  newspaper,  re¬ 
gardless  of  size. 

Just  give  facts 

F rom  the  start  the  Center  has 
maintained  the  policy  of  “just 
giving  the  fact.s.”  While  his  cor¬ 
respondence  shows  a  wide  vari¬ 
ety  of  purposes  re.search  has  ful¬ 
filled,  Dr.  Bu.sh  points  out  that 
the  Center  shuns  interpretation, 
stressing;  “We  don’t  tell  editors 
or  publishers  what  to  do  with 
these  findings.” 

Volume  IV  contains  six  stud¬ 
ies  done  by  individual  newspa- 
|)ers  and  21  by  university  re¬ 
searchers.  Three  studies  by  uni- 
sity  re.searchers  were  commis¬ 
sioned  by  the  News  Re.search 
Center. 

Eugrene  S.  Pulliam  of  the  In- 
dinntipolu!  Star  and  News,  is 
chairman  of  the  Center’s  Steer¬ 
ing  Committee.  Arthur  C.  Deck, 
Salt  Lake  Tribune,  represents 
ASNE;  Arville  Schaleben,  Mil¬ 
waukee  Journal,  APME;  Dr. 


St  Louis  is  loved  by  Peonans 
but  the  percentage  reading 
Its  newspapers  is  too  small  to 
measure! 


Leo  Bogart,  Bureau  of  Adver¬ 
tising,  ANPA;  Newell  Meyer, 
Milwaukee  Journal,  NNPA,  and 
Dr,  Galen  Rarick,  Ohio  State 
University,  AEJ. 

Besides  Pulliam,  the  follow¬ 
ing  represent  ANPA;  Don  Car¬ 
ter,  Hackensack  (N.J.)  Record; 
Peter  B.  Clark,  Detroit  News, 
and  Charles  G.  Murray,  Speidel 
Newspapers. 

• 

Smokey  the  Bear 
dons  new  image 

St.  Loui.s 

Smokey  the  Bear  may  get  an 
updated  image  next  year. 

State  forestry  representatives 


PEORIA  IS  a  metro  market  of 
344,300  people  who  decide  what 
to  do  with  nearly  a  billion  spend¬ 
able  dollars  each  year  and  9 
out  of  10  of  them  read  the  Peona 
Journal  Star 

IPcoria  Journal  Star 


from  50  states  and  five  govern¬ 
ment  agencies  met  here  recently 
to  view  the  1970  Smokey  the 
Rear  campaign  planned  by 
Foote,  Cone  &  Belding,  the  ad¬ 
vertising  agency  that  created 
him. 

What  they  saw  might  be 
enough  to  make  an  old-timer 
shudder.  Smokey’s  image  will  be 
more  modem  and  in  keeping 
with  the  times,  they  were  told. 

One  radio  announcement  on 
fore.st  safety  is  based  on  a  frag¬ 
ment  from  Hamlet.  It  is  pre¬ 
sented  in  song  and  music  by  a 
group  from  the  Broadway  rock 
musical,  “Hair.” 

“In  the  25  years  since  Smokey 
the  Bear  was  introduced  as  the 
symlM)!  of  fire  safety  in  the  for¬ 
est,  the  numlter  of  forest  fires 
has  l)een  reduced  40  per  cent 
and  the  acreage  lost  in  forest 
fires  has  dropped  alwut  80  per 
cent,”  said  Russ  Nagle,  a  vice- 
president  of  Foote,  Cone. 

.More  than  $17,543,000  in  ad¬ 
vertising  time  and  space  was 
donated  last  year  to  Smokey  the 
Bear  messages,  Nagle  said.  This 
included  more  than  1,000,000 
lines  of  donated  newspaper  ad¬ 
vertising  space. 


Chicago's  a  great  place  to  \^it 
but  fewer  than  5  out  of  /|)0 
Peonans  read  its  newspapers 


Miami  Beach  Sun 
expansion  begins 

Miami  Bbach,  Fla  i 

The  Miami  Beach  Sun  will 
undergo  a  quarter  of  a  millioE 
dollar  expansion  within  the  next 
few  months  it  is  announced  by 
Hendrik  J.  Berns,  publisher  and 
editor-in-chief  of  the  Sun  which 
is  owned  jointly  by  Universal 
Marion  Corporation  and  Bems. 

“This  is  another  in  the  for¬ 
ward  moves  pledged  to  the  com¬ 
munity  when  we  assumed  con¬ 
trol  of  the  paper  last  June," 

Bems  said. 

“Our  programming  will  in 
elude  installation  of  offset  print 
ing  equipment  and  we  hope  to  b? 
rolling  by  October,”  he  ex¬ 
plained. 

Henry  Stevens,  who  spent 
more  than  20  years  with  the  ] 

Miami  Herald,  its  subsidiaries 
and  the  Miami  Beach  Sun,  will  ‘ 

be  in  charge  of  the  planning  and 
become  production  manager, 

Berns  said. 

At  present  Stevens  is  circula-  I 

tion  director  of  the  Sun;  under 
his  direction  the  Sun  nearly 
doubled  its  circulation  since  last 
June.  J 

• 

U.S.  Bond  director  I 

Washington  , 

Secretary  of  the  Treasury 
David  M.  Kennedy  has  named 
Elmer  L.  Rustad  of  McIiOas.  ^ 

Virginia,  as  national  director  of 
the  Department’s  U.S.  Savings 
Bonds  Division.  Rustad,  60,  has 
been  assistant  national  director 
in  Washington,  since  1966,  of 
the  national  sales  management 
and  marketing  program.  He  re-  ( 

places  Glen  R.  John.son,  former 
Minnesota  newspaper  exe<‘utivf 
who  served  for  28  years. 

• 

‘Today’  honored  , 

The  Russworm  Awards  list  | 

announced  this  week  by  th<-  Na¬ 
tional  Newspaper  Publishers  As¬ 
sociation  includes  the  “Todsj* 
program  on  NBC-tv.  The  awards 
honor  John  B.  Russv  orw.  s 

founder  of  the  first  Negro  i:ew8-  ^ 

paper  in  the  U.  S. 
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$10  million 
drop  of  water 

It’s  a  drop  of  Penobscot  River  water.  And  during  1S>69,  Great  Northern 

Paper  Company  will  take  another  major  step  in  its  continuing 

program  to  make  that  drop  of  water  cleaner. 

This  year,  Great  Nortliern  will  put  into  operation  at 
its  mill  in  Millinocket,  Maine,  the  largest  recovery  boiler  of 
its  kind  in  the  world. 

Using  waste  from  the  pulping  operation  for  fuel, 
the  boiler  will  consume  hundreds  of  tons  of  industrial  waste 
products  every  day.  It  will  convert  a  good  part  of  these  waste 
products  into  re-usable  chemicals.  • 

The  rest  will  be  burned. 

Most  important,  this  material  will  be  removed  from 
the  Penobscot. 

And  that  means  cleaner  water  in  one  of  Maine’s 
great  waterways. 

This  $  10-million  pollution  control  and  abatement 
project  is  just  a  part  of  Great  Northern’s  continuing 
conservation  and  recovery  program. 

It’s  a  program  that  the  thousands  of  Maine  citizens 
who  are  part  of  Great  Northern  participate  in  every  day. 

Not  just  because  its  good  business. 

But  because  its  good  citizenship. 

If  you’d  like  to  know  more  about  this  program,  write:  I 
Great  Northern  Paper  Company,  522  Fifth  Avenue,  New  York 

JUi  GREAT  NORTHERN 


We  bring  out  the  best  in  tbe  forest:  paper  for  newspapers,  magazines,  catalogs,  paperback  books,  telephone  directories,  and  special  supple¬ 
ments;  kraft  linerboard  and  corrugating  medium  for  the  packaging  industry;  and  plywood  for  construction. 


Dow  Jones 
reporter  pay 
goes  to  $287 

A  new  three-year  contract  be¬ 
tween  Dow  Jones  &  Company 
and  the  Independent  Association 
of  Publishers  Employees  has 
been  ratified  by  a  4-to-l  margin. 
The  agreement  covers  about  1,- 
000  news  and  business  employ¬ 
es  of  the  Wall  Street  Journal, 
the  National  Observer  and  the 
Dow  Jones  wire. 

The  contract,  retroactive  to 
February  1,  calls  for  a  minimum 
of  $270  a  week  for  an  experi¬ 
enced  reporter,  classified  as  Re¬ 
porter  II,  Copy  Editor,  Rewrite- 
man  and  Editorial  Page  Writer, 
after  two  years’  experience.  On 
February  1,  1970,  that  figfure 
increases  to  $287.  Under  the  ex¬ 
pired  contract,  the  top  minimum 
was  $244. 

The  starting  minimum  salary 
for  beginning  reporters,  desig¬ 
nated  Reporter  I,  is  $164  a  week, 
up  $22.  It  increases  to  $175  next 
year.  The  new  top  minimum  in 
this  classification  is  now  $227  a 
week  after  four  years’  experi¬ 
ence,  up  $31.  It  advances  to  $242 
on  February  1, 1970. 


Salaries  for  special  writers, 
wth  less  than  one  year  experi¬ 
ence,  range  from  $309  to  $364. 
Copy  readers,  after  three  years 
experience,  will  have  a  minimum 
of  $250. 

Other  terms  of  the  contract 
provide  for  greater  union  se¬ 
curity;  four  weeks  of  vacation 
after  eight  years  of  employ¬ 
ment;  increased  benefits  for  the 
employe  under  his  medical  and 
surgical  coverage,  the  premium 
for  which  is  paid  by  the  pub¬ 
lisher,  and  a  65%  boost  in  the 
publisher’s  contribution  for  fam¬ 
ily-plan  premiums;  an  increase 
in  disability  payments  for  long¬ 
term  employes  ranging  to  a 
maximum  of  52  weeks’  salary. 


IVew  JWT  division 
to  open  S.F.  office 

San  Franciscx) 

Deltakos,  new  J.  Walter 
Thompson  division,  announced 
opening  a  West  Coast  head¬ 
quarters  here  following  the 
agency’s  appointment  to  a  pre¬ 
scription  drug  product  assign¬ 
ment  by  Syntex  Laboratories, 
Inc. 

Chelton  Kennedy,  Jr.,  is  being 
transferred  from  New  York  to 
head  up  Coast  operation  of 
Deltakos,  which  specializes  in 
communications  for  science  and 
medicine,  it  was  announced. 


ROP  COLOR  TOTAL  ADVERTISING 
OF  THE 

HRST  TWENTY-FIVE  NEWSPAPERS 
AS  MEASURED  BY  MEDIA  RECORDS,  INC. 

YEAR  —  1968 

City,  Newspaper  &  Edition  Linage 

Miami  Herald-mS  5,375,958 

Salt  Lake  City  Tribune-mS  4,271,707 

Milwaukee  Joumal-eS  3,473,587 

Fort  Lauderdale  News-eS  3,467,917 

Nashville  Tennessean-mS  3,392,413 

Omaha  World  Herald-mS  3,384,741 

Dallas  Times-Herald-eS  3,318,979 

Denver  Post-eS  3,295,301 

Houston  Chronicle-eS  3,285,021 

New  Orleans  Times-Picayune-mS  3,278,357 

Salt  Lake  City  Deseret  News-e  3,192,363 

Minneapolis  Star  &  Tribune-eS  3,098,003 

Dallas  News-mS  3,016,892 

Atlanta  Journal  &  Journal  & 

Constitution-eS  2,883,077 

Los  Angeles  Times-mS  2,869,390 

Akron  Beacon  Joumal-eS  2,800,257 

Orlando  Sentinel-mS  2,761,149 

Grand  Rapids  Press-eS  2,740,608 

Houston  Post-mS  2,723,762 

Toledo  Blade-eS  2,686,659 

Long  Beach  Independent  &  Independent- 

Press  Telegram-mS  2,626,824 

Columbus  Dispatch-eS  2,613,071 

Seattle  Times-eS  2,612,939 

Jacksonville  Times-Union-mS  2,564,222 

Fort  Worth  Star-Telegram-eS  2,523,874 
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to  smallpox  have  already  been  from  the  textile  industry.  Ideas 

highly  successful.  And  the  like  synthetic  arteries.  Artificial 

scientists  involved  believe  the  day  grass.  Durable-press 
of  germ-free  clothing  isn't  far  off.  fabrics.  Shrapnel-proof  vests. 
When  that  day  comes,  another  /7%  Portable  landing  fields, 

improbable  idea  will  have  joined  Fireproof  curtains, 

a  long  list  of  improbable  ideas  LJ^m  Ideas  come  true. 

American  Textile  Manufacturers  Institute,  Inc. 

lohnston  RiiildiriK.  C'hHrlolte.  North  Carolina  .’8202 


Clothes. 

Originally  designed  to  protect  us  from 
the  elements,  they’ll  someday  protect  us 
from  each  other. 


The  clothes  will  be  treated  with 
chemical  agents  capable  of 
catching  and  killing  a  virus  before 
the  virus  catches  us. 

Early  experiments  with  wool  and 
cotton  fabrics,  an  existing 
chemical  agent  and  a  virus  similar 
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In  One  of  America's 

Most  Colorful 

Secondary  Market 
Newspapers . . . 

1,83 

1,56 

That's  Right! 

1,831.566 


LINES  OF  LOCAL 

COLOR 

in  1968 ...  in 

2U|?(6raniiiIfilaniii 

9aUg 


Full  or  Spot  Color 
Any  Weekday 
Except  Wednesday 

(Food  day,  color  capacity 
pratantly  limitad) 

The  Daily  Newspaper  in  Over 
22,000  Central  Nebraska  Homes 
(22,180  ABC— 9-30-'68) 

A  STAUFFER  PUBLICATION 

NELSON  ROKRTS  DWisiea  ef 
troaliowi-Moloeey.  lee. 
Motional  Represeetotives 


99.4%  City  Cov*ra9e 
94%  Hall  Couaty  Heines 
44.2%  T-Cennty  Trade  Area 


FIVE  LEADING  RETAIL  ADVERTISERS 

IN 

ROP 

COLOR  ADVERTISING 

IN  EACH  OF 

THE  FIRST  FIVE  LEADING  RETAIL  ROP  COLOR  NEWSPAPERS  1 

1 

YEAR  —  1968 

CLASSIFICATIONS 

LINAGE 

MIAMI  HERALD  mS 

Jefferson 

General  Stores  (Discount) 

529,260 

Burdine's 

Dept.  Stores 

492,830 

Jackson's/  Byrons 

Dept.  Stores 

326,575 

Kenneily  &  (^ohen 

Appl.,  Radio,  TV  &  Serv. 

270,900 

Kwik  (]hek  &  Winn  Dixie 

Grocers  (Chain) 

266,490 

SALT  LAKE  CITY  TRIBUNE-mS 

Southeast  Furniture 

Furn.  &  Hsid. 

549,198 

Skaggs 

Drug  Stores 

456,555 

Warshaws 

Grocers  (Independent) 

387,488 

Grand  (Central 

Drug  Stores 

387,427 

Albertson's 

Grocers  (Chain) 

351,067 

FORT  LAUDERDALE  NEWS-eS 

Jefferson 

General  Stores  (Discount) 

524,102 

Mangurian's 

Furn.  &  HsId. 

197,768 

Kwik  (]hek  &  Winn  Dixie 

Grocers  (Chain) 

188,055 

State  Liquor  .Stores 

Liquor  Stores 

134,375 

Mainlands  of  Tamarac  Lakes 

Real  Estate 

128,520 

NEW  ORLEANS  TIMES  PICAYUNE-mS 

Holmes 

Dept.  Stores 

729,600 

Maison  Blanche 

Dept.  Stores 

463,200 

Winn  Dixie 

Grocers  (Chain) 

293,999 

Katz  &  Besthoff 

Drug  Stores 

271,200 

Sears  Roebuck  &  Co. 

Dept.  Stores 

175,450 

OMAHA  WORLD  HERALD-dS 

Brandies 

Dept.  Stores 

448,151 

Richman  Gordman 

(Joth.  Stores  (Men's  &  Women's) 

394,113 

Hinky  Dinky 

Grocers  (Chain) 

306,611 

Paramount  Furniture 

Furn.  &  Hsid. 

161,938 

Skagway 

General  Stores  (Discount) 

122,304 

Western  style  fun 
for  women  writers 

Billings,  Mont. 

Press  women  from  every  cor¬ 
ner  of  the  nation  and  possibly 
Mexico  and  Canada  will  get  a 
taste  of  Western  hospitality, 
Montana  style,  when  they  attend 
the  National  Federation  of  Press 
Women’s  annual  convention 
here,  June  26-28. 

The  hostess  members  of  Mon¬ 
tana  Press  Women  are  “going 
all  out”  to  entertain  their  fellow 
journalists.  Since  this  is  the  first 
time  the  national  convention  has 
been  held  in  a  city  as  small  as 
Billings  (pop.  55,000),  the  con¬ 
vention  offers  a  special  challenge 
to  the  95  Montana  members. 

The  National  Federation  of 
Press  Women  is  an  organization 
composed  of  women  in  every 
media  of  communication — news¬ 
paper,  radio,  television,  public 
relations,  books,  poetry,  and 
magazines.  The  bond  these 


women  have  in  common  is  that 
they  all  write  professionally. 
The  national  membership  is 
al)out  8Q()0. 

One  of  the  attractions  of  the 
convention  will  be  a  one-day  trip 
to  Custer  Battlefield  to  see  the 
authentic  re-enactment  of  Cus¬ 
ter’s  La.st  Stand.  All  of  the  char¬ 
acters  are  portrayed  by  Crow 
Indians  and  white  men  living  in 
the  area. 

a 

Newspaper  research 
meeting  is  cancelled 

The  spring  meeting  of  CON¬ 
RAD  (Council  on  Newspaper 
Research  and  Development)  as 
originally  .scheduled  has  been 
cancelled.  Instead  of  an  open 
meeting  for  both  members  and 
guests  at  San  Diego  April  11-13, 
there  will  be  a  business  meeting 
of  CONRAD  members  only  at  a 
date  and  place  to  be  announced. 
An  open  meeting  for  members 
and  invited  guests  will  be  sched¬ 
uled  later  in  the  year. 


Ohio  U  will  present 
Van  Anda  Award  to  5 

Athens,  Ohio 

The  Ohio  University  School  of 
Journalism’s  Carr  Van  Anda 
Award  will  go  this  year  to  RCA 
board  chairman  David  Sarnoff, 
Life  photographer  Margaret 
Bourke-White,  Newsweek  editor 
Osborn  Elliott,  Associated  Press 
general  manager  Wes  Gallagher 
and  the  NBC  Huntley-Brinkley 
Report. 

The  award  presentations  will 
be  a  part  of  Journalism  We<‘k, 
April  11-19,  according  to  John 
R.  Wilhelm,  dean  of  the  College 
of  Communication  and  director 
of  the  School  of  Journalism. 

The  award  honors  the  memcry 
of  the  managing  editor  of  the 
New  York  Times  from  1904  to 
1932.  Van  Anda,  who  died  in 
1945,  was  an  1889  alumnus  of 
Ohio  University  and  was 
awarded  an  honorary  degree  in 
1920. 
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Maybe  you  owe  money 
to  banks,  stores, 
companies  or  people. 


WsVe  in  debt  to 
wars,  floods, 
health  ^rvkes, 
life  saving  and 
blood  banks. 


w 


Dr.  Rucker  wins 
Mott  prize  for 
journalism  book 

Columbia,  Mo. 

A  study  of  the  broad  scope  of 
communications  The  First  Free¬ 
dom  by  Dr.  Bryce  W.  Rucker, 
has  bron  awarded  the  1969 
Frank  Luther  Mott  Research 
Aw’ard  of  Kappa  Tau  Alpha  for 
books  in  journalism  published 
last  year. 

Dr.  Rucker,  journalism  pro¬ 
fessor  at  Southern  Illinois  Uni¬ 
versity,  focused  on  problems  as¬ 
sociated  with  monopoly,  chain, 
and  crossmedia  ownership 
trends.  Dr.  Rucker  received  his 
doctorate  from  the  University  of 
Missouri  where  he  taugrht  before 
^oing  to  Carbondale.  The 
Southern  Illinois  University 
Press  published  his  book. 

The  award  was  announced  by 
Dr.  William  H.  Taft,  chief  of 
the  KTA  central  office,  at  the 
University  of  Missouri.  Kappa 
Tau  Alpha,  national  journalism 
scholarship  society,  awards  the 
winner  $200  and  a  hand-lettered 
scroll. 

A  runnerup  was  Eric  Bam- 
ouw’s  The  Golden  Web,  the 
second  volume  of  a  three-volume 
project  on  the  history  of  radio¬ 
television.  Others  among  the  top 
six  were  John  C.  Merrill,  The 
Elite  Frees;  Henry  F.  Schulte, 
The  Spanish  Press,  H70-1966; 
Justin  E.  Walsh,  To  Print  the 
News  and  Raise  Hell;  and  Rich¬ 
ard  F.  Hixon,  Isaac  Collins,  A 
Quaker  Printer.  Special  cita¬ 
tions  will  be  awarded  to  these 
authors. 


IMPORTANT  RETAIL  ADVERTISERS  USING  ROP  COLOR 
IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING 


CLASSIFICATION 

YEAR  — 

1968 

YEAR 

YEAR 

YEAR 

YEAR 

&  ACCOUNT 

CITY 

1968 

1967 

1966 

19«)5 

DEPARTMENT  STORES 

Miami 

519,950 

487,573 

493,160 

532,628 

Burdine^s 

Houston 

476,503 

561,198 

439,616 

386,695 

Foley  Bros. 

New  Orleans 

749,496 

505,152 

514^544 

203,800 

Holmes 

San  Antonio 

490,389 

704,364 

610,933 

519,185 

Joske^s 

Dallas 

704,969 

896,322 

701,086 

736,399 

Sanger  Harris 

Sears,  Roebuck  &  Co. 

Dallas 

Washington, 

483,168 

496,522 

918,478 

594,080 

Woodward  &  Lothrop 

D.C. 

307,952 

295,289 

321,606 

411,396 

DRUG  STORES 

Grand  Central 

Salt  Lake  City 

617,589 

658,512 

645,290 

474,931 

FURNITURE  &  HOUSEHOLD 

South  East  Furniture  Co. 

Salt  Lake  City 

845,081 

959,275 

929,135 

916,447 

GENERAL  STORES 

Discount 

JeflTerson 

Miami 

534,300 

480,760 

381,047 

259,885 

GROCERS 

Chain 

Albertson’s 

Salt  Lake  City 

694,910 

702,469 

570,546 

544,442 

Hill,  H.  G. 

Nashville 

513,540 

503,932 

505,440 

501,600 

IGA 

Cincinnati 

526,680 

504,000 

514,080 

270,800 

Weingarten’s 

Houston 

716,551 

756,820 

653,156 

321,098 

Independent 

Park  &  Shop 

Orlando 

587,251 

561,666 

567,0B4 

441,266 

NOTE:  The  retail  advertisers  shown  above  are  not  the  15  leading  Retail  Advertisers 
in  ROP  volume.  They  are  the  important  ROP  Color  advertisers  in  the  ten 
cities  running  the  greatest  volume  of  retail  color  during  the  year. 


MEMO  TO  ADVERTISING  EXECUTIVES 

For  exclusive  information  about  newspapers 
Editor  &  Publisher  Special  Service  Issues: 

E&P  INTERNATIONAL  YEAR  BOOK 

Published  annually  March  1.  The  Encyclopedia  of  the 
Newspaper  Industry:  Markets,  circulations,  personnel, 
equipment,  services. 

ANNUAL  NEWSPAPER  COLOR  ISSUE 

Newspaper  color  linage  figures,  availability,  growth, 
advertisers.  Published  the  last  Saturday  in  March. 

ANPA  CONVENTION  ISSUES 

Published  in  April.  A  full  report  to  and  about  the  American 
Newspaper  Publishers  Association  Convention,  distributed 
to  newspaperdom’s  influential  at  the  convention. 


and  their  markets,  be  sure  to  get  the  following 

ANNUAL  NEWSPAPER  LINAGE  ISSUE 

Published  in  May.  Yearly  compilation  of  newspai^r 
advertising  linage,  expenditures  by  major  advertisers 
for  newspaper  space  during  the  year. 

FALL  COLOR  AWARDS  ISSUE 

Published  in  September.  Newspai^r  color  success  stories, 
plus  the  latest  reports  on  color  printing  processes  and 
equipment  in  newspaper  plants. 

E&P  NEWSPAPER  MARKET  GUIDE 

Published  annually  September  30.  Up-to-date  facts  and 
figures  on  over  1500  U.S.  and  Canadian  daily  newspaper 
markets. 


To  receive  any  or  all  of  these  important  publications,  write  me  at  850  Third  Avenue,  New 
York,  10022.  Or  call  212-PL2-7050. 

George  McBride,  Circulation  Director 
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(  olor  General  Advertising 
of  the 

First  Ten  Newspapers 
As  Measured  by 
Media  Records,  Inc. 
(Six  and  Seven  Day  Basis) 
Year— 1968 


Neuharth  advises  women  ;^rerM"hon«i^ 
to  seek  executive  jobs 


City,  Newspaper 
&  Edition 
Chicago 

Tribune-mS  81 

Ciiicago  Daily 

News-e  6' 

D»s  Angeles 

Times-mS  51 

Milwaukee 
Joumal-eS  5' 

Honolulu  Star  Bui* 
letin  &  Star  Bulle^ 
tin  &  Advertiser 


Linage 

857,371 

677,081 

580,426 

541,614 


Columbia,  Mo. 
Women’s  page  journalists  at 
the  University  of  Missouri-J.  C. 
Penney  program  here  last  week 
were  urged  to  close  the  “sex 
gap”  in  communications. 

The  suggestion  came  from  A1 
Neuharth,  executive  vicepresi¬ 
dent  of  ^e  Gannett  Company, 
Rochester,  N.Y. 

Pages  reshaped 
He  complimented  the  women 
for  what  they  have  done  to  re¬ 
shape  women’s  and  society  cov¬ 
erage  on  newspapers.  But  he 
urged  them  to  re-do  their  own 
portraits  and  told  them  the  psy¬ 
chological  climate  is  right  for 


competent  and  ambitious  women 
in  communications  to  move  to 
top  jobs  formerly  reserved  for 
men  only. 

Neuharth  said  more  women 
should  seek  positions  as  pub¬ 
lishers,  editors,  managing  edi¬ 
tors,  city  editors,  broadcast  sta¬ 
tion  managers  and  advertising 
or  public  relations  company  ex¬ 
ecutives. 

“If  you  do  that,  not  only  will 
you  benefit,  but  so  will  newspa¬ 
per  readers  and  broadcast  view¬ 
ers  and  listeners,  because  you 
will  vastly  improve  the  products 
and  programs  which  are  being 
designed  primarily  by  men,”  he 
said. 


Austin,  Texas 

George  Dawson  of  Gladewater 
was  named  the  state’s  “finest 
journalism  teacher”  (March  22) 
at  the  convention  of  the  Inter¬ 
scholastic  League  Press  Confer¬ 
ence. 

Texan  Talk,  student  news¬ 
paper  of  Sam  Houston  High 
School  in  Arlington,  received  the 
award  as  the  outstanding  paper. 
Co-editors  are  Barbara  Berry 
and  Patti  Palmer.  Mrs.  Phyllis 
Forehand  is  sponsor. 

A  teacher  at  Gladewater  High 
School  since  1946,  Dawson  in¬ 
structs  both  journalism  ahd 
Spanish  classes.  Gladewater’s 
Bear  Facta  has  received  high 
rating^s  from  scholastic  press  as¬ 
sociations. 


-eS 

Boston  Globe-mS 
Chicago 

American-eS 
Toronto 
Telegram-e 
Chicago  Sun 
Times-mS 
Dallas  News-mS 


540,248 

528,344 

476,651 

470,230 

458,843 

455,885 


Borden  assigns  I  w 

5  ad  agencies 

Borden  Foods,  a  division  of 
Borden  Inc.,  has  announced  the 
appointment  of  five  advertising 
agencies  to  handle  food  products.  •  f  QQ  <* | 

Borden’s  cheese  products,  re¬ 
frigerated  dough  products,  C3St  ColC 

canned  milk  products  and  its 
Danish  Flavor  Margarine  will  •  NECO  “ 
be  handled  by  Ross  Roy  of  New 

York.  “Direct  F 

The  Drake  Bakeries  division  I  +  e  /c 

of  Borden  Foods  goes  to  Grey  pi3teS  (C 

Advertising,  New  York.  Uy  Mafi 

Borden  Instant  Potatoes  will 
be  handled  by  Allen,  Anderson,  ITlOre  UP 

Niefield  and  Paley,  Chicago. 

Borden’s  None  Such  Mince  3rt  of  r 

Meat  goes  to  Richard  K.  ManolT,  .  . . 

Inc.,  New  York.  pn  Otl  Rg 

The  Division’s  instant  Dutch  j.|-«  eami 

Chocolate  Flavored  Mix  account 
will  be  handled  by  Needham,  «  NFPDr 

Harper  and  Steers,  New  York. 

•  pl3tes. 

Officers  elected 

Charles  A.  Fuller,  a  gnrandson  Foi 

of  the  newspaper  s  founder,  has 
been  elected  publisher  of  the 
Brockton  Enterprise  and  chief 
executive  officer  of  the  Enter¬ 
prise  Publishing  Co.  Other  offi¬ 
cers  are:  Myron  F.  Fuller,  a  son 
of  the  late  co-publisher  Albert 
W.  Fuller,  president  and  editor; 

Walter  C.  Dunbar  Jr.,  secre¬ 
tary;  and  Charles  N.  Fuller, 
business  manager  and  clerk.  1— 
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RELY  ON  NATIONAL 

TO  PROCESS 

YOUR  NEWSPAPER  COLOR  ADS 

WITH 


•  NEC0“M.R.“  M3dere3dy  direct 
C3st  Color  M3ts. 

•  NECO  “Prog  Pro”  wr3p-3round 
“Direct  Printing”  newspeper  press 
pl3tes  (developed  end  pioneered 
by  Netionel)  for  feithful  end 
more  uniform  reproduction  from 
ert  of  multi-color  promotions 
printing  in  meny  newspepers  et 
the  seme  time. 

•  NECOcolor  register  plestic  ed 
pletes. 


•  NECO  tone  mets  for  spot  color 
eds. 

•  NECO  Scotch  Prints  end  repro 
proofs,  film  positives,  negetives 
end  color  seperetions. 

•  NECOteem  of  speciellsts  for 
color  consultetion. 

•  NECO  up  to  dete  dete  records  of 
newspeper  mechenicel  require¬ 
ments. 


For  Good  Newspaper  Color  Reproduction 
RELY  ON  NATIONAL 

NATIONAL  ELECTROTYPE  CO.,  INC. 

227  East  45th  Street,  New  York,  N.  Y.  10017 
Tel.  212  682-4700 


Utah  media 
adopt  code  on 
crime  news 

Salt  Lake  City 

Guidelines  for  news  coverage 
of  arrests,  court  trials,  and 
juvenile  crime  in  Utah  have 
been  adopted  by  representatives 
of  the  state’s  law  enforcement 
agencies,  bar,  judiciary,  juvenile 
court  authorities,  and  news 
media. 

The  code,  compiled  following  a 
series  of  meetings  of  represent¬ 
atives  of  the  various  Utah 
groups,  has  been  published  under 
the  title:  “Statement  of  Prin¬ 
ciples  and  Guidelines  for  Report¬ 
ing  Criminal  Proceedings,  Ju¬ 
venile  Court  Proceedings,  Civil 
Proceedings,  and  Public 
Records.” 

“We  have  been  able  to  formu¬ 
late  this  agreement  at  a  time 
when  there  has  been  hostility, 
misunderstanding  and  the  usual 
emotions  that  go  with  them  at 
l)Oth  national  and  local  levels,” 
said  Calvin  A.  Behle,  Salt  Lake 
attorney  who  represented  the 
Utah  State  Bar  on  the  com¬ 
mittee  that  produced  the  pam¬ 
phlet. 

Re»ult  of  table  talk> 

“In  contrast  we  were  able  to 
sit  around  a  table  and  work  out 
objectives  and  principles  tailored 
to  our  own  situation,”  Behle 
said. 

The  pamphlet  was  prepared 
by  representatives  of  the  follow¬ 
ing  organizations: 

District  Judges  .A.ssociation, 
Utah  State  Bar,  Board  of  Juve¬ 
nile  Court  Judges,  Utah  Peace 
Officers  Association,  Utah  Sher¬ 
iffs  Association,  Utah  Chiefs  of 
Police  .Association,  Utah  Council 
on  Peace  Officers  Standards  and 
Training.  Also  Sigma  Delta 
Chi,  Utah  Broadcasters  .Associa¬ 
tion,  Deseret  News,  Salt  Lake 
Tribune,  Ogden  Standard  Ex¬ 
aminer,  Provo  Herald,  Logan 
HeraUl  -  Journal  and  United 
Press  International. 

Pamphlet  available 

The  pamphlet,  published  by 
the  Deseret  News  as  a  public 
service,  will  be  distributed  free 
to  Utah  peace  officers,  judges, 
law'yers,  news  media  representa¬ 
tives  and  college  and  high  school 
journalism  instructors. 

Other  interested  persons  may 
obtain  a  single  copy  for  25<f  by 
writing:  Promotion  Department, 
Deseret  News,  P.  O.  Box  1257, 
Salt  Lake  City,  Utah,  84110.  Six 
copies  or  more  are  available  at 
me  each. 


GENERAL  &  AUTOMOTIVE  ROP  LINAGE  BY 
MEDIA  RECORDS  CLASSinCATIONS  —  YEAR  —  1968 
(Base-Accounts  in  Three  or  More  Cities) 


Total  ROP 

%  of  Each  Total  ROP  %  of  Each 

%  Gain 

CLASSIFICATIONS 

Color 

Linage 

Class'n 
to  Total 

Color 

Linage 

OaM'n 
to  Total 

or  L<>m 
1968  vt. 

GENER.4L 

1968 

1968 

1967 

1967 

1967 

ALCOHOLIC  BEV  ERAGES 

Beers 

375,217 

0.7 

1,686,954 

2.5 

— 

77.8 

Liquors 

1,676,210 

3.0 

2,147,552 

3.2 

_ 

22.0 

AMUSEMENTS 

14,536 

0.0 

46,050 

0.1 

— 

68.4 

FARM  &  GARDEN 

615,850 

1.1 

823,214 

1.2 

— 

25.2 

FOODS 

Baby  Foods 

18,071 

0.0 

97,820 

0.2 

_ 

81.5 

Baking  Products 

Beverages 

1,169,437 

2.1 

1,314,897 

2.0 

— 

11.1 

Coffee  &  Tea 

1,823,296 

3.2 

1,001,875 

1.5 

-f 

82.0 

Soft  Drinks 

1,446,954 

2.6 

1,545,593 

2.3 

— 

6.4 

Misc.  Beverages 

195,600 

0.4 

217,110 

0.3 

— 

9.9 

Cereals  &  Breakfast  Foods 

953,907 

1.7 

576,216 

0.9 

+ 

65.5 

Condiments 

1,057,371 

1.9 

916,874 

1.4 

+ 

15.3 

(Confections 

189,915 

0.3 

68,416 

0.1 

+ 

177.6 

Dairy  Products 

1,992,948 

3.6 

2,481,832 

3.7 

_ 

19.7 

Frozen  Foods 

1,225,212 

2.2 

1,614,962 

2.4 

_ 

24.1 

Meats  &  Fish 

2,319,208 

4.1 

2,172,710 

3.3 

+ 

6.7 

Pet  Foods 

.549,703 

1.0 

606,453 

0.9 

_ 

9.4 

Misc.  Foods 

3,078,915 

5.5 

4,482,443 

6.8 

_ 

31.3 

HOTELS  &  RESORTS 

— 

— 

159,976 

0.2 

_ 

100.0 

HOUSEHOLD  FURN.  &  FURN. 

251,588 

0.4 

339,115 

0.5 

— 

25.8 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Paper  Products 

1,128,917 

2.0 

132,513 

0.2 

-f 

751.9 

Disinfectants  &  Insecticides 

77,435 

0.1 

47,438 

0.1 

-f 

63.2 

Fuel 

337,998 

0.6 

316,919 

0.5 

-t- 

6.7 

Soaps,  Cleansers,  Polishes 

1,138,306 

2.0 

1,403,981 

2.1 

— 

18.9 

HOUSING  EQUIPMENT 

Air  Conditioning 

459,794 

0.8 

278,762 

0.4 

+ 

64.9 

Fixtures 

6,704 

0.0 

53,564 

0.1 

— 

87.5 

Heating  Equipment 

47,758 

0.1 

74,250 

0.1 

— 

35.7 

Major  Electrical  Appliances 

571,134 

1.0 

1,347,239 

2.0 

— 

57.6 

Refrigerators  &  Freezers 

70,145 

0.1 

542,727 

0.8 

— 

87.1 

INDUSTRIAL 

524,845 

0.9 

103,578 

0.2 

+ 

406.7 

INSURANCE 

1,993,672 

3.6 

2,089,217 

3.2 

_ 

4.6 

MEDICAL 

— 

— 

243,544 

0.4 

— 

100.0 

MISCELLANEOUS 

1,018,159 

1.8 

678,321 

1.0 

+ 

50.1 

PROFESSIONAL  &  SERVICE 

120,6^ 

0.2 

38,593 

0.1 

4- 

212.7 

PUBLIC  UTILITIES 

806,301 

1.4 

1,287,619 

1.9 

— 

37.4 

PUBLISHING  &  MEDIA 

Books 

.54,260 

0.1 

633,866 

1.0 

_ 

91.4 

Magazines 

— 

— 

22,414 

0.0 

— 

100.0 

Newspapers 

— 

— 

8,396 

0.0 

— 

100.0 

RADIO,  TV  &  PHONOGRAPHS 

Radio  &  TV  Sets 

3.974,006 

7.1 

4,044,138 

6.1 

— 

1.7 

Phonographs  &  Records 

.52,185 

0.1 

692,685 

1.0 

— 

92.5 

SPT.  GDS.,  CAM.  & 

PHOTO  SUPPL. 

219,353 

0.4 

261,092 

0.4 

— 

16.0 

TOBACCO 

Cigars 

— 

— 

75,197 

0.1 

— 

100.0 

Cigarettes 

1,482,616 

2.6 

4,421,373 

6.7 

— 

66.5 

Misc.  Tobacco 

37,272 

0.1 

— 

— 

+  4 

{Continued  on  page  36) 
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New  Mark  III" 
High-performance  stacker 
vith  one-second  cycle  time, 


Here's  the  counter-stacker  that 
can  make  your  current  produc¬ 
tion  figures  obsolete.  The  true 
one-second  cycle  stacker.  Maxi¬ 
mum  output— 60  stacks  per  min¬ 
ute.  Most  reliable  high-speed 
stacker  on  the  market.  y 

Reaches  and  maintains  top 
speed  without  "tuning."  ^ 
The  Mark  III  is  the 
ultimate  refinement  of  our 
famous  Model  II  stackers, 
more  than  400  of  which  are 
now  operating  in  pressrooms  all 
over  the  world.  It's  even  more 
ruggedly  dependable,  because 
our  new  basic  design  is  electro¬ 
mechanical.  More  efficient.  More 
reliable.  And  a  maintenance 
man's  dream. 

Practically  jam-free! 

High  speed  meant  we  needed 
jam-free  capability.  We  wanted 
a  positive  ejection  mechanism. 
So  we  designed  one,  using  a  two- 
bar  ejector  drive  that  positively 
pushes  the  stacks  out.  So  precise 
it  can  eject  a  single  paper  I  And 
even  the  occasional  misformed 
stack  gets  ejected  without 
machine  stoppage. 


Mark  III  features  a  solid-stale  control 
system  and  alternating  or  double 
delivery.  It's  even  portable  I 


Only  compensating  stacker. 

Still  a  Cutler-Hammer  exclusive. 
The  only  stacker  that  can  deliver 
1-to-4-batch  stacks  compensated. 
And  it's  fully  programmable! 

The  Mark  III  counter-stacker 
is  another  example  of  Cutler- 
Hammer's  total  materials-han- 
dling  system  capability  that's 
setting  new  standards  in  perform¬ 
ance,  reliability,  and  back-up 
service  for  the  industry. 

Contact  your  C-H  News¬ 
paper  Industry  Specialist  today. 
Or  write  our  Denver  Division, 
34th  &  Walnut,  Denver,  Co.  80205. 


INDUSTRIAL  SYSTEMS  I  DENVER  DIVISION.  Denver.  Colo. 


New  ideas 
from  the 
newspaper 
systems 


Chicago  Tribune 
sponsors  annual 
prizes  to  poets 


Jhe  Daily  Advance 

'  Dover,  New  Jersey 

Total  Circulation 

.iv  Represented  by: 

tntw  Poterson- 

r  Clifton-Possaic 

Metro  Agency 
60  East  42nd  Street 
New  York,  N.Y.  10017 
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{Continued  from  page  34) 


TOILET  REQUISITES 


Chicago 

The  establishment  of  an  an¬ 
nual  Chicago  Tribune  poetry 
award  competition  was  an¬ 
nounced  by  John  Fink,  editor  of 
the  Chicago  Tribune  magazine. 

The  winning  poems  will  be 
from  those  published  in  “Today’s 
Poets,”  a  column  of  new  work  by 
previously  published  poets  which 
appears  each  Sunday  in  the  Chi¬ 
cago  Tribune  magazine.  The 
column  is  conducted  by  Marcia 
Lee  Masters,  herself  a  prize¬ 
winning  poet. 

First  prize  in  the  competition 
is  $1,000,  with  other  prizes  of 
$500  and  $250.  The  1968  competi¬ 
tion  will  cover  the  period  Novem¬ 
ber  19,  1967,  when  the  column 
was  inaugurated,  thru  Decem¬ 
ber  29,  1968.  Henceforth,  the 
competition  will  cover  the  cal¬ 
endar  year. 

“Never  before  have  more  poets 
produced  a  greater  variety  of 
impressive  work— original,  dis¬ 
ciplined  poetry  that  communi¬ 
cates,”  Fink  said.  “We  have 
tried  to  encourage  these  writers 
through  our  weekly  column,  and 
by  establishing  an  annual  award 


Dentifrices 

2,720 

0.0 

— 

Men’s  Toiletries 

552,956 

1.0 

523,030 

0.8 

-r- 

5.7 

Perfumes  &  Cosmetics 

4,390 

0.0 

21,890 

0.0 

— 

80.9 

Toilet  Soaps 

41,585 

0.1 

_ 

... 

Misc.  Toilet  Requisites 

29,180 

0.1 

10,702 

0.0 

-i- 

172.7 

TRANSPORTATION 

Airways 

854,282 

1.5 

1,230,866 

1.9 

— 

30.6 

Railroads 

— 

_ 

247,059 

0.4 

_ 

100.0 

Steamships 

116,485 

0.2 

+  -i- 

WEARING  APPAREL 

60,883 

0.1 

178,957 

0.3 

— 

66.0 

GENERAL  TOTAL 

34,737,943 

61.8 

43,309,992 

65.3 

— 

19.8 

AUTOMOTIVE 

GASOLINES  &  OILS 

1,955,219 

3.5 

2,963,329 

4.5 

— 

34.0 

PARTS  &  ACCESSORIES 

12,066 

0.0 

_ 

100.0 

PASSENGER  CARS  (NEW) 

12,074,383 

21.5 

14,717,307 

22.2 

— 

18.0 

TIRES  &  TUBES 

7,045,063 

12.5 

5,091,001 

7.7 

-1- 

38.4 

TRUCKS  &  TRACTORS 

179,254 

0.3 

148,665 

0.2 

+ 

20.6 

MISCELLANEOUS 

241,110 

0.4 

41,470 

0.1 

— 

481.4 

AUTOMOTIVE  TOTAL 

21,495,029 

38.2 

22,973,838 

34.7 

_ 

6.4 

GRAND  TOTAL 

56,232,972 

100.0 

66,283,830 

100.0 

— 

15.2 

SpoKolorHiFiFulKolor 

>pec!a(oSiH  Spsticiiir 

HiFi  FulKolor  SpedaCo 

Mif  SpoKoios  Hi?!  hU 

Color  SpodaColor  Spot 

Cfiidf  Hifi  Spe 

daColor  SpoKolor  HIFI 

FaiiColw  .  SpgiiaCciof 

SpoKolorHiFiFulKolor 

The  Horald-News 

Possoic-Clifton,  N.  J. 


the  Chicago  Tribune  hopes  to 
give  further  recognition  to  the 
best  poetry  being  written  today,” 

The  first  three  winners  will  be 
announced  at  the  59th  annual 
dinner  of  the  Poetry  Society  of 
America  at  Delmonico’s  in  New 
York  on  April  10.  Dr.  Charles 
Angoff,  president  of  the  Poetry 
Society,  will  present  the  awards 
to  the  winners. 

The  judges  for  the  first  com¬ 
petition  were  Robert  Creeley, 
Judson  Jerome,  and  Robert  Pack, 
all  well  known  poets. 


has  divided  his  time  between 
teaching  at  the  University  of 
Michigan  and  serving  as  a  rov¬ 
ing  editor  for  the  Reader’s  Di¬ 
gest.  He  won  the  Pulitzer  Prize 
in  1930  while  on  the  foreign 
staff  of  the  New  York  Herald 
Tribune. 


Exclusive  wins 
Hearst  honors 


U  of  Michigan  plans 
ceremony  for  Stowe 


Ann  Arbor 
The  University  of  Michigan’s 
department  of  journalism  has 
organized  a  committee  of  news¬ 
men  to  plan  ceremonies  here 
April  10  honoring  Leland  Stowe 
upon  his  retirement  from  teach¬ 
ing.  For  the  past  13  years  Stowe 


Members  of  the  sponsoring 
committee  are  E.  P,  Hoyt,  editor 
of  the  Denver  Post;  Edward  P. 
Morgan,  chief  correspondent  of 
the  Public  Broadcasting  Labora¬ 
tory;  Erwin  D.  Canham,  editor 
of  the  Christian  Science  Moni¬ 
tor;  Douglass  Cater,  former  spe¬ 
cial  assistant  to  President  John¬ 
son;  James  Reston,  executive 
editor  of  the  New  York  Times; 
Walter  Lippmann,  columnist; 
Roy  Fisher,  editor  of  the  Chi¬ 
cago  Daily  News;  Wesley  H, 
Mauer,  chairman  emeritus  of 
the  U-M  department  of  journal¬ 
ism,  and  Arthur  P.  Gallagher, 
editor  of  the  Ann  Arbor  News. 


NOW  WITH  COLOR 

IN  KENTUCKY'S  3rd  MARKET! 


Thanks  to  the  installation  of  brand-new  offset  printing 
equipment,  you'll  get  even  better  results  in  this  able-to-buy, 
high-coverage  market  .  .  .  with  the  extra  impact  that  comes 
from  quality  color. 


San  Francisco 

Harold  Aldrich,  University  of 
Florida,  won  top  honors  in  the 
William  Randolph  Hearst  Foun¬ 
dation’s  journalism  contest  for 
investigative  and  interpretative 
writing  with  an  exclusive  inter¬ 
view  with  a  black  militant  fugi¬ 
tive. 

His  $800  award  widened  the 
U.  of  Florida’s  lead  in  the  in¬ 
tercollegiate  competition  con¬ 
ducted  in  cooperation  with 
AASDJ.  The  editor  of  the  cam¬ 
pus  newspaper,  Alligator,  he 
was  a  fifth  place  winner  in  the 
December  editorial  writing  con¬ 
test. 

Aldrich  was  credited  with  an 
almost  perfect  score  from  the 
judges  of  his  interview.  Joey  J. 
Morgan,  Louisiana  State,  was 
second  with  Steven  R.  Domfeld, 
U.  of  Minnesota,  third  and 
Susan  M.  Mrawetz,  Kent  State, 
fourth. 

The  investigative  and  inter¬ 
pretive,  event  was  the  fifth  of 
sixth  monthly  competitions  set 
for  this  college  year,  Penn  State 
and  Colorado  are  now  tied  for 
second  place  with  Indiana  third. 


Outside  newspapers  scarcely  penetrate  the  Owensboro 
market,  5  important  counties  66.4%  covered  by  the  MES¬ 
SENGER  and  INQUIRER.  And  M&l  home  coverage  of  Owens¬ 
boro  Metro  it  83%  I 


Dividend  passed 


iUeesen^i^i^ligNauiRER 


OWENSBORO,  KENTUCKY 


At  the  Meeting  of  the  board  of 
Directors  of  R.  Hoe  &  Co.,  Inc. 
March  20,  it  was  resolved  that  no 
dividends  on  the  Class  A  Sto<  k 
of  the  Company  be  declared  pa  r¬ 
able  April  16. 
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TABULATION  OF  RATES 
AND  REQUIREMENTS  FOR  ALL 
DAILY  NEWSPAPERS 
OFFERING  R-O-P  COLOR 

EXPLANATION  OF  COLUMN  HEADINGS 


“Minimum  Size" — Smallest  space  unit  sold  for  the  number  of  colors 
specified,  expressed  as  linage  or  as  portion  of  a  full  page.  “None"  means 
no  minimum. 

“Extra  Charge” — Premium  added  to  black-and-white  space  cost  for  the 
specified  linage,  expressed  in  dollars  or  as  a  percentage  of  B&W  rates. 
When  newspaper  publishes  morning/evening  combination,  costs  shown  are 
usually  based  on  combination  rate. 

"Days  or  Week” — Columns  show  which  days  of  the  week  color  is  available 
in  relation  to  days  of  the  week  newspaper  is  published. 

"Special  Ink” — Indicates  whether  the  newspaper  will  provide,  or  mix, 
special  colors  to  match  advertiser’s  requirements.  (An  extra  charge  may 


be  made.) 

"Closing  Days” — Refers  to  number  of  working  days  prior  to  publication 
that  reproduction  material  (not  insertion  orders)  must  be  received.  First 
figure  is  for  full  color;  second  is  for  spot  color. 

"Progs  and  Proofs” — Figures  in  column  indicate  the  quantity  needed  by 
newspaper  for  any  color  insertion.  First  figure  is  for  sets  of  progressive 
proofs;  second  is  for  complete  color  proofs. 

"Patch  Mats"  &  “5th  Cylinder” — Mechanical  terms  applying  primarily  to 
preferred  methods  of  handling  full-color,  partial-page  copy:  i.e.  Patching 
editorial  material  in  black  to  a  partial  page  of  color  advertising,  or  using 
a  5th  or  extra  press  cylinder  to  print  the  editorial  black. 


NOTE:  (Tab.)  indicates  newspaper  published  in  tabloid  format.  Margin  sym(9)  symbol  designates  9-column  page,  or  fewer  columns,  instead  of  conven 
bol  (•)  identifies  papers  offering  color  in  letter  press  or  offset  supplements.tional  8-column  format. 


the  newest 


•  f*l  •  F9  COLOR 
INFORM  ATION  — 


Reilly«Lake  Shore  Graphics  and  Editor  &  Pub¬ 
lisher  again  cooperate  to  present  the  industry’s 
most  up-to-date  tabulation  of  ROP  color  data. 

As  a  service  to  advertisers  and  their  agencies, 
current  information  for  ail  papers  offering  color 
in  the  U.  S.  and  Canada  is  included  in  a  special 
section  of  this  issue.  It  is  our  mutual  conviction 
that  providing  the  most  needed  data  in  a  con¬ 
venient  format  will  both  encourage  and  simplify 
the  placing  of  color  advertising  in  newspapers. 


The  17th  edition 
of  our  "ROP 
Color  Require¬ 
ments  Report" 
will  be  published  this  summer,  with  40  pages  of 
tabulated  data  (revised  and  corrected)  covering 
more  than  1,200  newspapers;  information  on  the 
production  of  color  copy;  analyses  of  partial-page, 
tabloid,  and  offset  color  requirements,  etc.  Reserve 
now.  Single  copy  to  any  firm— no  charge;  quantity 
orders  by  special  arrangement. 


We  also  produce  mats.  Directrcasting  Bista  Pre-Made- 
ready’*  mafs  are  the  first  choice  for  ROP  color  repro-, 
d action  needs  by  a  wide  majority,  year  after  year. 


REILLY-LAKE  SHORE  GRAPHICS 

812  West  Van  Buren  Street  •  Chicago.  Illinois  60607  •  312/829-9700 


editor  ac  PUBLISHER  (or  March  29,  1969 
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Daily  Newspapers  offering  ROP  color:  rates  and  data 

Compilad  by  Editor  A  Publisher  and  Raillv-Laka  Shore  Graphics,  Chicago,  March,  I?i9 


ALARAMA 

Anniston  Star 


3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Mixt 

Closing  No.  of 
days  for  Proas 

5th  Cyl. 

Pre-Prt 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec. 

full& 

and 

& 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

ink 

Soot  Col.  Proofs 

Patch  Mats 

Accepted 

14  li. 

$105 

14  li. 

$85 

14  li 

.  $60 

All 

AU 

Not 

7-7 

2-2 

5/P 

Hi  Fi 

I  Montgomery  Advertiser, 
Alabama  Journal  O) 
Opelika  News 


•  Tuscaloosa^orthport  News 


(1)  Weekend  supplement  offset. 


6  Anchorage  News 


9  Fairbanks  News-Miner 


Juneau  Empire 


None  $125 

500  $40 


None 

$150 

None 

$100 

None 

ISO 

AU 

AU  ; 

1  Offset 

HF  &  SP 

1  Vest  2-2  2-2  -/P 

_HF  &  SP 

5/P  HF  &  SP 
Offset 


Offset  Hi-Fi 


ARIZONA 


Douglas  Dispatch 

None 

$75 

None 

$40 

All 

AU 

HF&SP 

•  Flagstaff  Arizona  Daily  Sun 

600 

$120 

600 

$80 

600 

$40 

All 

AU 

Not 

5-4 

1-2 

Offset 

HF4SP 

Mesa  Tribune 

600 

$110 

600 

$55 

All 

Yes 

21 

2-2 

Offset 

Hi-Fi 

•  Phoenix  Republic  Gazette 

1000 

$500 

1000 

$400 

1000 

$300 

AU 

AU 

Vest 

5-5 

2 

-/P 

HF&SP 

Prescott  Courier 

980 

$120 

980 

$80 

980 

140 

SMThF 

AU 

Vest 

4-3 

2-2 

Offset 

HF&SP 

Scottsdale  Progress 

1000 

$150 

1000 

$60 

All 

Vest 

7-4 

-/- 

Hi-Fi 

Tempe  News 

2380 

$115 

1000 

$80 

1000 

$45 

AU 

AU 

Vest 

4-2 

2-2 

Offset 

HF&  SP 

•  9  Tucson  Arizona  Star  &  Citizen 

1000 

$270 

1000 

$190 

1000 

$160 

AU 

AU 

Vest 

7-7 

2-1 

-/P 

HF&SP 

Page 

$145 

$100 

600 

$55 

AU 

Not 

3-3 

3-1 

-/P 

Hi-Fi 

ARKANSAS 

Conway  Log  Cabin  Democrat 

None 

$45 

All 

3 

Offset 

_ _ 

El  Dorado  News  Times 

1000 

$130 

1000 

$90 

1000 

$50 

AU 

AU 

No 

7-3 

1-1 

Offset 

Hi-Fi 

Fayetteville  Northwest 

Arkansas  Times 

None 

$125 

None 

$85 

None 

$45 

AU 

All 

Vest 

3-3 

2-2 

-/- 

Hi-Fi 

Forrest  City  Times-Herald 

54  Pg- 

$40 

All 

No 

2 

2-2 

Offset 

HF  &  SP 

•  Fort  Smith  Times  Record, 
^uthwest  American 

1000 

$150 

1000 

$125 

1000 

$75 

AU 

AU 

Vest 

7-5 

2-2 

-/P 

HF  &  SP 

Harrison  Times 

1000 

$35 

All 

No 

2 

2-2 

HF  &  SP 

Hope  Star 

1000 

$80 

1000 

$60 

1000 

$35  , 

AU 

AU 

7-5 

Offset 

HF  &  SP 

•  Hot  Springs  Sentinel-hecord 

New  Era 

1008 

$150 

1008 

$100 

1008 

$50 

AU 

AU 

Not 

10-6 

2-2 

Offset 

Hi-Fi 

Jonesboro  Sun 

1000 

3354% 

All 

Yes 

7 

2-2 

Hi-Fi 

1000 

$135* 

AU 

AU 

Yest 

7-4 

2-2 

-/P 

HF  &  SP 

1000 

$285 

1000 

$225 

$175 

AU 

AU 

Yest 

7-7 

2-4 

-/P 

HF&  SP 

Pine  Bluff  Commercial 

1008 

100% 

1008 

663^% 

1008 

33  54% 

AU 

AU 

Yest 

S/P 

Rogers  News 

1000 

$105 

1000 

$70 

1000 

$35 

AU 

AU 

Not 

2-1 

Offset 

Hi-Fi 

Searcy  Citizen 

None 

$150 

None 

$100 

None 

$50 

AU 

AU 

2-2 

Offset 

Springdale  News 

None 

$105 

None 

170 

None 

$35 

AU 

AU 

Yest 

5-2 

1-1 

Offset 

Hi-Fi _ 

■riIiT« 

$140 

T!i!iM 

^KSIQHH 

AU 

AU 

Yest 

7-7 

1-1 

5/- 

Hi-Fi _ 

West  Memphis  Times 

■  IiIiIiH 

$165 

1000 

$110 

1000 

$55 

AU 

AU 

Yest 

5-3 

3 

5/- 

Hi-Fi 

CAUFORNIA 

•  Alameda  Times- Star 

1000 

$110 

1000 

$80 

1000 

$60 

MTTFS 

All 

Yest 

3-3 

2-1 

Offset 

_Hi:Fi _ 

Alhambra  Po$t-Ad%'ocate 

54  P«. 

$50 

MTTF 

Yest 

2 

1-2 

HF  &  SP 

•  Anaheim  Bulletin 

1000 

$150 

1000 

$100 

1000 

$50 

AU 

AU 

Yest 

2-1 

1-2 

-/P 

Antioch  Ledger 

1000 

$120 

1000 

$60 

MTTF 

All 

Yest 

2-1 

1*2 

Offset 

Hi-Fi _ 

•  Bakersfield  Californian 

1000 

$250 

1000 

$300 

1000 

$140 

AU 

AU 

Yest 

3-3 

2-1 

-/P 

Banning-Beaumont  Record 
Gazette 

560 

$45 

All 

No 

3 

4-4 

Offset 

Hi-Fi 

Barstow  Desert -Dispatch 

Page 

$120 

Page 

$80 

Page 

$40 

AU 

All 

1 

Berkeley  Gazette 

None 

$105 

None 

$80 

None 

$55 

MTTF 

All 

Vest 

4-3 

2-2 

5/- 

Hi-F* _ 

Brawley  News 

980 

$40 

All 

Not 

2-2 

2-2 

Hi-iFi 

Burbank  Review 

588 

$130* 

588 

$90* 

588 

$50* 

MTTFS 

AU 

Yest 

5-2 

1-1 

-/p 

HF  *•  Sr 

Camarillo  News 

None 

$65 

All 

No 

3-3 

Hi-Fi  _ 

•  Chico  Enterprise-Record 

560 

$150 

560 

$100 

560 

$50 

AU 

All 

Yeit 

5-5 

i-i 

-/p 

Hi-Fi  _ 

Concord  Transcript 

840 

$80 

All 

Yeat 

5 

3-2 

Hi-Fi 

Corona  Independent 

1000 

$100 

1000 

$75 

1000 

$50 

AU 

All 

No 

10 

1-1 

HF  8_SP 

*  Volume  rate  discount  available. 

38 
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Scores  of  GPI  customers  have  installed 
the  letterpress  base  system  in  their 
plants  to  blend,  on  the  spot,  ink  for  any 
given  run.  This  eliminates  special 
matches,  delivery  problems,  worry 
about  meeting  deadlines  and  reduces 
overrun  of  inks.  Average  time  for 
blending  — 15  minutes  per  color.  GPI 
engineers  will  tailor  a  blending  system 
to  meet  your  requirements  and  your 
budget— in  either  letterpress  or  web 
offset.  Ask  the  guy  from  GPI. 


Ask  the  guy  from  GPI  for  your  copy  of  this  new  streamlined 
color  palette.  It  includes  24  selected  inks  in  ANPA-AAAA 
Ad  Pro  colors  for  web  offset. 


A  handy  fold-up  chart  illustrates  the  9  AdPro  web  offset 

base  colors  as  well  as  15  blends—  .y _ 

includes  blending  formulas.  \ 

Blending  formulas  for  any  other 

shade  in  ANPA-AAAA  Color  ^1%-— 

Book  Volume  #3  on  request.  >'^1  N- — 

F or  fast  color  selections  pick 
your  color  by  number ! 


Rely  on  the 
guy  from  GPI 


SUN  CHEMICAL  CORPORATION 


GENERAL  PRINTING  INK  DIVISION 

760  TMrd  AvMtu*.  N*w  Ybrfc.  N.V.  10017 


GPI  offers  color 
withont  guesswork! 


Web  offset  inks  in 
ANE4-AAAA  Approved 
Adpro*  colors 


SUPERSET 


No-heat  web  offset  ink 


GPI  gives  you  the  same  color  selection  in  web  offset  you  get  in 
GPI  letterpress  inks.  With  just  9  base  colors,  including  the  three 
AdPro  process  colors,  plus  extender,  you  can  blend  any  shade  in 
ANPA-AAAA  Color  Book  Volume  #3. 

SUPERSET  no-heat  web  offset  inks  are  especially  formu¬ 
lated  for  all  types  of  rotary  web-fed  newspaper  presses.  They’re 
suitable  for  all  grades  of  newsprint,  give  excellent  tone  and  con¬ 
trast,  have  exceptional  press  stability.  Dry  by  absorption  to  a 
matte  finish. 


In-plant  Blending  Systems 


Short-cut  Color  Selector 

FOR  WEB  OFFSET 


*Reg.  trade  mark  of 
ANPA  Research  Institute 


Daily  Newspapers  offering  ROP  color:  rotes  and  data — Cont'd. 

Compiled  by  Editor  A  Publithar  and  Reilly-Laka  Shore  Graphics,  Chicago,  March,  I9M 


CALIFORNIA  (Coat.} 

Culver  City  Star  News  & 
Vanguard  _ 


Downey  Southeast  News 

&  Champion _ 

£1  Ca;on  Inland  Empire 
Californian 


3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

^  pg.  SI  50 
None  $100 


'Apg-  $100 
None  $75 


34  pg-  $50 
None _ $50 


Closing  No.  of 

Mixf  days  for  Progs  5th  Cyl.  Pre  Prt 
Spec,  full  &  and  &  Insrrti 

ink  Spot  Col.  Proofs  Patch  Mats  Accrptid 


-/P  HF  &  SP 
Offset  Hi-Fi 


•  Escondido  Times-Advocate 

None 

$195 

None 

$130 

None 

$65 

All 

All 

Vest  5  3 

2-2 

Offset  Hi-Fi  1 

Eureka  Humboldt 

Standard  Times 

1000 

$135 

1000 

$105 

1000 

$75 

All 

All 

Vest  3-3 

2-2 

Hi-Fi  1 

Fontana  Herald  News 

None 

$95 

None 

$62 

None 

$47 

All 

-TfcH  1 

All  Vest 

Fremont  Newark  Argus 

34  pg. 

$75 

34  pg. 

$50 

34  pg. 

$25 

All 

All  3-. 

Fremont  News-Register 


1000  $.08  li. 


1000  $.05  li. 


1  Fullerton  News  Tribune 

980 

$180 

980 

$125 

980 

$75 

All 

All 

Vest  2 

•  Garden  Grove  Oranse  County 

News  (1) _ 

Gilroy  Dispatch 


1000  $400* 


None  $90 


1000  $250* 


None  $45 


MTTFS  Vest 


Vest  2-2  3-4 


/P  HF  A  SP 


Offset 


Grass  Valley- 

Nevada  City  Union 

600 

$90 

600 

_$50 _ 

All 

All 

Not  2-3 

1-1 

Offset  Hi-Fi 

Hanford  Sentinel 


Hayward  Review  (2) 


!  Hemet  News 

1176 

75% 

1176 

50% 

FS 

All 

Yes  1 

Hollister  Free  Lance 


Huntington  Beach 
Independent  (3) 


1000  $115* 


MTTF  Vest 


/P  HF  A  SP 


Inglewood  News 


LaHabra-Brea  Star-Progress 


Lancaster  Antelope  Valley 
Ledger-Gazette 


Livermore  Herald  A  News 

Lodi  News-Sentinel _ 

Lompoc  Record 


•  Long  Beach  Independent 

Press-T  elegram 
Los  Angeles  Herald-Examiner 

•  Los  Angeles  Times 


Los  Gatos  Times-Observer 


5/P  HF  A  SP 


1000 _ $W0_ 

1000  $825* 

1000  $1300 


MTTF  Not  2 


All _ 

All  Vest  3-2 

All  Vest  3-2 


All  Vest  2-2 

All  Vest  7-7 

All  Vest  2-2 


All  Not  1-1 


3-4 

-/P 

HF  ASP 

4-4 

-/- 

Hi-Fi 

2-10 

-/P 

Hi-Fi 

I-l 

Offset 

Hi-Fi 

Madera  Tribune 

34  pg- 

$40 

All 

No 

Martinez  News-Gazette 

600 

75% 

600 

60% 

600 

35%  All 

All 

Vest 

Marysville-Yuba  City 

Appeal  Democrat 

None 

$126 

None 

$84 

None 

$42  All 

All 

Vest 

2-2  ; 

Roseville  Press-Tribune _ _ 

•  Sacramento  Bee _ 980 _ $400* _ 980 

•  Sacramento  Union _ 1000 _ $250 _ 1000 

Salinas  Californian  1204  $171.57  1204 

•  Volume  rate  diseount  available.  t  AdPro  inks  available. 

40 


All 

Vest 

5-3 

2-2 

All 

Vest 

7-5 

2-2 

All 

Vest 

3 

1-1 

Newport  Beach-Costa  Mesa 
Orange  Coast  Daily  Pilot 

14  li.  $225 

14  li.  $150 

14  li.  $75 

All 

All 

Vest  4-2 

2-2 

-/P  Hi-Fi  1 

EDITOR  ac  PUBLISHER  for  March  29,  I 
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And — he  has  Minimum  Shrink  R.O.P.  Super  Flongs,  the  mat  that  lets  you 
cold  mold  for  color,  with  regular  equipment,  fast  and  dependably. 

Besides  saving  as  much  as  15  minutes  per  mat  with  Minimum  Shrink 
R.O.P.  Super  Flongs,  you  also  get  fine,  close  register,  clean  highlights, 
more  detail  and  no  progressive  shrinkage  in  the  casting  box. 

For  the  best  color,  faster — why  not  try  Wood  Minimum  Shrink  R.O.P. 
Super  Flongs?  There’s  no  finer  mat  made! 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK  New  Voric  Otilce:  SSI  Fifth  Ave.,  Phone:  MU  7-29SO 

SeRVINO  THE  ORAPMIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


i  - — - -,1 


Daily  Newspapers 

offering 

ROP 

color:  rates  and 

data 

— Con  t'd. 

Compiltd 

by  Editor  A  Publisher  and  Rcilly-Laka  Shore  Graphics,  Chicago, 

March,  1969 

3  Colors 
and  Black 
Min.  Sin 

3-(>)lor* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2.Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 

Process 

color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mixf 

Spec. 

ink 

Closing  No.  of 
days  for  Progs 
full  &  and 

Spot  Col.  Proofs 

5th  Cyl. 

i 

Patch  Mats 

Pre-'»rt 

Inserts 

Accepted 

CAUFORNIA  (Coat.) 

San  Bernardino  Sun-Telegram 

None 

$330* 

None 

$235* 

None 

$130* 

All 

All 

Vest 

3-3 

2-2 

Offset 

Hi-Fi 

San  Clemente  Sun>Post 

600 

$150 

600 

$100 

600 

$50 

All 

All 

Yes 

3-3 

2-2 

Offset 

HFdiSf 

•  San  Diego  Union  Tribune 

1000 

$600 

1000 

$475 

1000 

$350 

All 

All 

Vest 

7-5 

1-2 

5/- 

Hi-Fi 

San  Fernando  Valley  Times 

Page 

$300* 

Page 

$125* 

All 

All 

No 

3-3 

3-3 

-/P 

HF&SF 

5  San  Francisco 

Commercial  News  (Tab.) 

None 

50% 

None 

30% 

(4) 

1 

5/- 

Hi-Fi 

•  San  Francisco 

Examiner  &  Chronicle 

1000 

$1000 

1000 

$1000 

1000 

$550 

All 

All 

Vest 

7-3 

3-6 

-/P 

Hi-Fi 

•  San  Gabriel  Valley  Tribune 

600 

$300 

$225 

600 

$150 

All 

All 

Vest 

3-3 

2-2 

5/P 

Hi-Fi 

•  San  Jose  Mercury-News 

$485* 

1000 

$300* 

All 

All 

Vest 

5-3 

3 

-/P 

Hi-Fi 

1000 

$60 

.MTTFS 

MTTFS 

Vest 

4-4 

1 

Offset 

HF&SP 

•  9  San  Luis  Obispo 

Telegram  Tribune 

None 

$80 

None 

$60 

None 

$40 

All 

All 

Vest 

4-3 

2-2 

5/P 

Hi-Fi 

•  San  Mateo  Times  &  News  Leader  1000 

$150 

1000 

$125 

600 

$80 

All 

All 

Vest 

3 

3-3 

-/P 

Hi-Fi 

San  Pedro  News-Pilot 

600 

$180* 

600 

$120* 

600 

$60* 

MTuS 

All 

No 

5-3 

1 

5/P 

HiFi 

•  San  Rafael  Independent-Journal 

1000 

$195 

1000 

$165.75 

600 

$126.75 

All 

All 

Vest 

4-4 

2-1 

-/P 

Hi-Fi 

•  Santa  Ana  Register 

1000 

$325 

1000 

$250 

1000 

$175 

All 

All 

Vest 

2-2 

4-4 

-/- 

Hi-Fi 

•  Santa  Barabara  News-Press 

1000 

$190* 

1000 

$135* 

600 

$80* 

All 

All 

Vest 

7-7 

2-1 

-/P 

Hi-Fi 

Santa  Cruz  Sentinel 

560 

$150 

560 

$100 

560 

$50 

All 

AU 

Vest 

3-2 

2-2 

5/P  • 

Hi-Fi 

•  Santa  Maria  Times 

600 

$100 

600 

$75 

600 

$50 

All 

All 

Not 

6-3 

2 

Offset 

Hi-Fi 

•  Santa  Monica  Evening  Outlook 

588 

$168 

588 

$120 

588 

$72 

All 

AU 

Vest 

3-2 

2-2 

-/- 

Hi-Fi 

Santa  Paula  Chronicle 

None 

$90 

None 

$70 

None 

$40 

All 

All 

Vest 

3-2 

2-2 

5/P 

Hi-Fi 

9  Santa  Rosa  Press  Democrat 

1000 

75% 

1000 

50% 

600 

35% 

All 

AU 

Vest 

1-2 

-/P 

Hi-Fi 

Sonora  Union- Democrat 

None 

$60(5) 

All 

Offset 

Hi-Fi 

South  Lake  Tahoe  Tribune 

600 

$100 

600 

$70 

600 

$40 

All 

AU 

Vest 

3-3 

3-3 

Offset 

Hi-Fi 

•  Stockton  Record 

1000 

$190 

1000 

$165 

1000 

$110 

All 

All 

Vest 

7-3 

2-2 

-/P 

HF&  sr 

Sunnyvale  Standard  Register 
Leader 

588 

$50(6) 

All 

Yes 

2 

2-2 

Hi-Fi 

Taft  Midway  Driller 

None 

$75 

None 

$40 

MTTF 

Yes 

2-2 

3-1 

Offset 

HF&SP 

Thousand  Oaks  New$>Cbroniclc 

None 

$171 

None 

$114 

None 

$57 

All 

AU 

Not 

3-3 

Offset 

Hi-Fi 

Torrance-Redondo  Beacb- 
Hermosa  Beach-Manbattan 
Beach  South  Bay  Breeze 

560 

$185* 

560 

$135* 

None 

$85* 

SMTTFS 

All 

Yest 

3-2 

2-2 

-/P 

HF&SP 

Tulare  Advance-Register 
&  Times 

None 

$65* 

None 

$50* 

None 

$35* 

All 

All 

Yest 

3-3 

2-2 

-/- 

HF&SP 

•  Turlock  Journal 

None 

$60 

None 

$35 

All 

Not 

3 

2-2 

Hi-Fi 

V’allejo  Times-Herald  & 
News-Chronicle 

600 

75% 

600 

60% 

600 

35% 

All 

AU 

Yes 

7-7 

2-2 

5/- 

Hi-Fi 

Van  Nuys  News  &  Valley  News 

1000 

$354 

1000 

$254 

1000 

$154 

STuF 

STuTF 

Yest 

5-3 

3-4 

-/P 

Hi-Fi 

•  Ventura  Star-Free  Press 

None 

$150 

None 

$115 

None 

$75 

All 

AU 

Yest 

2-2 

2-1 

5/P 

Hi-Fi 

Victorville  Press 

588 

$50 

All 

No 

3 

2 

Offset 

Visalia  Times-Delta 

None 

$120 

None 

$105 

None 

$65 

All 

AU 

Yest 

4-3 

2-1 

-/P 

Hi-Fi 

Walnut  Creek  Contra  Costa  Times 

600 

$130 

AU 

Yest 

3 

Hi-Fi 

Watsonville  Register- 
Pajaronian  &  Sun 

None 

$80 

None 

$40 

AU 

Yest 

2 

Hi-Fi 

West  Covina  Tribune 

600 

$175 

600 

$150 

600 

$125 

.\11 

AU 

Yest 

5-2 

6-6 

-/P 

Hi-Fi 

Whittier-News 

1320 

75% 

1320 

50% 

660 

25% 

All 

All 

Yest 

3-3 

Hi-Fi 

Willows  Journal 

None 

$75 

None 

$50 

None 

$25 

All 

AU 

Not 

3-2 

2 

Offset 

HF&SP 

9  Woodland  Democrat 

Page 

$125 

1000 

$75 

1000 

$50 

All 

All 

Yes 

3-3 

2-2 

5/P 

Ham 

(1)  Also  said  in  Comk.  (3)  Also  sold  in  Comb.  (S)  Wed.  $75 

(2)  LrtterPress  P.M.  Offset  A.M.  (4)  Publisher’s  option.  (6)  Wed.  ^0 


COLORADO 


$150 


$100 


560 


$50 


Not  3-3 


Hi-Fi 


Boulder  Camera 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

3-3 

1-1 

-/- 

Hi-Fi 

Canon  City  Record 

None 

$100 

None 

$60 

None 

$40 

All 

All 

1-1 

Offset 

(^lorrulo  Springs  Free  Press 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

3-3 

•  Colorado  Springs 

Gazette-T  elegraph 

$330 

1000 

$220 

1000 

$70 

All 

All 

Yest 

4-3 

2-2 

5/P 

Hi-Fi 

Denver  Post 

1000 

50% 

1000 

40% 

1000 

25% 

All 

All 

Yest 

7-7 

3-5 

Hi-Fi 

•  6  Denver  Rocky  Mountain 

News  (Tab.)  (1) 

Page 

$310* 

Page 

$210* 

Page 

$130* 

All 

All 

Yest 

5-2 

2 

-/P 

Hi-Fi 

Durango  Herald 

560 

560 

All 

All 

Yest 

3-3 

2-2 

5/P 

HF  &  SP 

Fort  Collins  Coloradoan 

None 

$135 

None 

$95 

None 

All 

All 

Yes 

5  3 

2-2 

Offset 

Hi  Fi 

9  Grand  Junction  Sentinel 

None 

$118* 

None 

$89* 

None 

$47* 

All 

All 

Yest 

7-3 

4-1 

-/P 

Hi-Fi 

Greeley  Tribune  &  Republican 

1000 

$80 

$40 

All 

All 

Yes 

3-3 

1-1 

Hi-Fi 

600 

$55 

600 

$35 

AU 

Yes 

3 

Offset 

Hi-Fi 

1000 

33H% 

All 

Not 

7 

Offset 

Hi-Fi 

9  I-ongmont  Times-(^ll 

1000 

$50 

MTTF 

Not 

2 

1 

HF&SP 

Loveland  Reporter-Herald 

33yi% 

AU 

Not 

7 

SP  _ 

588 

■MiB 

588 

$80 

588 

$40 

All 

All 

3-3 

Offset 

HF&SP 

•  Pueblo  Star-Journal  &  CTiieftain 

600 

$185 

600 

$135 

$85 

All 

AU 

Yest 

7-4 

2 

-/P 

HF&  SP 

Rocky  Ford  Gazette 

WBEM 

1000 

$80 

$40 

All 

All 

Yes 

3  3 

2-2 

Hi-Fi 

Sterling  Journal-Advocate 

HEE]!EH 

$40 

AU 

No 

3 

1-1 

Offset 

Hi-Fi 

(1)  Weekend  supplement  stsndsrd  size. 

*  Volume  rate  discount  available.  t  AdPro  inks  available 
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with  COLOR 


Over  14V2  million  lines  of  R.O.P.  color 

r 

advertising  since  1965  — 

5th  in  the  nation 

Since  1965,  only  four  other  newspapers  have 
carried  more  R.O.P.  color  linage  than 
“  The  Denver  Post. 


g.  / 


A  LIVELY  MEDIUM  IN  A  LIVELY  MARKET.  WHY  NOT  USE  IT  FOR  MORE  SALES? 


in  every  great  city 

you’ll  find  a  great  newspaper... 


In  Denver  it's 

THE  DENVER  POST 


fdtfor  ond  PwbfitK«r,  Palmar  Hoyf 
nationally  by  Branham-Molonoy,  Int. 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Editor  t  Publithor  end  Roilly-Lako  Shore  Graphics,  Chicago,  March,  I9i9 


3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 

ofWk. 

Spot 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Closing  No.  of 

Mixf  days  for  Progs  5th Cyl.  Pre-Prt 

Spec,  full  &  and  &  Inserts 

ink  Spot  Col.  Proofs  Patch  Mats  Accepted 


CONNECTICUT 

9  Bridgeport  Post  &  Telegram 
Bristol  Press 


Danbury  News-Times 


Page  $310 


1000  $100 


1000  $170 
600  $85 


1000  $75 


teij-l-l.t  ilJ.DgTTa 


Hartford  Times _ 

Mandiester  Herald _ 

9  Meriden  Morning  Record 


Not  7-5 


Vest 


1000  $165 
1000  $75 


All _ All  Vest  5-5  1-2 

MTTFS  MTTFS  Not  7-7 


9  Middletown  Press 

1000 

$240 

1000 

$160 

1000 

$80 

All 

All  Yest  7-2 

Milford  Citizen 

1000 

$100 

1000 

$50 

All  Yes  3-i 

9  New  Britain  Herald 

None 

$85 

AU  Yest  : 

New  Haven  Journal-Courier 
&  Register 


1000  $150* 


Vest  7-7  3-3 


_ HF& 

Offset  Hi-Fi 


/P  HF  &  SP 


Torrington  Register 


•  9  Waterbury  Republican 

&  American _ 

Westport  Town  Crier _ 

9  Willimantic  Chronicle 


DELAWARE 

Dover  Delaware  State  News 


DISTRICT  OF  COLUMRIA 

6  Washington  News  (Tab.) 


1000  $120* 

1000  $75 

1000  $50 


None  $60 

600  $229» 


All  Vest  7-7 

AU  Vest  4 

MTTF  Vest  3 


Vest  5-5 
Vest 


-/P  HF  &  SP 
Offset  Hi-Fi 
Hi-Fi 


Offset  Hi-Fi 


Vest  3-3  2-1 


3-6 


Hi-Fi 


HF&SP 


FLORIDA 

1 

A  Bradenton  Herald 

1000 

$165 

1000 

$125 

1000 

$75 

All 

AU 

Not 

3-2 

1-1 

Hi-Fi 

Qearwater  Sun 


Cocoa  Today 

1000 

$200 

1000 

$150 

1000 

$100 

.Vll 

AU 

5-5  3-2 

Cocoa  Tribune 

1000 

$225 

1000 

$150 

1000 

$75 

All 

All 

Yest 

3-3  2-1  5/-  HF&SP 

Fort  Lauderdale  News  (1) 

1000  $300  1000  $300 

1000 

$175 

All 

AU 

Yest 

3-3  2 

Fort  Myers  News-Press 

980  $150  980  $110 

980 

$65 

All 

AU 

Yest 

4-3  : 

Fort  Walton  Beach  Playground 
Daily  News 


Gainesville  Sun 


Hollywood  Sun-Tattler 


Homestead  News-Leader 


1000 _ $75 


1000  $85 


None  $80 


All 


SMTTFS 


All 


Yes  4-4  2-1 


Vest 


Yes  2 


Offset  Hi-Fi 


Leesburg  Commercial 

None 

$120 

None  $8 

>  None 

$40 

All  All  Yes 

10-3 

Offset  Hi-Fi 

Marianna  Jackson  County 
P'loridian 

700 

$20 

STWTFS  Yest 

4 

HF  &  SP 

•  Miami  News  (2) 


6  Miami  Beach  Sun  (Tab.) 


Naples  Collier  County  News 


Pensacola  News-Journal  1000  $250 _ H 


Pompano  Beach  Sun-Sentinet  (1)  1000 _ $300 _ H 

St.  Augustine  Record  _ 

•  St  Petersborg  Times  k 

Independent  588  $425 _ ! 

•  Sanford  Herald  980  $150 _ 5 

Sarasota  Herald-Tribune 

&  Journal _ H 

Tallahassee  Democrat 

•  Tampa  Tribune  ft  Times 

Titusville  Sur- Advocate _ 

West  Palm  Beach  Poat-Times  850 


(1)  Sold  in  (>imb.  (2) 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 


SMTWFS 


All 


Yest  7-5 
Yes  4-3 


-/P 

HF&SP 

5/- 

Hi-Fi _ 

-/- 

HF  &  SP 

EDITOR  ec  PUBLI.SHER  for  March  29,  969 


What's  a  newspaper  in  a  metro  area  under  half  Florida  Gold  Coast)  will  be  the  fastest  growing  advertising  in  a  metro  area  of  only  473,500** 

a  million  population  doing  in  4th  place  in  ROP  area  in  the  country  for  the  coming  decade!  In  —  the  first  newspaper  in  an  area  of  this  size 

color  (and  2nd  among  all  evening  newspapers),  other  words,  they're  already  in  on  a  growth  to  reach  the  50,000,000  mark!  (All  the  others 

well  ahead  of  most  of  the  nation's  largest  news-  story  that  just  isn't  going  to  quit  —  in  sales  and  serve  areas  of  approximately  one  million  pop- 

papers  —  serving  areas  several  times  our  size?  profits  for  them  and  no  doubt  new  records  for  ulation  or  more.)  So,  any  way  you  figure  it 

us.  —  in  full  color  or  black  and  white  —  the  Fort 

Simple.  We're  serving  a  smart  set  of  adver-  Lauderdale  News  is  THE  newspaper  you  need 

tisers  who  are  taking  advantage  of  the  U.S.  And  if  those  statistics  aren't  colorful  enough  to  sell  the  fabulous  Florida  mid-Gold  Coast. 


■&SP 

■«tSP 


«t_SP 

Ki _ _ 

.'(rJP 

h _ _ 

ftSP 

iTsP 

ii 


Census  Bureau's  forecast  that  our  metro  area  for  you,  perhaps  we  can  impress  you  with  our  Talk  to  our  representatives  now  about  what 
(Broward  County,  Fla.  —  the  heart  of  the  South  total  1968  linage  figure:  51,464,817*  lines  of  we  can  do  for  you. 


Foni 

wiUUDERDAlE 

"news 
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Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiltd  by  Editor  t  Publiiher  and  Railly-Laka  Shore  Graphics,  Chicago,  March, 


3  Colors 

3-Color* 

2  Colors 

2-Color» 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Min.  Sin 

charge 

Min.  Size 

charge 

Min.  Sin 

charge 

Avail. 

Avail. 

Closing  No.  of 

Mixt  days  for  Progs  5th  Cyl.  Pit  PrL 
Sptc.  full  &  and  &  Inserts 

ink  Spot  Col.  Proofs  Patch  Mats  Accepted 


GEORGIA 

Albany  Herald 

1000 

$100 

1000 

$75 

500 

$50 

.Ml 

.Ml 

Not 

7-3 

2-1 

5/- 

Hi-Fi 

Aroericus  TimeS'Rccordcr 

700 

$105 

700 

$70 

700 

$35 

All 

All 

No 

4-2 

1-1 

Offset 

■HiaiH 

•  Athens  Banner  Herald 

1000 

$120 

560 

$90 

560 

$50 

All 

All 

Not 

4-4 

3-3 

Offset 

Hi-Fi 

•  Athens  News 

1000 

$120 

560 

$90 

560 

$50 

.\ll 

.Ml 

Not 

4-4 

3-3 

Offset 

Hi-Fi 

Atlanta  Journal  Constitution 

Page 

$625* 

Page 

$525* 

1000 

$475*  .SMTiiWT 

All 

Vest 

10-7 

1-5 

Hi-Fi 

6  Augusta  Chronicle 
•  Columbus  Ledger-Enquirer 


Cordele  Dispatch 


Dalton  Citizen-News 


Gainesville  Times _ 

9  LaGrange  News 


Lawrenceville  Gwinnett  News 

None  $50 

All 

3 

Macon  Telegraph  &  News 

1000  $150* 

All 

Vest  t 

•  Marietta  Journal 

Vtpg.  $150  >/2Pt.  $125 

'Apg.  $80 

All 

All 

Yes  7- 

Moultrie  Observer 

1000 

~%3i - 

All 

Not 

Rome  News-Tribune 

lOOO 

$200 

1000 

$135 

1000 

$75 

All 

All 

Not  ! 

Tbooiasville  Timea-Enterpriae 


Offset  Hi-ri 


_ Hi-Fi 

Offset  Hi-Fi 


Valdosta  Times 

None 

$60 

All 

Yes 

2 

1 

HF&SP 

Waycross  Journal-Herald 

1008 

$120 

1008 

$85 

1008~ 

$50 

All 

All 

Not 

6-6 

1-1 

-/P 

HFASP 

West  Point  Valley  Times-News 

None 

$60 

None 

$35 

All 

Not 

Offset 

Hi-Fi 

(1)  Offset  May  1969 

HAWAII 

•  Hilo  Hawaii  Tribune-Herald 

None 

$125 

None 

$100 

None 

$70 

Ml 

All 

Vest 

3-3 

1-1 

Offset 

Hi-Fi 

•  Honolulu  Advertiser  & 

Star  Bulletin 

1000 

$391* 

1000 

$308* 

1000 

$253* 

All 

All 

Vest 

6-3 

2-2 

-/P 

Hi-Fi 

i  Hoebi 

None 

$96 

None 

$77 

None 

$46 

All 

All 

14-14  3 

IDAHO 

Blackfoot  News 

None 

$75* 

None 

$37.50 

All 

All 

V'es 

2-1 

4-2 

Off.set  Hi-Fi 

Burley  So.  Idaho  Press 


Caldwell  Newt  Tribune  (1) 


Idaho  Falls  Post>Regitter 


Nanpa  Free  Press  (1) 


•  Pocatello  State  Journal 


Arlington  Heights  Arlington  Day  616 


•  Aurora  Beacon-News 


9  Belleville  News-Democrat 


Belvidere  Republican 
Bloomington-Normal  Pantagraph  1000 
9  Canton  I.edger 


1000  $100  , 


•  Danville  Commercial  News 


Dixon  Telegraph 


DuQuoin  Call 


East  St.  Tx>uis  Metro- 


*  Volume  rate  discount  available. 

46 


t  AdPro  inks  available 


Offset  Hi-Fi 


Offset  Hi-Fi 


Offset  Hi-Fi 


-/P  HF  ft  SP 


(I)  Sold  in  Comb. 

ILUNOIS 

9  Alton  Telegrai>h 

1000 

$75 

All 

Vest 

5  1 

HF&SP 

Carbondale-Herrin  Murpbysboro 
Southern  Illinoisan 

1000 

$75 

All 

2 

HiFi 

Centralia-Central  City- 
Wamac  Sentinel 

Page 

$150 

1000 

$90 

1000 

$45 

SMTuF 

All 

Not 

Offset 

Hi-Fi 

Champaign  l'rbana  Courier 

1000 

$75 

All 

Vest 

4 

1-1 

Hi-Fi 

Champaiepi  •  U  rbana 

NewvGarettc 

1000 

$150 

1000 

$110 

1000 

$60 

Ail 

All 

Vest 

4-3 

2-2 

-/- 

Hi-Fi 

•  Charleston  Coles  County  Times 

None 

$135 

None 

$90 

None 

$45 

All 

MTuF.S 

Yes 

12-8 

2-2 

Offset 

HF&  SP 

Chicago  American 

Page 

$655 

1000 

$655 

1000 

$550 

All 

All 

Yest 

7-2 

2-3 

•  9  Chicago  Calumet 

300 

$300* 

300 

$200* 

300 

$100* 

MThFS 

All 

Yest 

7-4 

2-2 

Offset 

HF  &  SP 

Chicago  Daily  Defender 
(TAi  (1) 

1000 

25% 

All 

Not 

5 

2-2 

Hi-Fi 

#  Chicago  News 

Page 

$775* 

Page 

$775* 

1000 

$515* 

All 

All 

Yest 

6-3 

2-3 

HF&SP 

•  6  Chicago  Sun-Times 
(Tab.)  (2) 

$660* 

Page 

$660* 

Page 

$420* 

All 

All 

Yest 

6-3 

2-3 

5/- 

HF&SP 

East  Journal 

1000  $120 

All 

4 

1-2 

HF&SP 

Effingham  News  (Going  Offset  April  1969) 

Elgin  (Jourier-News 

Page 

$155 

Page 

$135 

14  li.  $115 

All 

All 

Yest 

7-4 

1-1 

HF  &  SP 

9  Freeport  Journal- Standard 

Page 

$150* 

Page 

$100* 

1000  $70* 

All 

All 

Yest 

3-3 

1 

HF&SP 

Galesburg  Register-Mail 

1000 

$100 

1000 

$75 

1000  $50 

All 

All 

Yest 

4-2 

2 

-/P  Hl-F. 
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R>r  top  performance... 
backup  makes  the 
difference ! 


Jack  Dvorak 


Bill  Wiesemann 


Clarence  Harden 


Ed  Fraher 


get  the  Buigess  backup 

MORE  U.S.  NEWSPAPERS  USE  BURGESS  MATS  THAN  ANY  OTHER  KINO 

Burgess  Cellulose  Company,  Freeport,  Illinois  61032. 


Charlie  Rhilinger 


Malcolm 


Paul  Richmond  Gary  Willms 
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ILLINOIS  (Cent.) 


1  Harrisburg  Register 

1000 

$35 

MTTF(3)  Not 

1  Hoopeston  Chronicle-Herald 

None 

$125 

None 

$80 

None 

$35 

MTTF 

All  Not 

Joliet  Herald-News 
Kankakee  Journal 


None  $145 


9  LaSalle-Peru-Oglesby 
News-Tribune 

1000 

$140 

1000 

$100 

1000 

$60 

All 

All 

Yest  5-3  1-1 

-/P 

HF  &  SP 

Lawrenceville  Record 

None 

$105 

None 

$70 

None 

$35 

Litchfield  News-Herald 


Macomb  Journal 


.MTWTF 


MTTFS 


Offset  H 


•  Moline  Dispatch  (4) 


Morris  Herald  _ 


Mount  Prospect  Day _ 

Mount  Vernon  Register-News 

9  OIney  Mail _ 

Ottawa  Republic-Times _ 

9  Pekin  Times 


None 


$87.50  616 

$100 _ None 

“$100  1500 

$100  980 

1000 


•  Peoria  Journal-Star 

1000  ) 

Pontiac  Leader 

1000  ! 

_ 5-5 

Vest  4-3 
Vest  5-3 
Vest  4-3 
Not  6 


5/P  Hi-Fi 
Offset  HF  &  SP 
Offset  Hi-Fi 
Hi-Fi 


Robinson  News 
9  Rockford  Star  & 


1000  $45 


Register  Republic 

Page 

$250* 

Page 

$192.50' 

•  Rock  Island  Argus  (3) 

1000 

$265 

Springfield  State  Journal 
&  Register 

1000 

$265 

1000 

$215 

Ye.st  6-4  1.1 


1000  $140 


1  9  Sterling-Rock  Falls  Gazette 

H  pg- 

$60 

All 

Yest 

one  $120 

None 

$90 

None 

$50 

Ml 

All  Yest  4- 

i  Taylorville  Breeze-Courier 

None 

$50 

None 

$25 

All 

Yes 

Wat-ieka  Iroquois  County  Times  _  _ 


•  Waukegan-North  Chicago 

News- Sun  1000 _ $1 50^ _ 1000 

Wheaton  Jourttal  Page  $180  Page 


(1)  Weekend  full  size.  (2)  Weekend  supplement  stamlard  size. 


$120*  1000 

$120 _ F 


(3)  2  Day  leeway.  (4)  Sold 


Vest  5-5 
Not  7 


-/P  HF  &  SP 
Offset  Hi-Fi 


9  Anderson  Herald  &  Bulletin 

9  Bedford  Times  Mail _ 

7  Bloomington  Tribune 


Clinton  Clintonian 


1000 

1000 

$60  720 


$180  1000  $120 

$100  1000  $50 

$45 _ 720  $30 


_ None  $25 


Vest  6-6 
No  2-2 


-/-  Hi-Fi 
-/-  HF  *  SP 
Offset 


Evansville  Courier  &  Press 


Fort  Wayne  Journal-Gazette 
&  News-Sentinel _ 

9  Frankfort  Times _ 

Franklin  Journal  _ 

Franklin  Star _ 

>  9  Gary  Post -Tribune _ 

Goshen  News _ 

Grecncastle  Banner _ 

Hammond-East  Chicago  Times 
Huntington  Herald-Press _ 

•  Indianapolis  Star  &  News _ 

5  Jasper  Herald  (Tab.) _ 

Jeffersonville  News _ 

Kendalville  News-Sun _ 

6  Kokomo  Tribune _ 

•  Lafayette-West  I-afayette 

Journal  &  Owirier _ 

La  Porte  Herald-Argus _ 

9  Lebanon  Reporter _ 

Logansport  Pharos-Tribune 
i  Press _ 

•  Madison  Courier _ 

Marion  Leader  Tribune  & 

Chronicle _ 

•  Martinsville  Reporter _ 

•  -Michigan  City  News-Dispatch 

•  Muncie  Star  &  Press _ 

New  Albany  Tribune _ 

•  Volume  rate  discount  available. 
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1000  $530 


None  $140 


1000  $175 

_None _ $195_ 

_ 980 _ $I20_ 

_  980  $275 

None  $120 

“lOOO  $600* 


All 

■STWTFS 

All 

All 

All 

All 

All 

All 

_ All _ 

_ All _ 

_ All _ 

_ All _ 

_ ^All _ 

All 


Vest  3-2 
Yes  5 


Yest  .5-4 
Yes  6-3 


No  4-2 
Yest  7-7 


_ 2^ 

Yest  7-4 


Hi-Fi 
Hi-Fi 
Hi-Fi  _ 
Hi-Fi 
HF&Sf 

Hi-Fi _ 

Hi-Fi 
HF  &  SP 
Hi-Fi 
HF&SP 
Hi-Fi 


Not  3-2 
Yest  3-3 


_600 _ $80_ 

1000 _ $50_ 

1000  $50 


Yest  3-3 
Yest  5-3 
Yest  3 


_HF&  SP 
Hi  Fi  _ 
Hi  Fi 


JOOO _ $57.50 

1000  $40* 


Yes  4-2 
Yest  53 


$120  None_ 

None 

$180  “ToocT 

$225  980 


Yest  5-3 
Not  3-3 


Not  5-5 
Yest  7 
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TWO  THiNOS  YOU’RE  SURE  TO  SEE  AT  AHPA 


CARHATIOH  HIIITIINHIEIIES 
and  EDITOR  &  PllllllSDER 


Pretty  pirls  in  the  E&P  booth 
at  the  ANPA  Convention  have  been 
pinning  carnations  on  delegates 
and  visitors  for  so  long  it’s 
become  an  ANPA  tradition. 

EDITOR  &  PUBLISHER  magazine 
has  been  an  ANPA  tradition  even 
longer.  Two  important  issues  cover 
ANPA  events  and  activities,  and 
copies  distributed  at  the  big 
newspaper  convention  are  must 
reading  for  those  at  the  Waldorf, 
or  the  important  people 
who  have  to  stay  back  at  the  office 
to  “mind  the  store.’’ 

A  MUST  FOR  ADVERTISERS, 
TOO.  These  key  issues  get  top 
readership,  and  the  benefit  of 
important  timing. 

Reserve  your  space  now  in  M  issues 
to  tell  your  story  to  the  newspaper 
industry  during  ANPA  Convention  Week! 


FRE-CDIIVENnim  ISSUE 
APIHL  19 

Deadline  for  space  reservations — April  7 
Copy  or  plate  deadline — April  11 

Editorial  content  includes  complete  pro¬ 
gram  of  events,  calendar  of  activities  and 
meetings,  names  and  addresses  of  every¬ 
one  attending.  Distributed  at  the  conven¬ 
tion,  as  well  as  to  all  regular  E&P  subscrib¬ 
ers.  Must  reading,  too,  for  advertisers  and 
agencies  that  place  the  lion's  share  of 
newspaper  linage. 


ANPA  CnnENTION  ISSUE 
APnt26 

Deadline  for  space  reservations — April  14 
Copy  or  plate  deadline-^pril  18 


Up-to-the-minute  reports  of  ANPA  conven¬ 
tion  proceedings,  comprehensive  coverage 
of  sessions,  texts  of  speeches,  reporting 
of  behind-the-scene  activity  .  .  .  with  con¬ 
vention  highlights  and  social  sidelights. 
Profiles  of  delegates  and  how  they  make 
newspaper  news.  Read  with  interest  by 
newspaper,  advertising  and  agency  execu¬ 
tives  you’ll  want  to  reach. 

(Special  ‘bulldog’  edition  distributed  at  the 
ANPA  (invention,  of  course) 


ADVERTISING  RATES:  Page.  $750;  half-page,  $440; 
quarter-page,  $260;  eighth-page,  $155;  sixteenth-page, 
$95,  or  frequency  rates  from  Rate  Card  No.  22  apply. 
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INDIANA  (Coat.) 

New  Castle  Courier-Times 

None 

$120 

None 

$60 

All 

Not 

4 

2 

Hi-Fi 

Noblesville  I^edger 

1260 

$85 

630 

$45 

MTuF 

Vest 

3  2 

2-2 

Hi-Fi 

Peru  Tribune 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Yes 

4-4 

1-1 

Hi-Fi 

Plymouth  Pilot-News 

None 

$80 

None 

$50 

MTuFS 

Not 

4 

3-1 

Portland  Commercial-Review 

1000 

$35 

All 

Vest 

3 

2 

Hi-Fi 

Richmond  Palladium-Item 

1000 

$180 

1000 

$120 

1000 

$60 

All 

All 

Vest 

5-5 

l-I 

5T 

HF  &  SI> 

Rushville  Republican  &  Telegram 

1000 

$40 

All 

No 

7 

2 

Hi-Fi 

Seymour  Tribune 

None 

$220 

None 

$110 

None 

$55 

All 

All 

Vest 

5-3 

1-1 

Offset 

Hi-Fi 

Shelby ville  News 

600 

$94 

600 

$47 

All 

Not 

4-3 

2-2 

Hi-Fi 

9  South  Bend  Tribune 

None 

$450* 

None 

$330* 

None 

$180* 

All 

All 

Vest 

7-7 

2-2 

-'P 

Hi-Fi 

Terre  Haute  Tribune-Star 

600 

$110 

All 

Vest 

7 

2-3 

HF  &  SI’ 

Union  City  Times-Gazette 

1000 

$40 

All 

Vincennes  Sun-Commercial 

588 

$125 

588 

$75 

588 

$55 

All 

All 

Vest 

3-3 

2-2 

Offset 

HF  &  SP 

9  Wabash  Plain  Dealer 

None 

$50 

All 

Y-s 

3 

Hi-Fi 

Warsaw  Times-Union 

616 

$150 

616 

$110 

616 

$70 

All 

All 

Vest 

4-3 

2-2 

Hi-Fi 

Washington  Times-Herald 

1000 

$80 

1000 

$50 

TWTF 

No 

6-6 

1 

5/P 

Hi-Fi 

Winchester  News  & 

Journal  Herald 

1000 

$40 

All 

Not 

2 

Hi-Fi _ 

IOWA 

Ames  Tribune 

None 

$90 

None 

$70 

None 

$50 

All 

All 

Vest 

7-3 

3-3 

Offset 

HTFi _ 

Atlantic  News-Telegraph 

None 

$30 

All 

No 

5 

Hi-Fi 

Boone  News-Republican 

1000 

$40 

All 

Not 

3 

3 

Hi-Fi 

9  Burlington  Hawk  Eye 

1000 

$120 

1000 

$90 

1000 

$60 

All 

All 

No 

3-3 

2 

HF  A  SP 

Carroll  Times  Herald 

Page 

$80 

1000 

$40 

All 

Vest 

12 

2-2 

Hi-Fi 

Cedar  Falls  Record 

1000 

$100 

1000 

$70 

1000 

$40 

All 

All 

Vest 

5-3 

2-2 

Offset 

Hi-Fi _ 

Cedar  Rapids-Marion  Gazette 

1000 

$275 

1000 

$225 

1000 

$125 

All 

All 

Vest 

3-3 

2-2 

-/P 

Hi-Fi _ 

Centerville  lowegian  &  Citizen 

840 

$32.50 

All 

No 

3 

2-2 

_ _ 

Hi-Fi _ 

Charles  City  Press 

None 

$35 

All 

No 

3 

3 

Hi-Fi 

Cherokee  Times  &  Chief 

600 

$75 

600 

$.50 

600 

$25 

All 

All 

Vest 

2-2 

2-2 

Offset 

Hi-Fi _ 

Ointon  Herald 

1000 

$175 

1000 

$125 

1000 

$75 

All 

All 

Vest 

10-3 

2-2 

Offset 

Hi-Fi _ 

Council  Bluffs  Nonpareil 

1000 

$205 

1000 

$140 

1000 

$75 

All 

All 

Vest 

10-7 

5/P 

HF  &  SP 

Creston  News-Advertiser 

1000 

$60 

lOOO 

$48 

1000 

$36 

All 

.MI 

Vest 

5-2 

Offset 

Davenport-Bettendorf 

Times- Democrat 

lOOO 

$250 

1000 

$250 

1000 

$140 

All 

All 

Vest 

7-4 

2-1 

-/p 

HF  &  SP 

•  Des  Moines  Register  &  Tribune 

Page 

$500* 

Page 

$500* 

1000 

$350 

All 

All 

Vest 

7-5 

1-2 

S/- 

•  Dubuque  Telegraph-Herald 

None 

$250 

None 

$175 

None 

$95 

MTWTF 

All 

Vest 

5-3 

2 

Offset 

Hi-Fi 

9  Fairfield  I.^dcer 

1000 

$45 

All 

Not 

2 

1 

Hi-Fi 

Fort  Dodge  Messenger  & 
Chronicle 

1000 

$160 

1000 

$110 

1000 

$60 

All 

All 

Vest 

3-3 

1-2 

5/P 

HF&  SP 

Fort  Madison  Democrat 

1000 

$35 

All 

Not 

3 

2 

Hi-Fi 

Towa  City  Pre«s-Citizen 

1000 

$140 

1000 

$105 

1000 

$70 

All 

All 

Yes 

6-6 

1-2 

Hi-Fi 

Keokuk  Gate  City 

Page 

$75 

Page 

$55 

None 

$35 

All 

All 

Vest 

6-4 

1-2 

-/- 

Hi-Fi 

fi  Le  Mars  J^ntinel 

7.50 

$80 

750 

$55 

750 

$30 

All 

All 

Yes 

2-2 

2-2 

Offset 

Hi-Fi 

9  Marshalltown  TimeS'Repuhlican 

None 

$50 

All 

Yest 

6 

-/- 

Hi-Fi 

9  Mason  City  CIobe-Gaiette 

None 

$115 

None 

$115 

None 

All 

All 

Yest 

4-4 

1-3 

5/- 

HF*  SP 

Muscatine  lournal 

1000 

$75 

1000 

$75 

1000 

$50 

All 

All 

Vest 

7-3 

2 

s/-_ 

HF  &  SP 

Nevada  Tournal 

None 

$50 

All 

No 

4 

Offset 

Hi-Fi 

Newton  News 

1000 

$40  < 

All 

No 

4 

2 

_ _ 

•  Oelwein  Register 

1000 

$35 

All 

/ 

2 

-/- 

Ili-Fi  __ 

Oskaloosa  Herald 

1000 

$60 

All 

Yes 

2 

2-2 

HF  *  SP 

9  Ottumwa  Courier 

1000 

$90 

1000 

$90 

1000 

$60 

TWTF 

All 

No/ 

3-3 

2-1 

Hi-Fi 

Perry  Chief 

Page 

$105 

Page 

$70 

Mpg.  $3l 

MF 

All 

Vest 

5-3 

2-2 

Offset 

SP 

9  Sioux  City  Journal 

Page 

$300 

Page 

$300 

1000 

$125 

All 

All 

Yest 

9  4 

2-2 

.5/- 

HF  *  SP 

Spencer  Reporter  &  Times 

1000 

$46 

All 

2 

1 

_ _ 

Hi-Fi 

Vinton  Cedar  Valley  Times 

None 

$40 

None 

$30 

All 

Yes 

7 

Offset 

Washington  lournal 

None 

$22 

All 

No 

HF*  SP 

9  Waterloo  C edar  Falls- 
Evansdale  Courier 

1000 

$350 

1000 

$245 

1000 

$135 

Ml 

All 

Yest 

5-3 

2-2 

-/- 

Hi-Fi 

KANSAS 


Arkansas  City  T raveler 

1000 

35% 

All 

No 

3 

1-1 

Hi-Fi  _ 

Atchison  Glolie 

1000 

$10.5 

1000 

$70 

1000 

$35 

All 

All 

No 

6-3 

3-2 

Offset 

Hi-Fi 

Augusta  Gazette 

500 

$30 

All 

Not 

2 

Offset 

Coffeyville  Journal 

None 

$120 

None 

$80 

None 

Ui 

All 

All 

Yest 

5-2 

3-1 

Offset 

Hi-Fi 

Dodge  City  Globe 

1000 

$50 

All 

Yes 

3 

1 

Hi-Fi 

9  El  Dorado  Times 

1000 

$142.95 

1000 

$95.30 

1000 

$47.65 

All 

All 

Vest 

3-2 

3-2 

Offset 

HiFi 

Emporia  Gazette 

1000 

$75 

1000 

$50 

All 

Not 

7-7 

2 

HF  *  SP 

frort  Scott  Tribune 

1000 

25% 

MTTFS 

Not 

3 

1-1 

Hi-Fi 

Garden  City  Telegram 

1000 

$50 

1000 

$25 

All 

All 

Yest 

5-3 

1 

-/p 

Hi-Fi 

Great  Rend  Tribune 

Page 

$100 

Page 

$75 

1000 

$35 

All 

All 

Vest 

3  2 

4-1 

HF*SP 

Great  Bend 

Western  Kansas  Pre^* 

Page 

$100 

Page 

$75 

1008 

$35 

All 

All 

Yest 

3-2 

1-1 

Hi-Fi 

Hays  News 

1000 

$90 

1000 

$50 

All 

Yes 

2 

1-2 

Hi-Fi 

Hiawatha  World 

420 

$60 

420 

$30 

All 

No 

7 

2-2 

Offset 

HF  *  SP 

9  Hutchinson  News 

None 

$235 

None 

$180 

None 

$100 

All 

All 

Yest 

7-5 

2 

-/- 

HF  «  SP 

Independence  Reporter 

Page 

$100 

1000 

$.50 

All 

No 

7 

2-1 

Hi-Fi 

•  Volumn  rate  discount  available.  t  AdPro  ink<  available. 
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THE  SHERIDAN  72-P 
STUFFING  MACHINE  WITH 


HOLE 

THE 


The  new  Sheridan  72-P  newspaper  stuffing  machine  has  13  hop¬ 
pers  feeding  72  pockets  up  to  13,500  cycles  per  hour.  That’s  four 
hoppers  more— faster— than  any  other  machine  you  can  buy. 
^  ^  m  m  also  a  perfect  example  of 

I  leadership  in  the  field  of  news- 

lln  I  B  M  m  M  paper  mailroom  equipment. 

B  ®  Since  the  72-P  is  circular,  you 

can  use  space  that  was  once  unproductive  . . .  like  installing  the 
72-P  around  a  pillar,  pole,  column  or  post . . .  and  at  the  same 
time  it  is  only  4  feet  larger  in  diameter  than  Sheridan’s  48-P 
model.  It’s  simple,  easy  to  operate.  Just  load  folded  sections 
onto  the  hoppers.  The  72-P  automatically  jogs  each  section,  feeds 
them  into  a  rotating  system  of  pockets,  counts  and  delivers  news¬ 
papers  fold  first. 

For  added  flexibility,  the  72-P  is  available  for  single  or  double 
operation.  The  increased  number  of  hoppers  permits  feeding 
additional  sections.  Heavy  or  hard-to-feed  sections  can  be  fed 
from  dual  hoppers. 

One  more  thing.  The  72-P  is  not  only  flexible,  but  dependable 
and  reliable.  We  designed  it  after  our  other  proven  models. 

For  details,  write  The  Sheridan  Company,  a  Division  of 
Harris -Intertype  Corpora-  mrnmem  ^LJCn/r\A  HI 
tion.  Box  283,  Easton,  Penn-  HRH  V 

sylvania  18042.  ^  division  of  harris-intertype 


WA  SHERIDAN 

A  DIVISION  OF  HARRIS-INTERTYPE 
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KANSAS  (Can't.) 

9  Junction  City  Union 

500 

$130 

500 

$95 

500 

$60 

All 

All 

Vest 

3-2 

-/P 

HFIkSP 

Kansas  City  Kansan 

None 

$185 

None 

$125 

None 

$65 

All 

All 

Not 

2-1 

1-1 

-/P 

HF  &  SP 

Lawrence  Journal-World 

1000 

$130 

1000 

$95 

1000 

$60 

.MTTFS 

All 

/ 

5-3 

1 

5/P 

HF&SP 

Leavenworth  Times 

1000 

$72 

AH 

Vest 

4 

2 

Hi-Fi 

Liberal  Southwest  Times 

None 

$50 

All 

Yes 

3 

1 

Manhattan  Mercury 

1000 

$50 

All 

Not 

3 

2-2 

Hi-Fi 

Newton  Kansan 

1000 

$45 

All 

No 

6 

Olathe  News 

560 

$100 

560 

$70 

560 

$50 

TWFS 

All 

No 

2-2 

Offset 

Hi-Fi 

Ottawa  Herald 

None 

$70 

None 

$52.50 

None 

$35 

All 

All 

Not 

5-2 

1 

Offset 

Hi-Fi 

Parsons  Sun 

1000 

$35 

All 

V'es 

5-3 

2-2 

Hi-Fi 

Pittsburg  Headlight  &  Sun 

560 

35% 

All 

Ye,st 

7 

Pratt  Tribune 

560 

$100 

560 

$50 

All 

Not 

3-3 

1-1 

Hi-Fi 

9  Salina  Journal 

1000 

$200 

1000 

$150 

1000 

$85 

All 

AH 

Vest 

6-4 

2-2 

-/P 

HF&SP 

•  Topeka  Capital-Journal 

None 

$300* 

None 

$255* 

None 

$150* 

All 

AH 

Yest 

3-3 

1-1 

-/P 

Hi-Fi 

•  Wichita  Eagle  &  Beacon 

None 

$300* 

None 

$275* 

None 

$175 

All 

AH 

Yest 

7-5 

2-2 

-/P 

Hi-Fi 

Winfield  Courier 

1000 

$30 

AH 

No 

7 

2-1 

Hi-Fi 

KENTUCKY 

9  Ashland  Independent 

1000 

$337.95 

1000 

$224.91 

1000 

$111.45 

All 

All 

Not 

10-5 

2 

-/P 

Hi-Fi 

9  Bowling  Green  Park  City  News 

1000 

$65 

AH 

Yest 

3 

2 

HF&SP 

Corbin  Tribune  &  Times 

1000 

$30 

AH 

Not 

7 

Hi-Fi 

•  Danville  Advocate  Messenger 

1000 

$75 

1000 

$50 

1000 

$25 

All 

AH 

Ye.st 

7-7 

Offset 

Hi-Fi 

•  Frankfort  State  Journal 

Page 

$150 

1500 

$100 

1000 

$50 

All 

AH 

Not 

5-3 

Offset 

Hi-Fi 

Glasgow  Times 

None 

$65 

None 

$55 

None 

$45 

All 

AH 

Yes 

2-2 

2-2 

Offset 

HF  h  SP 

•  Henderson  Gleaner- Journal 

None 

$100 

None 

$75 

None 

$50 

All 

All 

Yes 

5-3 

1-1 

Offset 

Hi-Fi 

9  Hopkinsville  Kentucky  New  Era 

1000 

$50 

AH 

Yest 

3 

3 

Hi-Fi 

Lexington  Herald-Leader 

1000 

$125 

AH 

Yest 

7 

2-2 

Hi-Fi 

6  Louisville  Courier  Journal 
&  Times 

750 

$300* 

AH 

Yest 

4 

HF&SP 

Madisonville  Messenger 

■  IiTiIifl 

1000 

$75 

1000 

$50 

All 

AH 

Yest 

7-7 

1-1 

Offset 

HF&SP 

9  Mayfield  Messenger 

REIilfl 

HMiB 

$60 

$40 

All 

AH 

Yest 

2-2 

Offset 

HF&SP 

Middlcshoro  News 

600 

$35 

AH 

Yest 

3 

2-2 

HF&SP 

Owensboro  Messenger  &  Inquirer 

■ninis 

$165 

$125 

$75 

All 

All 

Not 

5-3 

Offset 

I’ailucali  Sun-Democrat 
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1000 
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AH 
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Offset 
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Offset 

HF&SP 

Jennings  News 

1000 

$85 

1000 
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All 

Yest 
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Hi-Fi 
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1000 
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AH 
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1000 
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All 
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Offset 
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Page 
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Offset 

HF&SP 

Cumberland  News  &  Times 

$125 

$85 

1000 

$65 

SMTWTF 

MTWTF 

Yes 

7-4 

2-2 

-/- 

HF  &_SP 

mmi\  mil  tii  i  ii— 

None 

$180 

None 

$120 

None 

$60 

All 

All 

3-3 

1 

Offset 

_ 

*  Hagerstown  Herald  Mail 

Page 

HIKIEd 

Page 

■on 

1000 

$75 

All 

All 

Yest 

MHIM 

HF&SP 

Salisbury  Times 

Page 

Page 

1000 

All 

All 

Yest 

5-3 

2-2 
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*  Vtdume  rate  discount  available. 

t  AdPro  inks  available. 
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We  Invested  Millions  in  the 
Most  Modern  Newspaper  Plant 
in  New  England 


i 


and  opened  exciting  promotional 
opportunities  in  the  booming 
Greater  Lawrence  market! 

The  impact  of  color  has  exploded  on  the 
pages  of  the  Lawrence  Eagle-Tribune. 

January  1968,  2,430  lines  .  . .  January  1969,  26,840 
lines  . .  .  and  the  surface  has  barely  been  scratched. 

Our  new,  modern,  award-winning  plant  with  its 
full  color  offset  press  is  making  it  happen. 

Spot  or  process  . .  .  color  is  the  going  thing 
in  Greater  Lawrence,  a  compact  trading  area 
with  effective  buying  income  of  $441,525,000  .  .  . 
with  saturation  coverage  by  the  Lawrence  Eagle-Tribune. 

Over  45,000  circulation 
and  still  growing 


BOX  100  LAWRENCE,  MASSACHUSETTS  01845 

Mathews,  Shannon  &  Cullen,  Inc.  National  Representative 
•  New  York  •  Boston  •  Chicago  •  Detroit  •  Cleveland  •  Cincinnati 
•  Philadelphia  •  Atlanta  •  Pittsburgh  •  Syracuse  •  Charlotte 


'I'laa 


G055  URBANITE’ 

PRESS  UNITS  ARE 

“ON  EDITION" 

Proof  that  you  con  depend  on  a  GOSS 
URBANITE”  to  produce  full  color,  meet  dead¬ 
lines,  and  give  you  ultimate  flexibility. 

•  64  pages  broadsheet  and  up  to  96  pages 
tabloid  at  speeds  up  to  40,000  papers  per 
hour. 

•  Centralized  controls  at  console. 

•  Audio  and  visual  safety  signal  system. 

•  Four  section  product  capability  with  addi¬ 
tion  of  an  upper  former  as  shown  in  the 
photo. 

To  get  a  true  picture  of  the  versatility  and 
features  available,  let  us  make  arrangements  for 
you  to  see  one  in  action. 


GD55 


GOSS  COMPANY 
MIEHIf-GOSS-OEXTER.  INC. 

5601  West  31  st  St.,  Chicago,  Illinois  60650 


t 

i 


I 
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2-2 

2-2 

Offset 
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Milford  News 
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Offset  Hi-F 
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Springfield  Union  News 
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Covers  North  Oakland  County,  Michigan 


the  way  you  want  it  covered...  Thoroughly! 


The  Pontiac  Press  delivers  the  "Something  Extra"  for  your  advertising  client. 

A  market  reached  by  no  other  daily  newspaper. 

Over  324,000  consumers  with  spendable  income  in  excess  of  the  National  Average! 

Use  these  "Goodies"  too,  to  reach  this  lush  market:  Spot  Color,  Full  Color,  Hi  Fi,  SpectaColor. 
Use  them  any  day  ROP. 

If  Michigan  is  your  buy  ...  If  a  big  powerful  market  is  your  goal,  get  it .  .  .  with  The  Pontiac 
Press.  Our  full  story  is  available  through  Sawyer-Ferguson-Walker. 


THE  PONTIAC  PRESS 

Pontioc,  Michigan  —  Circulation  85,595  ABC  Stotamant  9-30-68 
Sowyar-Farguion-Walkar  Company 
Datroit,  Naw  York,  Philadalphia,  Minnoopolit 
Atlanti,  5an  Franciico,  Lot  Angalas,  Dallas 
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U)  $60  Wed. 

MINNESOTA 

Albert  Lea  Tribune 


Bemidji  Pioneer 


Brainerd  Diapatch 


•  Duluth  Ness 


None  $60 

All 

None  $45 

All 

All  Yes  5  1 


•  St.  Paul  Pioneer  Press  & 

Dispatch  1000 


Wilmar  West  Central  Tribune  1000 


•  Winona  News 


(1)  Sold  in  Comb.  (2)  Comb.  Fargo  (N.D.)  Forum. 

MISSISSIPPI 

Biloxi-Gulfport  Herald  None  $150 


1000  $325 


1000  $50 


1000  $50 


All  Vest  7-2 


MTTFS  Not 


All _ Vest 


Vicksburg  Post 


West  Point  Times 


Clinton  Democrat 


•  Columbia  Missourian 


Flat  River  St.  Francois 
County  Journal 


1000  $70 
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-/P  HF  &  SP 


None  $90  MTuFS(l)  All  Yest  4-4  1-1  -/P  Hi-Fi 
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All 
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Offset 
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1000 
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All 

Not 
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Independence  Examiner 


•  Joplin  Globe  E  News  Herald 


•  Kansas  City  Times  E  Star 
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Kirksyille  Express  E  Newt 


1000  $1150*  1000 


75*  1000 


None 


olume  rate  discount  available.  t  AdPro  inks  available. 
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Offset  Hi 
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HOW  TO  TURN  GREAT  AD  RESULTS  INTO 
SPECTACULAR  AD  RESULTS. 
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Maryville  Forum 


9  Mexico  Ledger _ 


Moberly  Monitor-Index  t 
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Neosho  News _ 


Nevada  Mail 


None  $S0 
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1000  $60* 


All 


MTTFS  No 


MTTFS  Not  10-5 


Offset  Hi-Fi 


1  Richmond  News 

Page 

$200 

All 

1  Offset 

1  'Rolia  News 

None 

$50 

All 

Hi-Fi 

St.  Charles  Banner-News _ 


St.  Joseph  Gazette  k  News- Press 


5  St.  Louis  Countian  (Tab.) 


Sedalia  Democrat-Capital _ 1000 


9  Sikeston  Standard  None 


Springfield  News  &  Leader-Press  1 000 


Trenton  Republican  Times _ 


$80 

All  ; 
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All 

All  Vest  3-; 

MF  No 


West  Plains  QuiU 


•  Great  Falls  T ribune  ft  Leader 


Havre  News 


Helena  Independent  Record 


Kalispell  Inter  Lake 


Livingston  Enterprise  _ 


Miles  City  Star _ 
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Offset  Hi-Fi 


Offset 
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Offset  Hi-Fi 
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(1)  $65  Thurs. 
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None 
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$125 

All 

AU 
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Offset 
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Norfolk  News  1000 
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Revolutionary  ? 
Or  just  revolting 


each:  limes  change  and  appear¬ 
ances  fool.  We  want  you  to  think. 
And  trust  the  reliable  judgment 
of  a  professional  observer. 

Like  The  Dallas  Times  Herald. 
The  Times  Herald  is  out  to 
become  THE  newspaper  in  the 
Southwest.  Our  new  campaign  is  c 
bold  underscore  to  that  objective. 

If  you'd  like  to  see  more  of  the 
ads  in  this  series,  write: 

Bob  Kurz,  Dallas  Times  Herald, 
Dallas,  Texas  75202. 

One  more  thing: 

Watch  oat 

changing  world. ..the 
Timoc  Horald 
will  report  yon 


With  this  ad  the  Dallas  Times 
Herald  set  the  tone  for  its  new 
"Changing  World"  campaign. 

It  starts  off: 

"He  might  be  President  someday. 
Or  a  brain  surgeon.  Or  an 
SST  pilot. 

He  might  be  a  junkie.  Or  an 
assassin. 

He  might  even  be  your 
son-in-law. 

But  right  now  he's  something 


else.  And  that  Something  Else  is 
scaring  hell  out  of  college  deans 
and  just  about  everyone  else 
over  30. . ." 

The  copy  went  on  to  warn 
readers  against  canned  opinions 
and  pre-judgment. 

The  day  we  ran  the  ad,  phones 
started  ringing.  Typical  comment: 
"It  made  me  think." 

Mission  accomplished. 

Other  ads  (and  TV  and  radio) 
in  the  series  deal  with  similar 
controversies.  The  message  in 
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The  Seattle  Times  breaks  its 
own  record  for  highest  color 
linage  in  the  Northwest.  Again. 


Besure  your  “A”  schedule  includes 

^hc  Seattle  ([Iimc5 

Member  of  Newspaper  1 

Representfrt  by  Cresmer.  MoodwJ'd.  0  M»i*  A  Ocm^b.*,  I.r  •  Nfw  York.  Phili 
driphij  AtUntj.Cbici|o.  Oelroit.  Mmnrjrnlik.  ^-in  fr.n<  iv  o.lns  Anfrlrs  Roktno 
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NEW  YORK  STATE  (Coa't.) 


Niagara  Falls  Gazette 

Page 

$240* 

1000 

$162* 

1000 

$102* 

All 

All 

Vest 

4-2 

2-1 

-/- 

HF&SP 

North  Tonawanda- 
Tonawanda  Newt 

1000 

$110 

1000 

$75 

All 

2 

Offset 

Hi-Fi 

Ogdensburg  jonrnal  R 

Advance  News 

1000 

$40 

All 

Yes 

5 

2-2 

HF&SP 

Oneida  Dispatch 

1000 

$75 

1000 

$45 

All 

Not 

2-2 

1-1 

Offset 

Hi-Fi 

Oneonta  Star 

1000 

$65 

MTTFS 

Vest 

4 

Hi-Fi 

Oswego-Fulton  PaUadium-Times 

1000 

$50 

All 

Not 

3 

1-1 

Hi-Fi 

1000 

$100 

IIiM'l 

$75 

MTWFS 

Vest 

7-7 

1-1 

-/- 

Hi-Fi 

Port  Jervis  Unioo  Gazette 

IfiTiJil 

50% 

All 

Offset 

Poughkeepsie  Journal 

672 

$200 

672 

$150 

672 

$100 

All 

All 

V'est 

7-7 

1-1 

-/- 

Hi-Fi 

Rochester  Democrat  & 

Chronicle  Times  Unioo 

1000 

$929.41 

1000 

$694.12 

1000 

$458.82 

All 

All 

Vest 

7-7 

2 

-/P 

Hi-Fi 

9  Rome  Sentinel 

1000 

$100 

1000 

$80 

1000 

$60 

All 

All 

Vest 

4-3 

2-4 

-/P 

HF&  SP 

Salamanca  Republican  Press 

1000 

$80 

■  MiTiB 

$40 

All 

Vest 

7 

2 

Offset 

Hi-Fi 

Saratoga  Saratogian 

None 

$105 

None 

$85 

None 

$60 

All 

All 

7-7 

Offset 

Hi  Fi 

•  Schenectady  Gazette 

Page 

$200* 

WiTiTil 

$170* 

■lump 

$125* 

All 

All 

Vest 

5-5 

3-3 

-/- 

Hi-Fi 

Schenectady  Union  Star 

lESQi 

All 

Vest 

5 

3 

Offset 

Hi-Fi 

•  Syracuse  Herald  Journal  k 

Post  Standard 

Page 

Page 

$653.27* 

All 

All 

3-3 

2-2 

HF&  SP 

•  Troy  Record  k  Times  Record 

■FwiW 

$190 

600 

$165 

1^ 

All 

All 

■sa 

6-4 

3-2 

-/P 

■nzEi 

•  Utica  Press  k  Observer-Dispatch 

KUS] 

$276.47 

980 

$188.24 

All 

t 

3 

2 

Hi-Fi 

W  atertown  Times 

Page 

$195 

Page 

$165 

1000 

$125 

All 

All 

Vest 

7-7 

Hi-Fi 

NORTH  CAROUNA 

Atheboro  Courier ‘Tribune 

600 

$50 

All 

Not 

2 

2 

5/- 

Hi-Fi 

Asheville  Citizen-Times 

None 

None 

$300 

None 

$100 

All 

All 

Vest 

5-3 

1-2 

5/P 

Hi-Fi 

Burlington  Times-News 

grTiliW 

$150 

|£2!U 

$110 

1000 

$60 

All 

All 

Vest 

5-3 

2-2 

S/P 

Hi-Fi 

Charlotte  Observer  News 

None 

None 

None 

$175* 

All 

All 

Vest 

4-3 

-/P 

Hi-Fi 

■■■ 

None 

$60 

All 

Not 

7 

3-3 

Hi-Fi 

1000 

$325 

$200 

$100 

All 

All 

Vest 

4 

1-1 

-/P 

Hi-Fi 

■nmiM 

$110* 

1000 

$80* 

1000 

$45* 

All 

All 

Vest 

5-4 

Offset 

Hi-Fi 

None 

$150 

None 

$110 

None 

$75 

MTWFS 

All 

Vest 

4-4 

2-2 

5/P 

Hi-Fi 

9  Gastonia  Gazette 

1000 

$110 

1000 

$85 

1000 

$60 

All 

All 

Vest 

3-3 

2-1 

-/- 

Hi-Fi 

Goldsboro  News- Argus 

1000 

$110 

1000 

$80 

1000 

$50 

All 

All 

Vest 

3-3 

2-1 

5/- 

Hi-Fi 

•  9  Greensboro  Record  It  News 

1000 

$390 

1000 

$260 

1000 

$130 

All 

All 

Vest 

4-3 

2-2 

-/P 

HF&SP 

Greenville  Reflector 

1000 

$90 

1000 

$70 

1000 

$50 

All 

All 

Vest 

3-3 

1-1 

Hi-Fi 

Hendersonville  Times  News 

1000 

$95 

1000 

$75 

1000 

$45 

All 

All 

2-2 

Offset 

Hi-Fi 

Hickory  Record 

1000 

$50 

All 

Vest 

4 

1 

Hi-Fi 

High  Point  Entsrprise  (1) 

(2) 

1008 

$80 

1008 

$50 

All 

Yest 

7-7 

3 

-/- 

Hi-Fi 

Jacksonville  News 

500 

$105 

500 

$75 

500 

$45 

MTWS 

All 

Yest 

5-5 

Offset 

HF&SP 

Kanapolit  Independent 

None 

$150 

•None 

$100 

None 

$50 

All 

All 

Yest 

6-3 

Offset 

Hi-Fi 

Kinston  Free  Press 

lOOO 

$45 

All 

Yest 

3 

2-2 

Hi-Fi 

Lenoir  Newg-Topic 

None 

33)4% 

All 

1 

Offset 

Lexington  Dispatch 

None 

$100 

None 

$75 

None 

$50 

MTuFS 

All 

Not 

5-3 

2-1 

Offset 

Hi-Fi 

Lumberton  Robeionian 

None 

$70 

None 

$35 

All 

No 

3 

1-2 

Hi  Fi 

-Morganton  News-Herald 

None 

$100 

None 

$75 

None 

$45 

All 

All 

Not 

5-1 

1 

HF&SP 

New  Bern  Sun-Journal 

1000 

$50  1 

All 

No 

3 

1-2 

Hi-Fi 

Raleigh  News  Observer  k  Times 

None 

$400 

None 

$275 

None 

$150 

All 

All 

Yest 

10-5 

2-4 

-/P 

HF&SP 

Reidsville  Review 

616 

$35 

All 

Not 

2 

2-2 

Hi-Fi 

Roanoke  Rapids  Herald 

None 

$85 

None 

$60 

None 

$35 

All 

All 

Yes 

3-3 

2-2 

Hi-Fi 

Rockingham  Richmond  County 
Journal 

588 

$115 

588 

$80 

588 

$45 

All 

All 

Yes 

2-1 

l-I 

5/- 

HiFi 

Rocky  Mount  Telegram 

1000 

$90 

1000 

$75 

1000 

$60 

MTuFS 

All 

Yest 

3-1 

4-4 

-/- 

HiFi 

Salisbu^-Spencer 

East  Spencer  Post 

None 

$150* 

None 

$100* 

None 

$60* 

All 

All 

Yest 

3-3 

2-2 

Offset 

Hi  Fi  _ 

Ssnford  Hsrald 

None 

$70 

None 

$35 

All 

Yest 

3 

2 

Offset 

Hi  Fi 

Shelby  Star 

1000 

$45 

All 

Yest 

5 

3 

Hi  Fi  _ 

Statesville  Record  &  Landmark 

600 

$130 

600 

$90 

600 

$50 

All 

All 

Yest 

3-2 

1-1 

Offset 

Hi-Fi  _ 

Tarboro  Southerner 

560 

$40 

All 

Not 

3 

Offset 

Hi-Fi  _ 

Thoraasville  Times  (1) 

(2) 

1008 

$80 

1008 

$50 

All 

Yest 

7-7 

3 

-/- 

Hi  Fi  . 

Washington  News 

616 

$35 

All 

Not 

2 

2-2 

•  Wilmington  Star-News 

200 

$100 

200 

$75 

All 

Yest 

3-3 

1-1 

-/- 

Hi  Fi  _ 

Wilson  I'imcs 

None 

$100 

None 

$80 

None 

$50 

All 

All 

Yest 

2-2 

3  2 

Offset 

Hi  Fi  _ 

9  Winston-Sslem  Journal  & 

Twin  City  Sentinel 

1000 

$250* 

1000 

$175* 

None 

$90* 

All 

All 

Yest 

5-2 

2-2 

-IP 

HF&SP 

(1)  Sold  in  Comb.  (2)  Full  color  expected  by  Fall. 

NORTH  DAKOTA 

Bismarck  Tribune 

1000 

$65* 

All 

Yrst 

4 

3-2 

HF*S_P 

Devils  Lake  Journal 

560 

$90 

560 

$65 

None 

$40 

TuF 

TWTFS 

Not 

3-2 

2  2 

Offset 

Hi  Fi_ 

•  Dickinson  Press 

None 

$55 

None 

$45 

STWTFS 

Yes 

3-2 

2-2 

Fargo  Forum  k  Tribuns  k 
Moorhead  (Minn.)  Newt 

1000 

$140 

1000 

$122.50 

1000 

$100 

All 

All 

Yest 

4-4 

2-2 

5/P 

HF&SP 

Grand  Forks  Herald 

None 

$150 

None 

$105 

None 

$75 

All 

All 

Yest 

5-5 

1-2 

S/P 

HF»_5P 

•  Mandan  Morning  Pioneer 

588 

$130 

588 

$90 

588 

$50 

STWTFS 

STWTFS 

Yes 

3-2 

2-2 

Offset 

Hi-Fl_ 

Minot  Newi 

1000 

$150 

1000 

$110 

1000 

$75 

All 

All 

Yest 

4-4 

1-2 

-IP 

HF&» 

•  Williston  Herald 

Page 

$100 

Page 

$75 

1232 

$40 

MTuFS 

MTuFS 

No 

6  3 

2-2 

Offset 

_ _ 

*  Votume  rate  discount  available.  t  AdPro  inks  available. 
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OHIO 

Akron  Beacon  Journal 

Page 

$450 

Page 

$450 

1000 

$200 

All 

All 

Vest 

7-7  1-3 

HF&SP 

9  Alliance  Review 


Bowling  Green  Sentinel'Thbune 


Brsran  Times _ _ _ 


Bucyrus  Telegraph 


Canton  Repositonr _ 


Olina  Standard  _ 


Chardon  Geauga  Times  Leader 


Cincinnati  Etxiuirer 


•  Ciryjnnati  Pott  &  Times- _ 

Circleville  Herald _ 

•  Cleveland  Plain  Dealer 


Page  $1382 


Page  $1258 


$240* 

600  $50 

1000  $430 


3 

No  2 
Vest  6-3 


-/-  HF  &  SP 
HF&SP 
Hi-Fi 


Columbus  Citizen-Journal  (1) 

1000 

$240 

1000 

$168 

Columbus  Dispatch  (2) 

1000 

$425 

$325 

Conneaut  News-Herald 


9  Coshocton  Tribune 


$120 

All 

All 

Vest  : 

$225 

All 

All 

Vest  : 

1  Dehance  Crescent*News 

Page 

$85 

1000 

$50 

AH 

No 

Dover  New  Philadelphia  Reporter 


East  Liverpool  Review 


Elyria  Chronicle-Telegrani 


1000 

HOliSjlH 

KSQHHIHHI 

1  Findlay  Republican-Courier 

840 

$100 

840 

$75 

All  Vest 

Fostoria  Review*Times 

54  pg.  $150 

y*  pg.  $100 

a  pg.  $50 _ 

All 

All 

Vest  A 

Gallipolis  Tribune 


1000 

All 

No 

1  Greenfield  Times 

1000 

$50 

All 

No 

Hamilton  JournaUNews 


I  ronton  Tribune 

1000 

$50 

All 

No 

Kent-Ravenna  Record-Courier 

1000 

$150 

1000 

$115 

1000 

$60 

TuS 

All 

Vest  5- 

Kenton  Times 

1000 

$100 

1000 

$50 

All 

All 

Yes  6- 

Lancaster  Eagle-Gazette 

1000 

$50 

MTuFS 

Vest 

Lima  News 

1000 

$105 

All 

Vest 

Offset  HF  &  SP 


Martins  Ferry-Bellaire 

Times- Leader 

1000 

$175* 

1000 

$125* 

1000 

$75* 

All 

All 

Not  4-2 

1-1 

5/- 

Hi-Fi 

Massillon  Independent 


Medina  County  Gazette  & 
Leader- Post 


Middletown  Journal 


Mount  Vernon  News 


None  $125* 


All  Vest  3-3  2-2 


All  Vest 


1  6  Napoleon  Northwest  Signal 

None 

$80 

None 

$60 

None 

$40 

All 

All 

Vest  J 

1  9  Newark  Advocate  &  American 

2772 

$185 

700 

$130 

700 

$90 

All 

All 

Vest 

Offset  HF  &  SP 


Offset  HF  &  SP 


Norwalk  Reflector 


Painesvilie  Telegra 


6  Sandusky  Register 


Shelby  Globe 


9  Sidney  News 


602 

$45 

602 

$35 

AU 

Not  * 

1000 

$120 

1000 

$60 

MTTF 

No  3 

Offset  Hi-Fi 


Offset  Hi-F 


All  Vest  5-5  2-1 


Troy  News 

None 

$65 

AU 

Yeat  3 

Van  Wert  Times-Btilletin 

1000 

$50 

All 

Not  5 

Warren  Tribune  Chronicle 

1000 

$85 

AH 

AU 

Vept  3-3 

Washington  Court  House 
Record-Herald 


Willoughby  News-Herald 


Wilmington  News-Journal 


olume  rate  discount  ayaiUble.  t  AdPro  inks  STsiUble. 


EDITOR  &  PUBLISHER  for  March  29,  19« 


For  a  Lion's  Share  of 
the  Spokane  Market 


when  you  have  a  market  target  that  is  36- 
eounties  big,  with  over  a  million  eager 
consumers,  you  want  to  take  a  big  bite  out 
of  that  potential. 

That’s  the  Spokane  Market,  and  our  one- 
buy  Spokane  dailies  deliver  95+%  house¬ 
hold  coverage  in  metro  Spokane,  85%  in  16 
core  counties  (521,400  pop.,  50%  minimum 
coverage  each  county),  and  44%  in  the 
total  36-county  market  of  1,159,800  people. 

With  this  kind  of  newspaper  coverage, 
it’s  worth  going  all  out  for  maximum  atten¬ 


tion,  retention,  and  impact.  That  means 
color!  And  we  have  it  all  for  you.  Adver¬ 
tisers  know  they  can  expect  the  finest 
ROP  color  reproduction  in  the  Spokane 
dailies.  We  have  a  trophy  case  full  of  re¬ 
gional  and  national  awards  as  proof  of  the 
“extra  measure  of  pride  ”  our  engra\ers 
and  pressmen  put  into  each  color  adver¬ 
tisement. 

For  a  lion’s  share  of  this  big  one  in  the 
Pacific  Northwest,  schedule  the  one-buy 
newspapers  that  cover  it  all ...  in  COLOR! 


Member  Sunday  Magazine  Metro  Group. 
Represented  by  Cresmer,  Woodward, 
O'Mara  &  Ormsbee,  Inc. 
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3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Colot* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Cletini  Ne.ef 
Mixt  days  for  Progs 
Spec,  full  <i  and 
ink  Spot  Col.  Proofs 


5th  Cyl.  Pta-Prt. 

It  Inserts 

Patch  Mats  Accepted 


OHIO  (Cent.  I 

Xenia  Gaiettc _ 

Youngatown  Vindicator 
9  Zanesville  Timee-Recorder 
(!)  Also  lold  in  Cotnb. 

OKLAHOMA 

9  Ada  News 


Page  $165 

Page _ $340 

None  $100 


Page _ $US_ 

Page  $270 

None  $75 


1000  $60 

1000  $125 

None _ $50 


Vest  5-3  1 

Vest  7-7  2-2 

Vest  7-4  2-2 


Hi-Fi 

Hi-Fi 

-/P  HF4SP 


Anadarko  News 


•  Ardmore  Ardmoreite  _ 


Bartlesville  Examiner-Enterprise  1000 


Guthrie  Leader _ 


I  Henryetta  Free  Lance  _ 


Holdenville  News _ 

I.awton  Constitution  Press 


I  McAlester  Democrat 


588 

$65 

588 

None 

1000 

$150 

fooo" 

Miami  News-Record  _ 


7  Muskogee  Phoenix  & 

Times  Democrat _ 14  li. 

9  Norman  Transcript _ 1000 

•  Oklahoma  City  Oklahoma  Journal  1 000 


•  Oklahoma  City  Oklahoman  & 

Times _ Page 

Okmulgee  Times _ 

Pauls  Valley  Democrat _ 1000 

Pawh  uska  Journal-Capital _ %  pg 

9  Ponca  City  Newj _ 1000 

9  Sapulpa  Herald _ None 

Semrnole  Producer _ 

Shawnee  News-Star  588 


14  li.  $90 
1000  $70 
1000  $200 


1000  $60* 

'A  pg.  $65 


1000 _ 

$100 

_ _ 1000 

$70 

_ 1000 

None 

$105' 

None 

$70 

None 

1000 

$80 

iooo' 

“lls 

$120 

588 

$75 

_ 588 

588  $35 


None _ $35 


1000 _ ^$30 

1000  $85 


1000  $35 


588  50% 


_ 14  li.  $50 

J^OOO _ $4q_ 

1000  $120 


1000  $185 

1000  $30 

1000  $30* 

_yt,  pg.  $35 

1000  $40 


Offset  Hi-Fi 


Vest  3-3  3-2 
Y  es  6-4  6-6 
~Y^ 


Yest  3-3  4 

Yest  3  1 

Yest  5-2  2-2 

Not  3-1 

Yest  4-4  2-1 

Yes  5-3  4-2 

No  2  2-2 

Yest  4-3  1-2 


Offset 


Offset  Hi-Fi 


Hi-Fi 


HF  &  SP 
5/-  HF  &  SP 


5/-  HF&SP 

Offset  Hi-Fi 
Offset 

5/P  Hi-Fi 
Offset  Hi-Fi 
Offset  Hi-Fi 
5/P  Hi-Fi 


OREGON 

•  1  Albany  Democrat-Herald 

None 

$180 

None 

$135 

None 

$75 

All 

All 

Yest  7-5 

2 

Offset  Hi-Fi 

1  Ashland  Tidings 

588 

$130 

588 

$90 

588 

$50 

All 

All  Not 

1  Astor  Astorian 

560 

$135 

560 

$90 

560 

$45 

All 

All  Yest 

Bend  Bulletin 

None 

$60 

None 

$42.50 

None 

$25 

All 

All 

Yest  3 

•  Coos  Bay-North  Bend  World 

588 

$150 

588 

$100 

588 

$50 

All 

All 

Yest  ! 

9  Corvallis  Gazette-Times 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Yest 

5-3  5 

•  Eugene  Register-Guard 

None 

$140* 

None 

$110* 

None 

$75* 

All 

All 

Yest 

3-3  : 

Grants  Pass  Courier _ 588 

Klamath  Falls  Herald  A  News _ 600 

La  Grande  Observer  1 500 

9  Medford  Mail  Tribune  _ 1000 

Oregon  City  Enterprise-Courier  None 

Pendleton  East  Oregonian  980 

•  Portland  Oregonian  & 

Oregon  Journal _ Page 

Roseburg  News-Review  (2)  600 


•  9  Salem  Oregon  Statesman  & 

Capital  Journal _ 1000 

The  Dallas  Chronicle _ None 

71")  Weekend  supplement  May  1969  (2) 

PENNSYLVANIA 

Allentown  Call-Chronicle  Page 


Altoona-Mirror 


Yest 

Yest  3-3 


_ ^ 

Yest  2-2 


_ 24 

3-3  3-1 

2-2  2 

2-2  2-2 

3-2  2-2 


$100 

600 

$75 

600 

$45 

$280 

1000 

$195 

600 

$100 

$100 

None 

$75 

None 

$50 

set  afte 

r  June  1969 

$300 

Page 

$250 

1000 

$150 

No  3-2 
Yest  2-2 


Yest  6-4  2-2 

Yest  3-2  1 


Yest  7-3  2-2 

Not  2-2 


Yest  4-3  1-1 


Offset  Hi-Fi 
Offset  Hi-Fi 


Offset  Hi-Fi 
Offset  hTfT 


-/-  Hi-Fi 
-/-  Hi-Fi 


5/P  Hi-Fi 
Offset  Hi-Fi 


-/-  HF  4  SP 


More  coupon  clippers 

read  the  Bulletin 
than  any  other  paper 

in  Philadelphia 

Check  this  dividend:  More  Bulletin  readers  own 
stocks,  bonds,  and  mutual  funds  than  readers  of  any 
other  Philadelphia  daily  newspaper. 

Just  a  guesstimate?  No  sir. 

Simmons  research  says  so  in  solid  figures.  Their 
factual  192-page  study,  Philadelphia  Market /Newspaper 
Profile,  provides  many  such  nuggets  of  valuable  infor¬ 
mation  about  newspaper  readers  in  Greater  Philadelphia. 

Information  on  income,  education  and  occupation.  On 
size  of  family,  home  ownership  and  type  of  dwelling. 

Ask  us  for  a  copy  of  the  Simmons  Study. 

And  whatever  your  product  or  service,  remember  the 
Bulletin  gives  you  nearly  a  million  more  circulation  every 
7  days  in  Greater  Philadelphia  than  any  other  newspaper. 


Talk  to  the  Bulletin:  In  Philadelphia  nearly  everybody  reads  the  Bulletin. 

Wm.  iT  C«rr,  nmtionmt  sidy^etiaing  of  Tho  Phitsdolphim  Butlotin,  or  your  nomrott  Mitlior>  Sfmrkot  Sow^pmpor  ofKco  in 

rftw  York,  Chicago,  Datroit,  San  Pranciaco  and  Lo%  Angataa.  Tha  Laonard  Company  in  Miami;  Amariean  Publiahart'  Bapraaantativaa  in  Toronto, 


Daily  Newspapers  offering  ROP  color:  rates  and  data— Conf'd. 

Compilad  by  Editor  ft  Publithor  and  Ratlly-Uko  Shor*  Graphic!,  Chicago,  March,  1969 


3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Min.  Sin 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Arail. 

Avail. 

Closini  No.  of 

Mixt  days  for  Progs  SthCyl.  Pre-Prt. 
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PENNSYLVANIA  (Coirt.l 

Butler  Eagle _ 

Carlisle  Sentinel 


JOOO  _ ^$7^ 

14U.  $50 


eenville  Record-Argna 


HanoverSun _ 

•  Harrisburg  Patriot-News 
HazletoiT Standard-Speaker 


untington- Mount  Union  News  None 

^Jeannette  News-Dispatch  _ 

9~ Jersey  Shore  News 


m:  $50 
1000  $50 


_ YMf  7- 

All  Not  _ 

MTuFS  Vest 


iNiiffiiiiiiMgjji.nauntm 


ncaster  Intelligencer -Journal 

&  New_Era _ 

Laii^ale  North  Penn  Reporter 
Latrobe  Bulletin 


l.chaiioT)  N 


•  Cevittown  Bucks  County 
Courier  Times  


1500  $185* 
1000  $100 
1000  $70 


800  $112.50* 

JOOO _ $50 _ 

600  $50 


-/-  Hi-Fi 
Offset  Hi-Fi 
Hi-Fi 


9  Lock  Haven  Express 


McKeesport  Duquesne-Clairton 

News _ 

6  Milton  Standard 


Monessen-Charleroi-Donora 
Valley  Independent 


•  Monongahela  Republican 


9  Mount  Carmel  Item  (4) 


$75 _ 1000  $50 _ 

_ Page  $152.88 


1000 

40% 

1000  25% 

All 

All 

Not 

4-4 

1 

-/- 

Hi-Fi 

1000 

$75 

100  $50 

AU 

Vest 

5-5 

1 

5/- 

HF&  SP 

New  Kensington-Amold  Dispatch 


Norristown  Times-Herald 


Uil  City  Franklin  Derrick  & 

News- Herald _  1000 

Philadelphia  Bulletin 


$100  1000  $65 

$750  1000  $550 


Not  4-4 
Vest  10-10 


Offset  Hi-Fi 


Offset  Hi-Fi 


-/P  Hi-Fi 

HF  &  Sf 


9  Shamokin  News-Dispatch  (4) 


9  Sharon-Farrell-Sharpsville- 
WheatlandHerald 


9  Shenandoah  Herald 

1000 

$50 

MTuFS 

Vest 

#  Somerset  American 

1000 

$100 

1000 

$50 

AU 

Not 

State  College-Bellefonte  Centre 
Times 


None _ $100 


Sunbu 


T  arentum-  Brackenridge 
Valley  News _ 


la  Review 


600  $100 


None  $50 


All  Vest 


MTWFS  Not 


Wilkes-Barre  Record, 
Timea-T-seader  ft  News 

Page 

$450* 

Page 

$350 

1000 

$250* 

All 

All  Vest 

Mil  Hill  iiiBtruratiriW 

1000 

1000 

$150 

All  Vest 

<2)  Offset  May  1969 
*  Votume  rate  discount  available.  t  AdPro  inks  available. 


(5)  Also  sold  in  Comb.  $117^,  ill75,  $975 


Offset  Hi-Fi 


Offset  Hi-Fi 
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here’s  help 

.  .in 
winning 

awards! 


Ink  costs  little  —  means  much.  It  can  make  or  break  chances 
of  winning  awards  for  fine  R.O.P.  color  printing. 

Consider  these  facts:  Flint  newspaper  colors  assure  . . .  Faith¬ 
ful  reproduction  •  True  ANPA  shades  and  strength  *  Correct 
trapping  •  Sharp  screens  and  middletones  and  a  big  bonus 
in  perfect  press  performance. 

STRICT  UNIFORMITY  — COAST  to  COAST 

Flint  Ink  Corporation 


NATIONAL  HEADQUARTERS  •  25111  GLENDALE  AVENUE.  DETROIT.  MICHIGAN  48239 
DETROrr*ATUNTA>  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  HOUSTON  •  INDIANAPOUS  •  JACKSONVILU 
KANSAS  CITY  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  SAN  FRANCISCO 


i 
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3-Color* 

extra 
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extra 

charge 
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and  Black 
Min.  Sin 

1-Color* 

extra 
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Days 
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Mixf 
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ink 
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full  <i  and 
Spot  Col.  Proofs 

5th  Cyl. 

A 

PaUh  Mats 

Prt-Prt. 

Inserts 
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PUEtTO  RICO 

5  San  Juan  El  Impercial  (Tah.) 

Page 

$150 

Page 

$125 

560 

$75 

AU 

AU 

Yes 

5-5 

Hi-Fi 

RHODE  ISLAND 

Newport  News 

1000 

$100 

AU 

Not 

5 

2 

Hi-Fi 

esterly  Sun 


est  Warwi 
Valley  times 


560 

$75 

1000 

$95 

AU  Yes  4 


SOUTH  CAROUNA 

Aiken  Standard  &  Review 

None 

$100 

AU 

No 

4 

Hi-Fi 

Florence  News 

600 

$125 

600 

$100 

600 

$71 - 

AU 

AU 

Yest  ; 

Greenville  News  &  Piedmont 

1000 

$300 

1000 

$225 

1000 

$150 

AU 

AU 

Yest  1 

Orangeburg  Times  &  Democrat 

1000 

$100 

1000  ! 

9  Rock  Hill  Herald 

None 

$180 

None  %' 

Sumter  Item 

1008 

$105 

1008 

$80 

1008 

Union  Times 

1000 

$105 

1000 

$70 

1000 

$45 

AU 

All 

Yest  2 

$35 

All 

All 

Yes  3-’ 

TENNESSEE 

Athens  Post-Athenian 
Bristol  Herald  Courier  ii 
Virginian  Tennessean 


AJl  Vest  4  1-2 


olume  rate  discount  avails 


$245 

t  AdPro  inks  available. 


Offset  HF  &  SP 


Offset  Hi-Fi 


Hi-Fi 


Offset  Hi-Fi 


Offset  Hi-Fi 


Offset 

Hi-Fi 

Offset 

HF&  SP 

Hi-Fi 
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LET ’EM  USE 
A  LOT  OF 
IMAGINATION 

or,  T reat  your  Houston  prospects 
to  that  great  Chronicle  color 


The  Houston  Chronicle  specializes  in 
color.  Big  color.  Four  color.  Spot  color. 
Spectacolor.  HiFi.  Rotogravure.  ROP. 

An  advertiser  today  isn’t  doing  even  half 
the  job  without  color.  Color  is 
real.  Color  is  the  way  things  are, 
and  that’s  the  way  people  want  to 
see  them.  If  your  product  is  black 
and  white  on  the  shelf,  black  and 
white  in  the  dealer’s  show¬ 
room,  black  and  white  on 
the  dress  rack,  go  ahead 
and  use  black  and  white  ads. 

Otherwise,  look  out! 

Along  with  true  color.  The 
Houston  Chronicle  gives  advertisers 
the  largest  circulation  in  Texas 
daily  and  Sunday.  That’s  why 
The  Chronicle  led  the  other  Houston 
paper  by  over  9  million  lines  in  1 968  and 
was  the  7th  newspaper  in  advertising 
linage  in  the  U.S.  and  Canada. 

THE  HOUSTON  CHRONICLE 


IN  TEXAS 

CIRCULATION 

ADVERTISING 


REPRESENTED  NATIONALLY  BY 
SAWYER  FERGUSON  WALKER 
MEMBER  NEWSPAPER  1 


IF  YOU'D  LIKE  A  12  *  IT-INCH  REPRODUCTION  Of  THE  HOUSTON  CHRONICLF'S  BLUEBIRD  OF  HAPPINESS 
WITH  THE  LION  S  SHARE  OF  THE  HOUSTON  MARKET.  SUITABLE  FOR  COLORING  WRITE  TO  THE  PRO¬ 
MOTION  DEPARTMENT,  THE  HOUSTON  CHRONICLE.  520  TRAVIS,  HOUSTON  77002.  SORRY.  NO  DEALERS. 
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TEXAS  (Coot.) 

Big  Spring  Herald 
Urriiham  Banner-I'rcss 


V  Brownsville  Herald 

None 

50% 

No 

Br)aii  Eagle 

1000 

$100 

1( 

Cleburne  Tiraes-Review 

588 

$100* 

1 

•  ('orims  Cbristi  Caller-l'imes 

1000 

$200 

11 

$80  1000  $50 

$90 _ 000  $45 

40%  None  2S% 


Vest  5-3  1-2 

_ S-5  2-2 

Vest  4-4  4-1 


HF&sr 
Offset  Hi-Fi 
-/P  HF  &  SP 


Denton  Record-Chronicle 


Edinburg  Review 


•  El  Paso  Times  &  Herald- Post 


6  Port  Worth  Press  (Tab.) 


•  Fort  Worth  Star-Telegram 
Freeport-Clute-I.ake  Jackson 

Braaosport  P'acts _ 

Gainesville  Register  &  Messenger 
Galveston  News  &  Tribune 


1000  $135 

H  pg.  $10S~ 


None  $115  None 


1000  $40 

H  pg-  $35 
None  $M 


Vest  2-2 
Yes  3-2 
Vest  4- 


Yest  2-1 


Offset  Hi-Fi 


Offset  Hi-Fi 


Offset  Hi-Fi 


Offset  Hi-Fi 


S/P  HF  &  .SP 


( 1 )  .vion. 

UTAH 

Logan  Herald- Journal  _ 588  ^ 

•  Ogden  Standard-Examiner  1000  J5C  ^10 

*  Vnlnme  rate  discount  available.  t  AdPro  inks  available. 
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Ml  All  3  3  1-1  Offset  Hi-Fi 

5ii  Ail  51  2l  ^7p  hTPT 
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METROPOLITAN 
DALLAS  IS  A 
GOOD,  BIG 
MARKET... 


...BUT 

MARKET/DALLAS 
IS  BIGGER  AND 
BETTER ! 


POPUUtTION  . . . 
HOUSEHOLDS  . 
BUYING  INCOME 
RETAIL  SALES  . 
FOOD  SALES  . . 
AUTO  SALES  . . . 
DRUG  SALES  . 


1,430,500 

. 441,100 

34,081,485,000 
32,495,132,000 
.3517394,000 
3553,166,000 
. .  394,574,000 


POPULATION  . 
HOUSEHOLDS 
BUYING  INCOME 
RETAIL  SALES 
FOOD  SALES 
AUTO  SALES  . 
DRUG  SALES 


SM.  JUNE  10.  1968 


*4,151300 
.  .1,279,700 

310,290,663,000 
36,654,585,000 
31,448,400,000 
31,443,564,000 
3255,401,000 


BETTER... SELL  BOTH  BY  ADVERTISING  IN 


65.5%  of  Market/Dallas  lives  outside  the  Dallas  Metropolitan  area.  In  six  months,  64%  of  The 
News'  extra-metropolitan  subscribers  come  to  Dallas  to  shop!  47%  have  one  or  more  Dallas 
charge  accounts.  36%  order  merchandise  by  mail  from  Dallas,  half  buying  items  directly  from 
ads  in  The  News!  With  its  larger  circulation,  The  News  reaches  50,171  more  extra-metropolitan 
families  than  Dallas'  other  paper!  That's  why  you  can  count  on  Dallas  being  a  bigger,  better 
market  for  your  product  when  your  advertising's  in  The  Dallas  Morning  News! 


CRESMER,  WOODWARD,  O'MARA  &  ORMSBEE,  INC.,  National  Representative 
THE  LEONARD  CO.,  Florida  Representative 
Member  of  Newspaper  1 
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UTAH  (Cwit.) 

Provo  Herald 

600 

$100 

600 

$75 

600 

$50 

All 

All 

Vest 

3-3 

2-2 

-/- 

Hi-Fi 

Salt  Lake  City  Tribune  & 

Deseret  News 

1000 

$379 

1000 

$279 

1000 

$265 

All 

All 

Vest 

5-5 

2-2 

-/P 

HF&SP 

VERMONT 

Bennington  Banner 

None 

$225* 

None 

$150* 

None 

$75* 

All 

All 

Not 

3-3 

2-2 

Offset 

HF&SP 

■Kl 

Offset 

Hi-Fi 

Rutland  Herald 

1000 

$180 

1000 

$130 

1000 

$70 

All 

All 

Vest 

6-3 

2-2 

Offset 

Hi-Fi 

St.  Albans  Messenger 

None 

$35 

All 

Yes 

2 

II  1  . . HIM  iii^ 

$45 

All 

Not 

^Bil 

■BO 

Hi-Fi 

White  River  Junction 

Valley  News 

588 

$50 

All 

Not 

5 

1-1 

Hi-Fi 

VIRGINIA 

Alexandria  aGxette 

_ HpE-  $85 _ 

All 

Not 

3 

Off.set 

Hi-Fi 

Arlington  Nortbem  Virginia  Sun 

1000 

$200 

1000 

$125 

All 

No 

7 

1-1 

Bristol  Herald-Courier  & 

Vi  rgi  nia-Tennessean 

1000 

$80 

All 

Vest 

4 

Hi-Fi 

Charlottesville  Progress 

None 

$160 

None 

None 

$75 

All 

All 

Vest 

5-3 

2-2 

Covington  Virginian 

600 

$25 

All 

Vest 

2 

21 

Culpeper  Star-Exponent 

600 

$120 

600 

$85 

600 

$50 

All 

All 

Vest 

2-2 

2-2 

Off-set 

Hi-Fi 

Fredericksburg  Free  Lance  Star 

600 

$150 

600 

$100 

600 

$60 

All 

All 

Ye.st 

3-3 

2-2 

Offset 

Hi-Fi 

Harrisonburg  News-Record 

600 

$105 

600 

$80 

600 

$55 

All 

All 

Yest 

10-5 

Hi-Fi 

9  Hopewell  News 

1000 

$50 

All 

No 

3 

1 

Hi-Fi 

9  Martinsville  Bulletin 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All 

5-5 

Hi-Fi 

•  9  Newport  News- Hampton  Press 
&  Times-Record 

1000 

$250 

1000 

$200 

1000 

$150 

All 

All 

t 

5-5 

2-2 

Hi-Fi 

#  Norfolk  Vir^nian  Pilot  & 
Ledger-Star 

1000 

$500 

1000 

$400 

1000 

$300 

All 

All 

Yest 

7-5 

2-2 

-/P 

HF&SP 

9  Petersburg  Progress- Index 

1000 

$80 

Alt 

Yest 

4 

1-1 

Hi-Fi 

Pulaski  Southwest  Times 

588 

$110 

588 

$70 

588 

$30 

All 

All 

No 

10-3 

Offset 

HF&SP 

•  Richmond  Timev Dispatch  ft 

News  Leader 

1000 

$550 

1000 

$400 

1000 

$300 

All 

All 

Yest 

7-3 

3-3 

5/- 

HF&  SP 

$295 

$237.50 

1000 

$195 

All 

All 

Yest 

4-2 

2-2 

5/P 

Hi-Fi 

1000 

$50 

SMTWT 

Yest 

3 

3 

Hi-Fi 

Strasburg  Northern  Virginia  Daily 

600 

$40 

All 

10 

Offset 

Hi-Fi 

980 

$75 

980 

$55 

$35 

All 

All 

Yest 

.3-2 

3-3 

Offset 

HF&  Sp 

•  Waynesboro  News-Virginian 

1000 

$100 

840 

$65 

420 

$35 

All 

All 

Yest 

.3-2 

1-1 

5/P 

HF&§P 

•  Winchester  Star 

600 

$110 

600 

$80 

600 

$45 

All 

All 

Yest 

2-2 

Offset 

Hi-Fi 

WASHINGTON 

•  Aberdeen  World 

1764 

$133 

1176 

$88 

560 

$53 

All 

All 

Yest 

3-2 

1-1 

-/- 

HFftSP 

•  9  Bellingham  Herald 

None 

$150 

None 

$100 

None 

$50 

All 

All 

Yest 

4-3 

3-3 

5/P 

HFftSP 

9  Bremerton  Sun  ft 

News  Searchlight 

None 

$195- 

None 

$130* 

None 

$65* 

All 

All 

Yest 

3-2 

3-3 

-/- 

Hi-Fi 

•  Centralia-Chehalis  Chronicle 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Yest 

3-3 

5-2 

5/P 

HF  ft  SP 

Ellenshurg  Record 

600 

$50 

All 

Not 

2 

2 

Offset 

Hi-Fi 

•  Everett  Herald 

None 

$150 

None 

$120 

None 

$85 

All 

All 

Yest 

4-3 

4-1 

5/P 

Hi-Fi 

None 

$160 

None 

$110 

None 

$60 

’  Aii 

All 

Not 

7-3 

2-2 

-/- 

HFifeP 

Moses  Lake  G>lufiibia 

Basin  Herald 

None 

$100 

None 

$80 

None 

$40 

All 

All 

Not 

IB 

Offset 

HF&  SP 

•  Mount  Vernon  Skagit 

Valley  Herald 

None 

$135 

None 

$90 

None 

$45 

MTuFS 

All 

Yest 

3-3 

1-2 

Offset 

HF&  SP 

None 

$155 

None 

$105 

None 

$55 

All 

All 

Yest 

7-5 

1 

5/P 

Hi-Fi 

Pasco- K  en  newic  k  •  R  i  cb  land 

T ri-City  Herald 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

7-3 

1-1 

-/P 

Hi-Fi 

None 

$150 

None 

$100 

None 

$50 

All 

All 

Yest 

3-2 

2-2 

Offset 

Hi-Fi 

flattie  Joatnal  of  Commerce  ft 
Northwest  Construction  Record 

None 

$150 

All 

I 

•  Seattle  Poat  Intelligencer 

1000 

$500 

1000 

plo 

[miHriiQ 

|2io 

All 

All 

Yest 

4-3 

2-2 

-/P 

Hi-Fi 

$600*~ 

$535* 

$370* 

SMTTFS 

All 

TmF 

6-4 

2-5 

5/P 

Hi-Fi 

•  Spokeane  Spokesman-Review  ft 
Chronicle  (1) 

1000 

$475 

1000 

$375 

1000 

$275 

All 

All 

Yest 

3-2 

2-2 

-/P 

Hi-Fi 

1000 

$47?” 

1000 

$400 

1000 

$200 

All 

All 

Yest 

5-5 

2 

-/P 

Hi-Fi 

None 

$160 

None 

$110 

None 

$60 

All 

All 

Yest 

.3-3 

2-2 

Offset 

Hi-Fi 

None 

75% 

None 

SOlT 

None 

25% 

All 

All 

Yest 

3-3 

2-2 

6#aet 

HFft  SP 

9  Wenatche  World 

600 

$195 

600 

|I30 

$65 

All 

Alt 

Yest 

3-2 

2-2 

-/P 

HFftSP 

Vakima  Herald  &  Republic  980  $13'0»  None  $105*  None  $75*  Aii  All  Vest  5-3  2-2  Offset  Hi-Fi 

( I )  Weekend  supplement  Offaet 

WEST  VIRGINIA 


•  9  Huntinf^ton  Herald-Diapatch 
i  Adyertiter 


$225 


$175 


1000  $100 


Vest  4-4 


1-1 


-/P  HF4SP 


*  Volume  rate  diicount  ayailable.  t  AdPro  ink*  available. 
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The  Milwaukee  Journal  Top  Quality  ROP  Color  is 
today* s  most  economical  means  of  fully  utilizing 


the  product-moving  impact  of 

COL  R 


There’s  no  denying  the  selling  power  of  color.  With  the  beauty  and  excite¬ 
ment  it  contributes  to  product  advertising,  color  has  earned  recognition 
as  a  major  motivating  force  behind  consumer  buying  .  .  .  for  everything 
from  peaches  to  high  powered  cars.  It  highlights  products  on  the  printed 
page  .  . .  generates  eye  appeal  that  black  and  white  can’t  match.  Extensive 
research  has  revealed  these  conclusive  results:  BONUS  READERSHIP, 
BONUS  RETENTION,  BONUS  RESPONSE.  Tests  show  that  color  can 
boost  readership  as  much  as  87%  over  black  and  white  .  .  .  can  deliver  a 
retention  bonus  of  as  much  as 
143%.  You  get  all  this,  plus 
74%  coverage  of  the  country’s 
18th  largest  metropolitan  area 
of  more  than  1,400,000  people. 
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No 

3 
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All  Not 
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arkersburg  News  &  Sentinel 


MTWFS  No 


rhecling  Intelligencer  c 

News-Register 

1000 

$640* 

1000 

$576* 

600  $337 

All 

All 

Vest 

(1)  $25  Kxtra  Thurs.  and  Son. 

WISCONSIN 

•  Appleton-Neenab-Menasha 
Post -Crescent 


isconsin  State  Journal 
ft  Capital  Times  Page 


Times  ft  Reporter 


Marshfield  News-Herald 


$250 

Page 

$250 

1000 

30% 

All 

All 

$115 

None 

$85 

None 

$55 

All 

All 

$120 

1000 

$90 

1000 

$60 

All 

All 

None 
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All 
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Belleville  Intelligencer 


Bramton  Daily  Times 
&  Conservator 


9  Brantford  Exiwsiior _ 

Brorkville  Kecorder-Times 


600  $175 


600 

$125 

600 

$75 

All 

600 

$125 

600 

$75 

Alt 

All 

600 

$125 

600 

$75 

All 

Galt  Reporter 


Hamilton  Spectator 


Kingston  Whig-Standard 


Kirkland  Lake  Northern  News 


Kitebener-Waterloo  Record 


i  None  $105 

None 

$70 

None 

$35 

All 

All  M 

600 

$125 

600 

$75 

All 

All 

Vest  A 

9  Niagara  Falls  Review 

600 

$175 

600 

$125 

600  $75 

All 

AH  Vest 

North  Bay  Nugget 

600 

$175* 

600 

$125* 

600  $75 

All 

All  Vest 

Oakville  Journal-Record 
Orillia  Packet  &  Times 
9  Oshawa-Whitby  Times 
Ottawa  Citizen 


>  Ottawa  Journal _ 

Ottawa  Le  Droit 


600  <175* 
600  S175 
600  $120 


600  $125 
600  $125 
600  $90 


All  Not 


All  Yes 


All  Vest 


rthur  News-Chronicle 
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600 

$75* 

All 

All 

Vest  : 

rrough  Examiner 

600 

$175 

600 

$125 

600 

$75 
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All 
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_ omas  Times-Joumal  _ _ 

Sarina  Observer _  600 _ $1^5 _ _ 

Sault  St.  Marie  Star _ 600  $195*  600 

Strarford  Beacon-Herald  600  $175  600 


9  Sudbury  Star  _ _ _ _ _ _ _ 

Timmins  Press _ 600  $175*  600 _ 

9  Toronto  Globe  &  Mail  1000  $1100*  lOOO _ 

9  Toronto  Star  1000  »°00 _ 
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•  9  Toronto  Telegram 
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Moose  Jaw  Timcs-Herald 
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All 

No 
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$175 

600 

$125 

$75 

All 

All 

Not 
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Columnist’s  j 
cops  accused 

Chicago 

Four  Chicago  policemen  in¬ 
dicted  by  a  federal  grand  jury  on 
charges  of  beating  a  Chicago 
Daily  News  reporter  and  a  Chi¬ 
cago  Sun-Times  photographer 
during  the  Democratic  conven¬ 
tion  rioting  last  Aug^ust  will  ben¬ 
efit  from  a  legal  defense  fund  to 
be  administered  by  a  Chicago’s 
American  columnist. 

Jack  Mabley,  associate  editor 
of  the  American,  wrote  following 
the  indictments:  “These  police 
officers  must  have  the  best  pos¬ 
sible  representation  in  federal 
court,  and  it’s  going  to  cost 
money.” 

He  reported  that  five  organi¬ 
zations  of  Chicago  policemen 
each  contributed  $500  towards 
the  defense  of  the  four  and  four 
other  policemen  indicted  in  con¬ 
nection  with  the  riots  and  had 
formed  the  Chicago  Police  Offi¬ 
cers  Defense  Fund.  Mabley  of¬ 
fered  to  head  up  a  citizens’ 
drive  for  additional  funds  and 
his  offer  was  accepted. 

Sgt.  George  Jurich,  36,  and 


fund  helps 
hy  newsmen 

Patrolmen  Vincent  D’Amico,  23, 
and  Edward  Becht  were  accused 
of  violating  the  civil  rights  of 
John  Linstead,  Daily  News  re¬ 
porter  who  alleged  he  was  beaten 
by  the  policemen  after  he  had 
remonstrated  with  them  over 
their  treatment  of  women  in  a 
parked  car  at  the  height  of  the 
disturbance. 

Sgt.  Arthur  Bischoff  was 
charged  with  violating  the  rights 
of  Duane  Hall,  24,  Sun-Times 
photographer. 

Antrol  garden  product 
campaign  is  expanded 

Advertising  for  the  Antrol 
lines  of  garden  products  pro¬ 
duced  by  the  Boyle-Midway  Di¬ 
vision  of  American  Home  Prod¬ 
ucts  Corp.  have  been  scheduled 
in  59  newspapers  in  16  markets. 

The  agency,  RumriU-Hoyt, 
Philadelphia,  said  the  expanded 
newspaper  campaign  features  a 
total  of  80  quarter  pages. 

Theme  of  the  campaign  is 
“Pushbutton  Gardening.” 


A  two-count  indictment 
against  Patrolman  Ramon  C. 
Anderson,  35,  charges  that  he 
beat  James  C.  Jones,  manager 
of  Newsweek’s  Detroit  bureau. 
• 

Secret  council 
session  barred 

Miami  Beach,  Fla. 

Circuit  court  judge  Lawrence 
King  ruled  in  favor  of  the  Miami 
Beach  Daily  Sun  and  against 
the  city  council  in  finding  that 
secret  sessions  by  the  council  are 
illegal. 

The  judge,  affirming  the  stand 
of  Sun  publisher  Hendrik  Bems 
and  editor  Robert  Swift  that  the 
public  has  a  right  to  know,  also 
ordered  that  the  council  be 
barred  from  continuing  the 
prosecution  of  a  Sun  reporter. 
Gerry  Levin  was  arrested  on 
disorderly  conduct  charges  on 
orders  from  the  city  manager 
when  he  attempted  to  attend  a 
council  meeting  in  the  city  man¬ 
ager’s  office. 

Judge  King’s  decision  also 
stated  the  city  must  pay  the 
costs  of  the  case,  which  was  the 
first  test  in  Dade  County  of 
Florida’s  so-called  “government 


in  the  sunshine  law”.  The  law 
requires  elected  bodies  to  con¬ 
duct  official  business  in  public. 

Judge  King’s  ruling  requires 
elected  officials  to  meet,  discuss, 
debate,  deliberate  and  receive 
and  give  information  in  the  open 
without  evasive  tactics  on  the 
part  of  city  attorneys  and  offi¬ 
cials  to  thwart  the  will  of  the 
people. 

• 

Southam  News  Service 
opens  Toronto  bureau 

Appointment  of  an  Ottawa- 
bas^  executive  editor  and  estab¬ 
lishment  of  a  Toronto  bureau 
were  announced  this  week  by 
Southam  News  Service. 

J.  Patrick  O’Callaghan,  now 
assistant  to  the  publisher  of  the 
Edmonton  JourruU,  will  become 
executive  editor  responsible  for 
operation  and  administration  of 
domestic  and  foreign  news  re¬ 
ports.  He  is  43  and  a  native  of 
Cork,  Ireland. 

Charles  Lynch,  chief  of  South¬ 
am  News  Services,  also  an¬ 
nounced  that  Duart  Farquhar- 
son,  now  with  Ottawa  bureau, 
will  move  to  Toronto  as  cor¬ 
respondent  there. 

Both  appointments  are  effec¬ 
tive  April  30. 
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Decatur 

Oaily-eS  . 

640,792 

Florence 

Timei-Tri-Cities 

Doily-«$  .... 
HuntsvilU 

271,600 

Times-e  . 

933.898 

Times-S  . 

318.388 

Opelike 

News-e  . 

160,552 

Tusceloosa 

News-e  . 

359,660 

News-S  . 

194,390 

&8.33t 


51,520 


105,820 


6.776 

51.408 


ALASKA 

Fairbanks 

News-MIner-a  .  119,322 

ARIZONA 

Flagstaff 

Sun-e  .  12,348 

Tucson 

Star-m  .  1,015,343 

Citiien-e  .  1,164,604 

Star-S  .  166,540 

ARKANSAS 

Hope 

Stare  .  10,304 

Springdale 

News-e  .  236,803 

CALIFORNIA 

Burbank 

Review-e  .  76,720 

Crico 

Enterprlse- 

Recorde  ...  80,274 

Corona 

Independent-e  41,300 

Costa  Mesa 
Orange  Coast 

Pllot-e  .  536,508 

Gazette  Telegraph-e 
Escondido 
Times. 

Advocate-eS  .  427,672 

Eureka 
Times- 

Standard  e  .  336,826 

Fontana 

Herald  News  e  35,336 

Fullerton 
News 

Tribunee  ...  268,558 

Gardon  Grove 
Orange  County 

News-eS  .  366,618 

Lodi 

News- 

Sentinel-m  . .  325,423 

Marysville 
Appeal. 

Oemocrat-e  .  345,186 

Monterey 
Peninsula 

Herald-e  1,107,974 

Palm  Springs 

Desert  Sun-e  . 

Paso  Robles 

Press-e  .  11,760 

Red  Bluff 

News-e  .  39,004 

Redding 

Record- 

Searchliqht-e  524,538 

Redwood  City 

Tribune-e  . 7,715,540 

Salinas 

Californian-e  .  1,320,424 
San  Luis  Obispo 
Telegram- 

Trlbune-e  ..,  249,781 

San  Mateo 

Times-o  .  452,168 

Santa  Barbara 
News-Prest-e  .  614,678 

News-Press-S  .  t92,25l 

Santa  Cruz 

Sentinel-e  _  418,712 

Santa  Monica 
Outlook-e  ....  256,494 

Santa  Paula 

Chronicle-e  ...  123,760 

Torrance 
South  Bay 

Breeze-e  .  1,351,658 

Tulare 

Advance 

Reglster-e  ..  147,868 

Van  Nuys 
News  & 

Valley  Green 
Sheet-mS  .  1 ,705,949 
Ventura 
Star  Free 

Press-e  .  404,057 

Walnut  Creek 
Contra  Costa 

Times-m  . 

Watsonville 

Register- 

Pajaronian 

li  Sun-e  ..  523,173 


13,140 


129,388 

193,886 

246,197 

60,774 


9,000 

10,304 


53,942 

5,586 

81,016 


54,740 

90,244 

3,400 

100,731 

98,064 


68,488 


COLORADO 

Boulder 

Camera-eS  ...  4,241,422 
Colorado  Springs 


Gazette 

Telepraph-e 

840,252 

Gazette  Telegraph-e 

44.842 

s  . . 

199,808 

Denver 

Rocky  Mountain 

News-mS  ... 

Durengo 

Herald-e  . 

83,846 

Herald-S  . 

31,696 

Grand  Junction 

Sentinel-eS  . . . 

451,408 

Longmont 

Times-Call-e 

540,200 

Pueblo 

Chieftain-m  .. 

387,832 

Star-Journal-e. 

387,832 

Star-Journal  & 

Chleftain-S  . 

152,928 

CONNECTICUT 

24,010 


Nona 

9,340 


16,128 

64,534 

3,000 

71,385 

71,385 

8,932 


DELAWARE 

Dover 

Delaware  State 

News-e  .  416,031  . 

Wilmington 

News/Journat-me  513,860  180,500 

DISTRICT  OF  COLUMIIA 

Washington 

Post  .  1,812,593  349,910 

FLORIDA 


Bradenton 
Herald-eS  _ 

143,710 

23,044 

95,977 

Daytona  Beach 
Journal-m  .... 

818,797 

58,345 

News-e  . 

807,125 

57,315 

News-Journal-S 

84,980 

2,000 

429,828 

Fort  Myers 
-  New$-Press-mS. 

458,353 

47,798 

3,150 

Fort  V/alton  Beach 
Playground 
News-m  .... 

1 17,936 

3,708 

46,900 

1 12,624 

Gainesville 

Sun-eS  . 

840,000 

20,048 

Leesburg 

Commercial-eS 

165,550 

9,632 

Ocala 

Star-Banner-e  . 

295,218 

20,230 

Star-Banner-S  . 

123,354 

1,806 

2,000 

Sanford 

Herald-e  . 

475,006 

9,856 

26,460 

Tallahassee 

Democrat-e 

271,334 

43,414 

Democrats  ... 

144,256 

2,114 

65,241 

GEORGIA 

734,132 

Athens 

News-m  . 

235,500 

9.000 

112,210 

Banner-Herald-e 

235,500 

9,000 

Banner-Herald 
&  Newi-S  . . 

N.A. 

None 

80,531 

Augusta  Chronicle/ 

Herold-meS  2,977,336 

273,800 

159,562 

Gainesville 
Times-eS  . 

203,322 

N.A. 

111,096 

Macon 

Telegraph-m  . 

467,813 

50,554 

4,708 

News-e  . 

467,813 

50,554 

79,338 

Telegraph  and 
New$-S  . 

19,688 

1,736 

Rome 

News  Tribune-m 
Evening  & 
Sunday 
Savannah 
News/ 

Pres-meS 
Waycross 
Journal. 
Herald-e 


Burley 
South  Idaho 
Press-e  . . . . 
Coeur  d'Alene 

Press-e  . 

Idaho  Falls 
Post-Register  ( 
Lewiston 
Trlbune-m  .. 
Tribune-S  ... 
Moscow 
Idahonian-e 


...  1,861,888 

IDAHO 

1,953,462 

94,920 

568,036 


314,748 

34,692 


234,976  41,523  i 


139,027 

1.000 

155,708 

42,070 

52,234 

31,374 

tJ.A. 


Local  National 


Pocatello 

State  Journal-e  246,176 
State  Journal  s  88,123 

Twin  Falls 
Times  News- 
All  Day.  S  ..  7.728.630 

ILLINOIS 

Alton 

Telegraph-e  .. 
Bloomington 
Pantagraph- 
All  Day.S  . . . 
Carbondale 
lllinoisan-e 
Illinolsan-S  ... 
Champaign- Urbana 


33,950 
64  470 


Courier-e 
Courier-S  . 
Chicago 
American-e 
American-S 
Chicago 
Tribune-m  . 
Tribune-S 


Danville  Commercial- 


Bridgeport 

News-e  .... 

Post- 

News-S  .... 

Telegram-me. 

233,781 

102,187 

DeKalb 

Bristol 

Chronicle-e 

Press-e  . 

186,732 

5,638 

East  St.  Louis 

Meriden 

Metro- East 

Record/ 

Journal-e 

Journal-me  . 

227,472 

17,920 

Journal-S 

New  Britain 

Freeport 

Herald-e  .... 

369,675 

41,559 

Journal. 

New  London 

Standard-( 

The  Day-e  _ 

227,514 

31,316 

Galesburg 

Stamford 

Register- 

Advocate-e  ... 

79,863 

34,262 

Mail-e 

Torrinqton 

LaSalle 

Reglster-e  ... 

71,400 

5,600 

News-Trlbun 

29,288 

2,002 


509,712 


1 16,438  67.354 


375,760 

81,368 


204,390 

70,660 


1,042,614 

192,962 


87,794 

15,904 


85,498 

3,990 


605,574 

9,300 


1.007,547 

215,198 


62,636 

12,936 


105,966  27,132 


240,170 

42,630 


_  .  .  202,426 

Lawrenceville 
Record-e  ...  1,350,832 

Litchfield  News- 

Herald-e  .  7,488 

Mattoon 

Journal- 

Gazette-e  273,882 

Moline 

Dispatch-e  ...  531,818 

Monmouth 

Review  Atlas-e  2i4,7l8 
OInev 

Mail-e  .  107,170 

Pekin 

Times-e  .  126,021 

Peoria 

Journal 

Star-me  ..  1,317.744 
Journal 

Star-S  ....  561,325 

Rock  Island 

Argus-e  .  495,603 

Springfield 
Illinois  State 
Journal-m  . .  520,772 

Journal-e  ..  441.826 

Journals  ....  214,942 

Streator 

TImes-Press-e  .  165,506 

Waukegan 

News-Sune  981,736 

INDIANA 

Bedford 

Times-Mall-e  159,754 
Crawfordsville  Journal- 
Revlew-mie  ..  166,569 

Kokomo 

Tribune-m  _  757,741 

Tribune-S  ....  273,898 

Logansport 
Pharos-Tribune 

4  Press-e  .. 


37,688 

994 


75,096 

102,340 

N.A. 

84,991 

2,000 

6,230 

231,014 

6,398 

1,200 

31,500 

192,263 

22,590 

236,140 

127,134 

127,134 

9,585 

19,876 

60,879 

• 

71,380 

22,900 

31,135 
hi  .A. 


267,575  24,224 


NEWS-JOURNAL  PAPERS 

Saturate  entire  Delaware  market 
—9595  el  New  Castle  County 
homes,  of  state.* 

Sell  successfully— income/hshld. 
810,476,  1S.39{  ebove  average.f 
SINCLE-RATE  PLAN  provides 
same  low  rate  for  all  advertisers. 

NEWS-JOURNAL  PAPERS 

Wilmington,  Delawara 
or  Story  4  Kelly-Smith,  Inc. 
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Marion 
Chronicle. 

Tribune- 
All  Day  ...  1,087,226  50,450 

Michigan  City 

News-Oispatch-e  222,068  51,072 

Noblesville 

Ledger-e  .  87,410  24,828 

(Continued  on  page  82) 


E&P 

REPiniT 
OF  1961 
LMAtE 

AND  ADVERTISING 
EXPENDITURES 

PubHshed 

May  24 

An  exclusive  promotion 
opportunity  for  news¬ 
papers  in  an  E&P  pull¬ 
out  section  that  will  be 
saved  and  used  all 
year  by  newspaper  ad¬ 
vertisers  and  agencies. 

CLOSING  DATES 
Reservations  May  8 
Copy  or  plates  May  15 

RESERVE  YOUR  SPACE 
NOW 

Editor  &  Publisher 

850  Third  Avenue 
New  York,  N.Y.  10022 
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To  sell  the 
larger  Illinois 
side,  buy  the 
Dispotch- 
Argus 


Quad-Cities 
largest  combined 
daily  circulation 
96“o  coverage  of  the 
Illinois  Quad-Cities! 


MOLINE  DISPATCH 
ROCK  ISLAND  ARGUS 

Nat'l  Rep:  Branham  Moloney,  Inc. 


NOW  . .  . 

ROP  COLOR 

SPECTACOLOR 

HI-FI 

Helps  You  Sell  The 
Fastest  Growing 
Market  Qn  The 
Eastern  Seaboard 

Brocktott 

AMO  •KOCRTOM  TIMK 

92%  Comaie  City  Zoie 

75%  Coveraie 

Metmpoiitai  Area 

GET  THE  FACTS 

Full  DEMOGRAPHIC  DATA  avail- 
abla  .  .  .  call  Art  Ounford,  Natl. 
Adv.  Mgr.  at  ttia  Entarprisa  or  your 
naaraat 

MATHEWS.  SHANNON  A  CULLEN  INC. 
ONict 


COLOR  LINAGE 

(Continued  from  page  81) 


Local  National 


Peru 

Tribune-e  .... 

90.300 

17.704 

Portland 

Commercial- 

Review-e  . . . 

2I0.8S4 

12,838 

Seymour 

Tribune-e  .... 

284.9S0 

8.316 

Shelbyville 

News-e  . 

255.323 

4.440 

Terre  Haute 
Star-m  . 

8.322.762 

671,104 

Tribune-e  _ 

9,153.634 

661.612 

Tribune-Star-S. 

4,802.728 

47,320 

Washington 

TImes-Herald-e 

61.740 

3.332 

IOWA 

Atlantic 

News- 

Telegraph-e  . 

22,613 

Boone 

News- 

Republican-e. 

128.542 

36,007 

Carroll 

Tinries  Herdid-e 

97.790 

16,230 

Cedar  Rapids 
Gazette-eS  . . . 

2,082.626 

151.797 

Clinton 

Herald-e  . 

253,113 

58.152 

Davenport 

Times- 

Democrat-m. 

436.478 

236.578 

Times- 

Democrat-e  . 

692.692 

161,071 

Times- 

Democrat-S  . 

355.376 

75.507 

Dubuque  Telegraph- 

Herald-e  . 

803.100 

69.156 

Herald-S  .... 

265.835 

12.845 

Estherville 

1.764 

Fairfield 

Ledger-e  . 

Iowa  City 
Press-Citizen -a. 

83.608 

18.746 

412.485 

20,704 

Le  Mars 
Sentinel-e  _ 

133.266 

Marshalltown 

Times 

Reoublican-e 

510.440 

50.260 

Mason  City 
Globe- 
Gazette-e  . . 

713,720 

62.956 

Muscatine 
Journal-e  . 

583.940 

48,916 

Shenandoah 

Sentinel-e 


Globe-e  . 

104,118 

1,000 

Coffevville 

Joumol-e  .... 

874,398 

5.068 

Journal-S  . 

223.314 

hi. A. 

El  Dorado 

Times-e  . 

39,018 

19,068 

Emporia 

Gazette-e  _ 

170,485 

11.352 

Hays 

News-eS  . 

83,144 

9,072 

Hutchinson 

News-All  Day,  5 

438,305 

80.990 

Independence 

Reporter-e  . . . 

18,178 

12,708 

Reporter-S  _ 

122.080 

Lawrence 

Journal-World-e 

214.886 

3.360 

Newton 

Kansan  e  . 

171.402 

1.000 

Olathe 

News-m  . 

106  820 

Pratt 

Tribune-e  . 

13,412 

14,000 

Topeka  Capital-m 
Stete-Journal-e 

605.41 6 

112,448 

623,910 

98.990 

Capital- 

Journal-S  .. 

595.504 

45,472 

SPECTaCOLOR 
HI-FI  COLOR 
SPOT  and  FULL 
COLOR  .  .  . 

Cf)e  Dixon 
Cbening 
Ctltgrapb 

DIXON,  ILLINOIS 

Phone  collect:  SIS,  284-2222 


Local  National 
KENTUCKY 

Ashland 


Independent-e 

137,774 

40.998 

Independent-5 

113,680 

2.646 

Bowling  Green 
Perk  City 
News-eS  ... 

N>. 

N.A. 

Hopkinsville 
Kentucky  New 
Era-e  . 

263,564 

In  Local 

Mayfield 
Messenger-e  . . 

70,000 

5.000 

Paducah 

5un- 

Democrat-eS. 

639,408 

19.448 

Richmond 
Register-e  .... 

116.480 

4.696 

LOUSIANA 

Alexandria 

Town  Talk-eS  . 

850,052 

N>. 

Baton  Rouge 
Advocate-m  . . 

989.342 

110,904 

State-Times-e  . 

989.342 

110.904 

Advocate-S  ... 

301,142 

8,230 

Monroe 

World-m  . 

358.654 

54,292 

News-Star-e  . . 

358.654 

54.292 

World-S  . 

235.701 

8,208 

New  Iberia 
Iberian-e  . 

38,976 

30,952 

MAINE 

Biddeford 
Joumal-e  .... 

199,805 

12,436 

Brunswick 

Times-Record-e. 

33,040 

1,600 

Portland 

Press  Herald-m 

259.272 

100.043 

Express-e  . 

259,272 

100,043 

Main  Sunday 
Telegram-S  . 

132,086 

14,522 

WaterviDe 
Sentinel-m  ... 

177,744 

20,209 

MARYLAND 

Annapolis 
Capital-e  . 

225,134 

3.208 

Hagerstown 
Herald-m  _ 

428,512 

17,494 

Mail-e  . 

428,512 

17,494 

Salisbury 

Times-e  . 

264,978 

46,144 

Times-S  . 

62,650 

1,000 

MASSACHSETTS 

Attleboro 

Sun-e  . 

1 16,775 

1,000 

Boston 

Globe-m  . 

227.282 

1.536,795 

Globe-e  . 

234.093 

436,395 

Globe-S  . 

175.407 

193,355 

Brockton 
Enterprise  & 
Times-e  . 

106,036 

39,340 

Fall  River 

Herald  News-a 

145.379 

54,138 

Gardner 

News-e  . 

23,520 

3,332 

Greenfield 
Recorder-e  . . . 

60,928 

54,00 

Holyoke 

Transcript- 
Telegram-a  . 

223.594 

36.704 

Milford 

News-e  . 

154,988 

1,000 

Pittsfield 

Berkshire 

Eagle-e  _ 

260,834 

74,536 

Springfield 
Union-m  . 

News-e  . 

Taunton 

Gazetfe-e  .... 

50,381 

13,128 

Waltham 

News- 

Trlbune-e  ... 

152,054 

4,900 

MICHIGAN 

Ann  Arbor 
News-eS  . 

373.338 

118,622 

Bad  Axe 

Huron 

Tribune-e  . 

72,240 

3,000 

Battle  Creek 

Enquirer  and 

News-eS 

1.322,230 

64,148 

Benton  Harbor/ 
St.  Joseph 

News  Palladiuir 

>  & 

Herald 

Press-e  . . . 

554.974 

81,410 

Flint 

Journal-e  . 

1,065.120 

257,726 

Grand  Haven 
Tribune-e  . 

81.536 

5,110 

Ironwood 

Globa-e  . 

86,429 

49,525 

Lansing 

State 

Joumal-eS  .. 

3,244,027 

283,920 

Manistee 

Nawt- 

Advocate-e  . 

35,320 

11,050 

Marquette 

Mining 

Journal-e  .  ■ 

130.658 

104,868 

Local  National 

Monroe 

News-e  . 

138,768 

42,336 

Muskegon 

Midland 

News-e  . 

572,964 

33,614 

Chronicle-e  ... 

609,756 

77,266 

Petoskey 

News- 

Review-e  . . , 

3,908,192 

209,354 

Port  Huron 

Times  Heralde- 

545,902 

90.526 

Times  Herald-S 

66,738 

9.938 

MINNESOTA 

Faribault 

1 19,952 

Mankato 

Pree  Press-e  .. 

659,386 

46,472 

New  Ulm 
Joumal-eS  .... 

403,746 

3,388 

Red  Win^ 
Republican 
Eagle-e  . 

79,576 

12,570 

Rochester 

Post. 

Bulletin-e  ... 

793,660 

84,532 

St.  Cloud 

Times.*  . 

10,075,662 

433,884 

Willmar 

West  Central 
Tribune-e  ... 

3,320,573 

13,202 

Winona 

News-e  . 

158,914 

51,184 

News-S  . 

56,000 

Worthington 
Globe-e  . 

444.976 

38,780 

MISSISSIPPI 

Biloxi-Gultport 
Herald-e  . 

447,328 

56,442 

Greenwood 

Commonwealth. 

e  24,696 

19,894 

Pascagoula 
Mississippi 
Press-e  . 

285.600 

28,560 

Mississippi  Press 

Regi$ter-S  . . 

47,600 

11,900 

MISSOURI 

Chillicothe 
Constitution- 
Tribune-e  ... 

57,848 

8,000 

Hannibal 

Courier-Post-e. 

.  83,226 

16,336 

Joplin 

Globa-m  . 

168,686 

39,147 

News  Herald-e 

263.680 

45,493 

Globe-S  . 

247.268 

12,162 

Kennett 

Democrat-e  ... 

82,108 

22,500 

Macon 

Chronicle 
Herald-a  ... 

51,744 

3,696 

Moberly 

Monitor- 
Index-e  . 

3,140,298 

210,602 

Sedalia 

Capital-m  .... 

73,878 

23,730 

Democrat-e 

73,878 

23,730 

Democrat. 
Capital-S  ... 

19,866 

West  Plains 
Quill-e  . 

32,928 

1,715 

MONTANA 

Billings 

Gazette-meS 

626,970 

87,660 

Great  Falls 
Tribune-m  .... 

686,770 

8,220 

Leeder-e  . 

517,622 

3,600 

Tribune-S  . 

234,108 

17,187 

Havre 

News-a  . 

56,448 

14,112 

Helena 
Independent 
Record-eS  . . 

6,109,117 

752,605 

Livingston 

Enterprise-e  .. 

4,704 

16,464 

NERRASKA 

Columbus 
telegram-a  ... 

544,964 

31,973 

Fremont 

fribune-e  . 

590,296 

34,794 

Grand  Island 
Independent-e. 

1,831,564 

42,168 

Holdrega 

Citizen -e  . 

117,600 

9,308 

Lincoln 

Star-m  . 

1,372,830 

170,120 

Journal-a  .... 

1,372,830 

170,120 

Journal  & 
Star-S  . 

395,426 

16,528 

Nebraska  City 
Naws-Prass-eS  . 

320,572 

Norfolk 

News-e  . 

5,732,426 

407,064 

North  Platte 
Telegreph-e 

380,908 

35,534 

NEW  HAMPSHIRE 

Keane 

Santinel-a  .... 

96,404 

12,446 

Nashua 

Tel«graph-6  .. 

193.690 

22,903 

Portsmouth 
Herald-e  ..... 

166,026 

26,286 
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Local  Nalional 


NEW  JERSEY 

Asbury  Park 


Pre$s-eS  . 

Dover 

381.738 

44,744 

Advance-.  _ 

New  Bruntwick 

49.927 

13,104 

Horn.  News-a. 
Passaic 

292.094 

78,060 

Harald-News-e. 

Paterson 

121. 3i& 

94,801 

News-All  Day  . 

Willing  boro 
Burlington 
County 

72,754 

218,424 

Timet-e  ... 

Woodbury 

447,552 

23,308 

Times-e  . 

193,440 

NEW  1 

Clovis 

Newt 

MEXICO 

Journal-eS  .. 
Farmington 

5.745.404 

254,102 

Timet-aS  . 

Gallup 

334,470 

15,174 

Independent-.. 

Roswell 

58,135 

9,594 

Record-aS  ... 

338,352 

7,152 

NEW  YORK 

Amsterdam 

Record-#  . 

Cortland 

5,030,272 

450,512 

Standard-.  ... 
Dunkirk 

4,423,103 

444.903 

Obt.rv.r-.  ... 

Hornell 

73,414 

12,848 

Tribun.-.  . 

Ithaca 

293.472 

9,348 

Journal-.  . 

Jamestown 

323.412 

44.902 

Post-Journal-.. 

Kingston 

401,408 

53,332 

FrMman-.  .... 
Lockport 
Union-Sun  & 

151,494 

34,285 

Journal-.  .... 

243,814 

19,444 

Newburgh 

Newt-a  . 

New  York 

New  York 

9,450,910 

975.574 

Post-.  . 

7,000 

8,200 

Ogdentburg 
Journal-.  . 

7,224 

9,432 

Advanc.-N.w.-S 

Oneida 

4,800 

4,804 

Dispatch-. . 

51,593 

4,000 

Oneonta 

Local 

National 

Star-m  . 

Plattsburgh 

Press. 

54,244 

8,312 

Republlcan-m. 

Poughkeepsie 

42,334 

18,254 

Journal-e  . 

307.444 

39,298 

Journal-5  . 

Rome 

200,754 

2,992 

Sent!nel-a  .... 
Salamanca 
Republican- 

204,114 

12,890 

Prau-e  _ _ 

Saratoga  Springs 

51,744 

7.292 

Saratogiah-a  . 
Staten  Island 

1,521 

344 

Advance-.  . . . 
Watertown 

8,884,232 

1,345,388 

Times-e  . 

144,534 

53,202 

NORYH  CAROLINA 

Asheville 

Citizen-m  .... 

434,998 

88,437 

Times-.  . 

434,998 

88,437 

Citizen-Times-S. 

Suriington 

297,955 

9,454 

Timm-Nwurt-e  . 
Concord 

235,921 

27,044 

Tribun.-eS  _ 

Goldsboro 

Newt- 

137,214 

24,000 

Argut-eS  . . . 
Greenville 

203,894 

9,157 

Raflector-eS  . . 
High  Point 

143,408 

14,793 

Diterprisa-eS  . 
Jacksonville 

585,954 

38,844 

NMn-e  . 

Lumberton 

389,550 

10,178 

Robesonian-e  . 
New  Bern 

122,892 

In  Local 

Sun-Joumal-e  . 
Rockingham 

12,444 

10,440 

Richmond  County 

Joumol-e  ... 
Salisbury 

498,424 

29.400 

Post-e  . 

208,250 

38,990 

Post-S  . 

89,194 

1,594 

Sanford 

Herald-e  .... 
Statesville 

Record  and 

49.420 

19,157 

Landmark-.  . 
Wilmington 

Star/ 

203,544 

50,134 

News-meS  ... 

501,322 

21.332 

Local  National 

Wilton 

Times-e  . 

155,733 

10,734 

NORTH 

DAKOTA 

Devils  Lake 
Joumal-m  .... 

140,894 

1,000 

Grand  Forks 
Herald-a  . 

8,718,232 

554,558 

Herald-S  . 

183,844 

4,030 

Minot 

Newt-e  . 

434,430 

40,438 

OHIO 

Ashland 

Times 

Gazette-e  . . 

47,794 

5,070 

Athens 

Me$senger-e  ... 

N.A. 

31,484 

Mettenj^er-S  . . 

N.A. 

N.A. 

Bowling  Green 
Sentlnel- 


Cambridge 


Tribune-e  ... 

18,814 

15,848 

Jeffartonian-e  . 
Chillicothe 

42,118 

8,498 

Gazette-e  _ 

Circleville 

198.324 

11,596 

Herald-e  . 

Columbus 

27,774 

13,748 

Enguirar-m  ... 

387,488 

148,742 

Ladger-a  . 

Ledger. 

387,483 

148,742 

Enquirer-S  .. 
Elyria 

Chronicle- 

23,428 

23,274 

Telegram-e  . 
Fremont 

News. 

589,524 

42,584 

Metsenger-e. 

Hamilton 

Journal- 

290,899 

25,354 

Newt-e  . 

Kenton 

540,644 

93,225 

Timet-e  . 

JHS  stops 

Lorain 

45,080 

3,554 

Journal-a  .... 
Journal-5  .... 
Mansfield 

837.998 

41,442 

73,824 

Newt  Journal-e 
Newt  Journal-S 

418,444 

422,498 

42,855 

Newt  Joumal-e 
Medina  County 

418.444 

42,855 

{Continued 

on  page  86) 

GREEN 

SCENE 

COLOR  IN 

Paducah 

R.O.P.  full  COLOR 
DAILY  and  SUNDAY 
SPEGTACOLOR  and 
HI-FI  MONDAYS. 

In  the 

^un*jiemocrat 

PADUCAH.  KENTUCKY 

by 

JANN  A  KELLEY 


For  real  color  capability— 

go  to  the  TOP 

You  get  the  best  of  It — top  color  techniques,  proved  by 
color  lineage  consistently  among  the  top  ten  in  the  South¬ 
east;  and  effective  coverage  in  North  Carolina’s  .top  metro 
market,  that  also  ranks  8th  in  the  South,  59th  nationally. 
Versatility  too  —  ROP  process  color,  ROP  spot  color,  HI-FI 
and  Spectacolor. 

«»/»'/  cover  North  CaroUna  without 

WINSTON-SALEM 

Journal  “.sentinel 

Morning  Sunday  Evening 

Represented  Nationally  By 
SAWYER  FERGUSON  WALKER  CO. 
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Journalism  scholar 

Gainesville,  Fla. 

William  Rawls  Jr.  Univers¬ 
ity  of  Florida  journalism  stu¬ 
dent  from  Fort  Lauderdale,  is 
the  recipient  of  the  first  Cowie.s 
Communications  scholarship. 
The  Negrro  senior  in  the  College 
of  Journalism  and  Communica¬ 
tions’  broadcasting  sequence  was 
recommended  by  Dean  John 
Paul  Jones  to  receive  the  $1,500 
scholarship.  Following  gradua¬ 
tion  in  June,  Rawls  plans  to 
enter  graduate  school. 


Publisher  named 

Olympia,  Wash. 

Robert  B.  Miller  Jr.,  assistant 
to  the  publisher,  Boise  (Idaho) 
Statesman,  has  been  named  pub¬ 
lisher  of  the  Daily  Olympian 
here.  He  succeeds  Richard  Law¬ 
rence,  who  resigned,  according 
to  Louis  A.  Weil  Jr.,  president. 
Federated  Publications,  Inc. 

Miller,  33,  has  been  in  news¬ 
paper  work  for  11  years.  He  is 
the  son  of  Robert  B.  Miller  Sr., 
publisher.  Battle  Creek  (Mich.) 
Enquirer  and  News  and  execu¬ 
tive  chairman  of  Federated 
Publications. 


Eric  M.  Sharp,  recently  be¬ 
came  AP  correspondent  in 
charge  of  the  Tampa  bureau 
after  Rich  Oppel  was  trans¬ 
ferred  to  the  Miami  staff.  Sharp, 
a  native  of  Glasgow,  Scotland, 
and  a  four-year  veteran  of  the 
U.  S.  Air  Force,  has  been  a 
member  of  the  Buffalo  AP  staff. 


EDWARD  S.  KERSTEIN,  legal 
affairs  reporter  for  the  Milwaukee 
Journal,  won  a  John  Hancocic 
award  for  excellence  in  business 
and  financial  journalism  for  a 
series  of  articles  on  fire  insurance 
in  1968.  He  will  receive  a  $1,500 
cash  award  next  fall  at  a  seminar 
sponsored  by  the  John  Hancock 
Mutual  Life  Insurance  Co.,  and 
the  Sloan  school  of  management 
at  the  Massachusetts  Institute  of 
Technology. 


James  C.  Radford,  reporter 
from  Springfield  (O.)  Sun  to 
City  News  Bureau  of  Chicago. 


ROBERT  E.  PIFER,  formerly  busi¬ 
ness  manager  of  the  Sandusky 
Register,  is  the  new  publisher  of 
the  Grand  Haven  (Mich.)  Tribune, 
under  the  new  ownership  of  Dud¬ 
ley  A.  White.  Pifer,  a  native  of 
Jackson,  Ohio,  graduated  from 
Ohio  University  after  serving  four 
years  in  the  U.S.  Air  Force. 


Thomas  I.  Myers,  assistant 
business  editor  of  the  Miami 
(Fla.)  Herald  for  three  years — 
to  Today  at  Cocoa,  Fla.  as  busi¬ 
ness  editor,  succeeding  Burke 
Edwards  who  has  a  new  assign¬ 
ment  on  the  HELP!  public  serv¬ 
ice  column. 

Eward  J.  Lynch,  a  member  *  *  • 

of  the  news  staff  of  the  Fall  Kenneth  Martin  and  Archie 
River  (Mass.)  Herald-News  for  Scott,  formerly  retail  advertis- 
the  last  eight  years,  has  been  ing  account  executives — to  na- 
named  assistant  executive  sec-  tional  advertising  account  execu- 
retary  of  the  Rhode  Island  tives,  the  Courier- Journal  and 
Medical  Society.  Louisville  (Ky.)  Times.  Martin 

,  ,  ,  will  be  responsible  for  drug  and 

alcoholic  beverage  accounts. 

James  A.  Mar.son-— from  sales  Scott  will  handle  farm  &  garden, 
manager  to  advertising  director  insurance,  paints,  and  photo  ac- 
of  the  Sun  Newspapers  group  at  counts. 


Raymond  E.  Stauffer  Jr., 
formerly  advertising  account  ex¬ 
ecutive,  Lancaster  (Pa.)  News¬ 
papers  —  named  corporate  di¬ 
rector  of  advertising,  public  re¬ 
lations,  Raybestos  -  Manhattan 
Inc.,  Bridgeport,  Conn. 


Del  R.  Marth  and  Raymond 
J.  Mariotti — named  assistant 
managing  editors  of  the  St. 
Petersburg  (Fla.)  Times.  Wil¬ 
liam  B.  Brown — city  editor, 
succeeding  Jack  Nease  who  goes 
to  Congressional  Quarterly  serv¬ 
ice  in  Washington. 


Richard  Sevrens,  former  re¬ 
porter,  Hartford  (Conn.)  Times 
— rejoined  news  staff.  Norman 
C.  Roy,  newly-discharged  from 
U.  S.  Air  Force,  to  Windsor 
Gene  Gisley,  Bremerton  Locks  Bureau,  as  reporter. 
(Wash.)  Sun — named  editor,  ♦  *  ♦ 

succeeding  Jack  McHenry,  re-  John  F.  Quinn,  formerly 
tired  after  23  years  with  news-  business  manager,  weekly  New 
papers.  Milford  (Conn.)  Times — to  Win- 

Dennis  Bernhardt — to  city  *  *  »  sted  (Conn.)  Evening  Citizen,  in 

editor  of  the  Morgantown  (W.  Coffey,  staffer  on  similar  capacity. 

Va.)  Po«L  He  was  formerly  ^ratauga  Democrat  for  the  _ 

managing  editor  of  the  B^marck  ^  ^  graduate  of  ||||H||M||||||K 

and  Mandan  (N.  D.)  Morning  journalism  School  at  the 
Pioneer.  , 
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Lou  Chapman,  Milwaukee 
(Wis.)  Sentinel — named  “Sports 
Writer  of  the  Year”  in  Wiscon¬ 
sin. 


Mike  Bigelow,  city  editor. 
Redding  (Calif.)  Record-Search¬ 
light — to  San  Francisco  Chron¬ 
icle. 


AUSTRALIA'S 


Charles  Moore  Lantz,  cir¬ 
culation  accounts  manager  for 
the  Asheville  (N.  C.)  Citizen- 
Times  Publishing  Company — re¬ 
tired  after  32  years  with  the 
company. 


Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  in- 
creased  population,  Indus- 
trial  development,  high 
standard  of  living,  and  the 
mounting  successes  of  over 
800  U.  S.  companies  that  are 
operating  and  have  $500,- 
000,000  invested  in  Australia. 
Ts  kMS  Is  twtli  Drtlh  markstins. 
aevtrtitl*i.  ssMIiklas  anS  trsphic 


KOLOR 
in  PARIS 


Phil  Jack. man,  of  the  Eve¬ 
ning  Sun  of  Baltimore,  has  been 
named  1968  Maryland  sports- 
writer  of  the  year. 


SPOT  COLOR  WITH  TOP 
OFFSET  REPRODUCTION 
AT  MODEST  RATES 


Byron  Dobell  has  lieen  ap- 

pointed  editor-in-chief.  Book  Di-  JAN  GUMMING,  newt  editor  of 

vision  of  McCall  Publishing  Hutchinson  (Minn.)  Lead^, 

Company,  He  has  been  the  edi-  president  of  Min- 

tor  of  Book  World,  the  supple- 

ment  of  the  Washington  Post 

and  Chicago  Tribune.  Charles  ^ 

Monaghan,  managing  editor  of  Srend  Forks  and  aHended  tho 
Book  World,  has  been  named  University  of  North  Dakota  at 
editor.  Grand  Forks,  N.D. 
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In  the  heart  of  Kentucky's 
Blue  Grass  Region 

The  Daily  Enterprise 

PARIS,  KENTUCKY 

Kepresented  by 
Bottinelli  6  Gallagher,  Inc. 
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PuhtUM  ttnwlfhay 

ABMal  SabaeriptleB  te  UJ.A.  $A8.00 
Psymema  must  be  made  by 
benkdraft  in  Australian  cnrrency 
Comer  Butt  A  ClisdtII  Sb..  Surry  Hills. 
Syenty,  Australia 


Bowater  promotes 
Munck  and  Logan 

Hugh  K.  Joyce,  president  of 
Bowater  Sales  Co.  Inc.,  has  an¬ 
nounced  the  appointments  of 
George  J.  Munck  Jr.  and  Joseph 
A.  Logan  as  vicepresidents  of 
the  company. 

Munck,  whose  father  is  an  ex¬ 
ecutive  with  Domtar  Inc.,  con¬ 
tinues  as  Central  Region  sales 
manager,  with  offices  in  Chi¬ 
cago,  reporting  to  Robert  T. 

Houk,  executive  vicepresident. 

Logan  will  be  regional  man¬ 
ager  with  responsibility  for 
Kentucky,  Mississippi,  Tennes¬ 
see,  West  Virginia,  Virginia 
and  North  Carolina.  His  office  is 
in  Atlanta. 

E.  N.  Montgomery  is  ap¬ 
pointed  regional  manager  South¬ 
east,  with  responsibility  for  the 
states  of  Florida,  Alabama, 

Georgia  and  South  Carolina. 

J.  R.  Inness  is  appointed  re¬ 
gional  manager  Southwest,  and 
will  open  an  office  in  Dallas  in 
the  near  future. 

Logan,  Montgomery  and  In¬ 
ness  will  report  to  Geoffrey  B. 

Hutchings,  senior  vicepresident  the  Marketing/Plans  Depart- 
southern  sales.  ‘  '  -  -  - 


Old  Fitzgtrold 
DisHlItry 

lowltvliu,  Ktnhicky 
[ttabHM  1849 


A  fellow  businessman  who  is  one| 
of  my  best  friends,  and  also  one 
of  my  severest  critics,  recently . 
queried  me  on  why  we  continue 
to  make  only  Bourbon. 

Why,  he  demanded,  don’t  we 
diversify?  Bring  out  other  types 
of  distilled  spirits?  Perhaps  im-i 
port  some  foreign  spirits  as  com-i 
panions  to  our  famous  Old 
Fitzgerald? 

I  couldn’t  think  of  a  better 
reply  than  the  story  about  the 
venerable  Kentucky  magistrate 
who  had  met  an  untimely  end. 
News  of  his  passing  had  barely 
reached  town  when  a  tenderfoot 
lawyer  burst  into  the  courthouse 
to  ask  the  assembled  citizens  if  he 
could  take  the  old  judge’s  place. 

Pondering  this  request  for  a 
moment  one  of  them  answered: 
"Son,  if  it’s  all  right  with  the 
family  and  the  undertaker,  it 
sure  is  agreeable  to  me’’. 

Our  small  family-owned  distil¬ 
lery  has  been  making  fine  Bour¬ 
bon  for  120  years.  Old-fashioned 
Kentucky  Straight  Bourbon. 
Made  from  original  Sour  Mash 
recipes.  Following  the  costliest 
hand-made  methods  of  distill¬ 
ing,  barreling  and  aging. 

We  couldn’t  duplicate  that 
effort  with  other  spirits.  We 
wouldn’t  put  our  name  on  any¬ 
thing  less.  And  even  if  we  did, 
I  doubt  if  it  would  replace  Old 
Fitz  in  the  affections  of  people 
who  know  a  fine  Bourbon  when 
they  taste  it. 

So  we’Jl  continue  to  concen¬ 
trate  on  making  our  Old  Fitz¬ 
gerald  the  paragon  of  Bourbon 
flavor  and  character. 

According  to  distilling  records. 
Old  Fitzgerald  is  the  most  ex¬ 
pensively  made  Bourbon  in  Ken¬ 
tucky,  and  probably  in  the 
world.  One  taste  of  it  should 
convince  you  we’d  be  foolish  to 
change  our  ways. 

Just  a  taste  is  all  we  ask;  it’s 
all  we’ve  ever  needed.  To  win 
friends.  And  perhaps  silence 
critics. 

Your  Key  loJ'Ho.pMily 

Kentucky  Straight  Bourbon 
100  Proof  or  86.8  Prime  Straight 
Made  in  U.S.  A. 


OR.  JOHN  B.  ADAMS,  member  of 
the  University  of  North  Carolina 
faculty  for  1 1  years,  will  become 
dean  of  the  School  of  Journalism 
July  I.  A  specialist  in  press  law 
and  international  communication, 
he  will  succeed  Dean  Wayne  A. 
Danielson,  who  will  head  the  Uni¬ 
versity  of  Texas  School  of  Com¬ 
munication.  A  native  of  Millville, 
N.J.,  Adams  joined  the  UNC  fac¬ 
ulty  in  1958  as  an  associate  profes¬ 
sor  after  working  for  the  Wis¬ 
consin  State  Journal  and  teaching 
at  Michigan  State  University. 


MRS.  LILLIAN  REDD,  area  news 
director  of  the  Raleigh  Register 
for  10  years,  has  been  promoted 
to  city  editor.  She  replaces  Mrs. 
Charles  (June)  Furrow,  wife  of  a 
cattle  owner  and  breeder,  who  re¬ 
signed.  The  Register  is  published 
at  Beckley,  W.  Va. 


merit  of  the  Oakland  Tribune. 
He  has  been  working  in  an  ad 
agency  in  Honolulu. 


Gene  Kramer,  Associated 
Press  foreign  service  newsman, 
has  been  accredited  as  corres¬ 
pondent  in  Prague,  succeeding 
Peter  Rehak,  whose  accredita¬ 
tion  ran  out  late  in  1968. 


Richard  G.  Van  Cleef — from 
state  editor  of  The  Burlington 
(la.)  Hawk-Eye  to  editor  of  the 
Pella  (la.)  Chronicle-Adver- 
tiser. 


George  Carnes,  general  man¬ 
ager,  Ely  Daily  Times — elected 
president  of  the  Nevada  State 
Press  Association. 


Joe  Fitzgerald,  sports  editor 
of  the  Concord  (N.  H.)  Monitor, 
has  lieen  named  for  the  fir.st 
time  by  New  Hampshire  sports 
writers  and  sportscasters  as 
“Sports  Writer  of  the  Year.” 


John  Benedict  —  former 
office  boy  for  the  Waterbury 
(Conn.)  American — now  on  the 
sports  desk  of  the  Waterbury 
Republican. 


Michael  E.  Julianelle  — 
from  the  Bristol  (Conn.)  Press 
to  advertising  manager  of  the 
Naugatuck  (Conn.)  Daily  News. 


^  AND  COMPANY 


Anne  Howard  Bailey,  edi-  '  * 

torial  writer  for  the  Waterbury 
(Conn.)  Republican,  cited  by  the 
Downtown  Association  of  Mem- 
phis,  with  the  1969  Salute  to 

Women  Who  Work  Award.  Miss  ^ 

Bailey  has  several  hundred 

credits  in  tv  shows.  MONTGOMERY.  30  for- 

•  *  •  morly  with  the  St.  Paul  (Minn.) 

Rorfrt  Kpfiph  former  re  Prets.  it  new  managing 

KOBEKT  ^e-  (Wath.) 

porter  for  the  New  Fork  Herald  Newt.  He  tucceedt  J. 

Tribune— now  general  assign-  Kenneth  Beaver,  retigned  to  be- 

ments  reporter  for  the  Water-  come  managing  editor,  Chambert- 

bury  (Conn.)  Republican.  burg  (Panna.)  Public  Opinion. 
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DO  THEY  KNOW 
SOMETHING  YOU 
SHOULD  KNOW? 

^  ^ - ►  Local  and  National 

Advertisers  Used 

1,955,702  LINES  OF 
V  COLOR  DURING  1968  IN 

I  Ail  A  COLOR 

i  940  ads 


^ f  ‘  A  Coin  of  More  Than  28%  Over  1967 

dolor  Reduces  Sales  (lost  In  The 

ALLEHTOWN  •  BETHLEHEM  •  EASTOH 
METRO  AREA 

A  Sinfcle  ('ompact  Market,  3rd  iMr/iest  In  Penna. 

FULL  COLOR  /  HI-FI  / SPECT  ACOLOR  /  PREPRINTS 


*TH[  MORNING  CAU  *  EVENING  CHRONICLE 
*  SUNDAY  CALL-CHRONICLE 

Allentown,  Po. 

Repreienled  Nolionolly  by  Story  &  Kelly-Smifh,  Int. 


YOU’RE  IN  LIKE  A  BURGLAR  .  . 


, 'iWS’KI 

TiW®TOp[?^. 


Big-tin>e  ALTOONA  MIRROR  advertisers  hove  found  that 
calor  here  does  a  slick,  quick  job.  1968  color  linage  totaled 
314,651  lines,  7%  aver  1967 — 85,415  nationall  That's 
because  the  MIRROR  is  a  skeleton  key  that  opens  34,730 
front  doors  for  your  products  in  Pennsylvania's  No.  1  test 
market — 4  out  of  5  homes  in  a  $321 'million  retail  market 
where  other  media  hardly  get  a  look-inI 

So  what  are  you  waiting  for — an  engraved  invitation? 

SEU  BEST,  TEST  BEST  .  .  .  WITH  COLOR  IN  THE 

aitooim  SRtrtor 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Boaier,  Advartising  Managar 
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Franklin-Oil  City 

117,193 

Local  Nafional 

News-Herald-e 

Greensburg 

Tribune- 

Gazette-e  . . . 
Newark 

Advocate  & 

64,904 

38,360 

Review 
(All  Day)  .. 
Greenville 

Record  Argus-e 

232,050 

31,647 

Tribune-e  ... 
Portsmouth 

722,456 

21,770 

Harrisburg 

Patriot/News- 

m-e-S  . 

Huntingdon 
News-e  . 

679,924 

42,672 

TImes-e  . 

Ravenna 

171,276 

46,517 

Courier-e  .. 
Tiffin 

337,512 

43,274 

Johnstown 

Tribune- 

Democrat 

.  289,366 

Tribune-e  ... 

84,182 

17,124 

(all  day)  . 

Lancaster 

News-e  . 

257,872 

40,000 

Intelligencer 

Joumal/New 

1,214,240 

256,028 

Citizen-e  . 

Van  Wert 

47,040 

Era-me  . 

News-S  . 

Times-Bulletin-e 
Washington  Court 
House 

17,554 

11,392 

Lansdala 

North  Penn 
Reporter-e  . 

62,888 

Record 

Herald-e  ..  M.2I8  12,054 

Xenia 

Gazette-e  ....  173,754  19,110 

OKLAHOMA 

Anadarko 

News-e  .  18,346  2,688 

New$-S  .  27,518 

Bartlesville 

Examiner- 

Enterprisa-eS  198,072  10,852 

Duncan 

Banner-e  .  48,930  7,252 

Banners  .  37,128  980 

Enid 

News-m  .  8,372,270  249,102 

Eagle-e  .  84,53,802  252,154 

News-S  .  3,615,550  29,786 

Henryetta 

Free-Lance-eS  972 

Norman 

Transcript-e  ...  257,460  10,060 

Trantcripi-S  ..  204,596  2,674 

Pawhuska 
Joumal- 

Capital-e  ...  34,930 

Ponca  City 

Newi-e  .  141,593  10,584 

Sapulpa 

Herald  e  .  1,059,000 

Herald-S  .  1,587,000 

Shawnee 

News-Star-m&S  477,750  10,066 

OREGON 

Albany 

Democrat- 

Heralde  246,652  12,018 

Ashland 

Tiding$-e  .  33,964  In  Local 

Baker 

Democrat- 

Herald-e  ...  74,830 

Corvallis 

Gazette  Times-e  654,878  37,576 

Eugene 
KMister- 

Guard-e  ...  1,718,682  129,528 

Klamath  Falls 
Herald  and 

New$-e  .  628,096  42,469 

Medford 

Mall  Tribune-e  948,710  60  550 

Mail  Tribune-S  99,274  |[5I2 

Pendleton 
East 

Oregonian  e  187,754  29,946 

Rose  burg 

News-Review-e  130,242  39,334 

Salem 
Oregon 

Statesman-mS  1,087,645  104,854 

Capital 

Journal-e  .  1,008,821  104,854 

PENNSYLVANIA 

Allentown 

Call- 

Chronlcle-m  1,332,170  136,374 

Chronicle-e  ..  1,278,984.  133,434 

Call- 

ChronicleS  487,158 
Altoona 

Mlrror-e  .  229,236  85,415 

Beaver  Falls 
News- 

Trlbune-e  ..  258,760  52,920 

Bloomsburg 

Pressm  .  42,700  9,925 

Brownsville 

Telegraph-e  . .  43,344  6,016 

Chambersburg 
Public 

Opinlon-e  ...  263,004  10,208 

Chester 

Delaware  .... 

County 

Times-e  .  119,971  39,293 

Danville 

News-e .  12,600 

Note:  Color  offered  beg.  July  1968 
Easton 

Express-e  .  904,652  82,565 

EMwood  City 

City  Ledger-e  115,304  1.330 


Levitt  own 
Bucks  County 
Courier 

Times-e  ....  466,088 

Lewistown 

Sentinel-e  ....  32,928 

Lock  Haven 

Express-e  .  138,320 

Milton 

Standard-e  ...  106,840 

Monessen 
Valley 
Indepen. 

dent-e  .  78,477 

New  Castle 

News-e  . 10,706,194 

Norristown 

Times  Herald-a  283,063 
Oil  City-Franklin 
Oerrick-m  ....  1 13,478 

Poftstown 

Mercury-m  ...  326.901 

Sharon 

Herald-e  .  274.428 

Somerset 

American-m  . .  83,860 

Towanda 

Reviaw-m  ....  9,380 

Vandergrift 

News-Citizen-e  59,493 

Washington 
Observer. 

Reporter 

(all  day)  ...  391,958 

Wilkes-Barre 

Record-m  .  62,816 

Times- Leader 
News-e  ....  183.688 

Wilkes-Barre 
Sunday  Indepen- 
dent-S  .  5,301,273 

RHODE  ISLAND 

Newport 

News-e  .  55,683 

Woonsocket 

Call-e  .  70.884 

SOUTH  CAROUNA 

Anderson 

Independent-m  299,240 

Mail-e  .  391,740 

Indepmdent-S  61,196 

Columbia 

State-m  .  917,844 

Columbia 

Record-e  . .  956,517 

State-Columbia 
Records  ...  905,228 

Sumter 

Item-e  .  8.239,420 

SOUTH  DAKOTA 

Aberdeen 
America  n- 

News-e-S  ...  342,097 
Huron 

Plainsman-e  66,290 

Plainsman-S  ..  6,160 

Rapid  City 

Journal-e  ....  975,408 

Journals  ....  188,230 

Watertown 
Public 

Opinion-e  ..  398,055 

TENNESSEE 

Columbia 

Herald-e  .  256,746 

Jackson 

Sun-eS  .  445,543 

Johnson  City 
Press - 

Chronicle-meS  589,064 
Kingsport 
Times- 

News-meS  ..  497.182 

Maryville 

TImes-e  .  209.244 

Morristown 

Citizen- 

Tribune-e  ...  296.045 

Citizen- 

Tribune-S  . . .  79,631 

Shelbyville 

Times-Gazette-e  101.766 
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Local  National 


Local  National 


Local  National 


TEXAS 

Athent 

Revisw-e  .  139,594 

Bay  City 

Tribune-e  .  56,399 

Baytown 

Sun-eS  .  IB6.782 

Beaumont 

Enterpriie-m  ..  1,010,017 

Journal-e  .  1,010,017 

Enterprite-S  ..  159,028 

Brownsville 

Herald-e  .  502,792 

Bryan  ^gle-eS  4,246,034 
Denton  Kecord- 
Chronicle-eS  554,468 
Freeport 
Brazosport 

Facts-eS  ....  134,204 

Harlinger 

Valley  Star-mS  355,285 

Lubbock 
Avalanche* 

Journal-m  ,.12,794,012 
Avalanche* 

Journal-e  ...12,616,061 
Avalanche- 

Journal-S  ...  4,717,034 
McAllen 

Monitor-e .  317,282 

Monitor-S  ....  133,192 

Midland 
Ryjorter- 

Telegram-e  .  1,770,443 
Reporter. 

Telegram-S  .  853,797 

Odessa 

American-eS  . .  2,279,920 
Palestine  Herald 

Press-e  .  60,928 

Preis-S  .  26,838 

Pampa 

News-e  .  113,316 

Port  Arthur 

News-eS  .  64,162 

Temple 

Telegram-m  ..  303,492 

telegram-S  ...  134,^2 

Wichita  Falls 
Record  News/ 

Times-eS  ...  678,496 


UTAH 

Logan 

Herald 

JournaleS  ..  128,688 

Ogden 
Stanndard- 

Examlner-eS  .  796,068 


VERMONT 

Bennington 

Banner*e  .  85,1 

Burlington 

Free  Press-m..  149  ,i 


_  85,932 

-m..  149,772 

VIRGINIA 


Spokane 
Spokes  man- 
Revlew-m  , 
Chronicle-e  . 
Spokesman. 
Review-S 
Vancouver 
Columbian-e 
Walla  Walla 
Union 

Bulletin-m  . 
Union 

Bulletin-e  . 
Union 

Bulletin-S  . 
Wenatchee 
World-e  ... 
World-S  ... 


WEST  VIRGINIA 

Martinsburg 

Journal-a  .  285,152 

Point  Pleasant 
Register-e  .... 

WISCONSIN 

Eau  Claire 
Leader  & 

Telegram-meS  197,688 
Fond  du  Lac 
Commonwealth 
Reporter-e  ..  522,312 

Janesville 

Gagette-e  ....  438,396 

Kenosha 

News-e  .  747,201 

La  Crosse 

Tribune-e  .  048,660 

Tribune-S  .  186,088 

Marinette 

Eagle-Star-e  ..  289,226 

Milwaukee 

Sentinel-m  _  793,580 

Journal-eS  ...  2,550,489 
Portage 

Register-e  _  11,680 

Racine  Journal* 

Times-e  .  339,910 

Bulletin-S  ....  134,344 

Stevens  Point 

Journal-e  .  27,230 

Watertown 

Times-e  .  24,052 

Wausau 

Record-Herald-e  644,256 
Wisconsin  Rapids 
Tribune-e  .  210,196 


Wyoming 

bgle-m  ....  6,385,022  645,988 

Wyoming  State 

Tribune-e  ...  6,471,682  648,536 

Tribune 

Eagle-S  ....  *640,892  18,494 

*  Started  Sunday  publication  on 
September  8,  1968. 

Rawlins 

Times-m  .  22,400  15,480 

Worland 

Northern 

Wyoming 

News-m  ....  7,840  . 

BRITISH  COLUMBIA 

Nanaimo 

Free  Pre$s-e...  48,300  36,800 

Trail 

Times-e  .  17.984  20,054 

Vancouver 

Sun-e  .  710,911  405,853 

NOVA  SCOTIA 

New  Glasgow 

News-e  .  142,338  49,449 

CANADA 

ALBERTA 

Lethbridge 

Herald-e  .  281,218  59,101 

Medicine  Hat 

News-e  .  136,076  36,076 

MANITOBA 

Brandon 

Sun-e  .  88,655  63,613 

Winnipeg 

Free  Press-e  ..  738,476  448,013 

Winnipeg 

Tribune-e  .  465,663  349,565 

ONTARIO 

Brantford 

Expositor-e  ...  868,980  136,738 

Galt 

Reporter-e  _  254,837  53,260 

Hamilton 

Spectator-e  ...  807,387  528.605 

Kingston 
Whig- 

Standard  e  .  364,246  157,060 

Kitchener 

Record  e  .  1.604.845  323,683 

North  Bay 

Nugqete  ....  228,000  87,800 

Ottawa 

Citlzene  .  659,295  401,162 

(Continued  on  page  88) 


Herald  Courier 
Virginia-Ten- 
nestean-meS. 
Covington 
VIrginian-e  ... 
Culpeper 

Star. 

& 

375,648 

11,522 

50,960 

13,624 

Exponent-m  . 
Danville 

102,158 

17,000 

Register-m  ... 

131,810 

1,000 

Bee-e  . 

228,102 

1.000 

Regiiter-S  .... 

96,292 

ROP  Color  accepted  beg 
1968. 

Fredericksburg 

Free  Lance- 

June  12, 

Star-e  . 

Harrisonburg 

503,326 

37,934 

News-Record-m. 
Newport  News 

70,014 

30,212 

Pre$$-m  . 

1,512,042 

101,918 

Times-Herald-e 

1,339,156 

101,918 

Press-S  . 

Richmond 

Times. 

625,072 

9,438 

DIspatch-m  . 

1,006,254 

197,553 

News  Leader-e 
Times- 

721,998 

198,690 

Dispatch-S  . 
Staunton 

786,076 

49,394 

Leader-e . 

News- 

65,016 

Leader-S  ... 
Waynesboro 

News. 

10,255 

VIrginian-e  .. 

299,698 

14.000 

WASHINGTON 

Aberdeen 

World-eS  . 

Bellingham 

388,206 

37,275 

Herald-eS  .... 
Bremerton 

861,000 

39,088 

Sun-e  . 

1,011,983 

57,337 

Centralla 

Chronicle-e  . 
Ellensburg 

459.606 

40,145  1 

Record-e  . 

Olympia 

18,872 

8,280  ! 

OlympIan-eS  . 
Port  Angeles 

642,348 

46,046  1 

News-e  . 

299,418 

4,158  1 
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Largest  Circulation  In  South  Carolina 


The  Columbia  Record 


Nationally  represented  by  THE  BRANHAM  COMPANY 


SPECTA 

-COLOR 


NOW!  ADD 

TO  YOUR 

SPECTA 

-COLOR 

SCHEDULES! 


Put  your  best  foot  forward  in  Texas’ 
buyingest  market  with  SpectaColor  in 
Texas'  sellingest  newspaper  —  The 
Lubbock  Avalanche- Journal! 

Metropolitan  Lubbock’s  $6233  sales 
per  household  rank  far  and  away  the 
highest  in ‘the  state!  The  Avalanche- 
Journal,  with  uncontested,  broad  cover¬ 
age  and  powerful  influence  over  both 
Lubbock  and  its  entire  19  county  mar¬ 
ket  area,  is  primarily  responsible  for 
who  buys  what  and  from  whom! 

If  your  campaign  calls  for  SpectaColor, 
surely  your  scheduling  strategy  de¬ 
mands  The  Lubbock  Avalanche  Journal! 


Lubbock 
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COLOR  LINAGE 


Humphrey  to  Le  Monde  will  issue 
write  column 
of  opinion 


(Continued  from  page  87) 


Ottawa 

Le  Droit-e  .  399,450  261,970 

St.  Catharines 

Standard-e  .  ..  987,452  100,445 

Sault  Ste.  Marie 

Star-e  .  519,848  147,468 

Stratford 

Beacon- 

Herald-e  ...  139,178  34,235 

Windsor 

Star-e  .  1,415,723  523,671 

PRINCE  EDWARD  ISLAND 
Summertide  Journal 

Pioneer-e  .  43,237  7,606 

Montreal 

Le  Devoir-m  112,640  179,750 

SASKATCHEWAN 

PUEREC 

^  his  election  as  Vice  President  in 

568  673  94  104  presidential  can¬ 

didacy  in  1968,  said  the  column 
141,905  131,901  “will  express  my  own  personal 

point  of  view.  It  will  not  express 
the  Democratic  Party  point  of 
Sembach  vi®'^- 

“There  will  be  times  when  I 
®*  will  be  critical  of  a  Democratic 

Bembach  Inc.  Party  or  Republican  F 

that  it  has  stand,  or  of  an  individual  Demo- 
reached  agrreement  in  principle  crat  or  Republican.  More  im- 
with  Senator  Frozen  Products  portantly,  I  have  never  believed 
Inc.  and  Frose-Mar  Corp.  for  in  the  politics  of  criticism.  I  am 
the  acquisition  of  their  ice  an  advocate.  I  believe  this  col- 
cream  manufacturing  and  dis-  umn  should  help  interest  and  in- 
tributing  business.  form  the  American  people  on  the 

Senator  Frozen  Products  great  issues.” 

manufactures  ice  cream  called  Humphrey  teaches  at  the  Uni- 
Haagen-Dazs,  which  is  based  on  versity  of  Minnesota  and  Mac- 
a  Danish  recipe,  and  which  is  Alester  College.  He  is  on  the 
in  limited  distribution  in  the  board  of  directors  of  Encyclo- 
New  York  Metropolitan  area.  paedia  Britannica  Inc. 


By  Adeline  Fitzgerald 


uted  to  Paris  — to  French  readers — in  science 

ster  and  Tjje  Paris  daily  Le  Monde  has  and  medicine  and  in  the  arts— 
starting  fQj.  months  been  elaborating  a  with  an  eight-page  book  section 
weekly  version  in  English  and  every  week  and  an  arts  section, 
j  —  **•"  trying  to  keep  it  secret.  Some  and  notable  theatre  and  music 
whispers  about  it  have  crept  into  criticism. 

print,  but  now  there  is  no  doubt:  Statesmen  of  Europe,  Asia 

its  first  issue  will  come  out  on  and  Africa  give  interviews  to  Le 
April  23,  and  readers  in  the  U.S.  Monde  when  they  have  some- 
and  England  will  have  access  to  thing  significant  to  say,  and  send 
the  paper  which  is,  for  all  letters  of  debate  and  explana- 
Europe  at  least,  an  authority  on  tion.  The  paper  is  read,  proba- 
politics  all  over  the  world.  bly,  in  every  foreign  minister’s 
The  new  weekly  will  be  sold,  office  in  the  world.  It  is  the  first 
of  course,  on  Paris  newsstands  quoted  in  press  reviews  in  em- 
also,  for  the  local  English-  bassies.  Foreign  correspondents 
language  readers.  The  present  at  Paris  check  their  stories  with 
plans  are  to  make  a  modest  start  it  before  filing.  It  is  a  platform 
with  a  press  run  of  only  20,000  for  debates  by  intellectuals  of  all 
And  there  are  no  indications  of  a  movements,  and  by  spokesmen  of 
“promotion  campaig^n”  —  Le  all  exile-governments  of  the 
Monde  is  modest  always,  in  for-  century,  for  Beuve-Mery  lets 
mat  and  type-face  and  headlines,  them  speak  in  controversy  about 
For  the  weekly,  selections  will  events  or  ideas  in  1,200  words, 
be  made  from  the  truly  formid-  two-column  measure,  as  “Libres 
able  resources  of  the  daily,  which  Opinions”.  A  weekly  review  of 
the  U.  S.  Information  Service  political  news  is  published  as 
described  for  President  Nixon’s  “Le  Monde  Diplomatique”, 
entourage  as  “the  most  prestigi- 

ous  newspaper  in  France”.  Le  458,000  Qrculation 

Monde’s  specialty  is  thorough.  Published  in  an  unpretentious 
penetrating  analysis  of  the  sig-  building  at  5  rue  des  Italiens  in 
nificant  political  events  and  sit-  Opera  quarter,  Le  Monde  is 
nations  throughout  the  world  ac-  a  solid  paper  with  a  circulation 
companied  by  thorough  and  ob-  running  around  458,000.  During 
jective  reporting.  the  May-June  1968  crisis  it  had 

to  print  an  extra  200,000.  Sev¬ 
eral  writers  who  did  books  on  the 
The  director,  Hubert  Beuve-  crisis  credited  Le  Monde  for 
.Mery,  who  founded  the  paper  practically  all  their  information, 
after  the  Liberation,  sometimes  You  get  two  or  three  hours’ 
takes  pen  in  hand  as  “Sirius”  reading  of  facts,  analysis,  in¬ 
fer  decisive  editorials  on  French  sight  and  ideas,  for  50  centimes 
politics,'  but  he  modestly  holds  (10  cents),  in  a  copy  of  the 
to  a  line  of  impartial  reporting  daily.  Not  entertainment:  there 
with  admission  of  debate  on  all  are  no  photos,  seldom  a  cartoon, 
sides.  Readers  of  the  new  weekly  The  daily  paper  is  a  bastard- 
may  have  opportunity  to  read  size  tabloid  of,  six  of  eleven-em 
Andre  Fontaine  (soon  to  be  edi-  columns,  pag^e  lengrth  over-all  19 
tor-in-chief,  it  is  said,)  authori-  inches,  width  12 the  type  col- 
tative  historian  of  these  times,  umn  18  inches,  and  there  are 
author  of  the  book,  “The  Cold  usually  28  or  32  pages.  The 
War”;  Eric  Rouleau,  who  has  massive  production  of  sheer 
scored  notable  scoops  and  in-  reading  is  made  possible  by  ex- 
terviews  on  the  Middle  East;  cellent  choice  of  typog^raphy,  in 
Paul  Fabra,  financial  editor,  various  faces  generally  of  8- 
who  scored  beats  on  the  mone-  point,  restrained  headline  size, 
tary  crises;  Marcel  Niedergang,  and  a  restrained  proportioning 
expert  on  Spain  and  Latin  of  the  space — for  example,  an 
America;  Dr.  Escoffier-Lam-  unofficial  measuring  of  one  re- 
biotte,  who  wrote  authoritative  cent  copy  shows,  for  32  pages, 
articles  on  sugar-substitutes  and  with  3,456  column  inches,  reader 
other  food  products;  Jacques  content  of  1,971  inches;  that  is, 
Nobecourt,  studious  observer  of  about  57  per  cent  reader  and 
Rome;  Alain  Clement,  on  Wash-  only  43  per  cent  advertising, 
ington;  Jacques  Almaric  on  the  The  format  of  the  new 
U.  S. ;  Jacques  Decomoy  and  English-language  weekly  will  be 
J-C.  Pomoni  on  Viet-Nam.  the  same  as  that  of  the  daily* 

Le  Monde  is  authoritative  also  but,  of  course,  in  fewer  pages. 
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La  Voix  de 

I'Eit-a  _ 

Saskatoon  Star- 
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GOOD  COLOR 
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in  the  Schenectady  Area 
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COLOR 
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COLOR 
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DELIVERED  DAILY  TO  MORE  THAN  55,000  HOMES 


ice 


Goss  Metro-Offset:  full  color 
brightens  the  streets  of  Sacraunento 


Full  color  scenics,  sports  and  news  pictures  roll  off  the  new  double¬ 
width  Metro-Offset  press  at  speeds  of  60,000  papers  per  hour  at  the 
Sacramento  Union.  Many  full  color  photographs  on  front  and  back  of  a 
single  web.  Color  ads  give  reality  to  products  advertised  and  satisfy 
advertisers. . . .  And  color  has  proven  superior  and  relatively  inexpen¬ 
sive.  See  one  in  action.  Write  Goss  today  . . . 


GOES 


m.iTHE  GOSS  COMPANY 
^  MIEHLE-G088-DEXTG).  INC. 


5601  WMt  31it  St.  Chicago.  Illinoia  60660 


1968  ROP  COLOR  UNAGE 
Measured  by  Media  Records 


R«tail 

Ganaral 

Auto¬ 

motive 

Financial 

Total 

Adv. 

Akron  Baacon  Journal-a  . 

I.OBT.BTS 

284,644 

301,371 

173,046 

1.946,640 

Akron  Baacon  Journal-S  . 

itO.122 

19,592 

22,273 

10,888 

853,617 

Albany  Knickarbockar  Naws-a  _ 

130,481 

156,299 

62,087 

3,985 

352,852 

Albany  Timas-Union-m  . 

144, 49i 

178,498 

63,619 

4,935 

393,548 

Albany  Timas-Union-S  . 

V9,022 

57,400 

13,438 

— 

169,860 

Albuquarqua  Journal-m  . 

4t0.Bt3 

153,796 

142,614 

72,906 

1.060.209 

Albuquarqua  Journal-S  . 

151,997 

60,459 

27,715 

104.647 

344,818 

AJbyciu«rqu«  Tribunt-«  . 

694,807 

142.940 

141,691 

75,205 

1.054.643 

Atlanta  Constitution-m  . . 

1,253,573 

281,970 

191.821 

171,022 

1.898,406 

Atlanta  Journal-a 

1,544,392 

284,094 

208,880 

166,521 

2.205.264 

Atlanta  Journal  A  Constitution-S  .. 

447,049 

54,966 

48.535 

122,447 

677,813 

Baltimora  Naws-Amarican-S  . 

228,240 

1,785 

29,782 

10,540 

270.347 

Baltimora  Naws-Amarican-a  . 

326.B90 

131,999 

175,873 

19,480 

654,242 

Baltimora  Sun-m 

•14.780 

216,838 

147,647 

14,260 

423.525 

Baltimora  Sun-a  . 

553,226 

216,757 

162,718 

18,370 

951,071 

Baltimora  Sun-S  . 

288,686 

6,190 

3,560 

9,440 

307,876 

Bangor  Naws-m  . 

132,441 

104,980 

15,857 

10,124 

265,810 

Baton  Rouga  Advocata-m  A 

Stata  Timas-a  . 

869.625 

135,817 

205,568 

139,952 

1,358,186 

Baton  Rouga  Advocata-S  . 

361,954 

13,075 

29,119 

17,386 

426,350 

linghymton  Pryss-t  . 

297,262 

107,902 

59,160 

17,662 

508,386 

Binghamton  Prass-S  . 

202,112 

24,823 

54,660 

17,995 

361,990 

Birmingham  Post-Harald-m  . 

516,762 

184.684 

248,395 

96,076 

1,048,725 

Birmingham  Naws-a  . 

1,022,389 

197,953 

268,555 

104,283 

1,595,988 

Birmingham  Naws-S  . 

404,499 

66.579 

40,423 

18,188 

529,689 

Boston  Racord  An>arican-d  . 

60,000 

59,076 

30,000 

3,000 

152,076 

Boston  Advartisar-S  . 

18,960 

— 

2,000 

— 

20,960 

234.093 

273,995 

156,825 

5,575 

671,988 

lostofl  Glob#>m  . . 

227,282 

376,081 

155,139 

5,575 

782.277 

175,407 

152,263 

41,092 

— 

540,233 

Boston  Harald  Travalar-m  . 

172,366 

126,425 

105.379 

11,447 

577,805 

Boston  Harald  Travalar-S  . 

87.746 

187,316 

4,030 

— 

463, I&3 

Buffalo  Couriar  Exprass-m  . 

450,609 

128,842 

114,644 

54,658 

748,753 

Buffalo  Couriar-Expr»ss-S  . 

517,016 

12.244 

80.434 

26,045 

635,739 

1,611,170 

255,784 

76,422 

81,471 

2,024,847 

Cansdan  Couriar-Pest-a  . 

380,618 

79,892 

125,969 

21,000 

642,695 

351,313 

156,865 

119,458 

90,959 

867,961 

Charlotta  Obsarvar-m  . 

818,603 

146.988 

178,694 

47,532 

1.357,548 

Charlotta  Obsarvar-S  . 

320,180 

92,069 

24,080 

51,017 

570,393 

Chicago  Tribuna-m  . 

933,804 

687,729 

182,859 

136,959 

2,050,161 

Chicago  Tribuna-S  . 

192,962 

169,642 

3,680 

41,876 

408,160 

Chicago  Dailv  Naws-a  . 

440.483 

677,081 

168,847 

109,872 

1,429,763 

Chicago  Amarican-a  . 

204.390 

467,351 

103,461 

34,762 

809,964 

Chicago  Amarican-S  . 

70,660 

9,300 

— 

— 

79,960 

Chicago  Sun-Timas-m  . 

362.800 

406,083 

86,600 

52.400 

923,283 

Chicago  Sun-Timas-S  . 

130,014 

52.760 

7,200 

19,200 

210,574 

Cincinnati  Enquirar-m  . . 

1,290,469 

218,478 

157,444 

64,806 

1,850,977 

Cincinnati  Enquirar-S  . 

460,007 

30,559 

40,686 

10,410 

541,662 

Cincinnati  Post  A  Timas-Star-a  . . , 

1,730,885 

250,186 

185,110 

57,168 

2,334,935 

Clovaland  Plain  Daa'ar-m  . 

808,386 

270,485 

243,250 

28,980 

1,380,201 

Clavaland  Plain  Daalnr-S  . 

288,300 

17,140 

25.242 

— 

330.682 

1,154,537 

346,089 

263,630 

28,137 

1,818,377 

Columbus  Dispatch-o  . 

1,325,183 

240,420 

190,168 

166,540 

1.943.416 

417,249 

15,185 

98,561 

36,600 

669,655 

Columbus  Citizan-Joumal-m  . 

291,843 

134,579 

86,306 

175,694 

750,162 

1,459.225 

369,431 

321,154 

15,544 

2,343,570 

Dallas  Naws-S  . 

507,881 

U.454 

27,575 

8,080 

673,322 

1,672.599 

394,419 

315,842 

13,246 

2,603,425 

Dallas  Tintas-Harald-S  . 

597,807 

48.730 

27,392 

11,472 

715,554 

Dayton  Journal  Harald-m  . 

904,429 

129,813 

106,396 

29,420 

1,170,058 

909,111 

136,960 

108.441 

29.415 

1,183,927 

Dayton  Naws-S  . 

141,997 

81,407 

16,528 

11,467 

251,399 

Daitvar  Rocky  Mountain  Naws-m  . 

633.030 

1851.680 

174,000 

216,000 

1,389,310 

Danvar  Rocky  Mountain  Naws-S  . 

218,046 

38,966 

16,800 

20,376 

296,988 

1,468,446 

353,922 

316,675 

277,279 

2.668.972 

363,847 

31,076 

113,157 

31,759 

626,329 

Dos  Moinos  Ragistar-m  . 

127,918 

234,054 

94,140 

42,674 

498.786 

1,072,918 

257,723 

94,116 

44,918 

1.469,675 

Dos  Moinas  Rogistar-S  . 

59,401 

150,848 

70,902 

18,540 

299,691 

Dolroit  Froa  Prass-m  . 

188,323 

82,935 

71,192 

10,630 

353,080 

44.830 

16,690 

2,400 

5,850 

69.770 

DotroH  Nows-a  . 

238,964 

118,197 

61,832 

12,980 

431,973 

Datroit  Naws-S  . 

43,260 

17,061 

2,480 

4,960 

67,761 

271,289 

97,237 

54,385 

48,854 

477,705 

Duluth  Nows  Tribuna-m  . 

266,211 

95,160 

56,195 

46,923 

470,456 

Duluth  Naws  Tribuna-S  . 

144,299 

101,193 

— 

4,323 

255,899 

El  Paso  Timas-m  . 

709,862 

161,733 

94,203 

15,915 

1,157,270 

288,241 

53,421 

16,057 

19,099 

379,023 

B  Paso  Harald  Post-o  . 

770,660 

160,951 

103,852 

32,512 

1,243,307 

Bmira  Star  6azatto-d  . 

646,341 

84.3M 

20,062 

14,275 

769,874 

Bmira  Talogram-S  . 

204,828 

11,981 

4,800 

16,455 

238,064 

Eria  Timas-o  . 

897,037 

125,179 

113,843 

24,775 

1,174,472 

Eria  Timas-Naws-S  . 

133,648 

26.4U 

27,683 

72,435 

351,713 

Evansvilla  Courior-m  . 

850,199 

1 16,235 

88,927 

79,410 

1,159,126 

Evansvillo  Pross-o  . 

864.941 

115,074 

88,979 

79,402 

1,172,751 

Evansvilla  Couriar  A  Pross-S  . 

242,049 

18,605 

50,960 

109,099 

440,558 

Evaratt  Harald-o 

1,579,882 

59,075 

135,380 

44,310 

1,830,895 

Fort  Laudardala  Nows-a  . 

1,457,578 

134.347 

223,458 

26,705 

1,847.368 

Fort  Laudardala  Nows-S  . 

658,845 

11,217 

4.410 

24,909 

701.781 

Fort  Laudardala  Naws-Sa . 

895,638 

— 

5,040 

16,560 

918.768 

Fort  Wavna  Journal  Gazatta-m  .. 

313,854 

157,485 

104,135 

40,987 

617,486 

Fart  Wayna  Journal  Gazatta-S  .... 

24,916 

1,000 

25,916 

Fort  Wayna  Naws-SantInol-a  . 

576,550 

159,187 

104,087 

40,249 

881,098 

Fort  Worn  Star-Tolagram-m  . 

269,484 

293,229 

273,767 

36,067 

888,582 

Fort  Worth  Star-Talagram-a  . 

1,121,825 

295,514 

267,496 

42,006 

1,743,665 

Fort  Worth  Star-Talogram-S  . 

574,572 

104,121 

48,158 

27,474 

780.209 

Fort  Worth  Prass-o  . 

202,000 

19,637 

50,200 

11,800 

303,837 

Fort  Worth  Prass-S  . 

46,480 

9H 

10,400 

4,400 

63,476 

574,512 

218,025 

176,679 

40,003 

1,018,470 

165.305 

72,140 

30,707 

30,815 

299,935 

Gary  Post-Trlbuna-a  . 

844.913 

114,846 

161,622 

4,644 

I.IU.02S 

Gary  Post-Trfbuna-S  . 

167,874 

22,388 

9,300 

30,080 

229,642 

^and  Rapids  Prass-a  . 

1.793.487 

228,700 

205.964 

30,838 

2,278,701 

Grand  Rapids  Prass-S  . 

330,339 

87,970 

11,406 

27,264 

461,907 

Hackansack  Racord-o  . 

180,163 

88,621 

50,320 

6,622 

334,126 

Hackansack  Racord  Call-$  . 

15,510 

4,200 

— 

20,802 

Hartford  Courant-m  . 

3I9.I9B 

163,800 

80,642 

97,498 

UI.I38 

Hartford  Courant-S  . 

113,393 

U.4I3 

45,026 

19.432 

244,264 

Hartford  Timas-o  . 

307,815 

155,075 

136,173 

112,373 

716,428 

Hartford  Timas-S  . 

38,553 

9,494 

4.998 

9,137 

69,670 

Honolulu  Advtrtistr-m 

Honolulu  Star-Bull«tin-«  . 

Honolulu  Star-Bullatin  t 
Adv*rtis«r-S 
Houston  Ch.'oniclt-a 

Houston  Chronicl*-S  . 

Houston  Post-m  . 

Houston  Post-S  . 

Indianapolis  Naws-a  . . 

Indianapolis  Star-m  . 

Indianapolis  Star-S  . 

Jackson  Clarion-Ladgar-m 
Jackson  Clarion-Ladgar  A  Naws-S 
Jackson  Naws-a 

Jacksonvilla  Timas-Union-m  . 

Jacksonvilla  Timas-Union-S  . 

Jacksonvilla  Journal-a  . 

Jarsay  City  Jarsiy  Journal-a  ... 

Kansas  City  Timas-m  . 

Kansas  City  Star-a  . 

Kansas  City  Star-S . 

Knonvilla  Journal-m  . 

Knoxvilla  Naws-Santinal-a  . 

Knoxvilla  Naws-Santinal-S  . 

Lawranca  Eagla-Tr.buna-d  . 

Littia  Rock  Arkansas  Gazatta-m 
Littia  Rock  Arkansas  Gazatta-S  . 
Littia  Rock  Arkansas  Democrat-a 
Littia  Rock  Arkansas  Damocrat-S 

Long  Baach  Indapandant-m  . 

Long  Baach  Prass  Talagram-a  . . . 
Long  Baach  Indapandant  Prass- 
Talagram-S 

Los  Angalas  Timas-m  . 

Los  Angalas  Timas-S  . 

Los  Angalas  Harald-Examinar-a  . . 
Los  Angalas  Harald-Ezaminar-S  . . 

Lowall  Sun-a  . 

Lowall  Sun-S  . 

Manchastar  Union  Laadar-d  . . 

Manchastar  Naws-S  . 

Mamphis  Commarcial  Appaal-m  . 
Mamphis  Commarcial  Appaal-S 

Mamphis  Prass-Scimitar-a  . 

Miami  Harald-m  . 

Miami  Harald-S  . 

Miami  Naws-a  . 

Milwaukaa  Santinal-m  . 

Milwaukae  Journal-a  . 

Milwaukaa  Journol-S  . 

Minnaapolis  Tribuna-m  . 

Minnaapolis  Star-a  . 

Minnaapolis  Tribuna-S  . 

Modasto  Baa-a  . 

Modasto  Baa-S  . 

Montraal  Star-a  . 

Montraal  Gazatta-m  . 

Montraal  La  Prassa-a  . 

Morristown  Racord-a  . 

Muncia  Prass-a  . 

Muncia  Star-m  .. 

Muncia  Star-S  . 


Nashvilla  Bannar-a  . 

Nashvilla  Tannassaan-m  . 

Nashvilla  Tannassaan-S  . 

Naw  Havan  Journal  Couriar-m 

Naw  Havan  Ragistar-a  . 

Naw  Havan  Ragistar-S  . 

Naw  Havan  Ragistar  t  Journal 

Couriar-S*.  . 

Naw  Orlaans  Timas-Picayuna-m  _ 

Naw  Orlaans  Tima-Picayuna-S  . 

Naw  Orlaans  Statas  A  Itam-a . 

Naw  York  Post-a  . 

Naw  York  Long  Island  Prass-a  .... 
Naw  York  Long  Island  Prass-S  .... 
Naw  York. El  Diario-La  Pransa-m  .. 

Nawark  Star  Ladgar-m  . 

Nawark  Star  Ladgar-S  . 

Nawark  Naws-a  . 

Nawark  Naws-S  . 

Nawburgh  Naws-a  . 

Nawport  Naws  Prass-m  . 

Nawport  Naws  Prass-S  . 

Nawport  Naws  Timas-Harald-a  _ 

Niagara  Falls  Gazatta-a  . 

Niagara  Falls  Gazatta-S  . 

Norfolk  Ladgar-Star-a  . 

Norfolk  Virginian-Pilot-m  . 

Norfolk  Virginian-Pilot  A  Star-S  .. 

Oakland  Tribuna-a  . 

Oakland  Tribuna-S  . 

Oklahoma  City  Oklahoman-m  _ 

Oklahoma  City  Oklahoman-S  . 

Oklahoma  Cily  Timas-a  . 

Omaha  Worla-Harald-d  . 

Omaha  World-Harald-S  . 

Orlando  ^ntinal-m  . 

Orlando  Santinal-S  . 

Orlando  Star-a  . 

Palo  Alto  Timas-a  . 

Pasadana  Star  Naws-a  . 

Pasadana  Indapandant-Star  Naws-S 

Pasadana  Indapandant-m  . 

Patarson  Call-m  . 

Pawtuckat  Timat-a  . 

Paoria  Journal  Star 

(Saa  Foot  Nota)  . 

Paoria  Journal  Star-S  . 

Philadalphia  Bullatin-a  . 

Ptilladalphia  Bullatin-S  . 

Ptittadalphia  Inqulrar-m  . 

Philadalphia  Inguirar-S  . 

Philadalphia  Naws-a  . 


Retail 

General 

Auto¬ 

motive 

Financial 

761,707 

450,098 

87,186 

198,183 

836,939 

444,215 

86,115 

197,175 

398,971 

96,033 

118,413 

47,276 

1.840.288 

353,566 

213,725 

54,488 

529,206 

26,571 

38,628 

29,848 

1,657,204 

341,744 

173,933 

44,041 

342,056 

27,405 

19,276 

32,970 

663,543 

270,662 

231,788 

62,179 

571.451 

279,803 

165,605 

64,310 

430,706 

12,202 

84,736 

15,095 

303.496 

106,821 

122,343 

125,774 

129,706 

38,072 

31,717 

74,054 

299,988 

106,806 

122,152 

127,589 

1,173,871 

173,157 

369,059 

34,622 

527,024 

146,976 

61,050 

20,997 

100,003 

153,522 

211,727 

30,306 

315,368 

139,786 

43,201 

6,300 

544,867 

241,658 

116,301 

23,693 

423,542 

210,991 

227,440 

24,703 

259,172 

125,494 

109,241 

18,191 

529,600 

107,876 

56,152 

88,227 

731,051 

120,611 

124,258 

83,104 

254,724 

57,674 

8,148 

5,880 

30,358 

21,386 

2,495 

2,682 

401,717 

131,850 

95,752 

29,610 

146,935 

70,305 

31,659 

37,214 

328,597 

77,586 

57,924 

24,151 

190,201 

26,266 

4,570 

20,728 

1 ,206.078 

255,159 

226,414 

41,361 

1,157,570 

254,190 

220.269 

41,365 

243,079 

104.340 

100,033 

5.288 

1,316,983 

424,447 

293,521 

87,668 

560,678 

155,979 

3,514 

24,296 

139,185 

171,155 

209,058 

28,276 

8,680 

17,701 

3,192 

1,000 

128,961 

25,562 

9,723 

1,200 

83,270 

1,384 

5,800 

— 

145,352 

92,127 

19,167 

2,780 

14,469 

7,640 

5,204 

3,632 

614,865 

168,295 

135,412 

135,956 

450,407 

20,664 

35,871 

11,410 

278.577 

172,107 

158,083 

146,846 

2,942,888 

320,121 

337,883 

96,287 

1,362,117 

96,189 

27,367 

50,800 

186,823 

189,872 

139,180 

24,721 

319,359 

321,506 

447,519 

179,040 

1,187,443 

440,475 

475,955 

171.660 

760,065 

101,139 

108,114 

144,230 

399,893 

264,716 

310,532 

159,046 

1,274,341 

294,266 

447,085 

158,356 

662,505 

76,851 

35,786 

47,431 

567.739 

159,654 

104,719 

34.028 

43,830 

9,966 

2,050 

16,500 

489,125 

371,864 

153,902 

58,598 

549,518 

300,235 

94.138 

59,989 

972,765 

405,620 

164,097 

65,144 

130,620 

27,213 

21,486 

14,272 

327,879 

84,104 

64,901 

36.662 

303,345 

80,132 

60,562 

12,312 

78,234 

6,456 

7,231 

51,503 

1,619,268 

238,085 

279,589 

193,371 

1,620,425 

241,748 

279,507 

191,630 

783,312 

188,710 

29,120 

47,861 

268,908 

192,676 

74,304 

139,696 

143,032 

164,952 

58,655 

78,823 

101,273 

38,436 

19,519 

64,890 

2,088 

— 

— 

2,185,522 

231,619 

159,644 

113,891 

521,700 

19,949 

11,400 

27,432 

654,889 

220,912 

177,618 

113,415 

7,000 

8,200 

83,336 

62,842 

43,746 

3,568 

112,731 

4,800 

— 

4,000 

— 

— • 

143,830 

104,873 

271,468 

5,391 

145,378 

8,388 

108,019 

4,854 

123,392 

141,423 

251,732 

5,448 

74,222 

10,616 

85,351 

6.048 

186,255 

58,795 

9,626 

11,066 

1,371.875 

104.975 

130,839 

11,861 

663,597 

33,993 

9,922 

5,517 

1,221,114 

105,021 

125,126 

11,866 

257.778 

73,603 

30,178 

26,985 

111,280 

7,217 

2,488 

7,698 

515,271 

139,099 

175,419 

160,503 

843.443 

140.243 

173,876 

167,279 

478,383 

86.467 

92,269 

34,624 

380,500 

237,825 

202,638 

35,070 

239,610 

93,458 

16,321 

— 

547,990 

246.714 

264,311 

91,962 

375,747 

63,096 

43,147 

47,464 

510,142 

243.919 

272,074 

93,107 

1,877,584 

289.996 

136,398 

115,748 

690,688 

110,493 

120,844 

27.994 

1,465,235 

171,622 

179,566 

10,034 

667,382 

150,198 

47,698 

43.521 

1,408,530 

170,326 

173,186 

7,514 

1.039.477 

123,200 

246,959 

86,767 

229,753 

113,863 

22,091 

39,525 

29,103 

28,104 

8,365 

8,066 

212,810 

112,728 

17,317 

33,673 

97,264 

30,966 

3I.SIS 

4,025 

42,600 

20,264 

7,475 

2,464 

1.317,744 

192,263 

172,021 

3,922 

561,325 

22.590 

43.464 

3,515 

518,905 

251, OU 

174.473 

34,841 

372,228 

10,504 

2,200 

2,200 

494,710 

175,014 

171,653 

37,370 

183,397 

12,050 

2,830 

4,200 

204,880 

29,200 

23,592 

7,800 
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'  hocniv  Rtpublic-m  . 

I.M2.I3I 

257,504 

143.235 

184.913 

1,941,231 

1  hotnix  Rcpublic-S  . 

320,2  IS 

47,445 

30,504 

40,491 

440,447 

■hounix  Gautta-a  . 

litttburgh  Poit-Gaiatta  t 

1,380,714 

255,522 

145,158 

184,814 

1,999,474 

Sun-Talagraph-m  . 

499,481 

181,208 

101,841 

52,218 

1,034,948 

Pittsburgh  Prass-a  . . 

B7,88S 

249,858 

107,249 

35,280 

480,292 

1  Ittsburgh  Prats-S  . 

35,803 

930 

34,733 

Pontias  Prats-a  . 

1,442,284 

135,701 

179,980 

31,184 

1,814,517 

Portland  Oragonian-m  . 

4SS,295 

214,832 

98,814 

32,459 

1,003,400 

Portland  Oragonian-S  . 

508,373 

108,384 

22,840 

2,408 

442,005 

Portland  Oragon  Journal-a  . 

41,891 

149,573 

44,382 

27.042 

244,888 

Providanca  Bullatin-a 

94,942 

117,452 

52.494 

247,110 

Providanca  Journal-m  . 

74,794 

114,487 

54,389 

247,872 

Providanca  Journal-S  . 

7,152 

— 

1,500 

— 

8,452 

Quincy  Patriot  Ladgar-a  . 

Rivarsida  Entarprisa 

120,993 

28,202 

34,173 

— 

183,348 

(Saa  Foot  Nota)  . 

443,440 

148,048 

39,194 

50,943 

1,075,773 

Rivarsida  Prass-Entarprisa-S  .  ■ . 

144,444 

29,'/ 38 

2,408 

3,150 

257,273 

Roanoka  Timas-m  . 

414,134 

112,144 

111,239 

31,002 

848,543 

Roanoka  Timas-S  . 

157,374 

39,379 

7,298 

48,459 

252,510 

Roanoka  World-Naws-a  . 

409,447 

112,159 

108,403 

31,589 

842,198 

Rochastar  Damocrat  t  Chronicla-m 

794,204 

194,170 

117,944 

2,400 

1,108,722 

Rochastar  Damocrat  t  Chronicla-S 

382,839 

49,544 

8,250 

3,080 

443,735 

Rochastar  Timas  Union-a  . 

835,897 

232,904 

114,952 

3,380 

1,187,135 

Rockford  Star  (Saa  Foot  Nota)  ... 

1,101,584 

189,504 

94,973 

28,759 

1,414,824 

Rockford  Star-S  . 

493,740 

44,481 

117,374 

51,810 

744,543 

Sacramanto  Baa-a  . 

1,081,214 

245,731 

431,191 

39,280 

1,804,458 

Sacramanto  Baa-S  . 

245,413 

105,937 

17,321 

370,731 

Sacramanto  Union-m  . 

551,873 

114,840 

222,541 

25,043 

929,797 

Sacramanto  Union-S  . 

94,589 

35,409 

3,087 

149,147 

St.  Louis  Globa-Damocrat-m  . 

440,007 

228,492 

242,248 

29,940 

983,497 

St.  Louis  Globa-Damocrat-waakand 

384,383 

12,724 

34,959 

4,940 

442.404 

St.  Louis  Post-Dispatch-a  . 

488,195 

342,745 

209,843 

25,480 

1,044,483 

St.  Louis  Post-Dispatch-S  . 

380,481 

43,094 

32,234 

444,379 

St.  Paul  Pionaar  Prass-m  . 

209,223 

244,134 

198,581 

142,782 

818,449 

St.  Paul  Pionaar  Prass-S  . 

493,723 

54,448 

31,914 

49,919 

494,044 

St.  Paul  Dispatch-a  . 

1,047,904 

244,320 

227,350 

142,379 

1,714,844 

St.  Patarsburg  Indapandant-a  . 

441,844 

124,823 

81,994 

183,704 

1,113,227 

St.  Patarsburg  Timts-m  . 

802,010 

144,447 

144,144 

283,840 

1,453,420 

St.  Patarsburg  Timas-S  . 

520,241 

110,189 

25,189 

34,133 

498,573 

Salt  Laka  City  Tribuna-m  . 

2,579,100 

253,547 

154,478 

172,441 

3,192,887 

Salt  Laka  City  Tribuna-S  . 

905,497 

124,544 

25,747 

22,107 

1 ,078,820 

Salt  Laka  City  Dasarat  Naws-a  _ 

2,581,259 

254.942 

154,218 

148,455 

3,192,343 

San  Antonio  Exprass-m  . . . 

911,208 

207,155 

215,010 

94,814 

1,442,445 

San  Antonio  Exprass-Naws-S  . 

593,904 

14,822 

27,873 

7,598 

475,707 

San  Antonio  Exprass-Naws-sa  . 

53,471 

5,941 

3,388 

3,244 

84,930 

San  Antonio  Naws>a  . 

854,151 

197,389 

211,884 

92,097 

1,391,979 

San  Antonio  Light-a  . 

950,924 

315,995 

84,820 

153,214 

1,554,555 

San  Antonio  Light-S  . 

554,984 

89,984 

25,244 

17,237 

487.451 

San  Antonio  Exprass-Naws-sa  . 

San  Barnardino  Sun 

53,471 

5,941 

3,388 

2,244 

84,930 

(Saa  Foot  Nota)  . 

444,721 

in.8l7 

133,512 

24,192 

1,102,328 

San  Barnardino  Siin-Talagram-S  .. 

220,81 1 

28,924 

82,555 

1,040 

339,424 

San  Diago  Union-m  . 

444,248 

243,732 

174,444 

30,104 

894772 

San  Diaqo  Union-S  . 

415,455 

77.112 

17,449 

510,234 

San  Diago  Tribuna-a  . 

847,152 

253,448 

184,448 

30,080 

1,317,348 

San  Francisco  Chronicla-m  . 

274,733 

232,184 

98,247 

41,154 

448,340 

San  Francisco  Examinar-a  . 

San  Francisco  Examinar  t 

274,539 

223,547 

84,495 

41.093 

425.894 

Chronicla-S  . 

171,814 

20,972 

11,944 

2,085 

204,815 

San  Josa  Marcury-m  . 

1,141,174 

224,477 

529,977 

71,417 

1.947,247 

San  Josa  Naws-a  . 

1,143,414 

224,472 

528,454 

7I,MI 

1,970,101 

jan  Josa  Marcury-Naws-S  . 

374,742 

75,502 

14,198 

4,394 

470,854 

San  Rafaal  Indapandant-Journal-a. . 
Santa  Ana  Ragistar 
(Saa  Foot  Nota)  . 

504,034 

108,287 

144,031 

52,154 

828,504 

727,943 

157,190 

144,350 

58,557 

1,122,407 

Santa  Ana  Ragistar-S  . 

184,944 

28,784 

7,772 

2,408 

234,141 

Schanactady  Gaiatta-m  . 

244,940 

129,152 

35,392 

2,480 

411,944 

Schanactady  Union-Star-a  . 

455,741 

78,540 

21,548 

7,2n 

543,121 

Saattia  Post-Intalligancar-m  . 

384,947 

218,372 

127,482 

89,000 

895,111 

SaattIa  Post-Intalligancar-S  . 

340,708 

54,227 

14,587 

8,504 

452,208 

Saattia  TTmas-a  . 

1,185,314 

307,091 

144,424 

95,883 

1,828,328 

Saattia  Timas-S  . 

442,908 

53,048 

40,270 

12,272 

784,411 

Shravaport  Journal-a  . 

357,214 

142,144 

101,433 

44,508 

U5.303 

Shravaport  Timas-m  . 

455,425 

148,154 

121,341 

44,510 

789,450 

Shravaport  Timas-S  . 

313,459 

109,784 

55,828 

14,943 

494,014 

South  Band  Tribuna-a  . 

424,204 

122,448 

190,149 

12,320 

751,143 

South  Band  Tribuna-S  . 

184,431 

94,951 

39,802 

34,353 

353,537 

Spokana  Spokasman-Raviaw-m  . 

199,347 

189.025 

98,581 

44,905 

533,878 

Spokana  Spokasman-Raviaw-S  . 

484,327 

174,700 

44.275 

41,398 

744,700 

Spokana  Chronicla-a  . 

307,548 

199,043 

137,341 

80,524 

724,478 

Stockton  Racord-a  . 

435,339 

140,419 

79,444 

43.447 

918,471 

Syracusa  Harald  Journal-a  . 

804,558 

203,441 

103,488 

145,517 

1,257,424 

Syracuso  Harald  Amarican-S  . 

245,431 

13,240 

14,242 

12,108 

285,041 

Syracusa  Post-Standard-m  . 

404,857 

201,913 

98,341 

114,453 

821,784 

Tacoma  Naws  Tribuna-a  . 

428,593 

202,534 

77,142 

45,430 

975.525 

Tacoma  Naws  Tribuna-S  . 

254,832 

129,547 

30,702 

2,035 

419,114 

Tampa  Tribuna-m  . . 

790,040 

179,542 

198,070 

70,789 

1,245,271 

Tampa  Tribuna-S  . 

327,062 

77,373 

28.777 

8,330 

481,545 

Tampa  TTmas-a  . 

229,940 

149,544 

83,114 

78,047 

405,452 

Tolado  Tlmat-m  . 

152,958 

159,744 

238,861 

44,298 

454,014 

Tolado  Blada-a  . 

1,428,548 

193,373 

213,834 

54,324 

2,124,900 

Tolado  Blada-S  . 

451,444 

42,480 

38,374 

18,029 

541.759 

Toronto  Globa  ft  Mall-m  . 

221,219 

289,419 

1 18,593 

59,988 

489.419 

Toronto  Talagram-a  . 

498,991 

470,230 

159,058 

48,168 

1,215,453 

Toronto  Star-o  . 

440,007 

433,484 

144,143 

43,808 

1,101,442 

Tranton  Timas-a  . 

144,075 

75,839 

44,874 

6,782 

289,202 

Tranton  Tlmat  Advartliar-S  . 

74,813 

2.848 

5,234 

82,897 

Tranton  Trantonlan-m  . 

51. lU 

15,564 

3.400 

4,400 

84,918 

Troy  Racord  (Saa  Foot  Nota)  . 

120,437 

125,704 

23,431 

4.928 

274.9U 

Tulsa  Tribuna-a  . . . 

522,321 

227,577 

199,945 

11,831 

9U.455 

Tulsa  World-m  . 

519,454 

229,207 

202,320 

11,827 

n7.4l8 

Tulsa  Worid-S  . 

255,449 

118,914 

21,759 

17,488 

420.548 

Union  City  Hudson  Dlspatch-m  .... 

78,474 

24,493 

7,873 

18,125 

129,347 

Utica  Obsarvar  Dispatch-a  . 

143,498 

U.048 

88,188 

11,440 

352,938 

Utica  Obsarvar  Dlspatch-S  . 

137,547 

5,808 

29.9H 

20,878 

194,249 

Utica  Prass-m  . 

218,018 

89,074 

117,901 

32,390 

483,537 

Washington  Naws-a  . 

175,847 

102,489 

70,100 

1,200 

351,054 

Washington  Pott-m  . 

1,310,740 

281,217 

221,422 

40,195 

1,904.180 

Washington  Post-S  . 

501,863 

M.493 

25,249 

13,370 

409,145 

9U,442 

IU.27I 

245,921 

23,132 

1.453.507 

Washington  Star-S  . 

355,884 

U.940 

32.in 

2,472 

459.490 

Watarbury  Amarican-o  . 

114,401 

74.069 

79,371 

49,032 

320,843 

Watarbury  Rapublican-E  . 

44,874 

10,434 

27,985 

25.424 

110,919 

Watarloo  Couriar-o  . 

429,138 

94,903 

30,295 

31,233 

799,159 

Watarloo  Courlar-S  . 

110,065 

74.123 

7,781 

48,372 

248,409 

Watt  Palm  Baach  Pott-m  .  772, TIP 

EDITOR  8C  PUBLISHER  'or 

80,949 

March  : 

38,787 

29,  1969 

14,472 

914,998 

Wast  Palm  Baach  Timas-a  . 

740,909 

80,850 

34,291 

18,474 

885,031 

Wast  Palm  Baach  Post  Timas-S  ... 

344,425 

8.948 

5,090 

30,587 

409.060 

Wichita  Eagla-m  . 

445,284 

259,306 

i04,7U 

25,595 

1,034,939 

Michita  Baacon-a  . 

240,409 

208,000 

138,834 

32,712 

439,955 

Wichita  Eagla  ft  Baacon-S  . 

157,118 

78,137 

92,848 

30,003 

358,104 

Worcastar  Talagram-S  . 

390,314 

44,270 

55,244 

25,324 

533,904 

Worcastar  Talagram-m  . 

279,494 

99,903 

44,474 

22,594 

4M.47I 

Worcastar  Gaiatta-a  . 

405,073 

100,117 

71,743 

33,912 

410,845 

Youngstown  Vindicator-a  . 

555,715 

193,820 

128.078 

1,240 

878,873 

Youngstown  Vindicator-S  . 

102,027 

13,705 

17,170 

— 

132,902 

DIRECTORY  OF  FOOT  NOTES 

ERIE  — Tha  Nnwt  Morning  and  tha  Timas  Evaning  ara  sold  in  optional 

combinations.  Linaga  of  ona  adition  Timas  Evaning  is  shown. 
PEORIA  — Journal  Star,  Evaning  and  Morning,  sold  in  combination.  Linaga 

of  ona  adition  Evaning  is  shown. 

READING  — Eagla  Evaning  and  Timas  Morning,  sold  in  combination.  Linaga 

of  ona  adition  Eagla  Evaning  is  shown. 

RIVERSIDE  — Entarprisa  Morning  and  Prass  Evaning,  sold  in  combination. 

Linaga  of  ona  adition  Entarprisa  Morning  is  shown. 

ROCKFORD  — Star  Morning  and  Ragistar-Rapublic  Evaning,  sold  in  combina¬ 

tion.  Linaga  of  ona  adition  Star  Morning  is  shown. 

SAN  BERNANDINOSun  Morning  and  Talagram  Evaning  sold  in  combination.  Linaga 
of  ona  adition  Sun  Morning  is  shown. 

SANTA  ANA  — Ragistar  Evaning  and  Ragistar  Morning  sold  in  combination. 

Linaga  of  ona  adition  Ragistar  Evaning  is  shown. 


Color  linage 
gains  sharply 
on  new  press 

Lawrence,  Mass. 

The  Lawrence  Eagle-Tribune, 
a  45,000-circulation,  six-day 
evening  paper,  is  “on  edition” 
with  its  new  6-unit  Goss  Metro 
offset  press  in  a  new  plant  ap¬ 
proximately  two  and  one-half 
miles  from  a  downtown  location. 

The  paper  already  is  experi¬ 
encing  a  boom  in  color  advertis¬ 
ing.  In  January,  1968,  the  Eagle- 
Tribune  carried  2,400  lines  of 
color;  in  January  this  year  the 
total  was  26,000  lines.  Similar 
gains  have  continued.  Publisher 
Irving  E.  Rogers  Sr.  reports. 

The  76,000-square-foot  build¬ 
ing  is  located  in  North  Andover, 
just  outside  the  city  limits  of 
Lawrence.  All  departments  of 
the  newspaper  are  located  in  the 
building,  including  a  garage  for* 
trucks  and  newsprint  storage  of 
a  three-month  supply.  A  down¬ 
town  Lawrence  business  office  is 
maintained  for  the  convenience 
of  the  public. 

The  planning  of  the  new  fa¬ 
cility  took  one  year.  The  actual 
construction  covered  a  period  of 
13  months. 

The  building  is  constructed  on 
three  levels,  taking  advantage  of 
the  slope  of  8.7  acres  of  land  on 
which  the  building  sits.  The 
lower  level  consists  of  a  boiler 
room,  garage  for  the  11  delivery 
trucks,  newsprint  storage  for  the 
66-inch  long  by  42-inch  diameter 
rolls,  reelroom  area  of  the  press 
and  an  area  set  aside  for  a  com¬ 
mercial  printing  company  owned 
by  the  newspaper. 

The  operational  level  of  the 
building  is  approximately  40,- 
000  square  feet  and  consists  of 
an  executive  wing,  general  busi¬ 
ness  office,  newsroom,  photo  lab. 


lunch  room,  composing  room,  cir¬ 
culation  department,  pressroom 
and  mailing  room. 

The  third  level  of  the  building 
holds  the  controls  and  machin¬ 
ery  for  air  conditioning  and 
heating  the  plant. 

The  building  is  completely  air 
conditioned  and  the  newsprint 
storage  and  camera  areas  are 
humidity-controlled,  as  well. 

Ads  in  cold  type 

Advertising  type  is  composed 
on  two  Photon  200B  machines, 
and  on  two  Photon  713-10*8, 
which  when  used  with  a  PDP8-I 
computer  will  set  ad  lines  up  to 
36  pt.,  as  well  as  heads  and  news 
matter.  The  Eagle-Tribune  had 
16  linecasting  machines  before 
the  conversion  to  cold  type. 

A  Chemco  Marathon  camera 
and  Log-E  processor  is  used  in 
conjunction  with  a  Stark  Wipe- 
On  plate  processor.  An  average 
of  80  to  100  plates  per  day  are 
processed. 

The  Goss  press  is  equipped 
with  automatic  R.T.P.’s  and  has 
two  color  decks  and  balloon 
formers.  Average  press  running 
speed  straight  has  been  50,000 
i.p.h.  and  collect,  55,000  i.p.h. 

The  mail  room  is  equipped 
with  Cutler-Hammer  conveyors, 
center-pacer,  bottom  wrap,  in 
line  fe^er  to  a  Model  KW  Sig- 
node  wiretyer.  The  mailing  room 
is  easily  keeping  up  with  press 
speeds.  No  counter-stacker  is  be¬ 
ing  used. 

• 

Journalism  Congress 
honors  2  professors 

Dallas 

Two  professors  who  plan  to 
retire  this  year  were  honored  at 
the  1969  Southwestern  Jour¬ 
nalism  Congress  here  last  week. 

They  are  E.  L.  Callihan  of 
Southern  Methodist  University 
where  he  has  been  chairman  of 
the  Journalism  department  for 
23  years;  and  DeWitt  C.  Red¬ 
dick,  director  of  the  School  of 
Journalism  at  the  University  of 
Texas  since  1955. 
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New  program  at  Ohio  U. 

Emphasis  on  pictures 
in  reporter  classes 


Athens,  Ohio 
A  veteran  of  30  years  in  news 
photography,  and  a  prize-win¬ 
ning  editor,  Charles  L.  Scott, 
will  head  a  new  photojournalism 
program  at  Ohio  University’s 
School  of  Journalism. 


Charles  L  ScoH 


Scott,  graphics  director  of  the 
Chicago  Daily  News  and  for¬ 
merly  picture  editor  of  the  Mil¬ 
waukee  Journal,  has  won  100 
awards  in  photo  competition,  in¬ 
cluding  the  Grand  Prize  in  the 
National  Press  Photographers 
contest  in  1952,  and  National 
Press  Photographers’  Editor  of 
the  Year  award  in  1967. 

The  appointment  was  an¬ 
nounced  by  Dean  John  R.  Wil¬ 
helm,  director  of  the  School  of 
Journalism  and  dean  of  the  Col¬ 
lege  of  Communication  at  Ohio 
University.  Scott  began  meeting 
classes  this  week  on  the  Ohio 
campus. 

“Photography  is  a  most  im¬ 
portant  part  of  the  communica¬ 
tion  arts,’’  Dean  Wilhelm  said. 
“It  is  a  rapidly  changing  field. 
We  want  Ohio  University  to  be 
abreast  of  the  very  latest  profes¬ 
sional  photographic  techniques 
and  graphic  presentation  sys¬ 
tems  in  newspapers,  magazines 
and  television.’’ 

Scott  believes  many  photogra¬ 
phers  are  far  ahead  of  their  edi¬ 
tors  in  understanding  the  poten¬ 
tial  and  the  limitations  of  photo 
journalism  and  its  proper  func¬ 
tion  in  mass  communications. 

“To  help  correct  this,  I  want 
to  work  with  journalism  stu¬ 
dents  who  are  studying  to  pre¬ 
pare  for  jobs  as  reporters,”  he 
said.  “I  hope  to  instill  in  them 
an  understanding  and  apprecia¬ 
tion  for  photography.” 

Scott  started  his  career  on  the 
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Decatur  (Ill.)  Herald-Review 
and  w'orked  on  the  Champaign- 
Urbana  Courier.  He  joined  the 
Milwaukee  Journal  as  assistant 
picture  editor  and  was  later  pro¬ 
moted  to  picture  editor.  Tw’o 
years  ago,  he  joined  the  Chicago 
Daily  News  as  graphics  director 
in  charge  of  their  photo  cover¬ 
age  and  photo  layout. 

One  of  the  News  photogra¬ 
phers,  Perry  Riddle,  has  been 
named  Newspaper  Photographer 
of  the  Year  for  1969  by  the 
judges  of  the  26th  annual  com¬ 
petition  at  the  University  of 
Missouri,  sponsored  by  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation. 

• 

Chandler's  company 
buys  another  station 

Arcata,  Calif. 

Vem  Emmerson  has  an¬ 
nounced  the  .sale  of  radio  station 
KATA  here  to  Arcata  Broad¬ 
casting  Company,  which  is 
owned  by  Western  Communica¬ 
tions  Inc.  The  price  in  the  trans¬ 
action,  negotiated  by  Hamilton- 
Landis  &  Associates,  was  given 
as  $147,600. 

Robert  W.  Chandler  of  Bend, 
Oregon,  is  president  of  Western 
Communications.  With  his  fam¬ 
ily  and  associates  he  also  has  in¬ 
terests  in  KGRL  at  Bend,  KACI 
at  The  Dalles,  KTIX  at  Pendle¬ 
ton,  Oregon,  and  KATL  at  Miles 
City,  Montana,  as  well  as  news¬ 
papers  in  Bend  and  Miles  City. 


Photo  scientist 
new  dean  at  RIT 

Rochester,  N.  Y. 

Dr.  Lothar  K.  Engelmann,  an 
official  at  a  Rochester  unit  of 
Minnesota  Mining  &  Manufac¬ 
turing  Co.,  has  been  appointed 
dean  of  Rochester  Institute  of 
Technology’s  College  of  Graphic 
Arts  and  Photography. 

Dr.  Engelmann,  a  43-year-old 
native  of  Germany,  has  been 
manager  of  the  production  serv¬ 
ice  department  of  3M’s  Products 
Division  here  for  the  past  three 
years. 

A  resident  of  the  United 
States  for  the  past  11  years,  he 
joined  3M  in  St.  Paul,  in  1962 
as  a  photographic  emulsion 
specialist  and  in  1963  was  ap¬ 
pointed  supervisor  of  silver  hal¬ 
ide  research. 

The  son  of  a  printer,  he  was 
exposed  to  that  endeavor  during 
his  youth  but  chose  chemistry  as 
his  major  field  of  study  in  higher 
learning. 

He  holds  master’s  and  doctoral 
degrees  in  chemistry  from  the 
University  of  Frankfurt,  Ger¬ 
many,  and  has  worked  in  the 
jihotographic  sciences  since  1952. 

As  an  amateur  photographer, 
he  has  earned  many  awards 
throughout  the  world,  as  his 
wife,  Mrs.  Gudrun  Engelmann. 

Dr.  Engelmann  replaces  C.  B. 
Neblette  as  dean  over  the  two 
schools,  which  together  make  up 
the  College  of  Graphic  Arts  and 
Photography.  Also  under  his  di¬ 
rection  will  be  the  Graphic  Arts 
Research  Center  whose  objec¬ 
tives  are  research,  industrial 
training  and  information  dis¬ 
semination. 

Dean  Emeritus  Neblette,  rec¬ 
ognized  throughout  the  world  as 
one  of  its  outstanding  leaders  in 


the  instruction  of  photography 
as  well  as  the  graphic  arts,  re¬ 
tired  in  1967.  During  the  in¬ 
terim,  Dr.  Leo  F.  Smith,  vice- 
president  for  academic  adminis¬ 
tration,  has  been  serving  as  act¬ 
ing  dean  of  the  college. 

• 

Court  will  hear 
cameramen's  suit 
against  police 

Chicago 

Three  judges  of  the  U.  S.  have 
directed  the  U.  S.  District  Court 
to  hear  a  suit  in  which  photog¬ 
raphers  sought  to  keep  Chicago 
policemen  from  interfering  with 
their  work  at  news  events. 

The  appeals  court  reversed  a 
dismissal  of  the  suit. 

The  Chicago  chapter  of  the 
American  Society  of  Magazine 
Photographers  sought  the  in¬ 
junction  while  the  Democratic 
National  Convention  was  in 
progress.  It  charged  that  city 
police  were  using  threats,  force 
and  intimidation  to  prevent  news 
coverage. 

In  its  opinion,  the  court  held 
that  the  district  court  erred  in 
dismissing  the  suit  on  the 
ground  that  the  four  photogra¬ 
phers  w’ho  filed  it  were  not  em¬ 
ployed  by  Chicago  news  media. 

• 

Sunny  payofiF 

St.  Petersburg,  Fla. 

For  the  first  time  in  a  record 
764  days,  the  St.  Petersburg 
Evening  Independent  paid  off 
its  world-famous  offer  of  a  free 
paper  March  17  when  the  sun 
failed  to  shine  on  its  downtown 
office.  Last  time  the  Independent 
was  given  away  was  February 
9,  1967,  when  the  sun  went  into 
hiding  after  361  days. 


PHOTOGRAPHER  OF  THE  YEAR  Award  of  tha  New  York  Pr#$i 
Photographers  Association  wont  in  Irving  Haberman  of  CBS-tv  who 
was  President  Nixon's  official  photographer  during  the  election  cam¬ 
paign.  Pictured  at  award  ceremony,  from  left:  James  Patterson,  New 
York  News;  Harold  Buell,  AP;  Jonn  Morris,  New  York  Times;  Larry 
DeSantis,  UPl;  Dr.  Frank  Stanton,  CBS  president;  Haberman;  and 
Harold  Mathewson,  News,  president  of  the  NYPPA. 
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The  first  electronic  computer  for 
color  reproduction 


This  is  the  new  EPOl  Color  Repro  Control.  easel  readings,  and  for  camera-back  read-  filter,  with  the  lens  set  at  f22.  So  precise 

Anall-purposetool  that  takes  all  the  guess-  ings  with  process  cameras.  Readings  that  it  will  give  repeat  accuracy  to  within 

workout  of  color  reproduction, especially  through  the  optical  system  of  your  equip-  l/70th  of  a  stop  So  convenient  that  you 


the  making  of  color  separations.  Takes 
care  of  color  analysis,  exposure  calcula¬ 
tion  and  timing,  plus  monitoring  of  all 
operations.  Works  with  any  technique. 

Direct  Screen?  Of  course.  Automatic 
simplicity  with  both  transparencies  and 
negatives,  both  machine  and  tray  process¬ 
ing.  But  also  indirect  separations.  With 
sophisticated  masking  procedures  and 
black-printer  operations  if  you  like. 

It  can  be  used  with  an  enlarger  for  on- 


ment,  so  no  allowance  for  a  separate 
densitometer  is  needed. 

You  literally  program  the  control  with 
the  characteristics  of  a  master  transpar¬ 
ency  or  negative  and  the  settings  required 
to  produce  a  perfect  set  of  separations 
Then  its  memory  banks  compare  each 
new  original  and  indicate  changes 

It’s  so  sensitive  that  it  will  give  a  posi¬ 
tive  shadow  density  reading  from  a  silver 
masked  transparency,  through  the  blue 


can  dial-in  percentage  no-screen  expo¬ 
sures,  without  computation.  And  so  versa¬ 
tile  that  it  will  become  a  full-time  tool  in 
your  lab  — even  for  black-and-white 
The  EPOl  Color  Repro  Control  can  be 
used  with  your  own  enlarger  or  process 
camera,  or  you  can  get  it  as  part  of  a  com¬ 
plete  system  with  a  Durst  G-139  or  G-184 
process  color  enlarger.  For  details,  write: 
Photo-Technical  Products,  Inc.,  Garden 
City,  N  Y  11530  Subsidiary  of  Ehrenreich 
Photo-Optical  Industries.  Inc 


EPOl  Color  Repro  Control 


S.  F.  shopper 
paper  ends 
long  career 

San  Francisco 

Discontinuance  of  the  Argo¬ 
naut,  semi-weekly  newspaper 
which  stemmed  from  a  shopper 
established  in  1922,  is  announced 
by  James  McClatchy,  editor- 
owner  and  a  member  of  the  Mc¬ 
Clatchy  Newspapers  family. 

The  last  issue  appeared  March 
19,  almost  exactly  a  year  since 
the  paper  assumed  its  new  name 
and  embarked  on  an  effort  to 
give  San  Francisco  a  new  news¬ 
paper,  attuned  to  changing  needs 
of  an  exciting  community,  Mc¬ 
Clatchy  stated. 

One  of  the  main  factors  in  the 
suspension  was  a  lack  of  interest 
on  the  part  of  a  substantial 
number  of  San  Francisco's 
larger  retailers  in  supporting  a 
new  newspaper  voice,  it  was  an¬ 
nounced  ^itorially. 

Advertising  need 

Those  larger  advertisers  who 
had  been  with  the  publication  in 
the  past  were  loyal  and  the 
Argonaut  also  found  good  sup¬ 
port  among  many  smaller,  new 
advertisers,  but  the  support  of 
major,  new  accounts  could  not 
be  gained,  it  was  explained. 

“On  the  face  of  it,  they  would 
appear  to  be  satisfied  with  the 
advertising  media  they  are  cur¬ 
rently  using,”  the  Argonaut  ob¬ 
served. 

“The  second  problem  we  could 
not  solve  was  the  intractability 
or  resistance  of  some  of  the 
newspaper  unions  to  the  elimina¬ 
tion  of  wasteful  operating  prac¬ 
tices  and  overstaffing,”  the  edi¬ 
torial  declared,  adding  that 
many  individual  members  of 
these  unions  did  their  best  to 
make  the  Argonaut  succeed. 

McClatchy  purchased  the 
paper,  called  the  San  Francisco 


Shopping  News,  as  an  independ¬ 
ent  venture  in  1966.  Its  mer¬ 
chant  owners  who  had  developed 
the  small  publication  into  a  ro¬ 
bust  advertising  vehicle  were  re¬ 
portedly  discouraged  by  in¬ 
creased  costs  following  a  labor 
strike  and  by  declining  ad  vol¬ 
ume. 

The  new  owner  developed  the 
news  content,  added  staffers 
headed  by  E.  Cahill  Maloney, 
woman  managring  editor,  and 
then  sharpened  his  editorial 
policy  and  changed  the  paper’s 
name  to  Argonaut,  once  borne  by 
a  news  weekly  here. 

These  efforts  could  not  com¬ 
pare  to  the  paper’s  lush  era 
when  17  downtown  stores  and 
institutions  were  partners  in  the 
property  and  a  thorn  in  the  side 
of  the  then  four  daily  newspaper 
competitors. 

The  Shopping  News  grew  to 
20  pages  and  220,000  copies 
weekly  including  that  outside  the 
city  limits,  before  publishing 
problems  set  in. 

The  Argonaut  continued 
twice-weekly  publication,  distrib¬ 
uted  to  200,000  residences,  and 
developed  a  two-page  classified 
section.  Its  final  edition  carried 
more  than  three  pages  from 
Macy’s  and  14  columns  by  the 
Emporium  but  was  without  dis¬ 
play  copy  from  15  other  mer¬ 
chant  owners  of  1955. 

• 

Publishes  Sunday 

Aberdeen,  Wash. 

The  Aberdeen  World  pub¬ 
lished  its  first  Sunday  edition 
March  16  with  a  13-section  issue 
of  116  pages.  The  paper  pro¬ 
vided  a  progress  report  on  the 
Grays  Harbor  area  and  pre¬ 
sented  some  650  individual  dis¬ 
play  ads. 

• 

Edition  for  Legion 

Natchez,  Miss. 

A  50th  anniversary  edition  of 
the  Natchez  Democrat  for  the 
American  Legion  on  March  16 
contained  95,000  lines  of  adver¬ 
tising.  The  paper  had  64  pages. 
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Kara’-Kount 

IX  YOllR  XEWS  ROOM 

...You  Need  it! 


SHAFFSTALL  EQUIPMENT,  INC. 

5149  E.  65th  STREET,  INDIANAPOLIS,  INDIANA 


COLOR  MASTHEAD  designates  the  morning  edition  of  the  Oak¬ 
land  (Calif.)  Tribune,  distributed  to  homes  and  stands  alike  early 
on  the  seventh  day  of  the  week.  The  shift  from  afternoon  publication 
is  for  one  weekday  only  and  wwas  made  to  provide  a  breakfast 
edition  for  a  non-working  day,  explained  William  F.  Knowland, 
publisher. 


Circulation  revenue 
put  at  $2.5  billion 


Readers  spent  nearly  $2.5  bil¬ 
lion  last  year  to  buy  their  week¬ 
day  and  Sunday  newspapers  — 
about  $2.3  billion  in  the  United 
States  and  $162  million  in  Can¬ 
ada — according  to  the  Bureau  of 
Advertising,  ANPA. 

These  figures  represent  a 
5.1%  increase  over  1967,  5%  in 
the  United  States  and  7%  in 
Canada. 

In  both  countries,  spending 
for  weekday  newspapers  went 
up  proportionately  more  than 
spending  for  Sunday  editions.  In 
the  United  States,  readers  paid 
$1.7  billion  for  weekday  news¬ 
papers  /during  1968,  up  5.4% 
from  1967.  They  paid  $556  mil¬ 
lion  for  their  Sunday  newspa¬ 
pers  which  was  3.5%  more  than 
in  1967. 

Canadians  last  year  laid  out 
nearly  $138  million  for  their 
weekday  papers  and  nearly  $25 
million  for  weekend  editions. 


Circ.  jobs  filled 

Edgar  H.  Middleton  has  been 
appointed  circulation  manager  of 
the  Calgary  Herald,  it  is  an¬ 
nounced  by  Frank  G.  Swanson, 
publisher.  Victor  J.  Lorenzo  has 
been  appointed  assistant  circula¬ 
tion  manager,  and  will  continue 
as  city  circulation  manager,  and 
Bob  Kneeshaw,  city  carrier  su¬ 
pervisor  for  the  last  four  years, 
takes  over  as  country  circula¬ 
tion  manager.  These  appoint¬ 
ments  follow  the  death  of  Mal¬ 
colm  A.  C.  McCallum,  who  had 
been  circulation  manager  for  22 
years. 


This  was  7%  more  on  weekdays 
and  6.5%  more  on  Saturdays 
and  Sundays  than  they  spent  in 
1967. 

Circulation  increases  ac¬ 
counted  for  part  of  the  in¬ 
creased  spending  for  newspa¬ 
pers.  In  the  United  States  last 
year,  weekday  newspaper  circu¬ 
lations  increased  by  1.6%  and 
Sunday  circulations  by  1%.  In 
Canada  last  year,  weekday 
newspaper  circulations  increased 
by  4.2%,  and  Sunday  circula¬ 
tions  were  also  up. 

The  figures  do  not  include  ex¬ 
penditures  for  newspapers  that 
are  published  once  or  twice  a 
week. 

U.S.  Steel  honors 
Alabama  journalists 

Huntsville,  Ala. 

Winners  of  the  1968  U.S. 
Steel  “Journalist  of  the  Year" 
awards  in  the  Alabama  Press 
Association  are  Hugh  W.  Spar¬ 
row,  who  from  1923  until  his  re¬ 
cent  retirement  covered  affairs 
at  the  state  capital  for  the 
Birmingham  News,  and  Edward 
A.  Dannelly,  editor  —  publisher 
of  the  Andalusia  Star-News. 

Sparrow  and  Dannelly  were 
selected  from  Alabama  journal¬ 
ists  nominated  by  local  chamlxTS 
of  commerce  and  civic  clubs. 
Fred  LePell,  assistant  to  the 
vicepresident  for  public  rela¬ 
tions  of  U.S.  Steel,  in  Pitts¬ 
burgh,  presented  engraved 
plaques  to  the  winners. 
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Keep  it!  Build  it!  With  incentives  that  motivate  your  sales  force, 
dealers,  and  customers.  These  incentives  with  their  proven  success  stories  will 
increase  your  share  of  the  market  —  your  competitive  edge,  and  pay  for 
themselves  many  times  over. 

Impact  Incentives  brings  you  pre-selected  choice  manufacturers  and 
their  thousands  of  items  to  help  you  keep  ahead  of  competition.  The  widest 
selection  of  products  backed  by  combined  millions  of  dollars  of  national 
advertising  from  America's  most  famous  brand  names. 

There's  no  obligation  . . .  send  for  your  competitive  edge  maker, 
your  Free  IMPACT  INCENTIVES,  now! 


CORNING 

CORNING  ^I^WARE' 

COOKWARE 


^  PARKER 


BATHROOM 

ACCESSORIES 


SMITH-CORONA 

TYPEWRITERS 
ADDING  MACHINES 


GENERAL  ^  ELECTRIC 


Samsonite 

LUGGAGE 


GENERAL  m  ELECTRIC 


RADIOS 

TAPE  RECORDERS 
PHONOGRAPHS 


TELEVISION 


BROTHERS 
PRIME  STEAKS 


INCENTIVES 
for  the  Home! 


r^otoar-t,  Inc.  Dept.  EP  DATE 
1006  S.  MICHIGAN  AVE. 

CHICAGO,  ILLINOIS  60605 

Yes.  send  me  IMPACT  INCENTIVES 
FREE  without  any  OBLIGATIONS. 

NAME  _ 

TITLE _ 


COMPANY 

ADDRESS 


i 

FIOOR  CARE 
APPLIANCES 

RECREATION  EQUIPMENT  | 

1 

;  POWER  TOOLS 

1 

• 

!  i 

1 
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pr/index  DIRECTORY  Ol  PHESS  CPHTaCTS 


“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recognizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con- 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AEROSPACE  8,  DEFENSE 

RCA  DEFENSE  ELECTRONIC  PRODUCTS:  For 
information  on  Communications  &  Electronics; 
Television — military  and  space;  Apollo— radar, 
communications  and  electronics;  P.adars — space 
and  tactical;  Avionics — military  and  commer¬ 
cial — Contact  Nicholas  F.  Pensiero,  Manager, 
Public  Affairs,  RCA  DEP  Marne  Highway, 
Moorestown,  NJ.  08057,  Bldg.  108-112.  Tele¬ 
phone  (609)  235-8383. 


AGRICULTURE 


FARM  FACTS  A  PHOTOS— Photos,  slides,  mo 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  6&W 
prints  readily  available;  others  may  taka  a  little 
longer.  Dept.  382-EP,  New  Holland  Oiv.  of 
Sperry  Rand,  New  Holland,  Pa.  17557.  (717-354- 
2121).  We’re  never  too  busy  to  check  the  file! 


_ _ AVIATJON  _ 

AIRCRAFT  OWNERS  AND  PILOTS 
ASSOCIATION  (AOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150.000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations.  AOPA  Bo»  5800. 
Washington,  D.C.  Telephone  (301)  654-0500. 

CIGARS  _ 

CI6AR  INSTITUTE  OF  AMERICA— 1270  Ave¬ 
nue  of  the  Americas.  New  York.  N.Y.  10020. 
History,  current  information,  statistics,  features 
on  male,  female,  celebrity  cigar  smokers  for 
newspapers,  supplements,  magazines,  write 
Waher  K.  Lyon,  Director,  Ted  Cott,  Associate 
Director.  Telephone  (212)  PL  7-47S0. 


CONSUMER 


CONSUMERS  UNION— A  non-profit,  non¬ 
commercial  organization.  Authoritative  back¬ 
ground  information,  news  and  features  on  con¬ 
sumer  issues  as  prepared  by  the  staff  of  Con-  i 
Sumer  Reports,  the  consumer  magazine.  Contact  ' 
Frank  Pollock,  director  of  communications,  256 
Washington  St.,  Mt.  Vernon,  N.Y.  10550.  Phone 
(914)  664-6400. 

DATA  MANAGEMENT 
_ AND  DISPLAY  SYSTEMS  __ 

SANDERS  ASSOCIATES,  INC. — Information  on  | 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  20 
major  markets.  Ray  Hall,  PR  Manager,  95  Canal 
Street.  Nashua.  N.  H.  03060.  (603)  885-2817. 


DIVERSIFIED  MANUFACTURING 

NORTH  AMERICAN  ROCKWELL  CORPORA- 
TION  (NR)— One  of  the  world's  largest  civil¬ 
ian  research  and  development  organizations, 
NR  Is  the  nation's  leading  independent  manu¬ 
facturer  of  automotive  original  equipment  and 
the  leading  manufacturer  of  space  vehicles, 
liquid  propellant  rocket  engines,  textile  ma¬ 


chinery  and  industrial  gears.  It  it  among  the 
largest  companies  in  aerospace  electronics  ar.d 
nuclear  reactor  development  and  is  a  major 
manufacturer  of  military,  business,  private  and 
agricultural  aircraft.  Write  Dir.  of  P.R.,  Remi 
Nadeau,  General  Offices,  2300  E.  Imperial 
Hwy.,  El  Segundo,  Calif.  90245;  Tel.  (213) 
647-5961.  New  York,  John  E.  Heaney,  (212) 
758-5540;  Washington.  D.  C.,  William  E.  Van 
Dyke.  (202)  296-6900. 


FOOD 


RECIPES  AND  INFORMATION— For  back 
ground,  food  photos  and  serving  suggestions 
using  California  peaches,  plums,  prunes,  chives, 
etc.,  some  featuring  famous  personalities,  write 
Western  Research  Kitchens,  8170  Beverly  Blvd., 
Los  Angeles.  90048.  Phone  (213)  651-2090. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home¬ 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  K 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  III.  Phone  (312)  291-5086. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue, 

for . (Minimum  13  consecutive)  weekly 

issues,  in  PR/INDEX,  and  invoice  at  the  lowest  appropriate  rate 
Under  category  heading:  . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME . COMPANY 


ADDRESS 


RATES:  Six-lin*  minimum  insertion  @  $3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  iine,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-tlme  contract  earns  5%  discount  off  gross;  S2-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-tlmos,  $234;  6-lines,  26- 
timas,  $444.60;  6-llnas.  52-times,  $842.40.) 


AN  UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


INSURANCE  (cont'd.) 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
brated  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  1 10 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAM  staff  and  member  company 
offices  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St.,  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 


I  PUBLIC  RELATIONS  EXECUTIVES: 
j  Shouldn't  your  company  be  listed  in 
PR/Index?  Write  E&P  for  complete  de¬ 
tails  and  rates. 


LABOR-MANAGEMENT 


WHY  ALL  THESE  STRIKES?  Some  causes  of 
breakdown  in  collective  bargaining  cited  by 
C.W.A.  president,  Joseph  A.  Beirna,  available 
from  Lee  White,  P.R.  Dir.,  Communications 
Workers  of  America,  1925  K  St.,  N.W.,  Wash 
ington,  D.  C.  20006.  Phone  (202)  337-7718. 


PETROLEUM 


HUMBLE  OIL  &  REFINING  CO.— Got  a  ques¬ 
tion  about  Humble?  Need  a  photo  of  oil  opera¬ 
tions?  Contact  Arch  Smith,  Hoad,  Media  Re¬ 
lations,  800  Bell,  Houston  77001,  (713)  221- 
4376  or  Bleu  Beathard,  Media  Relations,  30 
Rockefeller  Plaza,  Now  York  City  10020,  (212) 
974-3620. 


PHARMACEUTICALS 


SQUIBB  BEECH-NUT,  INC.— Worldwide  drug 
and  food  products  manufacturer  formed  by  the 
merger  of  E.  R.  Squibb  &  Sons,  Inc.  and  Beech- 
Nut  Life  Savers  in  January,  1968.  Major  busi¬ 
ness  operations  are:  E.  R.  Squibb  &  Sons,  Inc. 


for  ethical  and  proprietary  drug  products: 
Beech-Nut  Inc.  for  confections  and  food  prod¬ 
ucts;  and  Dobbs  Houses  for  restaurants  and 
airline  food  services.  Director  of  Public  Affairs, 
Squibb  Beech-Nut:  David  F.  Quinlan.  Public 
Relations  Manager,  E.  R.  Squibb:  Paul  L.  West- 
phal  460  Park  Avenue,  New  York,  N.Y.  10022. 
Telephone:  (212)  759-8700. 


RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  (b&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton,  Publicity  Officer.  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403)  424-0211. 


Public  relations 
accounts  and 
appointments 

Charles  Hill  Knight  Jr.,  of 
New  York  City,  has  been  named 
director  of  public  information 
for  National  Environment  Cor¬ 
poration,  Orange,  Calif.  He  was 
formerly  press  aide  to  United 
States  Senator  Charles  H.  Percy 
(R-Illinois)  in  Washington. 

*  •  * 

Miu  Holly  McMunn  is  now 
public  relations  director  for 
Glamour  Magazine.  She  succeeds 
Mrs.  Adele  Friedrichs  who  has 
moved  to  Europe. 

«  *  * 

George  Haber,  formerly  direc¬ 
tor  of  public  relations  for  the 
Long  Island  Board  of  Realtors 
and  editor  of  Flightlines,  publi¬ 
cation  of  the  National  Real  Es¬ 
tate  Fliers  Association,  has 
taken  the  position  of  managing 
editor  of  Business  &  Commercial 
Aviation,  a  Ziff-Davis  publica¬ 
tion. 

*  *  * 

Jane  S.  Miller  has  joined  Wil¬ 
son,  Haight  &  Welch/Public  Re¬ 
lations  as  an  account  executive. 
She  was  previously  director  of 
public  relations  for  Salton  Inc., 
manufacturer  of  home  appli¬ 
ances  and  other  consumer  prod¬ 
ucts. 

*  *  * 

Raymond  J.  Lloyd  has  l)een 


appointed  vicepresident-market¬ 
ing  of  Multiple  Association  Man¬ 
agement,  national  trade  associa¬ 
tion  management  firm  in  Wash¬ 
ington.  A  former  newspaperman 
in  Illinois  and  public  relations 
executive,  Lloyd  will  coordinate 
public  relations  and  advertising 
programs  for  both  MAM  and 
the  associations  and  societies  the 
company  serves. 

«  *  * 

Daniel  A.  Ewald  has  joined 
the  Chevrolet  account  press  re¬ 
lations  department  of  Campbell- 
Ewald.  He  reports  to  Keith  B. 
Spriggel,  press  relations  man¬ 
ager.  Ewald  was  an  editor  with 
Neff  Newspapers. 

«  *  * 

Thomas  L.  Harris  has  re¬ 
joined  Needham,  Harper  & 
Steers,  Chicago,  as  a  vicepresi¬ 
dent,  account  supervisor  and  di¬ 
rector  of  public  relations  for  the 
Chicago  Division.  He  has  been  a 
vicepresident  of  North  Advertis¬ 
ing  Incorporated. 

*  *  * 

Leonard  Mozer  has  been  ap¬ 
pointed  public  relations  director 
of  the  Carpet  and  Rug  Institute. 

*  *  « 

G»*orge  V.  Budrean  was 
named  director  of  corporate  pub¬ 
lic  relations  for  Maremont  Cor¬ 
poration.  He  has  worked  for 
Xerox  Corporation,  Interna¬ 
tional  Harvester  Company,  the 
American  Dental  Association 
and  the  Chicago  public  relations 
firm  of  Gardner,  Jones  &  Co- 
well.  He  started  his  career  as  a 


reporter  for  the  Chicago  Trib¬ 
une. 

*  «  * 

Phoebe  Hodges  has  been  ap¬ 
pointed  product  publicity  direc¬ 
tor  of  Wolverine  World  Wide. 
She  is  a  former  Glamour  maga¬ 
zine  fashion  editor  and  promo¬ 
tion  director. 

*  *  * 

Barry  D.  Ziff  has  been  ap¬ 
pointed  vicepresident  of  Henry 
Schapper  Agency,  a  personnel 
counseling  and  placement  firm. 
Prior  to  his  entrance  into  public 
relations,  Ziff  was  a  reporter  for 
the  Newark  Evening  News. 

*  *  * 

Richard  S.  Collins,  director  of 
corporate  public  relations,  has 
been  elected  a  vicepresident  of 
Cowles  Communications  Inc.  He 
joined  the  company  in  1952  and 
was  director  of  public  relations 
for  Look  magazine  from  1964  to 
1967. 

*  *  * 

The  appointment  of  Walter  E. 
Duka  as  manager  of  national 
program  information  of  the  Cor¬ 
poration  for  Public  Broadcast¬ 
ing  has  been  announced.  He  was 
formerly  public  affairs-press  re¬ 
lations  executive  with  Young  & 
Rubicam. 

*  *  * 

The  General  Electric  Con¬ 
sumer  Electronics  Division, 
Syracuse,  N.Y.,  has  named  N.  W. 
Ayer  Public  Relations  as  its 
agency  for  public  relations  and 
pn)duct  publicity. 


H.  Ross  Miller,  former  staffer 
for  the  Duluth  (Minn.)  Herald 
and  News-Tribune  for  eight 
years,  has  been  named  super¬ 
visor  of  publications  and  em¬ 
ployee  communications  of  TRW 
Systems  Group  at  Redondo 
Beach,  California. 

*  •  « 

David  J.  Rokit  has  joined  the 
public  relations  department  of 
Borden  Inc.  for  the  Borden 
Foods  Division.  He  succeeds  Ted 
Burgert,  who  was  named  pub¬ 
licity  coonlinator  for  the  depart¬ 
ment. 

•  *  « 

Gregory  M.  Rossie  has  joined 
the  Chicago  office  of  Bozell  & 
Jacobs,  in  Jhe  public  relations 
department.  He  is  a  former  New 
York  Daily  News  reporter. 

*  *  • 

Rhys  V.  Campbell,  news  edi¬ 
tor  of  the  Ontario  (Calif.)  Daily 
Report,  has  joined  the  public  re¬ 
lations  firm  of  Carl  Byoir  A  As¬ 
sociates,  assigned  to  the  Omark 
Industries  account  in  Portland, 
Ore. 

*  •  * 

Philip  F.  Cocco  has  been  ap¬ 
pointed  public  relations  man¬ 
ager  of  Phelps  Dodge  Indus¬ 
tries. 

•  *  « 

National  Brewing  Co.  an¬ 
nounced  the  appointment  of  R. 
Keith  Rawlinson  Jr.,  as  public 
relations  manager  of  its  Eastern 
Division  at  Baltimore. 
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In  metropolitan  fields 

Offset  presses  aceelerate 
the  color-conscious  trend 


In  1966  an  innovation  in  the 
printing:  industry,  the  Goss 
Metro-Offset  press,  was  unveiled 
as  it  went  on  edition  at  the  Tele¬ 
graph-Herald,  Dubuque,  Iowa. 

Now,  three  years  later,  22 
Metro-Offset  presses,  manufac¬ 
tured  by  the  Goss  Company,  di¬ 
vision  of  Miehle-Goss-Dexter 
Inc.,  are  in  operation  across  the 
country.  In  addition  six  other 
installations  are  expected  to  be 
running  soon. 

In  those  three  years,  more 
than  240  Goss  Metro-Offset 
press  units  have  been  sold  to 
newspapers  and  commercial 
printers  in  23  states.  Orders 
have  also  been  received  from 
Canada,  Argentina,  Chile,  Ire¬ 
land,  Italy  and  Peru. 

The  Goss  double-width  Metro- 
Offset,  which  prints  at  speeds 
up  to  60,000  papers  per  hour,  is 
designed  for  large  circulation 
metropolitan  newspapers,  to  en¬ 
able  them  to  follow  the  trend  to 
offset  begun  some  six  years 
earlier  by  smaller  papers. 

In  1967,  the  Butler  (Pa.) 
Eagle  combined  a  Goss  Metro- 
Offset  with  letterpress,  installing 
a  Metro-Offset  unit  with  a  half¬ 
deck  in  tandem  with  a  three  unit 
Goss  Anti- Friction  letterpress. 

Another  installation  where  the 
two  printing  processes  were  com¬ 
bined  was  at  the  Texarkana 
Gazette,  which  added  a  Metro- 
Offset  unit  to  a  Goss  Headliner 
Mark  I  press. 

Other  presses  to  go  into  opera¬ 
tion  in  1967  were  three  units  at 
the  Kokomo  (Ind.)  Tribune  and 
4  units  at  the  New  Castle  (Pa.) 
News. 

Fifteen  Metro-Offset  installa¬ 
tions  went  on  edition  in  1968.  In¬ 
cluded  are  the  Vane<niver 
(Wa.sh.)  Columbian,  4  units; 
Burlington  County  Times,  Will- 
ingboro,  N.  J.,  5  units;  Safran 
Printing,  Detroit,  4  units; 
Wausau  (Wis.)  Record  Herald, 
4  units;  Williamsport  (Pa.)  Sun 
Gazette,  4  units;  Sacramento 
(Calif.)  Union,  8  units;  Palm 
Beach  (West  Palm  Beach,  Fla.) 
Post  and  Times,  3  units  with 
four  additional  units  on  order, 
and  Burlington  (Vt.)  Free 
Press,  4  units. 

Others  were  Wall  Street 
Journal,  Highland,  Ill.,  5  units; 
Montgomery  Publishing  Co.,  Ft. 
Washington,  Pa.,  3  units;  Ta/ren- 
fum  (Pa.)  Valley  News,  5  units; 
Billings  (Mont.)  Gazette,  5 
units;  Owensboro  (Ky.)  Mes¬ 


senger-Inquirer,  3  units;  St. 
Louis  (Mo.)  Post  Dispatch,  8 
units,  and  Lawrence  (Mass.; 
Eagle  Tribune,  6  units. 

Safran  Printing,  in  January 
1969,  installed  a  second  Metro- 
Offset  press,  a  4-color  unit  for 
SpectaColor  pre-printing. 

Six  installations  are  expected 
to  be  on  edition  with  a  Goss 
Metro-Offset  shortly.  They  in¬ 
clude  the  Jo/insf  own  (Pa.)  Trib¬ 
une-Democrat,  5  units;  IVafer- 
bury  (Conn.)  Republican-Ameri- 
can,  6  units;  the  Wall  Street 
Journal  plant  in  Riverside, 
Calif.,  5  units;  Southtown  (Chi¬ 
cago,  Ill.)  Economist,  4  units; 
Augusta  (Ga.)  Chronicle  & 
Herald,  5  units,  and  the  Anchor- 

Color  usage  jumps 
after  offset  switch 

The  89-year-old  North  Platte 
(Neb.)  Telegraph  averages  one 
four-color  ad  each  month  and 
publishes  editorial  photos  every 
week  since  converting  to  offset. 

“So  successful  were  the  first 
three  weeks  of  printing  and  so 
great  was  the  advertising  and 
editorial  acceptance  of  process 
color,”  says  James  W.  Kirkman, 
publisher,  “that  in  less  than 
three  weeks  after  running  the 
first  offset  edition  on  a  6-unit 
Cottrell  V-22,  the  seventh  press 
unit  was  ordered.” 

In  August  1967,  with  the  old 
letter  press,  the  Telegraph  ran 
three  color  ads.  In  August  1968, 
with  the  V-22,  the  paper  ran  26. 


age  (Alaska)  Daily  Times,  4 
units. 

Each  installation  spells  multi¬ 
color  for  both  advertisers  and 
editors.  So  color  conscious  do  the 
Metro-Offset  publishers  become 
that  they  turn  to  dramatic  ways 
to  put  the  idea  across  to 
readers  in  their  communities. 
Take  the  Lawrence  Eagle  Trib¬ 
une,  for  example:  Tbe  6-unit 
press  is  capable  of  printing  an 
80-page  edition  with  full  process 
color  and  spot  color  on  16  pages. 
The  old  letterpress  printed  tw’O 
colors  on  only  two  different 
pages. 

Each  of  the  six  units  is 
painted  a  different  color — yellow, 
red,  blue,  orange  and  two  shades 
of  green. 

• 

Travel  writer  rosier 

The  1969  Roster  of  members 
of  the  Society  of  American 
Travel  Writers  lists  238  active 
and  312  associate  members.  The 
roster  is  available  from  Mrs. 
Isabel  Clarke,  SATW  Admin¬ 
istrative  Secretary,  Room  641, 
National  Geographic  Building, 
Washington,  D.C.  20036.  $7.50 
per  copy. 

• 

Food  ad  director 

The  appointment  of  Robert 
J.  Buck  as  director  of  advertis¬ 
ing  for  the  Morton  Frozen  Foods 
Division  of  ITT  Continental 
Baking  Co.,  Inc.,  has  been  an¬ 
nounced.  He  replaces  Fred  B. 
Roche  'who  recently  resigned. 


BEST  IN  OFFSET— Tha  Spokesman-Raviaw  (Spokana,  Wash.)  ra- 
cantly  won  tha  6rit  placa  plaqua  givan  by  tha  Gou  Company  for 
tha  bait  multi-color  offtat  ad  in  tha  Pacific  Northwatt  Nawtpapar 
Advartiiing  compatition.  It  wat  for  a  Standard  Brandt  ad  July  14, 
1968  in  tha  Sunday  magazina.  Picturad  ara:  David  Mantal,  product 
managar  at  Standard  Brandt;  Craig  Mathiatan,  J.  Waltar  Thomp- 
ton  agancy;  Robart  Higbaa,  Thompton;  and  Charlat  S.  McNally, 
food  dapartmant  managar,  Cratmar,  Woodward,  O'Mara  &  Ormtbaa. 


Dodge  shoots 
color  darts 
in  car  copy 


Dodge  Division  of  Chrysler 
Corp.  has  chosen  daily  news¬ 
papers  for  a  “hard  sell”  cam¬ 
paign  designed  to  stimulate 
showroom  traffic  and  develop  im¬ 
mediate  sales,  according  to  Ar¬ 
thur  G.  Kirchner,  general  sales 
manager.  It  will  feature  the 
Swinger,  a  two  door  hard  top 
and  the  Super  Bee,  a  high  per¬ 
formance  car. 

The  campaign  running  in  72 
markets  represents  a  projected 
expenditure  of  $1.5  million  over 
previous  budgets.  Costs  will  be 
shared  equally  by  Dodge  and  its 
dealers  in  the  various  cities. 

Ads,  1,000  lines  each,  are  black 
and  one  color.  The  plan  is  to  use 
eight,  ten  or  12  thousand  lines  in 
each  market,  depending  on  size. 
Use  of  a  color,  Kirchner  said,  is 
keeping  with  the  Dodge  philos¬ 
ophy  that  color  builds  reader 
ship.  Batten,  Barton,  Durstine 
&  Osborne  is  the  agency  pre 
paring  the  ads. 

Kirchner  indicated  that  he  is 
counting  on  selling  efforts  by 
newspapers  in  the  various  cities 
to  encourage  dealer  cooperation 
with  this  campaign.  He  also  said 
that  this  Dodge  newspaper  ad 
campaigpi  represents,  in  part,  a 
response  by  Dodge  to  a  sales 
drive  by  competition  in  the  same 
medium. 


Newsmen  of  Quebec 
in  new  organization 

Montrful 

The  Federation  of  Profes¬ 
sional  Newsmen,  in  Quebec 
Province,  has  been  officially 
formed  here.  Officials  of  the  new 
group  estimate  membership  will 
total  750  newsmen  across  Que 
bee. 

English-language  members  of 
the  media  did  not  form  a  strong 
voice  in  the  formation  of  the  or 
ganization,  but  it  is  planned  to 
start  recruiting  in  the  English 
language  group. 

The  objectives  of  the  fedcra 
tion  will  be  to  resolve  internal 
and  external  problems  now  fac 
ing  the  press,  maintain  intimate 
contact  between  the  press  and 
public  organizations  and  protect 
the  rights  of  the  public  by  as¬ 
suring  honest,  complete  and 
quality  presentation. 

The  founding  president  of  the 
Federation,  Gilles  Gariepy  of  Lt 
Devoir,  said  the  initial  function 
of  the  organization  will  be  to 
prepare  a  brief  for  submission 
to  the  parliamentary  committee 
on  freedom  of  the  press. 
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If  your 

mixed  display  operators 
are  typing  more 
computer  commands 
than  copy  . . . 


. . .  take  a  look 


AUTOCOMP  makes  one  command  keystroke  go  a  long 
way.  The  operator  strikes  one  labeled  command  key  on 
AUTOCOMP,  and  AUTOCOMP  punches  the  complete 
function  as  required  by  the  computer  program  ...  in¬ 
cluding  "begin  command"  and  "end  of  command"  codes. 

A  125-character  solid  state  memory  in  AUTOCOMP 
enables  the  operator  to  enter  variable  information— such 
as  numbers  for  measure  and  point  size— in  a  logical  se¬ 
quence,  and  cause  them  to  be  perforated  along  with  all 
necessary  specific  function  codes  by  pressing  a  single 
command  key.  The  sequence  is  perforated  on  the  tape 
in  the  order  required  by  the  program. 

Mixing  function  keys  are  grouped  on  AUTOCOMP’s 
auxiliary  keyboard,  around  an  extra  set  of  number  keys. 
Numbers  on  the  auxiliary  keyboard  are  arranged  as  on 
a  ten  key  adding  machine  for  rapid  entry.  Command  keys 
requiring  numerical  information  are  grouped  around  the 
number  keys. 

Markup  for  AUTOCOMP  is  brief  and  simple.  Notations 
can  be  very  similar  to  display  markup  for  non-computer- 
ized  systems.  Because  function  keys  are  labeled  for  what 
they  do— "Change  Point  Size",  "Change  Line  Length", 
"Add  Leading",  etc.— operators  can  easily  work  from  con¬ 
ventional  hot  metal  markup.  Operator  retraining  is 
minimal,  and  long-haul  operation  yields  more  lines  per 
shift. 


Automix 

Keyboards, 

Inc. 


at  AUTOCOMP 


AUTOCOMP  offers  your  choice  of  TTS®  layout  or 
standard  secretary  shift  to  further  simplify  retraining, 
according  to  past  practice  in  your  plant.  Each  key  is  an 
individual  electronic  switch  module,  and  is  interchange¬ 
able  with  any  other  key  switch  on  AUTOCOMP.  Electronic 
interlock  allows  burst  speeds  up  to  350  words  per 
copy  models  are  available  if  desired.  Write 
information. 


Q  Q 


1 3256  Northrup  Way  •  Bellevue,  Wash.  98004 
Phone  (206)  747-6960 


PROMOTION 


Sixteen  classics 
sell  for  Palo  Alto 

By  Georpe  Wilt 


RENOIR'S  PAINTING,  "Luncheon  of  the  Boating  Party"  is  translated 
to  black-and-white  line  drawing  to  illustrate  food  sales  story  in 
Palo  Alto  Times  promotion  by  art  director  Lenny  Thomas.  Sixteen 
old  masters  provide  pop  art  illustrations  for  the  market  booklet. 


Occasionally  the  art  treatment 
of  a  newspaper  promotion  piece 
is  so  dramatic  that  it  over¬ 
powers  the  message.  On  the 
other  hand,  thoughtful  visual 
handling  can  not  only  enhance 
the  sales  story,  but  provide  the 
vehicle  that  gets  the  copy  read 
and  remembered. 

We’ll  have  to  hand  a  bouquet 
to  Lenny  Thomas,  art  director 
for  the  Palto  Alio  (Calif.) 
Times,  whose  graphic  interpre¬ 
tations  and  renderings  added  im¬ 
pact  and  continuity  to  an  elab¬ 
orate  and  complete  market  pro¬ 
motion  piece  for  the  Times. 

The  booklet,  created  and 
written  by  the  Times’  Adver¬ 
tising  Plans  Department,  is  a  16- 
page- plus-cover  brochure,  “Take 
it  from  the  Masters.’’  Visual 
continuity  is  provided  by 
Thomas’  pop-art  interpretations 
of  16  famous  paintings,  most  of 
them  reproduced  in  full  color. 
Added  continuity  was  provided 
by  a  beret-topp^  cartoon  char¬ 
acter  somewhat  resembling  Tou¬ 
louse-Lautrec.  On  the  cover,  for 
instance,  the  famous  painting 
representation  is  of  William 
Sidney  Mount’s  “California 
News’’,  a  painting  shown  in  the 
Suffolk  County  (N.  Y.)  Museum 
depicting  an  early-Califomia 
Gold  Rush  crowd.  Thomas’  sly 
addition  to  the  full-color  art  is 
a  copy  of  the  Palo  Alto  Times 
in  the  hands  of  one  of  the  char¬ 
acters,  a  devise  employed  art¬ 
fully  throughout  the  promotion. 
The  little  cartoon  character  of 
the  artist  peers  around  the 
gilded  frame  with  the  sidebar 
comment:  “It’s  the  best  Cali¬ 
fornia  news  since  1849.” 


The  inside  cover  shows  Leo¬ 
nardo’s  “Mona  Lisa”  in  a  black- 
and-white  reproduction,  with  the 
smiling  lady  holding  out  a 
spread  of  the  Times.  Copy  fol¬ 
lows  on  “the  fine  art  of  captur¬ 
ing  California’s  riches.” 

The  next  representation,  of 
Hals’  “The  Rommelpot  Player,” 
works  a  map  of  the  San  Mateo- 
Santa  Clara  market  into  the 
background.  Brief  descriptive 
copy  is  worked  into  text  and 
footnotes,  to  make  the  pertinent 
market  points. 

Interrupting  the  “gallery 
tour”  is  page  featuring  Thomas’ 
artist  cartoon  pointing  to  a  com¬ 
plete  area  map  in  full  color,  with 
appropriate  copy  blocks  detail¬ 
ing  the  market  breakdowns. 

The  next  page,  using  a  take¬ 
off  on  Seurat’s  “Sunday  After¬ 
noon  on  the  Island  of  La  Grande 
Jatte”  in  full  color,  talks  about 
the  quality  of  the  market,  with 
the  lead:  “Color  them  influen¬ 
tial.” 

Food  purchases  are  illustrated 
with  a  line  sketch  from  Renoir’s 
“Luncheon  for  the  Boating 
Party,”  and  occupational  break¬ 
downs  are  shown  with  Degas’ 
“Duke  and  Duchess  of  Mor- 
billi.” 

A  page  on  the  quality  of  the 
Times,  and  showing  a  list  of 
newspaper  awards,  employs  a 
reproduction  of  Holbein  the 
Younger’s  “Sir  Thomas  More” 
portrait,  with  the  added  fillup  of 
Sir  Thomas  holding  a  copy  of 
the  Times.  Impact  is  depicted 
with  a  rendering  of  Saul  Bel¬ 
lows’  “Dempsey  and  Firpo,”  and 
.strength  is  shown  after  Tin¬ 
toretto’s  “Hercules  and  An¬ 


taeus.”  The  competitive  story  is 
easily  shown  with  a  sketch 
showing  “St.  George  and  the 
Dragon,”  by  Raphael,  and 
family  clothing  advertising  is 
covered  with  art  showing 
Bronzini’s  “Portrait  of  a  Young 
Man.” 

An  appropriate  spread  makes 
a  good  case  for  color  advertising, 
going  back  to  the  cartoon  artist 
for  the  theme  for  these  two 
pages  that  include  a  list  of  14 
marketing  advantages. 

The  final  page  takes  advan¬ 
tage  of  the  high  level  of  creativ¬ 
ity  in  the  booklet  to  tell  about 
the  Times’  FREE  copy/layout 
service,  art  and  camera-ready 
engravings.  Outstanding  color 
printing  of  the  brochure  was  by 
the  National  Press  Co. 

Copies  of  the  booklet  are  avail¬ 
able  from  the  Palo  Alto  Times 
of  their  national  advertising 
representatives,  the  Katz 
Agency. 

*  •  * 

KID^TUFF— A  New  York 
Times  folder  that  opens  up  to 
nearly  three  feet  long  shows  a 
three-color  cartoon  of  a  cap-and- 
gowned  small  fry  standing  on  a 
chair,  with  the  headline,  “Are 
kids  really  smarter  than  they 
used  to  be?”  Copy  in  the  affirma¬ 
tive  reminds  advertisers  in  the 
l)ook  publishing  field  that  the 
Spring  Children’s  Book  Section 
of  the  Times  Book  Review  will 
be  published  May  4. 

*  •  * 

RELAYS  —  Celebrating  its 
15th  anniversary  at  the  peak  of 
track  popularity,  the  Huron  Re¬ 
lays  has  invited  73  Class  A  and 
54  Class  R  high  school  track 
teams  from  Michigan  and  Ohio 
to  compete  in  the  1969  Relays  to 
be  held  .March  28  and  29.  The 
meet,  held  in  the  Bowen  Field 
Hou.se  at  Eastern  Michigan  Uni¬ 
versity,  is  sponsored  by  the  De- 
\  troit  News. 


SURVEY  —  The  Richmond 
(Va.)  Times-Dispatch  and  News 
Leader’s  26th  survey  of  “House¬ 
holds  Reached  by  Radio  and 
Television  in  Metropolitan  Rich¬ 
mond”  has  been  compiled  and 
distributed.  Charts  show  Per¬ 
cent  of  households  with  sets 
turned  on  for  both  television  and 
radio  between  8  a.m.  and  10  p.m.’ 
Television  audiences  are  shown 
for  each  individual  station  in  i 
bar  charts,  and  radio  stations  I 
audiences  are  shown  in  tables.  A 
sponsor  identification  query 
showed  that  12%  of  tv-viewers 
could  identify  any  sponsor,  pro¬ 
duct  or  type  of  product. 

«  «  * 

EXPANSION  —  A  full-color 
eight-page  brochure  distributed 
by  the  Seattle  Post-Intelligencer 
announces  a  $5-million  expansion 
program,  and  shows  an  archi¬ 
tect’s  rendering  of  the  new  third- 
story  addition  to  their  operation. 
Also  included  are  a  variety  of 
photos  of  the  Pi’s  new  proc¬ 
esses,  including  Linofilm  opera¬ 
tions,  photo  typesetter,  cold 
type  set-up,  and  mailing  room 
stackers.  Drawings  show  the 
paper’s  new  pressroom  additions, 
too.  Center  spread  uses  color 
photos  to  tell  a  market  story. 

*  *  * 

CAREERS  —  The  Cleveland 
Press  published  a  Careers  Is.sue 
Tabloid  on  February  24,  with 
editorial  content  pertaining  to 
job-hunting.  Cleveland-area  ena- 
ployment  advertisers  supported 
the  24-page  venture  with  over 
1200  inches  of  recruitment  ad¬ 
vertising.  The  idea  was  so  suc¬ 
cessful  that  it  will  be  repeated 
at  least  twice  more  in  1969,  with 
the  next  issue  scheduled  for 
May.  A  limited  number  of  copies 
of  the  tabloid  is  available  from 
Shelly  Greenberger,  promotion 
manager,  the  Cleveland  Press, 
901  Lakeside  Ave.,  Cleveland, 
Ohio  44114. 


KEYED 

to  capture  the  imagination  of 
today's  students,  offering  a 
new  understanding  of  the  com¬ 
munity  in  which  they  live 


America's  most  widely  used  Newspaper  School  Program 


E1I3 


VISUAL  EDUCATION  CONSULTANTS,  INC. 

BuUdtng  the  Newspaper  Reeding  Habit 
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THE  CLASSIFIED  CUNIC 

One  big  Classified 
exchange  is  possible 

By  Stan  Finsness 

CAM,  Providence  Journal  and  Bulletin 


Robert  Witte,  vicepresident 
and  business  manager  of  the 
Hinneapolis  (Minn.)  Star  and 
ifivneapolia  Tribune,  defines  the 
responsibility  of  today’s  CAM 
(or  the  future:  “To  plan,  de¬ 
velop  and  put  into  motion  a  total 
pro>?ram  of  interpersonal  com¬ 
munications.  Such  a  program 
trill  put  every  man,  woman  and 
child  in  contact  with  every  other 
man,  woman  and  child  to  accom¬ 
plish  the  basic  needs  of  buying, 
gelling,  hiring,  renting,  swap¬ 
ping  exchanging  information.” 

Witte  (he  used  to  be  a  classi¬ 
fied  ad  manager  himself)  spoke 
at  the  recent  meeting  of  Missis¬ 
sippi  Valley  CAMs  in  Chicago. 

He  went  on  to  say,  “As  you 
know,  several  cities  now  have 
computer  operations  providing 
gome  kind  of  data-bank  service 
in  the  areas  of  rentals,  help 
wanted  and  real  estate  for  sale. 

“The  Hartford,  Connecticut, 
experiment  will  be  much  broader 
than  anything  so  far  developed. 
It  is  hailed  as  the  test  market 
(or  a  bigger  effort  to  provide  a 
national  hook-up  for  a  computer- 
based  local  service.  Franchises 
will  be  available  in  cities 
through  the  country.  And, 
boldly,  the  computer  developers 
state  they  are  out  to  capture  the 
same  markets  now  being  served 
by  newspaper  Classified  adver¬ 
tising. 

“So,  the  question  becomes. 
Can  the  electronic  data  process¬ 
ing  systems  involving  millions  of 
dollars  worth  of  computer  hard¬ 
ware  .  .  .  dispossess  the  little 


gray  want  ad  from  its  centuries 
old,  long-proven  position  as  the 
people’s  bulletin  board?’ 

“The  ANPA  Scientific  Ad¬ 
visory  committee  and  their  re¬ 
search  associates  at  Massachu¬ 
setts  Institute  of  Technology 
have  discussed  the  feasibility  of 
computer  technology  in  the  field 
of  Classified.  Their  verdict:  the 
computer  Clasified  scheme  has 
many  problems,  but  it  is  entirely 
feasible  and  it  has  real  potential. 

“I  happen  to  agree.  I  think 
computer  systems  can  make 
such  a  dent  in  Classified  that  the 
medium  may  no  longer  have  the 
broad  appeal  which  is  vital  to 
its  existence. 

“But,  just  as  I  believe  it  can 
happen  ...  so  I  also  believe  it 
will  not  happen.” 

A  wedding  is  seen 

Will  newspapers  sit  on  their 
hands  while  this  new  technology 
takes  over?  Witte  doesn’t  think 
so. 

“By  wedding  our  existing 
Classified  operations  with  a  com¬ 
puterized  data  bank  system,  the 
end  result  will  be  a  newspaper- 
provided  service  far  beyond  any¬ 
thing  we  today  can  realistically 
comprehend.  This  will  be  a  total 
program  of  interpersonal  com¬ 
munications — the  parameters  of 
which  will  be  limited  only  ‘by  the 
imagination  of  management.’ 

“Conceivably,  all  newspapers 
will  be  tied  together  in  one  vast 
computerized  interpersonal  com¬ 
munications  system.  Much  Class¬ 
ified  information  would  continue 


to  appear  in  the  daily  news¬ 
paper,  but  still  more  would  be 
stored  as  memory  bits  in  a  com¬ 
puter.  So  when  a  Toledo  family 
must  move  to  Omaha,  the  Toledo 
Blade — hooked  into  the  Omaha 
World-Herald  —  would  provide 
through  its  Classified  service  a 
complete  readout  of  Omaha 
houses  for  sale,  part  time  jobs 
available  for  the  teenager,  a 
reliable  auto  service  firm,  a 
garden  and  landscape  service 
and  a  list  of  baby  sitters. 

Exciting  decades 

“These  are  Classified  services, 
now  and  in  the  future.  The  out¬ 
side  computer  experts  will  not  be 
able  to  invade  these  areas  and 
take  over  Classified.  For  surely. 
Classified  management  will  be 
prepared  to  move  imaginatively 
into,  to  become  a  creative  part 
of,  a  computerized  technology. 

“The  next  two  decades  will  be 
the  most  exciting,  the  most  dy¬ 
namic  in  the  history  of  the  com¬ 
munications  industry.  By  1985, 
surely  1990,  the  grounds  of  ad¬ 
vertising,  news  dissemination 
and  person-to-person  communi¬ 
cations  will  be  staked  out  far 
differently  from  today.” 

• 

Director  at  J'sohool 

Baton  Rouge,  La. 

Dr.  Adolph  O.  Goldsmith  has 
l)een  named  to  a  three-year  term 
as  director  of  the  School  of 
Journalism  at  Louisiana  State 
University  where  he  has  been 
teaching  for  20  years.  He  suc¬ 
ceeds  Dr.  Frank  J.  Price,  who 
asked  to  be  relieved  of  the  ad¬ 
ministrative  duties. 

• 

Movph  to  magazine 

Washington 

Ed  Moffitt,  former  turf  editor 
and  columnist  for  the  Evansville 
(Ind.)  Sunday  Courier  and 
Press,  has  l)een  named  associate 
editor  of  the  Horsemen’s  Journal 
here. 


Headliners’ 
awards  list 
is  announced 

Atlantic  City,  N.  J. 

Winners  in  the  35th  annual 
National  Headliner  Club  com¬ 
petition  will  be  presented  awards 
April  12  at  Chalfonte-Haddon 
Hall  hotel. 

Winners  in  various  categories 
were  selected  during  sessions  of 
judges  from  various  parts  of 
the  country.  Thomas  Paprocki, 
former  Associated  Press  sports 
cartoonist,  was  chairman  of  the 
committee. 

The  award  is  a  black  oak  panel 
with  two  silver  discs,  the  first 
of  which  identifies  the  Head¬ 
liner  Award  and  the  second  the 
name  of  the  winner  and  what 
the  award  is  for. 

Award  winners  in  newspaper 
categories  are: 

Editorial  Cartoons  —  Larry 
Barton,  Toledo  Blade; 

Sports  writing — Mickey  Hers- 
kowitz,  Houston  Post. 

Feature  Columns  —  Marcus 
Gleisser,  real  estate  editor  of  the 
Cleveland  Plain  Dealer. 

Public  service  —  Newsday, 
Long  Island,  for  its  disclosures 
of  political  corruption. 

Coverage  of  a  Major  news 
event — The  staff  of  the  Associ¬ 
ated  Press  for  its  reporting  of 
the  murder  of  Senator  Robert  F. 
Kennedy. 

Feature  Column  —  Jack  W. 
Roberts,  Miami  News. 

Domestic  Reporting  —  Miami 
Herald  and  staff  members  Gene 
Miller,  Fred  .Andersen,  James 
Savage  for  their  coverage  of  the 
Barbara  Mackle  Kidnaping. 

Also  Margaret  Nery,  New 
f^ensington  (Pa.)  Daily  Dis¬ 
patch  for  versatile  feature 
writing  (an  article  on  male 
hairpieces). 

Anniston  (Ala.)  Star,  and 
Mrs.  Jean  Quillen,  for  public 
service  in  the  exposure  of  mu¬ 
nicipal  corruption. 

The  Press  and  Daily  Enter¬ 
prise,  Riverside,  Calif.,  for  its 
11-part  series  on  local  crime. 

The  Lubbock  (Texas)  .4ra- 
lanehe-Joumal  for  its  campaign 
to  help  solve  a  murder. 

Photography  —  Boh  Schutz, 
.AP,  for  his  pictures  of  a  dog 
leaping  at  the  coat-tails  of  Presi¬ 
dent  Johnson;  Ron  Bennett, 
UPI,  for  his  picture  showing 
Senator  Kennedy  after  being 
fatally  wounded;  Ralph  G. 
Schauer,  UPI,  for  a  shot  show¬ 
ing  a  fatal  auto  race  crash. 

Photo-Journalism — John  Fet- 
terman  of  the  Courier-Journal  & 
Times  Magazine,  Louisville,  Ky. 

The  Louisville  papers’  fashion 
editor,  Lana  Ellis,  was  selected 
for  her  color  fashion  layouts. 
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Does  camera  lie? 

(Continued  from  page  11) 


Photography  for  Newsday,  feels 
that  “he  damns,  by  implication, 
every  photographer  with  what 
must  be  termed  one  of  the  most 
biased  and  sanctimonious  state¬ 
ments  ever  pronounced  on 
photojournalism.  He  impugns 
the  motives,  honesty,  and  in¬ 
tegrity  of  every  photographer 
with  no  alternative  . . .  Certainly 
it  is  true  that  the  camera  can 
lie.  To  become  technical  about  it, 
any  picture  that  is  not  taken  as 
the  eye  sees  it,  i.e.,  with  a  21mm 
lens  (closest  to  average  focal 
length  of  the  eye)  and  in  stereo 
color  is  distorted. 

“As  few,  if  any,  pictures  are 
taken  under  these  conditions, 
they  can  all  be  arbitrarily 
branded  as  ‘lies’,  or  as  it  should 
be  stated,  mechanically  not  the 
same  view  as  the  human  eye  .  .  . 
The  eye,  however,  is  merely  the 
extension  of  the  brain.  The  cam¬ 
era  is  merely  the  mechanical  sub¬ 
stitution  for  the  eye.  It  is  the 
brain  behind  the  eye  and  the 
camera  that  motivates  and  inter¬ 
prets  the  action  captured  by  the 
recording  mechanism.” 

Where  editor  plays  a  part 

Most  of  the  photographers 
queried  agreed  that  the  trouble 
with  the  Truman  picture  was  not 
the  photo  itself  but  rather  in  the 
interpretation.  But  some  feel 
that  by  not  running  the  photo 
because  of  his  viewpoint,  the  edi¬ 
tor  does  not  let  the  readers 
judge  for  themselves. 

Regarding  “police  brutality,” 
Charles  Scott,  graphics  director 
for  the  Chicago  Daily  News, 
summed-up  with  this  comment: 
“Wiggins  condemns  news  pho- 
togrraphy  for  showing  police  in 
the  wrong  light.  Careless  use  of 
the  camera  and  its  pictures  can 
do  honorable  police  officers  an  in¬ 
justice.  However,  suppression  of 
all  pictures  of  police  charging 
into  demonstrations  and  making 
aggressive  arrests  would  do  the 
public  an  injustice. 

“When  police  brutality  isn’t 
exposed  by  a  conscientious  and 
vigilant  press,  who  is  going  to 
call  attention  to  it  and  help  keep 
the  practice  from  spreading? 
The  police  aren’t  apt  to  correct 
their  faults  voluntarily.  Their 
victims  aren’t  in  a  position  to 
do  much  about  it. . 

And  about  Wiggins’  remarks 
concerning  the  war  in  Vietnam, 
Mort  Persky,  assi.stant  manag¬ 
ing  editor  of  the  Detroit  Free 
Preen,  writes:  “There  is  no  point 
in  accusing  the  camera  of  lying 
because  it  portrays  the  war  as 
terrible,  and  fails  to  discern  the 
alternatives  to  that  war.  The 
camera  is  not  alone  in  failing  to 
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find  alternatives,  but  it  is  cer¬ 
tainly  correct  in  saying  that 
horrible  things  are  happening  in 
Vietnam.  The  fact  is  that  the 
failure  to  perceive  alternatives 
is  the  central  difficulty  that  all 
governments  and  peoples  seem 
to  have  about  this  war.  Wiggins 
very  childishly  blames  this  whole 
failure  on  photographs.  He  is 
old  enough  to  know’  better.” 

And  Wayne  F.  Kelly,  chief 
photographer  for  the  Los 
Angeles  Times,  feels  that  “the 
fact  that  the  camera  lens  is  in¬ 
capable  of  photographing  men 
who  might  have  died  elsewhere 
had  there  been  no  Korean  W’ar, 
or  speculation  as  to  whether  the 
failure  to  wage  the  war  in  South 
Vietnam  would  have  resulted  in 
an  even  more  terrible  war  is  ir¬ 
relevant  to  what  I  believe  to  be 
the  role  of  the  cameraman  in  the 
communications  industry  .  .  . 
His  job  is  to  interpret  today’s 
events  and  happenings  as  hon¬ 
estly  as  possible,  and  to  picture 
— when  possible — conditions  that 
could  trigger  events  in  the  fu¬ 
ture.  To  try  to  predict  more 
would  put  us  in  the  position  of 
editorializing. 

“Is  this  any  better,”  he  asks, 
“than  a  lack  of  objectivity?” 

Room  for  words 

Photojournalism  professor 
Donald  K.  Wooley  at  the  Uni¬ 
versity  of  low’a  summed  up  the 
feeling  of  photographers  with 
these  remarks:  “He  (Wiggins) 
blames  the  camera  for  the  fail¬ 
ure  to  report  why  the  police  are 
apprehending,  repressing,  sup¬ 
pressing  or  ejecting.  Come  now’ ! 
.Although  w’e  photographers 
w’ould  like  to  think  that  many  of 
our  pictures  can  stand  alone,  we 
do  admit  that  there  is  room  for 
w’ords  along  w’ith  them.  And  w’e 
need  the  w’ords,  just  as  the  w’ords 
often  need  pictures. 

“I  think  I  can  say  that  we 
photographers  have  sometimes 
sinned.  However,  I  believe  our 
sins  are  more  sins  of  omission 
rather  than  sins  of  commis¬ 
sion  .  .  .  We  haven’t  been  re¬ 
cording  all  that  is  around  us.” 
Perhaps  we  have  been  working 
for  the  wrong  editors.  .  .” 

• 

Walls  liquidating 
family  corporation 

Montgomery,  Ala. 

Carmage  Walls  announced 
this  w’eek  that  he  is  liquidating 
Southern  Newspapers  Inc.,  a 
Tennessee  corporation  which  w’as 
organized  in  1951  and  has  been 
family-owmed  since  then. 

Walls  said  he  would  continue 
to  be  active  in  the  newspaper 
business  but  on  a  reduced  basis 
since  the  Advertiser  and  Ala¬ 
bama  Journal  here  were  sold  re¬ 
cently  to  Multimedia  Corpora¬ 
tion. 


William  L.  Dunn 


UPI  and  Guild 
agree  on  raise 
to  $250  in  ’72 

Negotiators  for  United  Press 
International  and  the  Wire  Serv¬ 
ice  Guild  reached  agreement 
March  21  on  a  three-year  con¬ 
tract  subject  to  ratification  by 
Guild  membership. 

The  agreement  w’ould  raise  the 
top  minimum  wage  of  newsmen 
and  photographers  from  $212  to 
$250  per  week  in  three  years. 

The  three-year  term  and  the 
$250  minimum  w’ere  the  same  as 
provided  in  the  new  contract  be¬ 
tween  the  Guild  and  the  As¬ 
sociated  Press. 

Workers  in  all  other  classifi¬ 
cations  would  receive  wage  in¬ 
creases  under  the  new  contract. 
Other  benefits  would  include  an 
increase  by  $3.25  per  employe 
per  week  in  the  UPI’s  contribu¬ 
tion  toward  pensions,  and  a 
doubling — from  $13  to  $26 — in 
the  company’s  monthly  contri¬ 
bution^  toward  the  cost  of  health 
insurance. 

The  Guild  said  the  agreement 
will  eliminate  geographical  dif¬ 
ferentials  in  pay  in  the  second 
year  of  the  contract.  It  said  the 
increase  in  pension  payments 
will  double  the  size  of  pension 
benefits  from  the  present  $120 
to  $240  per  month. 

• 

Buy  Okla.  weekly 

Pauls  Valley,  Okla. 

Purchase  of  the  Cordell 
(Okla.)  Beacon,  a  weekly  with 
3,306  circulation,  has  been  an¬ 
nounced  by  Mr.  and  Mrs.  Ed 
Burchfiel  who  until  October  1, 
1967,  were  co-owners  of  the 
Pauls  Valley  Daily  Democrat, 
Wewoka  Daily  Times  and  Fred¬ 
erick  Daily  Leader,  all  Okla¬ 
homa  newspapers.  The  Beacon 
for  more  than  40  years  has  been 
owned  by  Burris  G.  Penn  who 
has  been  editor  and  publisher. 


Dow  Jones  names 
Dunn  as  national 
production  chief 

William  L.  Dunn,  33,  has  Uien 
appointjd  national  production 
manager  of  Dow  Jones  &  Com¬ 
pany,  publisher  of  the  Wall 
Street  Journal,  the  National  Ob¬ 
server  and  Barron's  National 
Business  <fe  Financial  Weekly. 


Leon  A.  Wilson 


Dunn,  w’ho  w’as  production 
manager  in  the  company’s  print¬ 
ing  plant  in  Chicopee  Falls, 
Mass.,  replaces  Robert  W.  Mc¬ 
Allister,  who  resigned. 

Named  to  succeed  Dunn  at 
Chicopee  Falls  is  Leon  A.  Wil¬ 
son,  38. 

Dunn  joined  the  Dow  Jones 
organization  in  1961  as  assistant 
production  manager  in  the  Chi¬ 
cago  plant.  He  had  been  em¬ 
ployed  in  the  pressroom  at  the 
Des  Moines  (Iowa)  Register  and 
Tribune, 

As  national  production  man¬ 
ager,  Dunn  directs  the  Dow 
Jones  production  network  in 
eight  printing  plants  in  six 
states.  A  ninth  plant  is  under 
construction. 

Wilson  has  been  assistant  pro¬ 
duction  manager  in  the  Mas¬ 
sachusetts  facility  since  late 
1967.  Prior  to  that  he  held  a 
similar  position  in  the  Chicago 
plant.  He  joined  the  Dow  Jones 
organization  in  1961  as  a  printer 
in  Cleveland.  He  worked  for 
newspapers  around  Pittsburgh 
Pa.,  before  joining  Dow  Jones, 
• 

Sports  editor 

Ridgewood,  N.  J- 

The  new  sports  editor  of  the 
Ridgewood  Newspapers  is  James 
M.  Jones  Jr.,  who  has  served  as 
assistant  sports  editor  for  eight 
and  one-half  years.  He  will 
supervise  the  sports  department 
of  the  Ridgewood  Herald-Newt, 
the  Sunday  News  of  Ridgewood 
and  the  Sunday  Post  of  Par 
ramus. 
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The  National  Journal 


Schroth  heads  service 


on  government  affairs 


Washington 

Thomas  N.  Schroth  has  an¬ 
nounced  formation  of  the  Center 
for  Political  Research  and  plans 
for  a  weekly  publication,  the 
National  Journal. 

Schroth  said  the  Center  in¬ 
tends  to  develop  “a  new  dimen¬ 
sion  in  reporting  on  government 
affairs”  through  unbiased,  non¬ 
partisan  political  research  and 
dissemination  of  information  in 
publications,  conferences,  mate¬ 
rials  for  radio  and  television, 
and  special  research  under  con¬ 
tract. 

Schroth,  former  managing 
editor  of  the  Brooklyn  Eagle 
and  executive  editor  of  Congres¬ 
sional  Quarterly,  will  be  director 
of  the  Center  and  editor  of  the 
National  Journal. 


ton  reporting  experience. 

The  National  Journal  will 
cover  not  only  the  federal  gov¬ 
ernment’s  activities  but  also  na¬ 
tional  politics,  reporting  on  state 
political  contests  through  a  50- 
state  information  system. 

The  National  Journal  will  be 
distributed  by  subscription  only 
to  newspapers,  broadcasters, 
businessmen,  lawyers,  scholars 
and  others  interested  in  public 
affairs. 


Business  associates 


Staff  of  50 


The  Center,  he  said,  will  re¬ 
port  not  only  the  government’s 
policies  but  also  how  the  policies 
are  made  and  implemented.  It 
will  focus  on  the  interactions  be¬ 
tween  units  of  government — ex¬ 
ecutive  agencies,  regulatory 
commissions,  congressional  com¬ 
mittees,  the  courts  —  and  be¬ 
tween  government  and  pressure 
groups  in  Washington  and  be¬ 
tween  the  federal  establishment 
and  state  and  local  interests. 

The  editorial  and  research  ac¬ 
tivities  of  the  Center  will  be  con¬ 
ducted  by  a  staff  of  some  50 
journalists,  analysts  and  re¬ 
searchers,  many  with  Washing¬ 


Schroth’s  associates  in  the 
venture  are  F.  Randall  Smith  of 
New  York,  a  businessman;  An¬ 
thony  C.  Stout,  a  lawyer  in  New 
York,  and  Alexander  M.  Lank¬ 
ier,  a  Washington  lawyer. 

Five  associate  editors  are: 

Neal  R.  Peirce,  former  politi¬ 
cal  editor  of  Congressional 
Quarterly. 

Cliff  Sessions,  who  for  the 
past  two  years  has  been  Direc¬ 
tor  of  Public  Information  at  the 
Department  of  Justice. 

Joseph  Foote,  law  editor  of 
Congressional  Quarterly  for  the 
past  four  years. 

Roan  Conrad,  a  former  legis¬ 
lative  editor  and  political  writer 
for  Congressional  Quarterly. 

Timothy  B.  Clark,  a  former 
legislative  editor  and  reporter 
on  environmental  problems  for 
Congressional  Quarterly. 

DuPre  Jones,  librarian  for  the 
Washington  bureau  of  the  New 
York  Times,  was  named  re¬ 
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STUART  HAMPLE,  whoia  "Childran't  Latt*r«  To  God"  faatura  it 
tyndicafad  by  King  Faaturat  Syndicata  wat  this  yaar't  arlitf-lacfurar 
at  Columbia  Univartity't  45th  Scholastic  Pratt  Association  Convan- 
tion.  Hara  ha  autographs  hit  caricaturas  for  young  fans  on  staga 
following  tha  talk. 
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search  director. 

Appointed  production  man¬ 
ager  was  Edward  L.  Barton  Jr., 
formerly  production  supervisor 
for  Congressional  Quarterly. 

The  National  Journal’s  topic 
editors  include: 

U  rban  development  —  Donald 
W.  Lief,  former  deputy  director 
of  the  information  center  of  Ur¬ 
ban  America  Inc.  and  former 
managing  editor  of  Nation’s 
Cities. 

Transportation — Harold  Wat¬ 
kins,  staff  writer  for  Aviation 
Week. 

Defense  —  Andrew  Hamilton, 
former  defense  correspondent 
for  Newhouse  National  News 
Service. 

Consumer  affairs — David  R. 
Tarr,  associate  editor  of  Con¬ 
gressional  Quarterly. 

Foreign  affairs  —  Peter  Rid- 
dleberger,  a  member  of  the  Sen¬ 
ate  Foreign  Relations  Commit¬ 
tee  staff. 

Politics — Charles  Dennis  Mc- 
Camey,  an  expert  in  Congres¬ 
sional  district  politics  and  for¬ 
mer  political  analyst  for  Con¬ 
gressional  Quarterly. 

Environment — Richard  Corri¬ 
gan,  a  reporter  for  the  Wash¬ 
ington  Post. 

Rural  affairs — Prentice  Bow- 
sher,  an  associate  editor  of  Con¬ 
gressional  Quarterly. 


General  editors 


Named  general  editors  were 
James  Ingram,  news  editor  of 
Congressional  Quarterly,  and 
Margaret  Carroll,  formerly  of 
the  Urban  Coalition. 

On  the  reporting  staff  are: 
Del  Marbrook,  former  Sunday 
editor  of  the  Winston-Salem 
(N.C.)  Journal  and  Sentinel; 
Lucille  Eddinger,  Washington 
correspondent  for  Copley  News 
Service;  Judith  Gault,  formerly 
with  the  National  Governors’ 
Conference;  Frank  Fowlkes, 
formerly  with  the  Morgan  Guar¬ 
anty  Trust  Company  of  New 
York  and  Congressional  Quar¬ 
terly,  and  Richard  Cohen,  a 
Rhodes  Scholar  and  former  re¬ 
porter  for  Congressional  Quar¬ 
terly. 


Dorothy’s  column 
remains  unchanged 


San,  Francisco 
Ask  Dorothy  Draper,  a  syn¬ 
dicated  column,  will  continue 
without  change  in  tone  or  tenor 
despite  Mrs.  Draper’s  death  in 
Cleveland,  according  to  Glen  Ad- 
cox,  head  of  Adcox  Associates, 
Inc.,  here. 

Mrs.  Bosco  Cass  Noll  has  been 
writing  the  columns  since  Mrs. 
Draper  became  ill  in  1966  and 
will  continue,  Adcox  explained. 
She  had  collaborated  in  the  ac¬ 
tivity  since  the  column’s  incep¬ 
tion  10  years  ago. 


u  NITED 

FEATURE 

SYNDICATE,  INC. 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Doily  Horoscope 
JEAN  ADAMS 

Teen-age  lovelorn, 
etiquette,  grooming 
MARIAN  CHRISTY 
After  o  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report _ 


VARIETY  FEATURES 


LimE  PEOPLE'S  PUZZLE  D/S 

SPOTLITE  SERIES 

WHERE  IN  THE  WORLD...? 

;  CROSSWORDS  D/S 
t*  HEALTH  CAPSULES  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEESSEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42n<l  St.,  N.Y.,  N.Y.  10017 
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The  Weekly  Editor 

LETTERPRESS  MAN 


By  Heber  Taylor 

Trenton,  Tenn. 

Richard  E.  Davis,  a  74-year- 
old  printer  with  more  than  40 
years  experience  as  an  editor 
and  publisher,  thinks  that  all 
weekly  newspapers  will  be  off¬ 
set  papers  in  a  few  years. 

In  West  Tennessee,  his  area, 
more  than  half  of  the  weeklies 
are  already  offset.  Not  one  was, 
14  years  ago. 

Davis,  a  resident  of  Trenton, 
Tenn.,  is  not  happy  about  the 
trend.  He’s  a  letterpress  man, 
and  always  will  be.  But  he 
thinks  that  the  trend  to  offset 
will  continue  in  spite  of  his  per¬ 
sonal  belief  that  “offset  typog¬ 
raphy  has  set  printing  back  100 
years.” 

Another  trend  that  he  notes 
in  his  area  is  fewer  people  own¬ 
ing  weekly  papers.  The  two 
trends  are  related,  he  says.  “The 
offset  people  over-buy  on  equip¬ 
ment.  Then  they  have  to  get  out 
and  buy  more  papers.” 

Davis  sold  his  last  newspaper, 
the  Trenton  Herald-Register,  to 


one  of  the  “offset  boys”  in  1967. 
At  that  time,  he  told  the  buyer: 
“You’re  not  running  your  equip¬ 
ment — it’s  running  you.” 

Davis  admits  he  got  a  fair 
price  for  his  paper.  He  kept  the 
letterpress  equipment,  and  stays 
busy  doing  commercial  printing 
in  his  old  newspaper  plant. 

He  has  one  helper.  He  says 
that  he  does  not  gross  as  much 
as  he  used  to  with  both  his 
paper  and  a  job  shop,  but  he  is 
satisfied  with  his  net  income. 

Editorial  writer 

The  thing  he  misses  most  now 
that  he  is  out  of  the  newspaper 
field  is  the  chance  to  comment 
on  things  that  come  up.  He  al¬ 
ways  tried  to  have  editorials  in 
his  newspapers,  and  he  had  a 
popular  column,  “Potluck,”  in 
which  he  commented  on  many 
topics  of  local  interest. 

Such  was  his  interest  in  local 
and  state  affairs  that  he  took  his 
ideas  to  forums  other  than  his 
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newspapers  when  that  seemed 
best.  For  example,  he  proposed 
metal  ballot  boxes  for  the  state 
at  a  meeting  of  the  now  de¬ 
funct  West  Tennessee  Press  As¬ 
sociation  about  20  years  ago. 
His  proposal  was  unanimously 
adopted  there  and  by  the  Ten¬ 
nessee  Press  Association,  and 
then  was  “pushed  through  the 
Legislature.”  On  another  oc¬ 
casion,  he  w'orked  through  the 
local  Rotary  Club  to  get  a  prof¬ 
itable  livestock  auction  for 
Trenton. 

Davis  says  he  doesn’t  miss  the 
news  side  of  newspaper  work. 
He  explains  that  he  was  so  busy 
with  job  printing  while  editing 
his  papers  that  he  was  somewhat 
handicapped  as  a  newsman.  He 
concedes  that  today’s  offset 
papers  are  doing  a  better  job 
with  news  and  pictures  than  he 
and  some  of  his  fellow'  letter- 
press  editors  did. 

Set  type  by  hand 

It  was  through  printing  that 
Davis  entered  journalism.  He 
was  a  college  boy  at  home  for 
the  summer  over  50  years  ago 
when  he  learned  that  the  editor 
in  his  hometown  of  Rutherford, 
Tenn.,  needed  a  printer.  He 
learned  to  set  type  by  hand,  and 
was  paid  at  the  rate  of  50  cents 
a  column. 

He  was  fascinated  with  print¬ 
ing,  and  bought  a  Kelsey  Press 
to  do  light  commercial  print¬ 
ing.  He  took  the  press  with  him 
when  he  returned  to  South- 
w’estem  Presbyterian  Univers¬ 
ity  in  Clarksville,  Tenn.,  that 
fall.  Soon,  he  was  manager  of 
the  University  printshop. 

After  graduating,  he  taught 
school  until  he  was  inducted  into 
the  Army  during  World  War  I. 
When  he  did  not  find  a  teach¬ 
ing  job  quickly  after  his  dis¬ 
charge,  he  leas^  a  handset,  de¬ 
funct  w'eekly  in  Dyer,  Term.  He 
also  bought  a  similar  paper  in 
nearby 'Kenton. 

Neither  paper  did  well,  so  he 
moved  to  Hamburg,  Ark.,  to  edit 
the  Ashley  County  Leader,  After 
a  few  months,  he  moved  on  to 
the  Monticello,  Ark.  Advance. 

He  returned  to  teaching  in 
1920.  In  six  years  at  Helena, 
Ark.,  he  worked  up  from  math 
teacher  to  superintendent. 

Gave  up  teaching 

He  left  teaching  for  good  when 
he  bought  the  Bolivar  Commer¬ 
cial  in  Cleveland,  Miss.,  in  1926. 
He  kept  that  paper  for  14% 
years,  and  paid  it  out  during  the 
depression.  He  remembers  Mis¬ 
sissippi  as  a  state  where  legal 
advertising  is  a  boon  to  news¬ 
papers. 

There  were  two  other  compet¬ 
ing  papers  in  Cleveland,  how¬ 
ever,  so  in  1941  Davis  sold  out 
and  moved  his  family  to  Tren¬ 


ton.  For  the  next  26%  years,  he 
published  the  Herald- Registt  r, 
competing  with  the  Trentm 
Weekly  Gazette.  In  1967,  both 
papers  were  sold  and  merged  as 
the  Herald  Gazette. 

After  selling  his  paper,  Davis 
who  had  long  been  active  in 
musical  historical,  and  chuich 
work  in  Trenton,  found  time  to 
run  for  Mayor.  He  was  beaten 
by  the  incumbent,  and  says  that 
he  is  not  sure  whether  he  will  be 
a  candidate  for  political  office 
again. 

Three  major  problems 

Although  he  is  no  longer 
a  newspaper  editor-publisher, 
Davis  is  a  keen  observer  of  the 
weekly  press.  He  believes  that 
it  has  tluree  important  problems. 

One  of  these  is  a  shortage  of 
personnel,  brought  on  mainly  by 
the  draft.  “Young  men  are 
afraid  to  take  a  job  because  of 
the  draft,”  he  says.  “It  used  to 
be  that  you  could  employ  a  boy 
just  out  of  high  school  at  a 
modest  salary  and  increase  his 
wages  as  he  learned  printing. 
But  not  anymore.” 

A  second  problem,  he  says,  is 
competition.  Here,  he  is  not 
talking  about  the  large  dailies 
that  come  into  a  weekly’s  area. 
He  means  situations  where 
weeklies  compete  against  each 
other,  or  where  “the  offset  boys 
may  be  tempted  to  come  in  and 
squeeze  you  out.” 

The  third  problem  is  one  for 
people  interested  in  buying  a 
letterpress  operation.  Parts  for 
letterpress  equipment  are  get¬ 
ting  hard  to  find,  he  says. 

He  is  not  ready  to  count 
letterpress  out,  however.  It’s  a 
field  known  for  its  type  faces, 
precision,  and  inventiveness,  he 
says. 

He  is  pulling  hard  for  a  me¬ 
chanical  genius  to  save  his  be¬ 
loved  letterpress  field. 

• 

Joseph  Wells  joins 
son  in  broker  firm 

Wheaton,  111. 

Joseph  E.  Wells,  a  veteran 
newspaperman,  has  been  ap¬ 
point^  senior  vicepresident  of 
J.  N.  Wells  &  Company,  news¬ 
paper,  magazine  and  broadcast 
brokers. 

The  announcement  was  made 
by  his  son,  Joseph  N.  Wells, 
president  of  the  firm. 

The  senior  Wells  has  termi¬ 
nated  more  than  16  years  with 
the  Michigan  Department  of 
Agriculture  where  he  was  ad¬ 
ministrator  in  publicity  and 
promotional  work.  With  more 
than  30  years  in  joumali.sm, 
Wells  was  formerly  farm  and 
city  editor  of  a  southwest  Mich¬ 
igan  daily  and  he  and  his  wife 
owned  and  operated  a  weekly 
for  13  years. 
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LAYOUT  AND  DESIGN 


Women’s  pages  in  the  mets 


Way  to  Slide  Into  Spring 

1  \  V  \  Po>to  Prin/s 


womens:  SE(TH)\ 


Paradise  for  Skiers 


Women  ^ 


convtrsolfon  pt«ct 


By  Howard  B.  Taylor 

EcKlorial  Consultant,  Copley  International  Corp. 

These  are  the  big  mets  who  won  Penney-Missouri 
awards  for  Women’s  page  typography.  The  category 
— 100,000  circulation  and  above. 

First  place  went  to  the  Milwaukee  Journal  (upper 
left),  whose  section  is  edited  by  Marilyn  Gardner. 
Second  (upper  right)  was  won  by  the  Houston 
Chronicle  and  Madeline  McDermott,  women’s  editor 
at  the  time  of  the  contest.  Third  (lower  right)  went 
to  Newsday,  Stuart  Troup  section  editor. 

The  Journal’s  art  is  color,  striking  skiing  scenes 
and  such  from  Vail,  Colorado.  How  come  Colorado; 
don’t  we  prize  the  local  angle?  Yes.  Residents  of  the 
Milwaukee  area  helped  found  and  foster  the  resort. 

The  copy  block,  in  wide  measure,  is  only  3%  inches 
deep,  letting  art  an<l  captions  carry  the  story.  Cap¬ 
tions  are  in  random  |>ositions,  two  beside  the  art. 

That  big  piece  of  art  in  the  Chronicle  also  is  color. 
Body  set  is  varied.  Patterns  are  rectangular.  White 
space  is  abundant.  The  “conversation  piece”  in  lower 
left  consists  of  paragraphs  of  chit-chat,  mostly  local. 

Notice  that  the  flag  floats  low.  It  seems  a  flag  can 
go  almost  anywhere  in  a  section  page.  This  position 
is  preferable  to  the  top  of  the  page. 

The  Chronicle  has  a  habit  of  winning.  It  walked 
off  with  this  same  award  last  year. 

Newsday’s  title.  Paging  Women,  is  a  grablier.  Old 
English  for  the  head  complements  the  stately  occa¬ 
sion  of  a  White  House  dinner.  And  that  head  is 
dropped  into  the  bo<ly  tyiie.  A  tabloid  page  lends  it¬ 
self  readily  to  such  magazine  treatment. 

A  minute  detail  that’s  effective:  The  by-line  and 
the  credit  line  are  flush  left  and  the  jumpline  is  flush 
right. 


(Mr.  Taylor  writes  this  department  exclusively  for 
E&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  777t>  Ivanhoe  Avenue,  La  Jolla, 
California  92037,) 
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Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 

Year  1968 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Lina9e 

AUTOMOTIVE 

GASOLINES  &  OILS 

American  Oil  Co. 

59 

101 

409,498 

Ashland  Oil  &  Refinin9  Co. 

4 

5 

6,615 

Atlantic  Richfield  Co. 

23 

34 

70,258 

Boron  Oil  Co . 

3 

5 

44,656 

Cities  Service  Co. 

18 

19 

30,884 

Continental  Oil  Co. 

25 

48 

203,978 

DX  Sunray  Oil  Co. 

3 

4 

5,053 

Enco  Division  Humble  Oil 
&  Reflnin9  Co. . 

16 

31 

83,925 

Esso  Standard  Division 

Humble  Oil  &  Reflnln9  Co. 

7 

13 

40,295 

GuK  Oil  Corp. 

58 

98 

268,628 

Marathon  Oil  Co. 

12 

19 

24,978 

Mobil  Oil  Co . 

4 

7 

8,324 

Phillips  Petroleum  Co. 

6 

12 

17,975 

Pure  Oil  Co.  . 

28 

52 

205,716 

Sliolly  Oil  Co.  . 

9 

16 

88,089 

South  Central  Oil  Co . 

4 

7 

7,000 

Standard  Oil  Co.  of  Ohio  . 

7 

13 

145,000 

Sun  Oil  Co . 

55 

91 

138,702 

Superamerica  Division  of 
Northwestern  Rafinin9  Co. 

3 

5 

133,009 

Union  Oil  Co.  of  California 

3 

6 

10,612 

Vickers  Petroleum  Co.,  Inc. 

4 

7 

12,024 

PASSENGER  CARS  (NEW) 

AMC  AMX  . 

5 

5 

5,508 

AMC  Javelin  &  Rambler 

6 

7 

8,029 

American  Motors  Coro.  Cars 

4 

4 

3,880 

Austin 

5 

10 

32,022 

Buick  . 

20 

44 

279,893 

Buick  &  Opel 

9 

12 

32,316 

Cadillac  .  .  . 

9 

18 

64,778 

Chevrolet  . 

77 

165 

1,104,595 

Chevrolet  &  Chevrolet  Camaro 

49 

97 

438,173 

Chevrolet  Camaro 

6 

10 

15,620 

Chevrolet  Division  Cars 

25 

44 

269,988 

Chrysler  ... 

22 

35 

127,494 

Chrysler  Coro.  Cars 

5 

6 

14,205 

Chrysler  i  Plymouth 

16 

31 

321,630 

Chrysler-Plymouth  Division  Cars 

56 

105 

534,467 

Cortina 

6 

10 

12,498 

Dart 

22 

36 

149,928 

Dart  &  Dod9e 

7 

14 

60,410 

Datsun 

4 

6 

6,452 

Dod9e  . 

38 

62 

233,671 

Dod9o  &  Dod9e  Char9er 

8 

II 

27,443 

Dod9e  Char9er 

25 

39 

160,479 

Dod9e  Division  Cars 

50 

101 

366,869 

F-85  . 

16 

31 

109,647 

F'85  i  Oldsmobile 

15 

28 

85,379 

Falcon  . 

II 

19 

22,505 

Falcon  &  Ford 

12 

22 

38,462 

Ford  . 

94 

194 

1,572,241 

Ford  B  Ford  Mustan9 

86 

166 

1,149,812 

Ford  B  Thunderbird 

5 

7 

12,756 

Ford  Division  Cars 

51 

86 

932,948 

Ford  Motor  Co.  Cars . 

5 

10 

109,334 

Ford  Mustan9  . 

83 

148 

706,417 

General  Motors  Corp.  Cars  . 

7 

16 

78,376 

Lincoln-Mercury  Division  Cars 

19 

29 

73,561 

Mercury  . 

16 

28 

113,927 

Mercury  B  Mercury  Cou9ar 

54 

108 

314,500 

Mercury  Cou9ar 

20 

38 

172,494 

Oldsmobile 

67 

130 

662,301 

Oldsmobile  Division  Cars 

13 

19 

87,588 

Oldsmobile  Toronado 

18 

34 

61,731 

Plymouth  . 

60 

113 

589,657 

Plymouth  B  Valiant  .  .  . 

8 

12 

31,334 

Plymouth  Barracuda 

II 

19 

31,700 

Pontiac  . 

33 

62 

356.181 

Pontiac  B  Pontiac  Firebird  .  . 

10 

14 

75,258 

Pontiac  B  Tempest  . 

4 

7 

11,268 

Pontiac  Division  Cars  . 

18 

27 

272,944 

Pontiac  Firebird  . 

6 

8 

23,051 

Rambler  . 

14 

23 

36,467 

Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Renault  . 

.  5 

7 

10,050 

Tempest  . 

.  9 

16 

21,698 

Toyota  . 

.  4 

8 

13,106 

Valiant  .  . 

.  7 

13 

27,342 

TIRES  B  TUBES 

Firestone  Tire  . 

.  68 

148 

2,397,423 

General  Tire  . 

.  25 

44 

90,057 

Goodrich  Tire  . 

.  8 

13 

93,669 

Goodyear  Tire  . 

.  66 

121 

4,110,107 

Uniroyal  Tire  . 

.  32 

50 

353,807 

TRUCKS  B  TRACTORS 

Chevrolet  Truck  . 

.  3 

5 

17,662 

Dodge  Motor  Home  . 

.  4 

6 

12,280 

Dodge  Truck  . 

.  18 

30 

101,709 

Ford  Truck  . 

.  14 

26 

47,603 

MISCELLANEOUS 

Leasing  B  Rentals 

Avis  Rent-A-Car  . 

.  27 

37 

211,695 

Misc.  Automotive 

Turtle  Wax  . 

.  16 

24 

29,415 

GENERAL 

ALCOHOLIC  BEVERAGES 

Beers 

Ballantine  . . 

.  6 

II 

11,045 

Carling  Black  Label  . 

.  58 

99 

179,759 

Cinci  . 

.  3 

5 

12,113 

Coors  . . 

.  3 

4 

30,010 

Hudepohl 

.  3 

5 

30,011 

Regal  . 

.  3 

5 

7,554 

Stag  . 

.  4 

7 

13,980 

Sterling  . 

.  3 

6 

33,680 

Strohs  . 

.  7 

10 

44,080 

Utica  Club  . 

.  9 

13 

12,985 

Liquors 

Calvert  Extra  . 

.  46 

73 

144,381 

Canadian  Lord  Calvert  . 

.  29 

47 

87,404 

Dark  Eyes  Vodka  . 

.  4 

8 

16,080 

Early  Times  . 

.  6 

8 

25,097 

Fleischmanns  Preferred 

15 

24 

29,075 

Fleischmanns  Vodka  . 

.  39 

62 

274,615 

Gold  Pennant  . 

6 

6 

11,240 

Old  Crow  . 

.  24 

36 

69,590 

Old  Fitigerald  . 

5 

10 

15,034 

Old  Hickory  .  .  . . 

9 

13 

38,444 

Old  W.  L.  Weller  . 

.  6 

10 

25,065 

Schenley  XL  . 

6 

7 

6,980 

Seagrams  7  Crown  . 

.  48 

80 

678,308 

Seagrams  V  O  . 

.  28 

42 

95,380 

Sunny  Brook  . 

.  5 

10 

45,913 

Tanqueray  Gin 

.  7 

8 

21,329 

Windsor  Supreme  . 

22 

37 

92,275 

AMUSEMENTS 

New  York  State  Fair  (Syracuse,  N.Y.)  6 

6 

14,536 

FARM  B  GARDEN 

Best  Prods . 

6 

8 

8,525 

Greenfield  Prods . 

17 

35 

126.680 

Hartx  Mountain  Flea  Collar 

8 

13 

31,024 

House  of  Wesley  . 

5 

5 

5,214 

Michigan  Bulb  Co . 

4 

4 

3,956 

Naughton  Farms  . 

4 

4 

4,796 

Nulife  Prods.  . 

4 

7 

11,040 

Ortho  Prods.  . 

13 

28 

94,662 

Pax  . . 

.  4 

4 

6,183 

Prim  Cat  Litter  . 

3 

4 

4,024 

Scotts  Prods.  . 

18 

28 

122,271 

Toro  Mower . 

.  13 

20 

41,527 

Toro  Tractor  . 

.  4 

5 

6,984 

Vertagrean  Prods . 

.  10 

17 

102,599 

Vigoro  Prods . 

.  7 

II 

35,835 

Wheel  Horse  Tractor  . 

.  5 

7 

10,530 
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FOODS 
bby  Foods 

Gerbor  Baby  Foods . 

3 

5 

18,071 

blii’19  Products 

B«g  &  Baku  Country  P!iins  . 

4 

5 

7,662 

Bisquick  . 

..  27 

41 

41,110 

Bond  Bread  . 

II 

18 

55,815 

Butternut  Bread  . 

..  10 

17 

69,720 

Colonial  Bread  . 

8 

15 

44,112 

Freihofers  Bread  . 

4 

6 

12,061 

Gladiola  Flour  . 

5 

8 

14,131 

Hollywood  Prods . 

5 

II 

21,952 

Holsum  Bread  . 

7 

13 

49,399 

Kelloggs  Country  Filins  . 

19 

30 

45,408 

Kelloggs  Danish  Go-Round  . 

5 

9 

21,180 

Kellogg  Pop-Tarts  . 

..  109 

185 

338,119 

Milbrook  Bread  . 

12 

16 

78,224 

North  Country  Pancake  Mix  . 

3 

6 

7,984 

Occident  Flour  . 

6 

10 

51,942 

Pillsbury  Bread  Mix . 

10 

15 

15,028 

Plllsbury  Cake  Mix  . 

3 

3 

3,850 

Pillsbury  Mixes  . 

II 

16 

23,028 

Pillsbury  Prods . 

3 

3 

4,080 

Pioneer  Biscuit  Mix  . 

3 

4 

4,010 

Pioneer  Donut  Mix  . 

3 

6 

7,980 

Rainbo  Bread  . 

9 

16 

41.520 

Rite  Diet  Bread  . 

12 

21 

39,306 

Toastem  Fancy  Frosted  . 

7 

7 

7,424 

Webers  Bread  . 

9 

II 

107,796 

White  Lily  Flour  . 

3 

6 

12,042 

Wilderness  Pie  Filling  . 

5 

6 

7,992 

Wonder  Bread  . 

II 

20 

36,562 

Beverages 

Coffee  &  Tea 

Breakfast  Cheer  Coffee  . . 

3  • 

3 

9,960 

Butter-Nut  Coffee  . 

3 

5 

5,980 

Butter-Nut  Coffee  &  Instant  Coffee 

16 

26 

37,660 

Cains  Freeie-Dried  Coffee . 

3 

6 

33,936 

Chase  &  Sanborn  Coffee  . 

46 

75 

93,969 

Chase  &  Sanborn  Instant  Coffee  . . 

22 

35 

37,080 

Crosse  &  Blackwell  Tea  . 

4 

6 

11,087 

Decaf  . 

24 

38 

58,428 

Folgers  Coffee  . 

23 

37 

62,025 

Folgers  Instant  Coffee  . . 

4 

6 

6,030 

Hills  Bros.  Coffee . 

82 

128 

893,269 

Hills  Bros.  Coffee  &  Instant  Coffee 

54 

89 

174,625 

Luiianne  Coffee  . 

21 

34 

56,080 

Luiianne  Instant  Coffee  . 

II 

23 

34,025 

M.J.B.  Coffee  . 

5 

7 

8,324 

M.J.B.  Instant  Coffee  . 

5 

7 

16,648 

Manor  House  Coffee  . 

13 

21 

75,502 

Max-Pax  Coffee  Filter  Rings . . 

3 

4 

29,248 

Maxwell  House  Coffee  . 

12 

20 

20.413 

Maxwell  House  Instant  Coffee  . . . . 

20 

32 

38,062 

Red  Rose  Tea  . . 

9 

10 

19,115 

S  &  W  Coffee  . 

10 

15 

23,085 

Sanka  Coffee  &  Instant  Coffee  .  .  .  . 

18 

19 

18,535 

Tender  Leaf  Iced  Tea  Mix  &  Instant 

Tea  . 

. ..  24 

44 

48,165 

Victor  Coffee  . 

6 

10 

12,045 

Soft  Drinks 

Canada  Dry  . 

3 

4 

6,432 

Clicquot  Club  . 

5 

10 

27,426 

Coca-Cola  . 

52 

95 

308,025 

Coca-Cola,  Fresca,  Sprite  ft  Tab  . 

5 

II 

42,502 

Crush  . 

3 

6 

7,650 

Del  Monte . 

16 

23 

69,494 

Diet  Dr.  Pepper  ft  Dr.  Pepper  .  . . 

4 

8 

46,301 

Diet  Pepsi  . 

14 

24 

73,179 

Diet  Rite  . 

19 

35 

126,849 

Dr.  Pepper  . 

12 

20 

64,728 

Fanta  . 

3 

7 

14,455 

Fresca  . 

20 

37 

105,110 
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Mountain  Dew  . 

4 

7 

20,495 

Nesbitts  . 

4 

7 

13,998 

Orange  Crush  . 

3 

5 

11,682 

Pepsi  Cola  . 

34 

54 

278,506 

Royal  Crown  . 

5 

9 

14,573 

Shasta  Root  Baer  . 

7 

13 

23,004 

Simba  . 

3 

5 

5,125 

Sprite  . 

17 

30 

37,107 

Squirt  . 

3 

5 

4,821 

Tab  . 

12 

25 

59,245 

Teem  . 

3 

4 

13,136 

7  Up  . 

18 

21 

73,111 

Misc.  Beverages 

Aunt  Nellie's  Breakfast  Orange  Drink 

10 

21 

21,030 

Captain  Kidds  Fruit  Drinks 

7 

9 

21,928 

Catalina  Fruit  Punch  . 

3 

5 

5,025 

Hawthorn  Melody  Diet  Lemonade  . 

4 

4 

9,738 

Lord  Motts  Clamato  Juice  . 

4 

6 

11,100 

Nestle  Milk  Cocoa . 

.  12 

19 

19,090 

Stokely  Gatorade  . 

14 

24 

36,180 

Tonight  Fresh-Dried  Cocktail  Mix  .  . . 

5 

10 

39,150 

Tropicana  Orange  Juice  . 

5 

9 

16,755 

Wylers  Lemonade  Mix  . 

3 

5 

15,604 

Cereals  ft  Breakfast  Foods 

Kelloggs  Cereals  . 

22 

30 

73,314 

Kelloggs  Corn  Flakes  . 

104 

179 

737,123 

Kelloggs  40%  Bran  Flakes  . 

7 

16 

30,430 

Kelloggs  Product  19  . 

39 

71 

106,000 

Kelloggs  Raisin  Bran  . 

7 

7 

7,040 

Condiments 

Accent  . 

II 

19 

22,720 

Bonique  Dressings  . 

3 

4 

6,008 

Bud  Syrup  . 

13 

25 

25,326 

Compliment  Sauces  . 

12 

21 

35,448 

Crystal  Sugar  . 

6 

8 

64,763 

Del  Monte  Catsup  . 

22 

37 

39,997 

Del  Monte  Pickles  . 

10 

14 

37,120 

Del  Monte  Tomato  Sauce  . 

3 

3 

3,270 

Domino  Sugar  . 

19 

29 

71,715 

G  ft  W  Sugar  . 

16 

31 

49,175 

Good  Seasons  Salad  Dressing  Mix  . . 

3 

3 

2,850 

Grants  Farm  Syrup  . 

14 

25 

29,768 

Kraft  Green  Goddess  Dressing  . 

15 

15 

17,806 

Hunts  Catsup . 

5 

7 

6,925 

Kraft  Dressings  . 

20 

21 

35,988 

Kraft  Mayonnaise  . 

27 

27 

116,540 

Kraft  Oil  . 

10 

15 

13,689 

Kraft  Sandwich  Spread  . 

10 

10 

30,648 

Libbys  Catsup  . 

Marxetti's  Dressings  . 

7 

13 

25,016 

12 

19 

35,111 

McCormick  Chili  Seasoning  Mix  . . . . 

12 

29 

33,823 

McCormick  Gravy  Mix  . 

8 

17 

22,547 

McCormick  Sloppy  Joes  Seasoning  Mix 

5 

10 

10,174 

McCormick  Spaghetti  Sauce  Mix  .  . . 

7 

15 

21,744 

McCormick  Salad  Supreme  . 

7 

.  13 

17,185 

McCormick  Seasoning  Mix  . 

3 

6 

5,999 

Miracle  Whip  Salad  Dressing  . 

33 

33 

81,239 

Old  Dutch  Dressing . 

8 

II 

24,570 

Open  Pit  Barbecue  Sauce  . 

3 

5 

10,128 

Pfeiffer  Dressings  . 

9 

12 

11,910 

Ragu  Spaghetti  Sauce  . 

6 

II 

14,287 

S  ft  W  Pickles  . 

8 

14 

18,208 

Salad  Bowl  Dressing  . 

12 

12 

46,561 

Schilling  Sauces.  Gravies 

ft  Seasoning  Mixes  . 

3 

5 

10,980 

Spreckels  Sugar  . 

M 

15 

13,978 

Starling  Salt  . 

18 

28 

44,155 

Confections 

Candy  Cupboard  Chocolates 

3 

6 

14,920 

Kraft  Candies  . 

35 

35 

124,045 

Kraft  Marshmallows  . 

27 

27 

50,950 

Dairy  Products 

American  Dairy  Assn . 

6 

14 

30,526 

Bordens  Buttermilk  . 

4 

8 

10,806 

Bordens  Cheese  . 

3 

5 

3.873 
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Bordens  Egg  Nog  . 

3 

6 

6,306 

Central  Coast  Milk  Council  . 

3 

4 

3,985 

ChifFon  Margarine  . 

15 

24 

66,396 

Cracker  Barrel  Cheese  . 

7 

7 

16,416 

Crowleys  Chocolate  Drink  &  Toppii 

ng  4 

5 

7,020 

Crowleys  Cottage  Cheese  . 

7 

II 

39,896 

Crowleys  Cream  Topping  . 

3 

4 

6,225 

Crowleys  Dip-N-Chip  . 

...  3 

3 

3,540 

Crowleys  Egg  Nog  . 

...  3 

4 

8,055 

Crowleys  Yogurt  . 

..  7 

10 

16,423 

Dairylea  Dari>Lean  . 

3 

6 

6,010 

Dairylea  Dari-Lean  &  Milk  . 

6 

9 

9,060 

Dairylea  Egg  Nog  . 

8 

II 

11,095 

Dairylea  Ice  Cream  . 

4 

6 

9,995 

Dairylea  Milk  . 

...  3 

3 

4,050 

Deans  Dairy  Products  . 

4 

14 

30,881 

Deans  Vim  . 

4 

8 

23,260 

Fairmont  Cottage  Cheese  . 

3 

6 

5,955 

Foremost  Cottage  Cheese  . 

20 

31 

70,865 

Foremost  Dairy  Products  . 

8 

9 

27,065 

Foremost  Egg  Nog  . 

...  17 

28 

27,992 

Foremost  Ice  Cream  . 

...  22 

34 

107,785 

Fros  T  Dog  . 

3 

4 

3,996 

Hawthorn  Mellody  Dairy  Products  . 

...  3 

5 

7,216 

Hawthorn  Mellody  Ice  Cream . 

.. .  7 

16 

25,686 

Hood  Cottage  Cheese  . 

6 

10 

10,040 

Imperial  Margarine  . 

77 

152 

227,219 

Knudsen  Yogurt  . 

7 

II 

26,288 

Kraft  Cheeses  . 

37 

39 

195,588 

Kraft  Margarine  . 

19 

24 

43,460 

Land  O  Lakes  Butter  . 

3 

5 

20,658 

Mazola  Margarine  . 

9 

19 

33,192 

Meadow  Gold  Milk  . 

5 

12 

40,349 

Midwest  Farms  Ice  Cream  . 

3 

6 

17,614 

Miracle  &  Parkay  Margarine . 

10 

10 

20,898 

Miracle  Margarine  . 

29 

44 

148,109 

Nucoa  Margarine  . 

6 

7 

7,005 

Parkay  Margarine  . 

Philadelphia  Cream  Cheese  . 

62 

140 

545,830 

6 

6 

24,766 

Spreckek  Cottage  Cheese  . 

3 

4 

4,010 

Spreckels  Milk  . 

3 

4 

7,000 

Velda  Farms  Milk  . 

3 

6 

16,680 

Velveeta  Cheese  . 

5 

5 

8,440 

Yami  Yogurt  . 

3 

5 

5,424 

Frozen  Foods 

Armour  Frozen  Turkey  Prods . 

3 

3 

2,298 

Birds  Eye  Frozen  Orange  Juice  .  .  .  . 

3 

6 

13,743 

Birds  Eye  Frozen  Vegetables  . 

Checkerboard  Farms  Frozen  Sliced 

45 

69 

79,121 

Turkey  &  Giblet  Gravy  . 

Checkerboard  Farms  Frozen  Turkey 

3 

5 

5,035 

Prods . 

9 

16 

17,540 

Clover  Rich-Frozen  . 

3 

6 

6,032 

Cool  Whip  Frozen  Topping  . 

4 

4 

3,960 

Dairylea  Frozen  Coffee  Surprise  .  . 

4 

6 

16,866 

Dulany  Frozen  Vegetables  . 

5 

9 

9,010 

Horida  Frozen  Orange  Juice 

3 

5 

5,000 

Green  Giant  Frozen  Rice  . 

36 

48 

54,546 

Green  Giant  Frozen  Vegetables  . . 

5 

6 

6,020 

Honey  Suckle  Frozen  Turkey  Prods. 

13 

24 

40,324 

Jenos  Frozen  Pizza  Rolls . 

41 

59 

114,833 

Johns  Frozen  Pizza  . 

25 

40 

88,739 

Kahns  Frozen  Heuben  Sandwich  .  . 

6 

8 

18,556 

Kerns  Frozen  Fruit . 

8 

10 

9,960 

Land  O  Lakes  Frozen  Turkey  Prods. 

12 

21 

106,223 

Libbys  Frozen  Orange  Juice 

6 

10 

9,985 

Libbys  Frozen  Vegetables . 

9 

12 

12,080 

Mrs.  Humptys  Frozen  Omelets 

3 

6 

5,990 

Mrs.  Pauls  Frozen  Ksh  Prods . 

13 

18 

22,210 

Mrs.  Pauls  Frozen  Sandwich  Thins 

II 

12 

17,754 

Mr.  Do  Bee  Frozen  Orange  Juice  . 

7 

12 

11,970 

Norbest  Frozen  Turkey  Prods. 

20 

33 

34,165 

Ocoma  Frozen  Chicken  Prods. 

4 

9 

13,688 

Perri  Frozen  Meat  Prods . 

3 

5 

4,936 

Seabrook  Farms  Frozen  Prods.  . . . 

3 

4 

12,336 

Seabrook  Farms  Frozen  Vegetables 

9 

II 

26,800 

Stouffers  Frozen  Foods  . 

39 

56 

75,528 

Accounts 
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37 

60 

189  200 

15 

22 

79,861 

22 

35 

1 10,903 

Meats  &  Fish 


Bird  Farm  Meat  Prods . 

4 

5 

5,121 

Bob  Evans  Farms  Meat  Prods . 

II 

16 

44,042 

Breast  O  Chicken  Tuna  . 

17 

28 

151,348 

Carnation  Tuna  . 

26 

43 

84,600 

Chicken  of  The  Sea  Tuna . 

5 

8 

24,080 

Colonial  Meat  Prods . 

3 

II 

75,527 

Corn  King  Moat  Prods . 

9 

16 

103,969 

Cudahy  Meat  Prods . 

16 

31 

198,970 

Eckrich  Meat  Prods . 

10 

16 

39,988 

Esskay  Meat  Prods . 

4 

9 

14,970 

Frey  Meat  Prods . 

3 

5 

12,024 

Gwaltney  Meat  Prods . 

4 

8 

21,000 

Hormel  Meat  Prods . 

33 

53 

452,600 

Hygrade  Meat  Prods . 

II 

17 

30,437 

Jones  Dairy  Farm  Meat  Prods . 

7 

9 

14,005 

Marhoefer  Meat  Prods . 

3 

6 

10,052 

Nepco  Meat  Prods . 

6 

13 

55,359 

Neuhoff  Meat  Prods . 

4 

8 

25,224 

Rath  Meat  Prods . 

7 

9 

21,768 

Rudys  Farm  Meat  Prods . 

3 

6 

8,960 

Russer  Meat  Prods . 

6 

10 

9,960 

Sugardale  Meat  Prods . 

8 

12 

54,425 

Superior  Meat  Prods . 

5 

6 

29,470 

Swifts  Meat  Prods . 

56 

84 

216,819 

Treat  . 

3 

6 

5,988 

Valleydale  Meat  Prods . 

5 

9 

37,792 

Wilsons  Canned  Meat  &  Poultry  Prods. 

3 

6 

11,000 

Wilsons  Meat  Prods . 

49 

110 

542,166 

Yankee  Maid  Meat  Prods . 

3 

3 

17,544 

Pet  Foods 

Alpo  Cat  &  Dog  Food  . 

4 

8 

8,010 

Alpo  Dog  Food  . 

3 

5 

7,836 

Calo  Cat  Food  . 

29 

42 

102,150 

Calo  Dog  Food  . 

24 

35 

37,315 

Dash  Dog  Food  . 

22 

33 

34,060 

Gaines-Burgers  . 

18 

19 

18,835 

Gold  Seal  Dog  Food  . 

5 

10 

21,386 

Kal  Kan  Cat  Food  . 

5 

10 

12,685 

Kal  Kan  Dog  Food  . 

16 

30 

43,035 

Prime  Dog  Food  . 

8 

8 

8,601 

Purina  Cat  Chow  . 

85 

144 

159,803 

Purina  Dog  Chow  . 

19 

29 

57,538 

Purr  Cat  Food  . 

10 

15 

14,795 

Rival  Dog  Food  . 

3 

5 

5,010 

Vets  Dog  Food  . 

4 

7 

18,644 

Misc.  Fc^ods 

Armour  Chili  . 

6 

12 

13,115 

Bakers  Coconut  . 

4 

4 

3,930 

Bamas  Peanut  Butter  'N  Jelly . 

5 

9 

9,040 

Butterland  Vegetables  . 

6 

10 

17,050 

Cake-Mate  . 

7 

16 

16,055 

Campbells  Soups  . 

64 

no 

208,867 

Creamettes  Macaroni  Prod . 

13 

22 

39,366 

Del  Monte  Fruits  . 

15 

21 

62,760 

Dinty  Moore  Meat  Ball  Stew  . 

7 

II 

17,514 

German  Village  Noodles  . 

3 

6 

6,054 

Golden  Grain  Macaroni  Prods. 

&  Sauce  . 

5 

6 

12,265 

Gordon  Potato  Chips  . 

13 

19 

20,445 

Green  Giant  Beans  . 

6 

12 

12,025 

Green  Giant  Vegetables  . 

63 

104 

186,179 

Jewel  Shortening  . 

4 

6 

9,188 

Joan  of  Arc  Prods . 

5 

8 

9,267 

Joan  of  Arc  Vegetables . 

3 

5 

10,395 

Kelloggs  Special  K  &  Libbys  Tomato 
Juice  . 

6 

6 

5,950 

Knox  Gelatine  &  Miracle  Whip  Salad 
Dressing  . 

28 

28 

28,470 

Kraft  Dinners  . 

26 

26 

278,309 

Kraft  Jellies  &  Preserves  . 

41 

70 

70,110 

Kraft  Preserves  . 

12 

19 

19,105 

Kraft  Preserves  &  Philadelphia  Cream 
Cheese  . 

5 

5 

5,102 

Kraft  Toppings  . 

35 

37 

57,804 
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La  Choy  Prods . 

19 

33 

124,404 

Lays  Potato  Chips  . 

3 

3 

2,850 

Libbys  Vegetables  . 

8 

10 

19,906 

McCormick  Instant  Bacon  Bits . 

7 

14 

18,185 

My-T-Fine  Pie  Filling  &  Pudding  . . . 

6 

9 

15,420 

Nalleys  Potato  Chips  . 

4 

7 

33,504 

Nalleys  Prods . 

5 

9 

32,275 

Nestles  Morsels  . 

3 

4 

4,035 

Peanut  Crisps  . 

4 

7 

7,012 

Pennsylvania  Dutch  Casserole  Base  . 

23 

39 

94,322 

Pennsylvania  Dutch  Macaroni  Prods. 

18 

27 

51,700 

Peter  Pan  Peanut  Butter . 

8 

12 

155,524 

Pillsbury  Potatoes  . 

. .  33 

47 

56,573 

Royal  insta-Jel  . 

24 

37 

110,200 

S  &  W  Apple  Sauce  . 

7 

10 

10,025 

S  4  W  Prods . 

16 

26 

121,550 

S  4  W  Vegetables  . 

6 

II 

23,055 

Sacramento  Tomatoes . 

4 

4 

3,676 

Skippy  Peanuts  . 

4 

6 

20,792 

Smuckers  Goober  Jelly  . 

7 

8 

14,045 

Stokely  Fruit  . 

19 

35 

41,330 

Stokely  Fruits  4  Vegetables  . 

13 

22 

23,485 

Stokely  Prods . 

27 

50 

89,703 

Stokely  Vegetables  . 

45 

83 

168,018 

Sunkist  Lemons  . 

31 

50 

50,255 

Sunkist  Oranges  . 

57 

101 

125,120 

Sunkist  Tangerines  . 

9 

14 

16,845 

Swanson  Prods . 

M 

17 

26,892 

Van  Camps  Beans  . 

67 

123 

381,348 

Van  Camps  Spanish  Rice  . 

9 

14 

17,100 

Wilsons  Prods . 

10 

19 

38,544 

Wise  Smoke  Rings  . 

15 

28 

28,125 

Wolf  Brand  Beef  Stew . 

6 

13 

13,028 

Wylers  Soups  . 

5 

9 

21,704 

HOUSEHOLD  FURNITURE  4  FURNISHINGS 
Alexander  Smith  Carpets  4  Rugs  ...  18 

18 

32,875 

Ball  Lids  . 

4 

8 

19,936 

Eveready  Batteries  . 

..  22 

44 

104,430 

Firth  Carpets  4  Rugs  . 

21 

21 

31,206 

Sealy  Mattress  . 

12 

17 

36,693 

Tenex  Vinyl  Runner  . 

23 

26 

26,448 

HOUSEHOLD  SUPPLIES 

Aluminum  4  Paper  Products 

Alcoa  Wrap  . 

Aurora  Toilet  Tissue  . 

41 

67 

88,760 

8 

13 

14,055 

Baby  Scott  Prods . 

5 

8 

11,012 

Chinon  Facial  Tissue  . 

19 

31 

31,408 

Chiffon  Napkins  . 

21 

33 

34,183 

Chiffon  Toilet  Tissue  . 

34 

51 

59,196 

Crown  Toilet  Tissue . 

3 

4 

5,008 

Dixie  Towels  . 

24 

40 

68,350 

Gala  Napkins  . 

64 

109 

110,112 

Gala  Towels  . 

3 

5 

9,176 

Northern  Facial  Tissues  . 

3 

4 

4,020 

Northern  Toilet  Tissue  . 

39 

41 

81,584 

Reynolds  Wrap  . 

68 

126 

453,369 

Scott  Bags  4  Wrap . 

8 

15 

56,128 

Scotties  Facial  Tissues . 

3 

3 

1,295 

Viva  Napkins  . 

25 

42 

42,318 

Zee  Napkins  . 

8 

14 

21,771 

Zee  Towels  . 

9 

15 

37,172 

1  Dismfectanh  &  Insecficides 

1  D-Con  Insecticides  . 

29 

47 

75,095 

1  Hot  Shot  Insecticides  . 

4 

4 

2,340 

1  Fuel 

1  American  Heating  Oil  . 

23 

40 

329,968 

1  Blazer  Logs  . 

7 

8 

8,030 

Soaps,  CiMnsers,  Polishes 

Amaze  .  17  36 

Brillo  .  17  32 

Brillo  Soap  Pads .  7  10 

Clean  &  Kill  Spray  Cleaner .  26  44 

Cold  Power  Detergent  .  8  II 

Cold  Power  Liquid  .  4  8 
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Convoy  Skinny  Sponge 

Debbie  Liquid  . 

Drive  . 


King  Fluff  Fabric  Softener 


Linco  Bleach  . 

Procter  &  Gamble  Prods. 
Purex  . 


Raggedy  Andy's  Fabric  Finish  .  8 

Raggedy  Andy's  Fabric  Finish  t 

Raggedy  Ann's  Spray  Starch  .  6 

Rain  Drops  &  Sno  Bol  .  6 

Sea  Mist  Ammonia  .  8 

Sno  Bol  &  Sta-Flo  .  35 

Sta-Flo  &  Sta-Puf  .  63 

Sta-Flo  Spray  Starch  .  4 

Staley  Prods .  18 

Steam  Aid .  3 

Tomorrow's  Lestoil  .  38 

Ty-D-Bol  .  25 

HOUSING  EQUIPMENT 

Air  Conditioning 

Carrier  .  6 

Fedders  .  3 

Friedrich  .  13 


G.  E . 

Whirlpool 

Fixtures 
G.  E.  Range 


Heating  Equipment 
Amoco  Heating  Equipment 
Amoco  Oil  Burner . 


Major  Electrical  Appliances 

Frigidaire  Prods .  4 

G.  E.  Dishwasher  .  10 

G.  E.  Dryer  .  4 

G.  E.  Prods .  69 

Speed  Queen  Dryer  &  Washer .  3 

Whirlpool  Dishwasher  .  5 

Whirlpool  Dryer  &  Washer .  7 

Whirlpool  Prods .  16 

Refrigerators  &  Freezers 

G.  E . 10 

Whirlpool  .  8 


INDUSTRIAL 
Alcoa  Siding 


Ling-Temco-Vought  Inc. 
U.  S.  Steel  . 


Insurance 

Beneficial  Standard  Life  Insurance  Co. 
Executive  Fund  Life  Insurance  Co.  . . 

Farm  Bureau  Insurance  . 

Hospital  Service  of  Southern  Calif. 
Minnesota  Hospital  Service  Assn.  . . 

Minnesota  Medical  Service  Inc . 

Nationwide  Insurance  Co . 

Old  American  Insurance  Co . 

Physicians  Mutual  Insurance  Co . 

Presidential  Life  Insurance  Co . 

Union  Fidelity  Life  Insurance  Co.  . . . 
World  Mutual  Health  &  Accident  Ins. 
Co . 

Miscellaneous 

Blue  Chip  Stamps  . 


Foster-Trent  Inc . 

Fresca  &  Smirnoff  Vodka 


'dumber 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

10 

18 

32,408 

4 

4 

4,000 

3 

5 

13,328 

3 

4 

17,671 

12 

18 

52,155 

3 

6 

14,607 

53 

95 

230,386 

5 

9 

32,142 

7 

7 

6,930 

3 

3 

2,208 

19 

31 

42,440 

8 

12 

11,991 

6 

7 

7,042 

6 

10 

11,964 

8 

12 

22,260 

35 

48 

57,576 

63 

95 

160,381 

4 

4 

6,036 

18 

25 

35,802 

3 

3 

3,000 

38 

62 

63,475 

25 

35 

35,280 

6 

12 

51,501 

3 

3 

10,319 

13 

27 

127,882 

32 

69 

241,546 

3 

6 

9,888 

5 

8 

18,658 

3 

5 

6,704 

6 

12 

32,858 

3 

5 

14,900 

4 

6 

10,734 

.  10 

13 

41,965 

4 

5 

7,286 

69 

118 

306,498 

3 

3 

7,702 

5 

9 

30,041 

7 

II 

48,319 

16 

24 

118,589 

10 

II 

22,994 

8 

12 

47,151 

4 

6 

16,004 

38 

•  76 

380,665 

3 

II 

68,552 

15 

24 

59,624 

3 

5 

14,136 

8 

10 

102,842 

4 

7 

45,135 

6 

8 

10,440 

3 

9 

36,504 

3 

9 

23,094 

7 

10 

30,984 

3 

4 

9,864 

62 

109 

1,442,180 

27 

37 

185,105 

3 

4 

9,688 

13 

18 

83,700 

3 

3 

5,160 

4 

5 

30,720 

4 

4 

4,362 

II 

17 

46,448 
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Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 


Year  1968 

Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Gift  Star  Coupons  . 

6 

8 

11,042 

Gold  Bond  Stamps  . 

6 

II 

35,071 

Hanover  House  . 

4 

4 

8,280 

Hefty  Bags  &  Kraft  Sweet  'N  Sour 
Dressing  . 

9 

9 

9,382 

Homestead,  The  . 

3 

3 

1,194 

King  Henry  1  Wild-Life  Club  Inc.  . . . 

3 

4 

9,624 

Madison  House  . 

3 

3 

1,194 

National  Handcraft  Society  . 

3 

3 

1,185 

Niresk  Importers  . 

3 

3 

1,194 

Political  Notice-Democrat  . 

17 

26 

63,353 

Political  Notice-Misc . 

44 

97 

307,129 

Political  Notice-Nixon  . 

54 

99 

272,842 

Political  Notice-Republican  . 

.  22 

36 

91,834 

Red  Scissors  Coupons  . 

8 

13 

26,188 

Top  Value  Stamps . 

18 

29 

91,957 

PROFESSIONAL  &  SERVICE 

Hite  Photo  . 

4 

5 

35,546 

Let's  Dine  Out  Co . 

8 

II 

70,574 

Texas  Scot  Rite  Hospital 

For  Crippled  Children  . 

4 

6 

14,544 

PUBLIC  UTILITIES 

East  Ohio  Gas  Co . 

3 

4 

66,698 

Florida  Power  &  Light  Co . 

5 

12 

49,290 

Illinois  Bell  Telephone  Co . 

3 

7 

37,200 

Mountain  States  Telephone  . 

5 

12 

95,308 

New  Jersey  Bell  Telephone  Co . 

6 

8 

8,130 

Northern  Natural  Gas  Co . 

6 

IS 

297,586 

Pacific  Gas  &  Electric  Co . 

8 

12 

45,894 

Pacific  Northwest  Bell  Telephone  Co. 

4 

7 

12,870 

South  Central  Bell  . 

5 

10 

34,680 

Southern  Bell  Telephone  &  Telegraph 

Co . 

10 

18 

85,401 

United  Gas  Corp.  . 

4 

9 

68,302 

Washington  Natural  Gas  Co . 

3 

5 

4,942 

PUBLISHING  &  MEDIA 
Books 

Golden  Press  Inc . 

100  Worlds  Greatest  Book  Presentation 

World  Almanac  . 

Yellow  Pages  Directory  . 


RADIO.  TV  &  PHONOGRAPHS 
Radio  &  TV  Sets 

Admiral  Television  .  5 

G.  E.  Prods .  4 

G.  E.  Television  .  16 

Magna  vox  Phonograph  &  Television  . .  4 

Magnavox  Prods .  10 

Magnavox  Radio  .  4 

Magnavox  Television  .  14 

Motorola  Prods .  4 

Motorola  .  4 

Motorola  Television  .  6 

Philco-Ford  Television  .  6 

RCA  Phonograph  &  Television .  6 

RCA  Prods .  61 

RCA  Radio  .  4 

RCA  Television  .  84 

Syhrania  Television  .  4 

Zenith  Phonograph  &  Television  ....  4 

Zenith  Prods .  92 

Zenith  Radio  .  4 

Zenith  Television  .  109 


Phonographs  Sr  Records 

Ampex  Prods . 

Ampex  Tape  Recorder 
RCA  Phonograph  . . . . 
Zenith  Phonograph  . .  . 


5 

8 

16,246 

4 

7 

10,452 

16 

30 

68,696 

4 

5 

18,750 

10 

15 

74,397 

4 

6 

23,040 

14 

17 

65,041 

4 

5 

7,212 

4 

4 

10,086 

6 

8 

17,100 

6 

9 

33,912 

6 

9 

20,271 

61 

105 

367,217 

4 

6 

9,654 

84 

161 

1,045,430 

4 

8 

13,120 

4 

6 

26,090 

92 

156 

471,454 

4 

5 

7,633 

109 

210 

1,668,205 

6 

6 

8,634 

5 

5 

7,506 

4 

8 

13,356 

9 

13 

22,689 

Cameras  &  Photo  Supplies 


View  Master  . 

Sporting  Equipment 

AMP  Bowling  Ball . 

Brunswick  Billiard  Table 
Ski-Doo  Snowmobile  . . . 


TOBACCO 

Cigarettes 

Filters 

Kent  King  &  1 00s  . 

Kent  1 00s  . 

Kool  1 00s  Menthol 


Old  Gold  King  &  Spring  1 00s  Menthol 

True  &  True  Menthol  . 

True  Menthol  . 


Misc.  Tobacco 
Triumph  King  . 

Dentifrices 

Colgate  Dental  Cream 
Men's  Toiletries 


Perfumes  &  Cosmetics 

Cover  Girl  Preps . 

Skram  Insect  Repellent 


Toilet  Soaps 
Challenge  Shampoo 
Vel  . 


Misc.  Toilet  Requisites 
Kotex  . 


TRANSPORTATION 

Airways 

Domestic 

Braniff  International  .  4 

Continental  .  9 

Delta  .  3 

Mohawk  .  3 

Northwest  Orient  .  5 

PSA  .  5 

TWA  .  4 

United  .  14 

West  Coast  .  3 

Western  .  5 

International 

Air  Canada  .  4 

Air  France  .  3 

Northwest  Orient  .  9 

United  .  3 

World  .  5 


Steamships 

Princess  Cruises  Inc. 


WEARING  APPAREL 
County  Fair  Casuals  . . . . 

Douglas  Shoes  . 

Fredericks  of  Hollywood 

Imperial  Fashions  . 

Lana  Lobell  Drasses  . . . 

Parade  Fashions  . 

Red  Ball  Shoes  . 

Riviera  Originals . 

Skylark  Originals  . 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linagt 

UPP. 

34 

71 

132.631 

II 

II 

11.760 

8 

8 

8.310 

19 

34 

41.755 

5 

10 

24,897 

6 

6 

46.210 

7 

8 

17.800 

59 

115 

446,273 

58 

99 

277,421 

1  7 

7 

25.330 

7 

7 

57,550 

7 

7 

14,110 

60 

113 

593.112 

1  3 

3 

4.810 

3 

7 

37,272 

3 

3 

2,720 

57 

112 

552,956 

3 

3 

2,550 

4 

4 

1,840 

3 

6 

7,200 

16 

34 

34,385 

II 

14 

29,180 

4 

9 

25,456 

9 

17 

266,519 

3 

7 

165,755 

3 

5 

18,000 

5 

5 

65,446 

5 

7 

16,205 

4 

6 

8,500 

14 

26 

126,260 

3 

5 

9,016 

5 

5 

14,394 

4 

9 

24,013 

3 

5 

17,609 

9 

12 

74,553 

3 

4 

9.624 

5 

5 

12,932 

21 

40 

116.485 

3 

3 

3.648 

4 

4 

7,296 

3 

3 

1,194 

3 

3 

1,167 

4 

4 

10,614 

3 

3 

1,167 

16 

16 

I7.6IC 

4 

4 

5.946  1 

4 

4 

12,171 

LISHER  for  March 

29,  1969 

Forty-five  Hoe  Colormatic  presses  installed 
and  all  operating  by  June,  1969.  With  color 
control  and  capacity  (96  pages  can  carry 
color  in  a  144-page  newspaper)  unequalled 
anywhere.  The  Star  intends  to  remain  a 
leader  in  spot  and  four-color  reproduction, 
hi-fi  and  SpectaColor  availability. 


with  Kansas  City’s  biilion  doliar 
new  construction  program! 


Now  underway,  or  on  the  boards:  more  than 
a  billion  dollars  in  construction  in  Greater  Kan¬ 
sas  City.  The  1,250,00  people  in  the  metro  area 
earn  and  buy  enough  to  make  the  market  first  in 
per  capita  retail  sales  of  the  top  30  markets.  Of 
the  newspapers  serving  those  markets.  The  Star 
and  Times  rank  Number  One  in  per  cent  of  house¬ 
holds  reached. 


1729  Grand  Avenue,  Kansas  City,  Missouri  64108 

(816)  421-1200 

CHICAGO 

NIW  YORK 

SAN  FRANCISCO 

lOS  ANOIIES 

MIAMI 

Omer  Meyer 

Dan  Tynan 

Nelson  Roberts  A  Assoc. 

Nviton  Robert.  &  Attoc. 

The  leonard  Co. 

1 1  East  Adami 

21  East  40th  Street 

625  Market  Street 

431)  WiUhir*  Blvd. 

5963  StKoyne  8lvd. 

Phone  939  0532 

Phone  683  6161 

Phone  421  2003 

Phone  937  0B40 

Phone  757  1531 

j 


Radio-tv  woes 

{Contimied  from  page  10) 

by  an  independent  group  so  the 
matter  may  come  up  for  further 
FCC  consideration  after  the 
antitrust  suit  is  decided. 

The  license  of  newspaper- 
owned  WLBT  in  Jackson,  Miss., 
was  renew’ed  by  the  FCC  over 
an  application  from  a  citizens’ 
group.  The  applicants  have 
taken  the  case  to  court. 

When  the  Commission  renewed 
the  license  of  Station  KSL,  Salt 
Lake  City,  Ethel  C.  Hale  and 
W.  Paul  Wharton  protested, 
claiming  that  the  corporate  in¬ 
terrelationship  between  the  li¬ 
censee,  other  broadcast  stations, 
newspaper  interests  and  the 
Mormon  Church  created  a  situa¬ 
tion  inimical  to  the  public  in¬ 
terest.  They  were  not  applicants 
for  the  license;  merely  pro¬ 
testers  against  the  renewal. 

After  the  FCC  renewed  the 
KSL  license  without  a  hearing. 
Miss  Hale  and  Wharton  peti¬ 
tioned  for  reconsideration.  That 
petition  was  denied  and  the  pe¬ 
titioners  have  appealed  to  the 
courts  to  set  aside  the  ruling. 

KSL  is  a  part  of  the  conglom¬ 
erate  of  the  Mormon  Church, 
which  owns  the  Deseret  News,  a 
Salt  Lake  daily  newspaper.  In 
dissenting  to  the  renewal  of  the 
license.  Commissioners  Robert  T. 
Bartley,  Kenneth  A.  Cox  and 
Nicholas  Johnson  asserted  that 
the  Commission  should  not  have 
acted  without  first  determining 
whether  there  was  an  undesir¬ 
able  concentration  of  control  of 
the  mass  media  or  a  situation  in¬ 
volving  concentrated  economic 
dominance  over  the  Salt  Lake 
Market. 

Firm’s  books  sought 

The  transfer  of  Station 
WFNT,  Chicago,  to  WGN,  the 
Chicago  Tribune  station,  has 
been  approved  by  the  FCC  but 
a  citizens’  group  has  taken  the 
case  to  court,  where  the  ques¬ 
tion  of  concentration  of  media 
control  will  be  one  of  the  issues. 
Those  seeking  the  license  are 
asking  the  court  to  allow'  exam¬ 
ination  of  the  Tribune  records. 

Newspaper  publishers  have  a 
financial  stake  in  260  of  the  496 
commercial  stations  and  revenue 
from  these  stations  is  often  an 
important  element  in  the  finan¬ 
cial  strength  of  the  newspapers. 
Conversely,  newspaper  owner¬ 
ship  and  affiliation  often  is  a 
factor  in  the  prestige  and  pros¬ 
perity  of  the  broadcast  stations. 
Hence  both  sides  are  watching, 
warily,  the  course  the  FCC  takes 
in  pending  or  future  cases  where 
so-called  mass  media  concentra¬ 
tion  is  involved. 

At  their  annual  convention  in 
Washington  thi.  week,  the 
broadca.sters  had  an  opportuni¬ 


ty  to  set  forth  major  grievances 
against  the  FCC’s  license  re¬ 
newal  and  transfer  policies  and 
indicated  that  legislative  reme¬ 
dies  might  be  sought.  The  broad¬ 
casters  see  a  growing  tendency 
on  the  part  of  regulatory  agen¬ 
cies  to  tighten  control  over  pro- 
g;ramming  and  business  opera¬ 
tions  of  the  broadcast  media. 
The  threat  of  renewal  hazards  is 
a  major  concern. 

One  point  emphasized  by 
Vincent  Wasilewski,  president  of 
the  National  Association  of 
Broadcasters,  in  testimony  be¬ 
fore  the  Senate  Communications 
Subcommittee  headed  by  Senator 
John  O.  Pastore  of  Rhode  Island 
was  that  a  licensee  operating  in 
the  public  interest  should  not  be 
harassed  by  competing  appli¬ 
cants.  Senator  Pastore  re¬ 
marked  that  “that  makes  a  lot 
of  sense”  but  neither  he  nor  any 
member  of  the  Subcommittee 
made  promises  to  introduce  leg¬ 
islation  to  remove  that  or  any 
other  menace  to  the  freedom  of 
the  communications  media. 

The  FCC  has  moved  to  close 
one  loophole  in  its  rules  that 
permit  competing  applications  to 
be  filed  “on  top  of”  renewal  ap¬ 
plications.  The  Commission  has 
given  notice  of  proposed  rule- 
making  that  would  set  15  days 
before  a  license  expires  as  the 
cut-off  date  after  w’hich  applica¬ 
tions  mutually  exclusive  with  the 
renew’al  could  not  be  tendered. 

Present  rules  permit  the  filing 
of  conflicting  applications  up  to 
the  day  before  the  Commission 
acts  on  renewal.  Sometimes  the 
renewal  application  is  put  on  de¬ 
ferred  status  for  months  while 
the  FCC  checks  allegations 
against  a  licensee.  It  was  the 
circumstances  in  which  a  group 
of  businessmen  applied  for  the 
license  of  KNBC-TV,  NBC’s 
station  in  Los  Angeles,  two 
months  after  the  station’s  license 
had  expired,  that  led  the  FCC  to 
give  notice  of  the  proposed  rule- 
making. 

• 

Deal  is  off 

R.  Hoe  &  Co.,  Inc.  announced 
that  it  had  terminated  negotia¬ 
tions  to  acquire  the  principal  op¬ 
erating  assets  of  Huck  Co.,  Inc. 
of  Montvale,  New  Jersey. 

• 

6  unions  ratify 
Honolulu  contract 

The  member.ships  of  six  un¬ 
ions  have  ratified  three-year 
contracts  with  the  Honolulu 
Star-Bulletin,  the  Honolulu  Ad¬ 
vertiser  and  the  Hawaii  News¬ 
paper  Agency. 

'The  previous  contracts  ex¬ 
pired  Jan.  31,  but  were  extended 
on  a  day-to-day  basis  during  ne¬ 
gotiations. 


Past  week’s  range 
of  stock  prices 

(Ntw  York  Stock  Exchanga) 

Mar.  19  Mar.  2i 

Barkay  Photo  .  2^^  27y4 

Boisa  Caxcada  .  W/i  70 

Capital  Citias  Bdcstg .  iSH 

Cowlas  Communs  .  14  14% 

Crowall  Colliar  .  34  34% 

Crown  Zallarbach  .  42%  4S 


Cutlar  Hatnmar  .  34%  35% 

Dayco  Corp .  42%  42% 

Eastman  K^ak  .  49%  497] 

Eltra  Corp .  39%  39'% 

Fairchild  Camara  .  70  73 

Foota,  Cona,  Balding  .  I4</|  14 

GannaH  Co .  391/2  3B% 

Gaorgia  Pacific  .  90%  90 

Graat  Northarn  Papar  .  40%  42% 

Harris  Intartypa  .  49%  71% 

Intarchamical  .  22%  22'% 

Intarnational  Papar  .  39%  40 

Kimbarly  Clark  .  74  73% 

Miahle-Goss-Daxtar  .  31%  3I'% 

Moora  McCormack  .  IT'/a  20 

Sun  Chamical  .  38  38'% 

Timas  Mirror  .  45'%  45 

(Amarican  Stock  Exchanga) 

Digital  Equipmant .  154%  157 

Oomtar  .  14  14 

Ehranraich  Photo  .  30  32'% 

R.  Hoa  k  Co .  17  17'/, 

Milgo  Elactronics .  21'%  22% 

N.  Y.  Timas  .  41%  42'/, 

Popart,  Koanig,  Lois  .  18%  18*% 

Wood  Industrias  .  20  19% 

(Ovar  tha  Countar) 

Boston  Harald-Travalar  .  44  42 

Cincinnati  Enquirar  .  39  38 

Dow  Jonas  .  IlCP/a  112 

Downa  Comms  .  105  105 

Doyla,  Dana,  Bernbach  .  27  27'% 

Gray  Advtq .  13'%  I3'% 


txray  Advtq . .  I3'%  I3'% 

Hurletron  .  8*%  8'% 

Ogilyy,  Mathar .  27'%  27'% 

Photon  .  24'%  25'% 

Post  Corporation  .  24  23 

Richmond  Nawspapars  .  27'%  28% 

(Canadian  Exchangas) 

Abitibi  .  10  10% 

8.  C.  Forast  .  35'%  35% 

Great  Lakes  Papar  .  24'%  27'% 

MocMillan,  Bloadel  .  34'%  34 


Howard  C.  Story, 
ad  pioneer;  90 

Philadelphia 

Howard  C.  Story,  90,  founder 
of  a  newspaper  advertising  rep¬ 
resentative  firm  now'  the  Story 
&  Kelley-Smith  Co.,  died  here 
March  24.  He  w'as  chairman  of 
the  executive  committee  of  the 
firm,  of  w'hich  his  son,  Howard 
C.  Story  Jr.,  is  chairman  of  the 
board.  , 

Howard  Story’s  father,  Ed¬ 
ward  A.  Story,  and  uncle,  Ham¬ 
let  Wetherill,  were  memters  of 
Philadelphia’s  first  advertising 
firm,  Coe-Wetherill  &  Co.  In 
1910  Howard  Story  became  a 
founder  of  Hasbrook  &  Story  to 
represent  newspapers  in  the  na¬ 
tional  advertising  field. 

He  liecame  known  worldwide 
for  his  interests  in  advertising 
and  the  poor  Richard  Club  of 
Philadelphia  bestowed  its  Dia¬ 
mond  Award  on  him  in  1962.  He 
had  lieen  a  president  of  the  club 
and  a  director  of  the  Charles 
Morris  Price  School  of  Advertis¬ 
ing  &  Journalism. 

Survivors,  besides  his  son,  are 
his  wife,  Mrs.  Loretta  Larkin 
Story;  a  sister,  Mrs.  LeRoy 
Callender;  a  daughter,  Mrs. 
Ernest  F.  Wuest;  four  grand¬ 
children  and  eight  great  grand¬ 
children. 


Knights  file 
intention  to 
offer  shares 


Knight  Newspapers  Incor¬ 
porated  has  filed  with  the  Se¬ 
curities  and  Exchange  Commis¬ 
sion  a  registration  statement 
covering  a  proposed  secondary 
offering  of  950,000  shares  of  its 
common  stock. 

This  would  be  the  first  time 
that  shares  of  the  company 
have  been  offered  to  the  public. 
The  shares  to  be  sold  are  out¬ 
standing  shares  owned  by  John 
S.  Knight,  editorial  chairman, 
and  James  L.  Knight,  chairman 
of  the  board  and  chief  executive 
officer,  sons  of  C.  L.  Knight  who 
founded  the  company  in  1916. 

After  the  offering,  the  Knight 
family  will  continue  to  own  ap¬ 
proximately  69  percent  of  the 
outstanding  common  stock. 

Goldman,  Sachs  &  Co.  will 
head  a  group  of  underwriters 
who  are  expected  to  offer  the 
shares  late  in  April.  The  com¬ 
pany  intends  to  apply  for  listing 
of  its  common  st^k  on  the  New 
York  Stock  Exchange. 

Knight  Newspapers  Incor¬ 
porated  publishes  Miami  Her¬ 
ald,  Detroit  Free  Press,  Akron 
Beacon  Journal,  Charlotte  Ob¬ 
server,  Charlotte  News,  Talla¬ 
hassee  Democrat,  Macon  Tele¬ 
graph  and  Macon  News.  In  addi¬ 
tion,  the  company  publishes  sev¬ 
eral  smaller  newspapers  in  Flor¬ 
ida  and  one  in  Georgia  and  owns 
minority  interests  in  companies 
operating  radio  and  television 
stations  serving  Akron,  Ohio, 
and  radio  stations  serving  Day- 
ton,  Ohio,  and  Dallas,  Texas. 

The  prospectus  reported  1968 
earnings  of  $7.5  million  despite 
a  strike  in  Detroit.  This  repre¬ 
sented  $1.43  per  common  share. 
The  operating  revenue  totaled 
$115.4  million  of  which  adver¬ 
tising  accounted  for  $85.3  mil¬ 
lion  and  circulation,  for  $27.2 
million. 


Dow  Jones  raises 
its  dividend  again 

Directors  of  Dow  Jones  &  Co. 
voted  to  increase  the  regularly 
quarterly  dividend  from  35<  to 
40<  a  share  on  issued  and  out¬ 
standing  stock  payable  June  2, 
to  stockholders  of  record  May 
19. 

Dividend  increases  now  have 
been  voted  for  two  of  the  la.st 
three  quarters.  At  the  Septem¬ 
ber  meeting,  directors  voted  to 
increase  the  dividend  from  30f 
a  .share  to  35f  a  share  and  they 
declared  an  extra  dividend  of 
15r  a  share  at  that  time. 
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Underground 

(Continued  from  page  14) 


founding  editors  of  the  New 
Left,  in  a  little  piece  on  C. 
Wright  Mills,  late  teacher, 
writer  and  philosopher  of  Marx¬ 
ism.  Landau  has  Mills  say : 

“Marx  was  basically  wrong. 
Look,  it  is  obvious  that  the  pro¬ 
letariat  doesn’t  make  history, 
no  matter  how  much  you  want 
to  stretch  historical  fact.  At 
certain  points  in  history  it  (the 
proletariat)  has  been  more  ac¬ 
tive  than  at  others,  but  clearly 
an  elite  has  made  and  still 
makes  world  history.  How  any¬ 
one  can  deny  this  in  the  face 
of  the  modem  power  state  is 
almost  unbelievable.  .  .  . 

“To  make  a  revolution  you 
must  have  a  large  and  militant 
public,  willing  to  die  if  neces¬ 
sary.  The  Russian  revolution  is 
a  perfect  example.  But  I  do  not 
want  to  want  to  engage  seman¬ 
tically.  The  point  is  that  a  small 
group,  an  elite,  organized  and 
ran  the  thing.  I  know  what  the 
Marxicologists  do  to  prove  that 
Marx  didn’t  believe  in  proletar¬ 
ian  uprising,  but  to  me  that’s 
what  he  said.  Modern  revolu¬ 
tions  I  think  demonstrate  Marx’s 
error.  The  Western  proletariat 
for  many  reasons  has  changed. 
Thus  Marx’s  history-making 
agency  is  no  longer  capable  of 
what  it  once  might  have  been. 
Now  in  all  the  overdeveloped 
societies,  with  the  intricate  con¬ 
trol  of  the  mass  media,  it’s  up 
to  the  intellectuals  who  have  a 
conscience  to  do  what  must  be 
done.” 

Revolution  with  violence  for 
those  who  have  guts  for  it.  A 
revolutionary  elite.  Intellectuals. 
College  students.  In  their  own 
minds,  at  least,  it  makes  sense. 

When  asked  to  explain  his 
movement  in  terms  of  objectiv¬ 
ity  and  responsibility,  instead 
of  stumbling  and  coming  up 
with  no  answer  at  all,  Shero 
would  have  been  honest  had  he 
said,  “So  that  we  instead  of  you 
will  be  the  leaders,  the  power 
structure  of  tomorrow.”  That, 
it  seems,  is  what  it  is  all  about, 
all  the  talking  and  shouting 
and  marching.  The  “kids”  like 
Shero  and  Millman  are  very 
serious  about  what  they  intend 
to  do. 


On  governor’s  staff 

Columbus,  O. 

Gov.  James  A.  Rhodes  has  ap¬ 
pointed  James  A.  Duerk  to  his 
staff  at  a  yearly  salary  of  $17,- 
000.  Duerk,  a  former  Ohio  news¬ 
paper  reporter,  has  been  public 
relations  director  for  the  Ohio 
Republican  Party. 


F  YOU’RE  60IN6 
TO  HAVE  AN 
AUTOACOOENT 
YOU'O  BE  SMART 
TO  HAVE  IT  WITH 
ONE  OF  OUR 
POUCYHOLOERS 


Group  to  scan 
college  press 

San  Francisco 
A  study  and  evaluation  of  col¬ 
lege  newspaper  problems  which 
will  include  a  report  on  the  sus¬ 
pension  of  the  San  Francisco 
State  College  paper  is  an¬ 
nounced  by  Richard  Fogel,  as¬ 
sistant  managing  editor,  Oak¬ 
land  Tribune,  chairman  of  the 
California  Freedom  of  Informa¬ 
tion  Committee. 

Raymond  L.  Spangler,  former 


national  president  of  Sigma 
Delta  Chi,  has  accepted  chair¬ 
manship  of  this  special  group 
but  his  w’ork  will  require  the 
support  of  newsmen  throughout 
the  state,  Fogel  said. 

Working  with  him  will  be  Dr. 
Albert  Pickerell,  University  of 
California,  Berkeley;  Templeton 
Peck,  editorial  page  editor,  San 
Francisco  Chronicle,  and  Ed¬ 
mund  J.  Dooley,  editor,  San 
Francisco  Examiner. 

The  results  will  include  data 
on  recent  examples  of  violence, 
intimidation  or  coercion  against 
college  editors  and  reporters. 


TEST  AO — Full  page  ad  run  as 
part  of  a  campaign  in  Rochester 
and  Syracuse  newspapers  by  14 
insurance  companies  informing  the 
automobile  riding  public  of 
"Guaranteed  Benefits,"  a  new 
prompt  payment  claims  settlement 
service.  The  Bureau  of  Advertising, 
ANPA  worked  with  the  American 
Mutual  Insurance  Alliance,  Chi¬ 
cago,  representing  the  insurance 
companies  to  develop  the  cam¬ 
paign.  A  follow-up  research  study 
will  check  consumer  reaction  to 
the  plan  as  well  as  broader  atti¬ 
tudes  toward  automobile  insur¬ 
ance.  Mitchel,  Suttner,  McPhil- 
liamy,  Chicago,  prepared  the  ads. 

Texas  publisher 
cited  for  aiding 
industry  growth 

Abilene,  Tex. 
Andrew  B.  Shelton,  president 
and  publisher  of  the  Abilene  Re¬ 
porter-News,  was  honored  by 
both  his  state  and  city  at  the  an¬ 
nual  banquet  of  the  Abilene 
Chamber  of  Commerce.  He  was 
named  Abilene’s  Outstanding 
Citizen  of  1968,  the  highest 
award  given  annually  for  com¬ 
munity  service. 

Minutes  before  this  presenta¬ 
tion,  he  was  presented  the  AIDE 
Award  —  Assist  Industrial  De¬ 
velopment  Expansion — from  the 
Texas  Industrial  Commission.  It 
was  the  first  time  for  this  award 
to  be  given  in  the  western  area 
of  the  state. 

Each  award  cited  Shelton  for 
his  work  in  behalf  of  industrial 
development  of  Abilene.  He  is 
chairman  of  the  Industrial  and 
Manufacturing  Committee  of  the 
Abilene  Chamber. 

Shelton  was  especially  credited 
with  an  influential  role  in  locat¬ 
ing  a  new  plant  of  Aileen  Inc., 
manufacturer  of  women’s  sports¬ 
wear,  in  Abilene.  It  will  employ 
1200  persons. 

In  addition  to  publishing  the 
Reporter-News,  Shelton  is  an  ex¬ 
ecutive  of  the  Texas  Harte- 
Hanks  Newspapers. 
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ANNOUNCEMENTS 
Appraisers— Consultants 


APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88.  Norton.  Kans.  67664. 

PHIL  TURNEni  ASSOCIATES 
430  E.  VerduKO,  Suite  1 
Benutiful  Downtown  Burbank 
Calif.  91501.  (213)  846-2021 


Business  Opportunities 

j  START  OFFSET  PAPER  or  shopper 
I  with  our  equipment  on  rent-lease  basis 
{  if  you  have  know-how  and  modest 
capital.  NAPSCO.  Berlin,  Wise.,  and 
I  25  W.  46  St.,  New  York.  N.Y.— 10036. 

MAGAZINE  GROUP  I 

Five  consumer  and  trade  publications.  i 
Gross  $l-million  with  10%  proht. 
Located  in  Midwest  city.  Can  be 
transplanted.  Priced  at  sross.  Write  , 
fully  stating  finances. 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd.  Wheaton.  III. 

ESTABLISHE®  MEXHA  BROKERAGE  i 
firm  offers  services  as  prime  acquisi-  ; 
tions  consultant  to  company  or  indi-  : 
vidual  with  long  range  program  for  ' 
purchase  of  newspaper  and  magazine  ' 
publishing,  broadcasting,  and  other 
communications  proiterties.  Box  519.  < 
Editor  &  Publisher.  * 


Newspaper  Brokers 

CONFIDEIITIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  W'eekly 
in  Eastern  states 
W'.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.  C.  20004 
(AC  202)  NAtional  8-1133 

NEWSPAPER  SERVICE  COMPANY, 
Inc.,  provides  experienced  guidance  in 
purchasing  and  setting  up  for  success¬ 
ful  publishing.  Newspaper  Service  Co., 
I  Inc.,  216  Curtis  St..  Jennings,  La. 
1  70646.  Ph:  1-318-824-047.5. 

,  NATIONWIDE 

I  Newspaper  Broker  Service 

j  20  years’  experience.  Joseph  A.  Snyder, 
!  2234  E.  Rnmneya  Dr.,  Anaheim,  Calif. 
92806.  (714)  5;!3-1361  day  or  night. 

I  SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
Newspaper  Sales,  Management, 
Appraisals.  Personal  Purchases 
.  107  S.  Lawrence  St.,  Montgomery,  Ala. 

I  (206)  262-1761 

i  Mel  Hodell,  Dir.,  Newspaper  DIv., 

I  Hazen  Co.,  191  N.  Euclid  Ave..  Upland. 
Calif.  91786.  (AC  714)  982-1696. 


ANNOUNCEMENTS 

Newspaper  Brokers 

Arizona  and  Western  Newspapers 
DEAN  SELLEIRS  &  JOHN  HOGUE 
1416  E.  University  Dr.,  Mesa, 
Ariz.— 86201  (AC  602)  964-2962 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
306  Taylor,  Claremont,  Calif.  91712 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif.  98001 


CLASSIFIED 
Advertising  Rates 

"SITUATIONS  WANTID" 

I  fay  able  witb  ardor  I 

4-wt«lii . $1.00  per  lint,  per  Itsut 

3-wtflts .  $1.10  per  line,  per  Issue 

2-weelis .  $1.20  per  line,  per  issue 

1  week  .  $1.30  per  line. 

Count  Ihre  pverspe  words  per  lino 
3  lines  minimum 
(No  akhrevistions) 

AM  50c  for  box  service 
Air-mail  service  on  box  numbon  also 
avsHsble  at  $1.00  extra. 


Hesitant  about  answerinp 
a  blind  'bels  wanted'  adT 
Respondents  desinni  to  avoid  send- 
inp  a  resumt  to  specific  newspapers 
or  organizations  can  stilt  do  so  by 
placina  same  In  an  envelope  ad¬ 
dressed  to  "Classided  Department" 
along  with  a  note  listing  the  com. 
panics  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIFICATIONS" 
4-weeks  $1.50  per  line,  per  Issue 

3  weeks  .  $1.60  per  lino,  per  issua 

2-weeks  .  $1.70  per  line,  per  Issue 
1-week  $1.80  per  line. 

DISPLAY - CLASSIFIED 

The  use  of  borders,  boldface  type,  cuS 
or  other  decorations,  changes  your  ciassl- 
8ed  ad  ts  display.  Tht  rate  far  display- 
classiled  is  $3.15  per  agate  lino— $44.10 
per  column  inch  minimum  span. 

WEEKLY  CLOSING  TIkdS 
Tuosdoy,  4:30  PM 

Bax  numbers,  which  are  mailed  each  day 
as  they  ars  received,  are  valid  for  1-year. 

Editor  &  Publisher 

■so  Third  Avo..  N.  T-  N.  Y.  10022 
(AC  212)  Pino  2-70S0 
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ANNOUNCEMENTS 

Newspaper  Brokers 

BILL  MATTHEW  COMPANY 
Conduct*  profeuional,  confidential  netro 
tiationi  for  tale  and  purchaaa  of  hish* 
cat  quality  daily  and  weekly  newapaitera 
in  the  county.  Before  you  oonaider  aale 
or  purchase  of  a  property,  you  should 
call  (AC  813)  446-0871  daytime;  (AC 
813  )  733-1100  nights,  or  write  Box  3364, 
Clearwater  Beach.  Florida  33616.  No 
obliiration,  of  course. 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  36902.  Ph;  (AC  206  )  646-3367. 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  Tliis 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGE2JCY 
Box  189,  Mount  Pleasant.  Mich.  48868 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest  , 
Box  609.  Roseburg,  Oregon  97470 


Newspapers  For  Sale 

FOR  SALE  in  California — Official  labor 
union  newspaper;  approximate  growth 
4.000  per  month.  Or  would  sell  half 
interest  to  knowledgeable  working 
partner.  Write  or  'phone:  James  Baker, 
I'.O.  Box  P.  Fontana.  Calif. — U23;!6  i 
(914)  822-1164.  | 

Ur.«:TATE  N.  Y.  WEEKLY  —  Long- 
establishetl;  substantial  i>rofit8 ;  3100M 
income.  Contact  H.  W.  Palmer.  833 
Sumner  Ave..  Syracuse.  N.  Y.  13210. 

SUCCE-SSI-UL  SEMI-WE’EKLY  in  Zone 
3.  serving  county  with  state’s  liighest 
|per  capita  income.  E.\relltnt  e<iui|'ment. 
Exceptional  opportunity  for  expanding 
chain  with  an  eye  on  profit  and  pos-  j 
sibly  daily  otieration.  Includes  good 
commercial  job  shop.  Box  400,  Editor 
&  Publisher. 

GROWING  3-yoar-old  community  week¬ 
ly  in  dynamic  Southeast  Louisiana 
city.  $12,000  profit  on  $30,000  gross 
in  1968,  but  potential  barely  tapped.  . 
Could  gross  $100,(KK)  in  two  years  with  ! 
right  owner.  Circulation  3200  and  add-  ' 
ing  I.^O  a  month.  Offset;  printed  at 
central  plant ;  very  low  overhead. 
Small,  but  dependable  staff.  Great  for 
hushand/wife  team  or  loner  heavy  on 
sales.  Priced  at  gross.  $5,000  down  and 
terms.  Send  complete  qualifications  and 
references  in  first  letter.  Box  480,  Bxl- 
itor  t  Publisher, 

TOR  SALE;  68-yoar-old  weekly.  In-  | 
eludes  moderinized  brick  building,  8- 
room  apartment.  Ideal  man/wife  team 
operation.  Located  in  Lakewood,  Ocean 
County.  N.  J.  Call  (201)  244-2600  be¬ 
fore  4  p.m..  or  (201)  349-0067  after 
6  p.m.,  or  write  212  Hooper  Ave., 
Tom*  River,  N.J. — 08753. 

Zf/NB  6  UNOPPOSED  WEEKLY  in  j 
the  $165,000-gros>:  class.  An  impressive 
property.  Not  suburban.  Sulistantial 
down  payment.  Write  fully,  please.  | 
DIAL,  1.S03  Nazareth,  Kalamazoo,  i 
Mich.— 49001. 


ANNOUNCEMENTS 


Newspapers  Wanted 


AGGRESSIVE-ENERGETIC  <X)UPLE 
with  vast  experience  in  newspapers 
seeks  ownership  or  management  with 
eventual  ownership  of  small  weekly  in 
Southeast  Fla.  fSccellent  professional 
and  business  references.  Box  664,  Editor 
&  Publisher. 

WEEKLY  NEWSPAPER  for  sales- 
oriented  advertising  man.  Prefer  live 
California  community  amenable  to 
shopper  development.  Must  be  profit¬ 
able.  May  consider  partnership.  Full 
details,  please.  Box  429,  Elditor  &  Pub¬ 
lisher, 

INTERESTED  IN  PURCHASING  or 
investing  in  daily  newspaiter.  Must  l>e 
profitable.  Zone  1 — preferably  Massa¬ 
chusetts.  Send  full  details  in  confidence. 
Box  566,  Editor  &  Publisher. 

EXPERIENCED  PUBLISHER  has  $80.- 
000  cash  down  for  weekly  or  daily. 
Midwest  or  west.  Arthur  Wendell,  2315 
Girard  Avenue  South,  Minneapolis, 
Minn.— 66405. 

WEEKLY  WANTED  by  exi>erienee<l 
publisher — New  York,  New  Jersey —  • 
$100-$200.000  range;  profitable;  im-  i 
metliate  action.  Box  523,  Ealitor  &  Pul>- 
lisher. 


Publications  For  Sale 

WESTERN-BASED  business  publica¬ 
tion,  well-established,  profitable — dom¬ 
inant  in  field.  Price:  $250,000;  $56,- 
000  down.  J.  A.  Snyder,  Newspat>er 
Bkr.,  2234  E.  Romneya  Dr.,  Anaheim, 
Calif.— 92806. 


NEWSPAPER  SERVICES 

Adrertising-Promotum  Ideas  | 

SELL  MORE  ADVERTISING! 

Arm  your  copywriters,  salesmen  with  i 
ideas!  New  service  offers  1000  ail-  ! 
vertising-promotion  ideas  retailers  ' 
across  the  country  are  using  to  boost 
sales.  Hundreds  of  ads  ideas  fully  il¬ 
lustrated  in  each  quarterly  report.  $10 
yearly.  Send  check  or  we’ll  bill.  AD- 
.MT,  t'ept  F4,  124  Adelle,  Ferguson. 
Mo.  6313.7.  I 


Features  Available 

BEST  EDITORIAL  SYNDICATED  , 
"package”  in  America!  Readable,  pro-  i 
vocative  circulation-building  weekly 
columns  by  Tom  Anderson,  Dr.  Bob 
Jones  (religion).  Bill  Kennedy  (Wash¬ 
ington),  Marilyn  Manion,  D.  R.  Segal 
and  Carolyn  Anderson  (recipes),  and 
cartoons.  In  addition,  "Best  of  the 
Week”  editorials  select^  from  over  260 
publications  weekly.  Offset  and  letter- 
press.  Under  2,500  circulation — $2.00 
per  week;  2,600-10,000 — $3.00  per  week;  , 
over  10,000 — $5.00  per  week.  Four-week 
free  trial. 

AMERICAN  WAY  FEATURES 

P.O.  Box  6429  I 

Nashville,  Tennessee  37212 _ 

LIVELY,  CHATTY  PAGE  .  .  .  ideal 
for  weeklies.  Sample.  A.  Martella,  7.7-  j 
70  113th  St.,  Forest  Hills.  N.Y. — 11375.  i 


Newspapers  Wanted 


SOUND  WEEKLY 

In  Northwest  or  Southwest 
sought  by  individual.  $100,000- 
$300,000  gross.  Preferably  un¬ 
opposed.  Good  cash  flow.  No 
Metros.  Submit  full  details  in 
confidence. 

Box  505 

Editor  &  Publisher 


Newspaper— Job  Printing 

LOTS  OF  PRESS  TIME  AVAILABLE 
on  Goss  Community  Offset  Press  at  The 
Recorder  Pub.  Co.,  Ill  Morristown 
Road,  Bernardsville,  N.  J. — 07924.  Also 
complete  composition  facilities  avail¬ 
able.  Call  Mr.  Parker  (201)  766-3900, 
or  Mr.  SchulU  (201)  766-3060. 

COMPLETE  OFFSET  (COMPOSITION 
and  printing  facilities.  One-hour  from 
N.Y.C.  Quality  work — reasonable  rate*. 
Box  601,  Editor  &  Publisher. 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
66-69  Fourth  Street 
Brooklyn,  N.Y.  11231 
(AC  212)  JAekson  2-610$ 


NEWSPAPER  SERVICES 


Publications  Representative 


PUBLISHERS 

Eastern  Rep.  firm  available  to 
select  publications  who  desire 
top-notch  representation  in  any 
or  all  of  our  offices.  Please 
Kumbit  samples,  with  rates  and 
data  for  our  evaluation  of  how 
we  can  best  serve  you.  Box 
624,  Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 

Composing  Room 

YOU  CAN  SAVE  $9,000.00  on  Justape 
Computer  used  only  ten  months.  Reason 
for  selling:  Shifts  to  cold-type.  In¬ 
cluded  is  one  set  spare  parts,  two 
readers,  two  BRPE  Punchers,  Auto¬ 
matic  Hyphenation  Module,  Wirs  Serv¬ 
ice  Conversion  Module,  8  Width  plugs 
for  various  faces. 

TWO  FAIRCaiILD  PERFORATORS 
practically  new.  One  multiface  with 
eight  grids.  The  other  for  use  with 
computer.  i 

SAVE  $10,000  ON  AN  ELEKTRON  i 
used  but  ten  months.  Machine  has  two  ' 
magazines,  ITS  Unit,  Shaffstall  Mat  . 
Detector,  Four  Molds,  Electric  Hydra- 
quadder,  Thermex  Disc  and  Water  Re- 
circulator. 

FOR^  SALE:  Used  Elrod,  Ludlow  and  \ 
31  Linotype.  All  used  daily  in  our  shop.  ' 
Contact:  Orville  Campbell  ! 

COLONIAL  PRESS,  INC. 

Chapel  Hill,  N.C. — 27614 
(919)  967-7046 

ALL  MODELS 

Linotypes — Intertsrpes — Ludlows  I 
PRINTCKAIT  RB2»RESENTATIVES  1 
136  Church  Street,  N.Y.,  N.Y.  10007 

JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or  for 
sale:  easy  terms.  NAPSOO,  Berlin, 
Wise.,  and  26  W.  46  St.,  N.Y.C. 

LINOFILM  KEYBOARD  with  Unomix, 
S#  602  (30  width  cards  includ^), 
practically  new,  6  months  usage. 
Contact  Richard  Southworth,  The  Berk¬ 
shire  Eagle.  Pittsfield,  Mass, — 01201. 
Ph:  (413)  447-7311. 

- — - j 

ELEKTRON  —  .S#71977  —  equipped  ' 
with  two  magazines,  blower,  TOU  76-1, 
electric  pot,  and  mat  detector.  Used 
two  years  before  going  offset.  W.  Va.  I 
Newspaper  Pub.  Co.,  <^o  Charles  Buch-  ; 
anan,  Greer  Bldg.,  Morgantown,  West 
Va.— 26505. 

MODEL  32  LINOTYPE,  elec,  pot,  new 
quadder,  saw,  eight  mags,  8-pt  through  j 
24-point  type;  61000  series.  On  weekly 
paper.  At  steal  @  $5600.  Call  Flemings-  I 
burg,  Ky.,  606  846-4411. 


MODEL  8  UNOTYPE,  S  #33676.  Num¬ 
ber  or  new  parts  on  machine,  includes 
Margot  feeder  and  two  magazines.  $600 
on  floor.  A.  V.  Lund,  Dixon  Telegraph, 
Dixon,  III.— 61021. 


MACHINERY  &  SUPPLIES 

Engraving  Equipment 

j  FAIRCHILD  Scan-A-Graver,  65-sci.'en, 
j  excellent  condition — $1,000  or  best  of- 
I  fer  "as  is,  where  is.”  Robert  Cniiot, 
Suburban  Press,  43  Main  St.,  Natick, 
Mass.— 01760. 


Mailroom  Equipment 

WILL  SACRIFICE  2  (two)  24P  Sheri- 
dan  Stuffing  machines,  five  head  :ind 
four  head.  Excellent  condition.  Box 
504,  Etiitor  &  Publisher. 


Material  For  Stde 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l.  Publish¬ 
ers'  Supply  (NAPSCO),  Berlin,  Wise., 
and  26  W.  46  St.,  N.Y.,  N.Y.  10036. 


Miscellaneous  Machinery 

Even  UNreasonable  Offers 

May  Be  Accepted  Before  March  22! 

IVe  must  move.  This  extra 
clean  equipment  must  be  sold 
14  Lino  w/TTS,  6  Lino.  Goss  flatbed 
web  press,  25  x  37  Kelly  3-latest  on 
market.  10  x  16  and  8  x  12  platens, 
MGD22  (bleed),  10  x  14  Davidson,  Lino 
mats-type-cabinets,  12  x  18  Photo- 
Lathe.  660F  Varityper,  Kenro  18.  Jus- 
towriters,  26  x  38  Baum  folder,  86  x  46 
Mentges  folder,  36*  N-D  perf,  Portland 
punch,  Binks  spray  w/compressor,  14 
X  20  mat  equip,  6  and  6-column  casters, 
router,  broach,  slug  cutters,  pat.  base. 
6  and  3  HP  motors  miscellaneous.  Many 
items  in.  near-new  condition.  Don't 
miss  out!  Inspect  this  fine  equipment 
and  make  an  offer  NOW! 

C.  Bell  (PH:  3131)  Stronghurst,  III. 

ADDRESSOGRAPH  SPEED-A-MAT 
machine  with  envelcve  feeder,  large 
capacity  plate  cabinet.  Three  years  old, 
A-1  condition.  Cost  new  more  than 
$4,000.  Sale  price  $2,600.  Model  K  El- 
rod  with  7  molds,  2  to  18-pt.,  Nolan 
router,  Micromatic  Rotary  shaver,  Nu- 
Arc  plate  burner,  40*  by  60*.  best  of- 
fed.  The  Cullman  Times,  Cullman,  Ala. 
—35065. 

USED  PHOTO-LATHE,  in  mint  condi¬ 
tion,  will  sacrifice  for  $500.  Call  Flem- 
ingsburg,  Ky..  606  845-4411. 

FOR  SALE — All  In  Good  Condition 
2-Premier  Rotary  Shavers,  late  model. 

2- Mat  Rollers,  Duplex  and  Goss,  2- 
Lake  Erie  800  ton  Direetomats.  electric 
heated,  double  sided,  posh  button  typa 

3- Sta-Hi  Master  Formers.  l-Ham- 
mond  EZ  Kaster  8  column.  1-Hamil- 
ton  Page  Storage  Cabinet  (new),  1- 
Tall  Cutter  and  Shaver  combination 
225^  cutoff.  1  Hoe  vacuum  back  hand 
easting  box  22%.  1  Tubular  vacuum 
back  easting  box.  2 — Stereotype  saw 
and  trimmer  combinations.  2-Pony  Ao- 
toplates  vacuum  back,  water-cooled 
ai^,  22%  cutoff.  Must  liquidata 
Please  write  or  call:  Graphic  Equip¬ 
ment  Sales,  Inc.,  11426  Penrose  Street, 
Sun  Valley,  Calif.  91362.  Tel.  AO  (211) 
876-2872. 


LARGE  SELECTION  USED  ATF  Pho-  Ps-rlnratnr  Tnwu. 

to-Typeeetters  on  easy  terms  or  rent/  _  '  _ 

lease;  also  Photons  and  LCC  Units.  ^  ’ 

Natl.  Publishers'  Supply  Corp.,  ^x  NOW  S'TATIC-FREE  perf  tapes  at  our 


29,  Berlin,  Wise. — 54923. 


The  ETERNAL  METAL,  jm.  Dura- 


same  prices — lowest  in  USA.  All  colors. 
Top  Quality. 

Coll  or  write: 


lumin  BiuIe  stays  everlastingly  accurate  „  PORTAGE  (216)  PO  2-3666 
Jack  M,^e.T/I.  MeZl?  O^^  i  «  E.  Exchange  St..  Akron.  Ohio  4430$ 


TWO  NEW  raiDEN  Justowriter  Re¬ 
corder  Perforators,  #70168  and  J^0I59, 
64  position,  non-justifying,  with  stands. 
Brand  new,  never  bmn  unpacked. 
Priced  new  at  $6,210.00— make  us  an 
offer.  Contact  Mr.  Bowes,  Prfxluction 
Manager.  Janesville  Gazette,  Janesville, 
Wise.— 53645.  Phone:  608-764-3311.  I 


ATF  PHOTO-TYPE.SETTING  units,  ex¬ 
cellent  condition  with  many  fonts, 
complete  and  ready  to  operate.  Must 
sell;  need  the  room;  make  offer.  Photo 
Type-Graphics,  3100  Riverside  Dr.,  Los 
Angeles.  Calif.— 90027.  (213)  664-1161. 


Presses  &  Machinery 

16-PAGE  GOSS  UNITUBB  #741  and 
stereo  equipment.  Good  car* — minimum 
use  running  8,000  daily.  Plain  Dealer, 
Wabash.  Ind.  46992.  (219)  663-2131. 

GOSS  COX-O-TYPE  PRESS  #  CO-744, 
new  here  in  1966,  Perfect  condition, 
simple  to  remove.  Offset  conversion 
makes  available  at  $5,600,  or  a  reason¬ 
able  offer.  Financing  to  responsible 
parties.  Karl  S.  Nsm,  Acorn  Press. 
Inc.,  Ridg^eld,  (lonn. — 06098.  (AC 
208)  438-6646. 
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MACHI>KRY  &  SUPPLIES 


Presses  &  Machinery 


GOSS  COX-O-TYPE,  8-paee  preu,  in 
■torace  West  Coast — $2,750  "as  is, 
where  is,"  fine  condition.  Will  install 
for  buyer  if  requested.  Inland  News¬ 
paper  Machinery  Corp.,  1720  Cherry 
St.,  Kansas  City,  Mo. — 64108, 

HOE  COLORMATIC  (1968) 

Four  units — one  color  cyl — tansionplata 
lockup— heavy  duty  8/2  folder — AC  unit 
type  drive— reels  and  fully  automatic 
pasters— rated  70,000  hour.  Available 
in  one  year  at  considerable  savinKS. 

Stereo  to  match. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y,  17,  N.Y.  OX  7-4690 


FOR  SALE 
Tremendous  Savings 
2  Like-new  Hoe  Colormatic  Units 
21  Vi'  Cutoff 

Each  equipped  with  color  hump  and 
floor  mounts  paper  roll  stand.  Com¬ 
pression  lockup;  90*  stagger. 

Available  Summer  1969 
Call  or  write; 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.  Kansas  City,  Mo.  64108 
A.C.  816  221-9060 

SCOTT  PRESSES  (1948) 

6  or  7  units;  2lyi  inches;  Color  Cylin¬ 
ders;  Heavy  Duty  3/2  Folders;  C-H 
Conveyors;  Reels  &  Pasters;  Trackage 
&  Turntables. 

Located;  N.Y.  Post 
Available;  Mid  1969 

Priced:  Most  attractively. 

BEaf  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690' 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Academic 

Classified  Advertising 

Display  Advertising 

S  Units 

HOE  COLOR  CONVERTIBLE 
New  in  1953 

Double  Folder,  Balloon  Former,  Two 
color  Cylinders,  Six  Reverses,  Reels, 
Pasters,  Unitype  Drive-  52,500/hr, 
BBa4  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 

6-UNIT  VANGUARD  WEB  OFFSEH’ 
printing  press — 22%  x  36" — iCW  239, 
manufactured  in  1965,  with  30  HP 
motor  and  controls,  consisting  of  six 
roll  stands,  six  infe^  devices,  one  jaw 
folder,  warning  bell,  Cottrell  circulat¬ 
ing  water  levels  for  six  units,  plate 
bending  fixture  and  extension  delivery. 
Press  is  now  at  Cottrell  factory  under¬ 
going  rebulding. 

UNIVERSAL  PTG.  EQUIPMENT  CO. 
Lyndhurst,  N.J. — 07071 

8  UNIT  GOSS— 22%* 

Two  O>lor  Cylinders,  Two  Double 
E'olders,  Substructure.  Reels  and  Ten¬ 
sions.  Complete  Stereo  including  Wood 
Pony  Autoplate.  Very  reasonably 
priced.  Will  divide. 

BEaf  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


Stereotype  Equipment 

STA-HI  MASTER  FORMiatS 
Now  Style— 

TEFLON  SCREENS— tW'—AO 
BEN  SHULMAN  ASSO(3lATBS 
60  Ek  42nd  L.  N.Y.  17,  N.Y.  OX  7-4690 


3-TON  NOLAN  gas  furnace,  8  years 
old.  Pump,  sidespout  for  8  cavity 
water-cool^  pig  mold — $1,500.  Thin- 
type  saw  for  hot  metal  paste-up — $976. 
Bryan  (Ohio)  Times.  (419)  636-1111. 

WOOD  DUAL  PLATE  ROUTESl 
23-9/16* — Dual  Spindles — AC  Motors 
Self-contain^  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


SMALL  VIGOROUS  J-DEPARndENT, 
Rocky  Mountain  region,  needs  visit¬ 
ing  professor  with  teaching-professional 
experience  for  year  or  so,  beginning 
fall,  1969.  Open  country  advantages. 
2%  hours  from  major  trade  center. 
Healthy  emeriti  invited  to  apply.  Box 
562,  Eklitor  &  Publisher. 

J-INSTRUCTTER  WANTED  to  teach 
basic  or  advanced  news  courses,  broad¬ 
casting  or  advertising,  seminars,  and 
work  with  college  publication.  Master's 
degree  and  some  media  experience  re¬ 
quired.  (Contact:  Chairman  Journalism 
Department,  Good  Counsel  College, 
White  Plains,  N.  Y.— 10603. 


Administrative 

CONTROLLER  for  53,000  daily,  Zone 
2.  Position  requires  knowledge  of  gen¬ 
eral  newspaper  oi>erations  as  well  as 
accounting.  Attractive  salary  and 
fringes;  pleasant,  non-metropolitan  liv¬ 
ing.  Send  resume  to  Box  490,  Ekiitor 
&  Publisher. 

COMPTROLLER  and  prospective  man¬ 
ager  for  one  of  the  finest  and  most 
modern  printing  and  newspaper  puli- 
lishing  firms  in  Zone  8.  E'irst  requisite 
is  management  ability;  exiierience  de¬ 
sirable  in  accounting,  statistical  an¬ 
alysis,  budgeting,  iiersonnel  manage¬ 
ment.  Age  28-38.  Salary:  $12-13,000. 
Writo  letter  of  application  including 
detailerl  employment  history.  Box  554, 
Ekiitor  &  Publisher, 

ASSISTANT  PUBLISHER  needed  with 
knowledge  of  either  advertising  pro¬ 
motion,  copy  erliting.  or  promotion. 
We  publish  three  weeklies— hobby  and 
antique  paper  for  4  states,  farm  paiier 
and  community  paper  by  letterpress. 
Where  do  you  fit?  Opportunity  in 
suburban  town.  Mayhill  Publications, 
Knightstown,  Ind. — 46148. 


Circulation 

AGGRESSIVE  CIRCULATION  MAN 
capable  of  filling  our  #2  spot  in  a 
southeastern  .30,000  daily  newspaper. 
Excellent  opportunity  for  advancement. 
Good  salary  plus  benefits.  Resume  and 
references  first  letter.  Box  545,  Editor 
&  Publisher. 


S  A  LESMAN-CLASSIFIED 

The  Modesto  Bee  has  immediate 
opening  for  experienced  Classi¬ 
fied  Advertising  Salesman.  Per¬ 
manent  full  time  position.  Salary 
from  $126  to  $200  plus;  excel¬ 
lent  opportunity  and  employe 
benefits. 

Apply  in  person,  or  send  resume 
to:  Modesto  Bee,  14th  A  H, 
Modesto,  California,  95364  or  to 
Personnel  Department,  McClatchy 
Newspapers,  21st  &  Q,  Sacra¬ 
mento,  California,  95813. 


I  FULLY  EXPESIIENCED  advertising 
salesman  for  Ohio's  most  progressiva 
seven-day  newspaper.  Must  Im  strong 
on  sales,  creativity  and  layout  ability. 
Excellent  working  conditions  in  a  mod¬ 
em,  air-conditioned  plant.  Incentive 
program;  hospitalization;  sick  pay; 
group  life  insurance;  excellent  com¬ 
pany  i>aid  pension  program ;  relocation 
allowance.  If  you  are  interested  in  a 
I  permanent  association,  we  will  ar¬ 
range  a  personal  interview.  Salary 
:  open.  Call  or  write  G.  R.  Poynter,  Di¬ 
rector  Retail  Advertising,  News  Jour¬ 
nal,  Box  26,  Mansfield,  Ohio,  44901. 


DIRECTOR  OF 

CLASSIETEI)  ADVERTL^ING  ‘ 

Rapidly-expamling  daily  and  tri-weekly  I 
newspaper  chain,  located  in  metro-  i 
politan  Chicago's  fastest-growing  subur¬ 
ban  area,  seeks  experienced  man  to 
direct  classified  department  currently 
billing  over  3-million  lines  with  i>o- 
tential  unlimited. 

We  want  someone  energetic,  personable, 
qualified  to  handle  this  top  executive 
imsition,  and  eager  to  take  advantage 
of  apportunities  for  high  income  and 
broad  management  responsibility.  Pro¬ 
gressive  policies,  modern  otfices,  com- 
lietent  personnel,  and  excellent  com¬ 
pany  benefits  including  profit-sharing. 

If  you're  our  man,  submit  details  of 
experience,  accomplishments,  and  com¬ 
pensation  history — which  will  lie  heUI 
in  strict  confidence — to  Stuart  R.  Pad- 
dock,  Paddock  Publications,  Inc.,  P.O. 
Box  277,  Arlington  Heights,  Illinois — 
60006. 

ASSISTANT  CM.  experienced,  well- 
seasoned  classified  advertising  outside 
salesman  who  has  knowledge  of  classi- 
fie<l  and  is  a  top  producer.  Excellent 
opportunity.  Good  salary,  commission 
and  benefits.  Medium-size<l  southeast¬ 
ern  daily.  Complete  resume  1st  letter. 
Box  538,  Ekiitor  &  Publisher. 

CLASSIFIED  AD  MANAGEHI  for 
growing  16M.  six-<lay  publication  in 
Zone  4,  who  is  young  enough  and 
dedicate<l  enough  to  grow  with  us.  This 
is  an  ideal  opirartunity  for  a  classified 
salesman,  or  second  man  now  in  classi¬ 
fied  department.  Send  complete  resume 
to  Box  534,  Ekiitor  &  Publisher. 


$8,000  TO  START 

INCEJNTIVE  PLAN 
OTHER  BENEFITS 
An  exceptional  opportunity  for 
live-wire  display  advertising 
salesman.  Must  have  record  of 
sales  accomplishments.  Zone  3. 
Air-mail  resumd  and  references 
to  Box  600,  Ekiitor  &  Publisher. 

ADVER'nSING  SALESMAN— Ontral 
Jersey's  growth  newspaper  seeks  re¬ 
tail  salesman  with  strong  background 
in  display  advertising.  Must  have  an 
outstanding  sales  record  and  preferably 
a  college  degree.  Liberal  vacation, 
fully-paid  hospitalization,  life  insur¬ 
ance  and  pension  plan;  auto  allowance. 
Call  or  write  Joseph  Swick.  The  Daily 
Home  News,  123  How  Lane.  New 
Brunswick,  N.  J. — 08903.  (201)  645- 

4000. 

ADVERTISING 

SALES 

Rapidly-growing  Southeastern  Fla. 
daily  is  seeking  a  professional  with 
recent  newspaper  advertising  sales 
background ;  also  a  trainee.  Box  616, 
Editor  &  Publisher. 

EXCELLENT  OPENING  for  advertis¬ 
ing  manager.  Good  chances  for  ad¬ 
vancement  within  group.  Community  of 
15,000.  Must  have  promotional  ideas  and 
department  leadership  qualities.  Good 
income.  Shaw  Newspapers.  A.  V.  Lund, 
Gen.  Mgr.,  Dixon.  Illinois — 61021. 


LEADING  NATION  (kL  PUBLICATION 
in  nee<l  of  experienced  district  sales 
representatives  for  Zones  6-7-8.  Travel  I 
confine<l  commensurate  with  territory.  { 
All  expenses  paid  and  a  company  car 
provide,  plus  profit-sharing  plan.  Ex-  | 
cellent  starting  salary.  Direct  all  re¬ 
plies  with  resume  to  NATIONAL  EJN-  | 
QUIRER,  Circulation  Dept..  210  Sylvan 
Ave.,  Englewoo<i  (jliffs,  N.J. — 07632.  I 


THIS  SMALL  SUBURBAN  DAILY  In 
Zone  1  needs  a  top  sales-prixlucing 
circulation  manager  to  extract  im- 
me<iiate  results  from  excellent  potential. 
Strong  sales  effort  needed  now  1  Top 
starting  pay,  fast  increases  with  re¬ 
sults.  Write  complete  background  to 
Box  632,  Ekiitor  &  Publisher, 


ASSISTANT  CIRCULATION  and  Pro¬ 
motion  Manager  with  vision  and  im¬ 
agination,  for  group  of  fast-growing 
weekly  newspapers  with  a  large  carrier 
organization.  Must  be  strong  on  car¬ 
rier  promotion.  Salary  oi>en.  Send  full 
details  first  letter.  Write:  Dnnlanell 
Press,  Inc.,  Circulation  Director,  11101 
EVankstown  Rd.,  Pittsburgh,  Pa.  — 
15235. 


Display  Advertising 

DISPLAY  AD  SALESMAN  for  large, 
fast-growing  offset  weekly.  Must  be  j 
aggressive  and  creative.  (3ood  salary  ' 
and  benefits.  Immediate  opening.  Send  ' 
resum6  to  James  Barrows,  Interpreter 
Pub.  Co.,  154  Louis  Street.  N.  W., 
Grand  Rapids.  Mich. — 49602. 


THE  TREaJ'niN  TIMF.S 

Experienced,  energetic  retail  ad¬ 
vertising  salesman  for  leading 
newspaper  in  New  Jersey's  State 
Capital  (80,000  daily;  100.000  Sun¬ 
day),  Ebepanding,  competitive  mar¬ 
ket  places  emphasis  on  sales  abil¬ 
ity.  Complete  layout  department. 
Salary,  bonus,  excellent  benefits. 
Send  complete  resume  with  refer¬ 
ence  to  Personnel  Dept.,  500  Perry 
St.,  Trenton,  N.J. — 08605. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Wanted  To  Buy  - - - 

- — - — .  WE  HAVE  AN  IMMEI 

17%*  X  22%*  HARRIS  LTV  offset  ""  experien^  cli 
press.  State  condition  and  price  F.O.B.  »trong  on  laymit  and 
your  plant.  Write:  Box  444.  Rochester,  y*”*  «>■*  m  P 

Minn.-66901. 

Incate<l  in  the  fun 
~  please  call  Orville  E 

REWINDEU  for  Goss  Unitulie,  series  General  Advertising. 
700.  'The  Norman  Transcript,  P.O.  Box  Mansfield,  Ohio,  (AC 
1058,  Norman.  Okla. — 73069.  I  arrange  an  interview. 

EDITOR  &.  PUBLISHER  for  March  29,  1969 


Classified  Advertising 

WE  HAVE  AN  IMMEDIATE  OPENING 
for  an  experienced  classified  salesman, 
strong  on  layout  and  copy  writing.  If 
you  are  intereate»l  in  permanent  employ¬ 
ment  with  a  progressive  newspaper 
lncate<l  In  the  "fun  center"  of  tlhlo. 
please  call  Orville  E.  Kemper.  Dir., 
General  Advertising.  News  Journal, 
Mansfield.  Ohio,  (AG  419)  622-3311  to 
arrange  an  interview.  I 
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Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Display  Advertising 

ARE  YOU  AMBITIOUS,  like  hard 
sellinsr  in  competitive  market?  Then 
there  is  room  for  you  on  one  of  East 
Tennessee’s  leadins  dailies.  Send  com¬ 
plete  reeuin4  stating  experience  and 
salary  to  Box  482,  Editor  &  Publisher. 


HELP!  HELP!  Sales  squad  of  9  (mos1>  I 
ly  gals)  desperately  ne^s  man  to  take  ' 
complete  charge  of  display  department  | 
of  growing  chain  of  suburban  offset 
weeklies  (5)  and  couple  of  magazines. 
Long  hours:  hard  work,  but  working 
with  enthusiastic  staff  for  an  exciting 
future.  Zone  5.  Skiing,  fishing,  hunt¬ 
ing,  sailing,  minutes  away.  Send 
resum4,  references,  rock-bottom  salary 
needs  to:  Almanac  Publishing  Co.,  Box 
6040,  Grand  Rapids,  Mich. — 49SC6,  and/ 
or  call  Anne  Frahm  (616)  458-3791. 


ADVERTISING  SALESMAN 
Ambitious  and  capable  ad  man  wan^. 
Permanent  position  with  fast-growing 
Southern  California  daily.  Desert  living 
— smog-free  area.  Send  salary  require¬ 
ments  and  resum4  to  Steven  Arthur, 
Advtg.  Dir..  Daily  News,  45-140  Towne 
St.,  Indio.  Calif.— 92201. 


Editorial 


JUNE  REPORTER  OPENING  Ken¬ 
tucky  daily  p.m.  Good  working  condi¬ 
tions  in  modem  surroundings  on  young 
staff.  June  graduate  acceptable.  Sub¬ 
mit  record  with  clips.  Box  358,  Editor 
A  Publisher. 


Editorial 

CREATIVE  WRITER  for  new  position 
in  PR  department  of  young,  aggressive 
midwest  company.  J-grad  or  English 
major  with  some  experience  prefer- 
j  red.  Write  full  experience,  salary  re- 
'  quired,  to:  P.O,  Box  137,  Springfield, 
Illinois— 62705. 


TELEGRAPH  EDITOR  or  courthouse 
reporter  for  12,000  afternoon  daily  in 
Z<me  6,  30-miles  from  Lake  Erie  vaca- 
tionland ;  college  community  with  ex¬ 
cellent  schools;  moderate  living  costs. 
Position  now  open!  Good  salary,  fringe 
benefits.  Write  Box  426,  Editor  &  Pul>' 
lisher. 


REPORTER  for  pressure,  fast-moving 
j  general  writing  and  special  Wall  Street 
Journal-type  of  writing  assignments. 
J-School  ^aduate  preferred,  but  not 
I  requisite  if  experienced.  Salary  de- 
I  pendent  upon  ability.  Fringe  benefits, 
I  Apply  through:  Bill  Kreifel,  City  Ed- 
I  itor.  The  Lincoln  Journal,  Lincoln, 
Nebr.— 68501. 


EXECU'nVE  EDITOR 
A  progressive,  growing  25,000  circ. 
morning  daily  in  Zone  5  seeks  an  alert, 
I  sound  ^itor  with  administrative  abil¬ 
ity  and  resourcefulness  for  top  news 
!  position.  Will  be  policy-making  post, 
including  responsibility  for  editorial 
page.  Smk  politically  conservative  in¬ 
dividual.  Ideal  opportunity  for  com¬ 
munity-minded  editor  to  exert  in¬ 
fluence  and  responsibility.  Box  410,  Ed¬ 
itor  &  Publisher. 


Editorial 


EDITOR  for  33-M  semi-weekly  mil¬ 
itary-oriented  newspaper.  J-grad  with 
military  experience  preferred.  $10,000 
to  begin  -f-  benefits.  Zone  2.  Send 
resum4  to  Box  415,  Editor  &  Pub¬ 
lisher. 


TOP  GE34ERAL  ASSIGNMENT  JOB 
open  for  reporter  with  at  least  two 
years’  experience.  State  references,  sal¬ 
ary.  F.  Gilman  Spencer,  The  Trenton- 
ian,  Trenton,  N.  J. — 08602. 


URBAN  AFFAIRS 

Top  urban  affairs  bureau  head  of  bureau 
of  3  persons  involving  government  and 
non-government  coverage  on  Midwest 
capital  city  daily — p.m.  46,000 ;  Sun¬ 
day  60,000.  Opening  for  grovemment- 
Bociology  reporter,  experienced  in  mu¬ 
nicipal  or  other  government.  Midwest- 
eren  preferred.  150,000  population  uni¬ 
versity  city.  Pulitzer-winning  newspa¬ 
per.  Salary  dependent  upon  ability  and 
experience.  Apply  through  Bill  Kreifel, 
City  Editor,  'The  Lincoln  Journal,  Lin¬ 
coln,  Nebr.— 68501. 


EXPANDING  OHIO  NEWSPAPER  has 
immediate  openings  (or  general  assign¬ 
ment  reporters.  Minimum  one-year  ex¬ 
perience  required.  Starting  salary  ai>- 
proximately  $125  per  week,  has^  on 
experience,  ^nd  resum4  to  Box  462, 
Eklitor  A  Publisher. 


SPORTS  EDITOR  for  Zone  4  p.m. — 
daily.  J-grad  preferred.  Must  know  and 
understand  importance  of  reporting  all 
sports.  Heavy  emphasis  on  local  sports. 
Must  know  page  make-up.  An  excel¬ 
lent  opportunity  for  the  right  man. 
Reply  ^x  460,  Editor  A  Publisher. 


ALMOST  NEW  3-BEDROOM  HOME 
AT  MINIMAL  RENT  AVAILABLE 
for  family  of  experienced  reporter  who 
accepts  general  assignment  position  on 
14,500  afternoon  daily  in  30,000  city 
in  Southern  New  England.  Air-con¬ 
ditioned  office;  excellent  salary;  top 
fringes.  Call  or  write:  Attleboro  (Mass. 
02703)  Sun.  (AC  617)  222-7000. 


SPORTS.  TELEGRAPH  RELIEFER : 
24,000  morning  daily.  North  Rockies’ 
top  recreation  area.  Box  277,  Editor  A 
Publisher. 


OIL  AND  PETROCniEM  feature  editor 
to  establish  new  feature  section  in  oil 
industry  publication  on  news,  new 
products,  production  and  equipment  de¬ 
velopments  in  oil  and  petrochem  in¬ 
dustries  in  U.S.  and  abroad.  Prestige — 
travel — responsibility.  Houston  or  Chi¬ 
cago  location.  Excellent  opportunity. 
Box  464,  Editor  A  Publisher. 


COPY  EDITORS-REPORTERS 
Large  mid-west  daily  has  openings  for 
copy  editors  and  reporters.  Some  col¬ 
lege  background  required,  preferably 
journalism  'graduates.  Bxi>erienee  an 
asset.  Excellent  salary,  working  con¬ 
ditions,  and  benefits.  Opportunity  for 
advancement.  Write  Box  440,  Editor 
A  Publisher, 


LIBRARIAN — Seeking  person  exi)eri- 
enced  in  newspaper  library  work,  able 
to  take  charge  and  reorganize  present 
library  into  an  efficient  operation.  Good 
salary,  liberal  fringe  benefits  on  fast 
— growing  paper  in  Peninsular  Florida. 
Box  442,  ^itor  A  Publisher. 


REPORTER  for  Zone  4,  85.000,  p.m. 
daily.  J-degree  preferred.  Opening  im¬ 
mediate.  Write,  with  full  details  to  Box 
435,  Editor  A  Publisher. 


THE  BEST  OF  SOUTHERN 
CALIFORNIA 
Quality  daily  in  one  of  Southern  Cal¬ 
ifornia's  finest  living  areas  needs  a 
good  reporter.  Paper  is  offset  with 
18.000  afternoon  circulation.  Attractive. 
m<^ern  community  In  rolling  hills  16- 
miles  from  Pacific  Ocean  and  80-miles 
north  of  San  Diego.  We’re  looking  for 
a  literate,  imaginative  newsman.  Con¬ 
tact  Curt  Balxock,  managing  editor. 
Daily  Times-Advocate,  P.O.  Box  1477, 
Escondido,  Calif.  92025. 


OIL  BIDITOR  to  direct  N.Y.C.  news 
bureau  for  established  high  frequency 
oil  industry  publication.  All  benefits. 
Box  430,  Editor  A  Publisher. 


Editorial 


THE  HOURS  WILL  APPEAL  TO 
FEW.  THE  CHALLENGE  TO  MANY 
We  need  a  seasoned  desk  man  who  is 
superior  in  editing,  layout  and  news 
judgment,  willing  to  work  from  11  p.m. 
to  7  a.m.  Sundays  through  Thursdays. 
The  job  is  a  vital  one,  in  a  new  opera¬ 
tion  expanding  to  metropolitan  coverage. 
Qualities  needed:  reiliability,  mature 
judgment,  ability  to  bring  along  young 
reporters.  Leighton  O’Brien.  City  Edi¬ 
tor,  The  Knickerbocker  Mews,  Albany, 
N.Y.— 12201. 


NEED  SPORTS  EDITOR  NOW,  police- 
city  hall  retmrter  by  June.  10,000  p.m. 
daily  in  15,000  population  city.  Think 
small-town  newspapering  is  boring? 
you’re  wrong.  Let  us  tell  you  about  it. 
Jack  Howey,  Daily  Tribune,  P.O.  Box 
87,  Peru,  Ind.— 46970. 


SPORTS  WRITER  for  locally-oriented 
Zone  4  afternoon  daily.  Must  have 
camera  ability.  Many  advancement  op¬ 
portunities.  Reply  Box  428,  Editor  A 
Publisher. 


^UD  GROWING  CHAIN  of  weeklies 
in  Zone  2  needs  people  to  help  it  keep 
growing.  Young,  aggressive  manage¬ 
ment  wants  more  of  the  same  type 
people.  If  you  have  the  ability  and  am¬ 
bition,  we  will  reward  you  well.  Write 
Box  488,  Editor  A  Publisher. 


MANAGER-EDITORIAL  SERVICES 
to  head  3-man  section  providing  na¬ 
tional  coverage  in  the  health  field,  in¬ 
cluding  economics,  scientific,  legisla¬ 
tive  and  administrative  aspects,  for  a 
daily  management  advisory,  monthly 
magazine,  regular  and  special  reiwrts; 
wire  service  and/or  magazine  back¬ 
ground  preferred.  Write:  Sheldon 
Gai-ver,  Associate  Dir.  of  Communi¬ 
cations,  Blue  Cross  Assn.,  840  N. 
Lake  Shore  Dr.,  Chicago,  III. — 60611. 


TOP-FLIGHT  EDITOR-MANAGER  for 
outstanding  state  farm  magazine.  For 
further  details  write  Tom  Anderson, 
2012  Broadway,  Nashville,  ’Tenn.  — 
37212. 


3  DOWN,  3  TO  GO 
The  Home  News  of  New  Brunswick, 
N.  J,  has  been  looking  for  six  experi¬ 
enced  reporters  to  add  to  its  already 
large  staff.  We  still  need  three.  Now 
is  the  time  to  join  what  we  consider 
one  of  the  best  60,000-plus  papers  in 
the  east.  Write  or  phone  H.  Rodney 
Luery,  Associate  EMitor,  P.O.  Box  551, 
New  Brunswick,  N.  J. — 08903.  (201) 
545-4000. 


MANAGING  EDITOR  for  Chicago-based 
national  printing-graphic  arts  mag¬ 
azine.  Prefer  J-grad  with  some  exi>eri- 
ence  in  printing;  also  news  editor- 
reporter  needed  for  part  or  full-time 
work  in  N.  Y.  branch  office.  Send  de¬ 
tailed  resumi  to  Box  498,  Editor  A 
Publisher, 


CITY  HALL  REPORTER  by  25,000 
Iowa  daily.  Good  pay.  Great  opportunity 
for  advancement  in  big  group  of  pa¬ 
pers.  Write  to  Frank  M.  Lane,  Man¬ 
aging  Editor.  The  Nonpareil,  (Council 
Bluffs,  Iowa  51601. 

EXECUTIVE  EDITOR 
for  Air  Conditioning,  Heating  A  Re¬ 
frigeration  News,  internationally  circ¬ 
ulated  weekly  tabloid.  Man  must  have 
writing  and  executive  ability  and  some 
knowledge  of  the  industries  named  in 
the  newspaper’s  title.  Likely  prosi>ects 
would  be  engineers  who  can  com¬ 
municate  and  direct  people;  advertis¬ 
ing  or  public  relations  executive.  Please 
send  resum6,  including  present  salary 
level,  in  confidence,  to  Frank  J.  Ver- 
sagi.  Business  News  Publishing  Co., 
Box  6000,  Birmingham,  Mich.  48012. 


REPORTER-EDITOR  to  set  up  and  op¬ 
erate  news  bureau  for  fast-growing 
Upstate  N.  Y.  community  college.  Must 
have  Bachelor’s  degree  plus  at  least  4 
years'  daily  newspaper  experience. 
Ability  to  maintain  good  relations  with 
media  is  vital ;  should  have  strong  in¬ 
terest  in  education,  willingness  to  work 
into  other  phases  of  college  publications. 
Salary  in  $10,000  range  plus  best 
fringes,  excellent  future.  No  'phone 
calls,  please.  Write  fully:  Office  of  the 
President.  Genesee  Community  College. 
Batavia,  N.  Y. — 14020. 


CLASSIFIED  ADVERTISING 
Order  Blank 


1  Name- 


Address- 


City— 
s 
I 

S  State- 

M 

■  By — 


g  Classification. 
I  Copy - 


-Zip  Code- 


E  □  AMign  a  box  number  and  mail  my  replies  dally 

0  To  Run:  -  Weeks  -  Till  Forbidden 

B  Mail  to: 

£  EDITOR  It  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022 
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HELP  WANTED 


Editorial 


WE’RE  LOOKING  for  a  ffood  newsman 
who  has  the  capability  of  being  man¬ 
aging  editor  for  Ohio  daily  newspaper 
with  circulation  of  B.OOO  in  county- 
seat  town  of  10,000.  In  addition  to 
developing  and  writing  local  news,  you 
would  supervise  staff  of  five.  Nice, 
friendly,  clean  city.  Modern  plant  with 
excellent  equipment.  Write  Box  663, 
Editor  &  Publisher. 


LIKE  EXCITEMENT  T 
Police-City  Hall  beat  on  afternoon 
daily  in  fast-growing  heart  of  Texas. 
Challenging  and  exciting  opportunity 
for  writer  who  wants  action,  job 
recognition.  Many  job  advantages,  com¬ 
pany  benefits,  very  modem  plant, 
award-winner.  Hurry!  KILLEEIN  ' 
DAILY  HERALD,  Killeen,  Tex.— 76641. 

NIGHT  EDITOR — Young  man  on  the 
way  up  with  reporting  and  editing  ex¬ 
perience  to  take  charge  of  the  morning 
edition  of  a  prize-winning  80,000  morn¬ 
ing-evening  and  Sunday  paper  in  'Ten¬ 
nessee’s  fastest-growing  city.  Write: 
Executive  Editor,  Kingsport  Times- 
News,  Kingsport,  Tenn. — 37662. 

WRITBR/COPY  EDITOR/ART  DIRS 
Several!  Staff  new  company  publishing 
pre  school,  grade  school  reedables. 
Knowledge  production  helpful ;  also 
free-lance.  Fallon,  FVy  &  Cerf,  717 
Lexington  Ave.,  N.Y.C.  Mrs.  Cerf. 

(212)  PL  2-7810  after  10:30. 

COPYREADER,  experienced,  for  ex- 
txmding  60,000  circulation  a.m.  in 
prime  news  area.  New  plant  under 
construction :  competitive  pay  scale. 
Charles  C.  Reynolds,  Editor,  Atlantic 
City  (N.  J.)  Press. 

WRITER 
for  medium-sized  Ohio  agency 
The  man  we  want  has  some  agency 
experience.  He’s  strong  on  nut^and-  | 
bolts  industrial  copy,  yet  can  write 
creatively  for  diversified  accounts.  He 
has  enough  journalistic  know-how  to 
do  feature  stories,  as  well  as  press 
releases. 

If  you  qualify,  write  giving  back-  | 
ground,  samples,  experience  and  sal-  j 
ary  requirements  to: 

’THE  JAY  H.  MAISH  COMPANY 
280  N.  Main  St.,  Marion,  Ohio— 43302  ' 
Phone:  (614)  382-1191  | 

ASSISTANT  WOMEN’S  EDITOR  for  ; 
prize-winning  women’s  department.  ! 
Zone  4.  Position  has  unusual  po-  ' 
tential  for  experienced,  creative  person 
with  skill  in  layout  and  editing.  If  in-  ' 
terested,  please  write  immediately.  Top  ' 
benefits — outstanding  company.  Salary  , 
open.  Box  625,  Editor  &  Publisher. 

NEWS  EDITOR— N.Y.  CITY 
Weekly  news  digest,  heavy  emphasis 
U.S.  and  foreign  politics,  international 
affairs,  seeks  copy  e<litor/news  editor 
to  grow  with  expanding  operation.  Po-  I 
sition  requires  swift  and  accurate  copy  1 
editing,  some  rewrite,  production  work, 
sharing  responsibility  for  coordination 
of  staff.  This  is  a  demanding  job  with 
potential.  The  right  person  should 
have  editing  experience,  B.A.  and 
possibly  graduate  work,  broad  knowl¬ 
edge  of  history  and  current  events. 
Starting  salary  $12,000-116.000,  depend¬ 
ing  on  qualifications.  All  benefits  plus 
profit-sharing  plan.  Resum6  and  letter 
to  Box  oe.";.  Editor  &  Publisher. 

riCTlTRE  EDITOR-CAPTION  WRITER 
Prefer  metro  daily  experience.  How¬ 
ever,  will  consider  a  go^  writer  with 
daily  experience  who  is  willing  to 
leam.  Send  resume  in  confidence  to 
Box  O.IO,  E<litor  &  Publisher. 

IMMEDIATE  OPENINGS  for  copy  desk 
men  and  reiiorters  on  80,U00-plus  mom-  I 
ing  daily  In  Chart  Area  1.  Experience 
preferre<l  but  lieginners  will  be  con- 
Bidere<l.  Send  resume  to  Box  622,  Ed¬ 
itor  &  Publisher. 

COPY  Mll'TOR  j 

Excellent  opi>ortunity  for  young  man 
with  etiitorial  experience  to  join  top- 
notch  organization  publishing  a  mral-  ' 
em,  fast-pace<l  newspaiier.  bSill  range  ' 
of  benefits  and  salary  commensurate 
with  experience  for  right  man  who  can 
edit  copy,  knows  page  layout  and  write 
sharp  headlines.  Ctmtact  James  Bum- 
gardner.  Manager,  ’The  Telegraph,  84 
N.  State  St.,  Painesville,  Ohio  44077. 


HELP  WANTED 


FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resumd;  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  627 
Worcester,  Mass. — 01608 


REPORTER  for  courthouse  and  police 
beat,  county-seat,  located  in  Northern 
Illinois,  65-miles  Southwest  of  Chi¬ 
cago.  Prefer  some  experience  for  a  5- 
day,  fast-growing  daily  newspaper. 
Write  or  ’phone  Thomas  E.  West,  Mor¬ 
ris  Daily  Herald,  Morris,  III. — 60450. 

COPYREADER.  NIGHT  SHIFT,  fast¬ 
growing  New  l^gland  p.m.  daily.  Po¬ 
tential  more  important  than  experience. 
Write  Richard  W.  Carlisle.  News  Ed¬ 
itor,  The  Patriot  Ledger,  Quincy,  Mass. 
—02169. 

REPORTER-PHOTOGRAPHER  —  Two 
dynamic  young  professionals  needed  by 
growing  Area  2  county-seat  twice-week¬ 
ly  newspaper.  Our  staff  knows  of  this 
ad.  Resume  to  Box  628,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  COPY  EDITORS 
We  need  top-notch  copy  editors  for  our 
morning-evening  operation  in  Chart 
Area  2.  Must  be  able  to  do  tight  and 
bright  editing  job  and  turn  out  better- 
than-average  headlines.  Bright  future 
for  those  who  meet  our  exacting  stand¬ 
ards.  Competitive  salary  schedule  and 
all  fringes.  We  are  An  I^ual  Opportun¬ 
ity  Employer!  Send  resume  and  ex¬ 
pected  salary  to  Box  660,  Editor  & 
Publisher. 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


DESKMAN-REPORTER:  some  experi¬ 
ence;  13.000  daily,  dynamic  suburbs 
near  Philadelphia.  Write  qualifications 
to  Daily  Intelligencer,  Dolyestown,  Pa. 
—18901.  ' 


WRITER-RE.^  EARCH  BR 
Writer,  with  Rotary  or  other  service 
club  experience.  necde<l  to  research  and 
write,  manuals,  pamphlets,  other  aids 
for  Rotary  clubs  world-wide,  particular¬ 
ly  on  club  administration  aspects.  Ex¬ 
cellent  benefits.  Send  resume  and  sam¬ 
ples  to:  I 

ROTARY  INTERNATIONAL  | 
1600  Ridge  Ave.,  Evanston,  III. — 60201  . 


DO  YOU  THINK  working  for  a  daily  ! 
has  more  challenge  than  a  weekly?  i 
You  could  find  yourself  up  to  your  i 
ears  in  challenges  with  this  weekly  in  ! 
South  Jersey — and  the  compensation 
keeps  up,  too.  Catholic  Star  Herald,  | 
101  N,  7th  St.,  Camden.  N.J.  08102,  : 
nee<lB  a  good  reporter  who  also  has 
desk  talent  or  potential. 


WEEKLY  NEWSPAPER  seeks  guy  or 
gal  for  editorial  department.  Chance  to  ' 
be  in  on  everything — news,  features,  ! 
make-up,  camera;  can  pick  up  extra 
money  by  doing  some  ^  work  .  .  . 
but  not  necessary.  Advantages  of  small¬ 
town  living,  with  bustling,  growing 
larger  city  nearby.  Write  Jim  Bannon, 
Publisher,  Howard  County  News, 
Greentown,  Ind. — 46936.  I 

-  I 

SPORTS  INPORMATION  ! 

Need  replacement  for  law  school-bound  | 
assistant.  Want  a  versatile  guy,  mid-  I 
20’s,  who’s  ready  for  the  challenge  of  | 
working  with  all  phases  of  complete  j 
athletic  program  that  can’t  be  covered  i 
in  a  60-hour  week.  Good  opportunity  | 
in  a  great  environment.  Contact  Di¬ 
rector  of  Sports  Information.  Dart¬ 
mouth  College,  Hanover,  N.  H.  03756. 


VERRRRY 

INTERESTING 

If  you’re  a  copy  editor,  can 
you  say  that  about  your 
job?  Our  copy  editors  can. 
We’re  a  morning-afternoon 
daily  combination  with  a 
national  reputation.  We  de¬ 
liver  the  top  salaries  and 
fringe  benefits  that  others 
promise.  The  age  of  special¬ 
ization  and  the  expert  have 
come  to  our  desks.  And 
we’re  looking  for  interest¬ 
ing  people  to  do  interesting 
work.  If  you  qualify,  send 
full  background  to: 

BOX  484,  EDITOR  &  PUBLISHER 


I  EDIT  COPY  FOR  THE  WALL  STREET  JOURNAL  | 

I  We  are  looking  for  a  rim  man.  Editors  who  can  | 

I  use  a  pencil  creatively,  constructively,  intelli-  | 

I  gently  are  invited  to  apply  for  a  tryout.  We  | 

I  ore  not  looking  for  paragraph  markers,  | 

I  Write:  I 

I  Thomas  F.  Mitchell,  Chief  Copy  Editor  | 

I  THE  WALL  STREET  JOURNAL  | 

I  30  Broad  Street,  New  York.  N.  Y.  10004  | 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiMiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiminiiiiiiiiiiiiH 


SMALL,  PRIVATE  UNIVERSITY  In 
upstate  New  York  has  June  opening 
for  an  assistant  director  of  public  in¬ 
formation.  Require  strong  newswriting 
background,  bachelor’s  degree.  Excellent 
opportunity  for  bright,  hard-working 
individual  with  an  interest  in  one  of 
the  country’s  top  domestic  stories — the 
college  generation,  fbccellent  working 
conditions,  liberal  fringe  benefits.  Sal¬ 
ary  commensurate  with  experience. 
Send  resume  apd  clips  (returnable)  to 
Alan  Littell,  Director,  Public  Informa¬ 
tion,  Alfred  University,  Alfred,  New 
York  14802. _ 

EDITOR — Better  Homes  and  Gardens 
Books  has  an  opening  for  a  female 
stiecial-interest  editor,  who  has  a 
thorough  knowledge  of  decorating.  An 
excellent  opportunity  in  a  gro«-ing  op¬ 
eration  for  a  person  who  knows  decor¬ 
ating  and  can  write.  Actual  oliting 
experience  not  essential,  but  desirable. 
Offices  in  city  of  260,000,  Only  ten 
minutes  to  work.  Send  resum4  and  sal¬ 
ary  requirements  to  Carmen  Beranl. 
Box  777,  Des  Moines,  Iowa — 60303. 

MANAGING  BDI’TOR  for  large  ABC 
suburban  weekly  newst>aper  near  De¬ 
troit.  Prefer  man  in  his  40’s  with 
know-how  in  writing  e<litorials.  make¬ 
up  and  managing  staff  of  six.  Box  630, 
Elitor  A  Publisher. 


UNUSUAL  OPPORTUNITY 
If  you  are  an  able  reporter  or  e<litor 
between  the  ages  of  26  and  40,  with  a 
college  degree  or  experience  equal  to 
it,  this  may  be  the  opportunity  of  a 
lifetime  for  you.  If  you  have  wondere<i 
how  to  advance  farther  and  faster  than 
you  are  now,  applying  your  talents  in 
our  field  may  be  the  answer.  We  are 
looking  for  a  man  or  woman  we  can 
train  to  create  and  edit  greeting  cards 
and  other  products.  The  right  person 
will  be  given  increased  responsibility 
as  he  learns  more  about  an  exacting, 
but  unusually  creative  editorial  job. 
Excellent  starting  salary  and  one  of 
the  finest  benefit  programs  in  the  U.S. 
Send  letter,  complete  resum6  and  sam¬ 
ples  of  your  work  to : 

Edward  L.  Landers 
Professional  Recruitment 
HALLMARK  CARDS,  INC. 

25th  A  McGee  Traffioway 
Kansas  City,  Missouri— 64141 

FALLON.  F^TcERF^  " 
Specialists  in  Publishing 

Writers,  editors,  copy,  art,  news,  fash¬ 
ion,  production,  management  and  office 
personnel  for  books  and  magazines. 

717  Lexington  Ave.,  N.Y.C.— 10022 
(212)  PL  2-7810.  See  Mrs.  Cerf 


6-DAY  DAILY  NEEDS  EDITOR  for 
general  news,  sports,  make-up,  photos. 
Growing  area.  Offset,  with  all-new 
equipment  and  new,  air-conditioned 
buiiding.  Salary  open;  plus  benefits. 
C.  C.  Hartley,  Madison  Press,  London, 
Ohio— 43140. 

LOOKING  FORWARD  FOR  A 
CHALLENGING  ENVIRONMENT? 
We  are  seeking  an  editor  for  a  9,000 
daily  in  an  aggressive,  stimulating  San 
Francisco  Bay  Area  city  where  egg¬ 
heads  abound  and  community-conscious¬ 
ness  runs  high.  Aggressive,  generousiy 
bank-rolled  news  gathering  operation, 
conservatively  editorially.  Write  Box 
667,  Editor  A  Publisher,  including  re¬ 
sume’  and  references. 


Free  Lance 

WE  NEED  ARTICLES  AND  PHOTOS 
that  will  api^l  to  a  nation-wide  adult 
reading  audience.  Joe  Reece,  Eiditor, 
’THE  NATIONAL  INFORMER,  3660 
N.  lombard,  Franklin  Park,  HI. — 60131. 


Operators — Machinists 

FOTOSEHTBR  OPERATOR  —  <3ood 
climate,  good  working  conditions.  Will 
consider  training  good  mixer  operator 
for  p.m.  daily.  Call  or  write  Joe  Moore, 
Box  312,  Prescott,  Aril. — 86301,  or 
(602)  446-3333. 

LINO  OPERATOR — Have  cg>ening  for 
experienced  operator  on  night  shift. 
Good  wages.  Paid  vacation  and  holidays, 
(kiod  equipment.  New  plant.  Open  shop. 
Write  to  J,  L.  Kenner,  Lima  News, 
121  E.  High,  Lima,  Ohio  46802. 

WE  HAVE  OPENINGS  for  experienced 
Linotype  operators  and  doormen.  Con¬ 
tact  Bob  Vellenga,  The  News-Heraid, 
38879  Mentor  Ave.,  Willoughby,  Ohio 
44094.  (216)  942-2100.  An  equal  op¬ 
portunity  employer. 

PHOTON  200  OPERA’TOR,  experi- 
enced;  mark-up  exiwrience  helpful.  Join 
a  progressive  central  newspaper  plant. 
Open  shop.  References  required.  Con¬ 
tact  Harry  Green,  Jr..  The  Record 
Stockman,  P.0,  Box  16628,  Denver, 
Colo.— 80216. _ 

LINOFILM  OPERATOR,  experienced: 
capable  of  setting  ads  without  mark-up: 
or  will  train  printer  who  can  mark-up 
and  typo.  Adco  Advertising  Services, 
Inc.,  564  W.  Adams  St.,  Chicago,  HI. — 
60606.  Ph:  (312)  263-3078. 

(X)M POSING  ROOM  MACHINIST  — 
Union  shop;  night  shift;  permanent 
situation.  Must  be  experienced  in  ’ITS, 
Electrons,  Comets  and  Linotype  Mix¬ 
ers.  Two  shifts  os  machinist,  three 
shifts  ’ITS  monitoring.  Scale:  $166.10 
for  86-hours,  plus  many  fringe  bene¬ 
fits.  Send  resumd  to  Erl  Svendson, 
Head  Machinist,  Statesman-Journal  Co., 
280  Church  Street,  N.  E.,  Salem,  Oreg. 
—97808. 
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HELP  WANTED 


Operators— Machi  nisU 


LINOTYPE  OPERATOR,  experienced, 
for  semi-weekly  in  Northern  Indiana 
Lakes  region.  Elxcellent  working  condi¬ 
tions.  benefits.  Permanent.  Write  or 
call  Ernest  Eschbach,  North  Man¬ 
chester  (Ind.)  News-Journal. 


Photography 

TOP  BOSTON  DAILY  seeking  a  photo¬ 
grapher  :  metropolitan  daily  experience 
preferred,  but  would  consider  an  ag¬ 
gressive,  hard-working  applicant  of 
lesser  experience  to  fill  this  excellent 
opportunity  on  a  top  photographic  stafT. 
Send  resume  in  confidence  to  Box  548, 
Editor  £  Publisher, 


Prestmen^Stereotyperg  | 

COMBINATION  Journeyman-Assistant  ■ 
Foreman ;  night  shift ;  experienced  on  I 
Goss  letterpress.  Good  scale  and  fringe 
benefits.  Daily  newspaper,  ^ne  .3.  Send 
full  details,  experience,  past  employers,  | 
etc.  Box  520,  Editor  &  Publisher. 

PRESSMEN :  We  will  train  you  to  be  . 
ERiXrnNG  MACHINISTS.  Travel,  i 
high  wages,  liberal  exiienses  and  bene-  ; 
fits.  Write  Box  338,  Editor  &  Publisher.  - 

OFFSET  PRESSROOM  FOREMAN—  \ 
Somewhere  in  the  U.S.  there  must  be  ; 
a  man  thoroughly  trained  in  the  op-  | 
eration  of  a  Goss  Urbanite  press,  who  I 
is  quality-conscious  and  has  experience  I 
in  spot  and  process  color.  To  this  man, 
we  offer  a  brtter-than-average  salary  in 
a  busy  newspaper  and  commercial  print¬ 
ing  organization  in  an  area  noted  for 
its  gracious  living.  Chart  Area  2.  Box 
385,  Elditor  &  Publisher. 

WEB  PRESSMAN 

Experienced  on  Goss  or  Cottrell  news¬ 
paper  press.  Steady  i>osition.  Excellent  ! 
salary  and  fringes.  Days  or  nights.  I 
Call  collect  (212)  629-2900.  N,  Y.  C.  j 

EXPERIENCHR)  PRESSMAN  in  Illinois  i 
Letterpress,  newspaper  and  job  shop. 
Cylinder  and  duplex  presses.  Job  is 
steady,  in  nice  town,  good  salary  and  ! 
fringe  benefits.  Job  is  open  now.  Write:  ! 
Box  260,  Editor  &  Publisher.  I 

PACTFIC  STARS  AND  STRIPES  has  ■ 
immediate  openings  in  Tokyo,  Japan,  | 
for  Web  Offset  pressmen.  Must  have 
four  years’  experience  on  daily  news¬ 
paper  and  process  color  printing.  At¬ 
tractive  salaries  and  benefits.  Air-mail 
replies  with  details  on  experience,  edu¬ 
cation.  dependents,  and  availability  to: 
Production  Manager,  Pacific  Stars  and  ; 
Stripes,  APO  San  Francisco,  Calif. — 
96503. 

PRESSMAN-STEREXYTYPER 
Permanent  position  for  experienced 
man.  Good  scale  an.l  fringe  benefits. 
Call  collect  (217)  826-6262  or  write: 
Steve  Farruggia.  Press  Room  Foreman, 
The  News-Gazette,  48  Main  St.,  Cham¬ 
paign,  III.  61820. 

PRESSROOM  ASSISTANT  —  Experi¬ 
enced  newspaper  multiple  press  opera-  ! 
tions  and  letterpress  color.  Excellent 
salary  and  fringes.  Opportunity  to  ad¬ 
vance  to  top.  Management-oriented, 
Area  4.  Mail  complete  resum6  to  Box 
304,  Editor  &  Publisher. 


HELP  WANTED 


Printerg 


COMPOSING  ROOM  FOREMAN 
Experienced  man  to  supervise  metro¬ 
politan  6-day  daily  composing  room. 
TTS  and  photo-composition.  Union. 
(%art  Area  9.  Excellent  salary  and 
fringe  benefits  for  an  aggressive,  am¬ 
bitious  man.  Send  resume  and  salary 
requirements  to  Box  420,  Editor  £ 
Publisher. 

CHICAGO  SUBURBS  offset  typesetting 
plant  needs  supervisor.  Photon  200 
knowledge  helpful ;  able  to  handle  wom¬ 
en.  Mr.  Helenhouse.  Litho  Type.  Inc.,  | 
2457  Ridge  IM.,  Lansing,  Ill.  60438.  j 
COMPOSING  ROOM  FOREMAN  i 
Immediate  opening  for  experienced  j 
foreman  with  background  in  hot-metal,  | 
photo-composition  and  general  compos-  ] 
ing  room  supervision.  Exceptional  op¬ 
portunity  for  future  growth  with  mem-  1 
ber  of  the  Gannett  Group.  Please  send 
I  full  details  to  R.  D.  Wilkinson,  Gen-  | 
;  eral  Mgr.,  The  Evening  News.  85  Dick-  I 
I  son  St.,  Newburgh,  N.  Y. — 12550.  ' 

PRINTING  PLANT  MANAGER 
We  are  a  suburban  newspaper  in  Area 
!  2  with  a  new  Web  Offset  printing 
plant.  We  are  seeking  a  hustling  ex¬ 
ecutive  to  direct  our  production  (com- 
;  position  through  mailing)  and  expand 
i  the  scope  and  volume  of  our  job  and 
:  contract  printing.  Good  salary;  all 
■  benefits  plus  personal  incentive  plan. 

I  Write  full  details  in  confidence.  Box 
i  414,  Editor  £  Publisher. 

j  COLLEGE-ORIENTED  PRINTER  to 
j  administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing:  able  to  utilize  and 
supervise  college  students  as  part-time 
I  workers.  Salary  *6,500  to  18.000.  Send 
complete  resume,  reference  listing,  etc., 
to  President:  Northland  College,  Ash¬ 
land,  Wisconsin  54806. 


JOURNEYMAN  —  PRBSSMAN,  daily 
paper  in  suburban  N.  Y..  using  3-deck, 
24-page  Hoe  press,  seeks  train^  prees- 
stereotyper,  87K  hour  week;  top  wagM; 
non-union:  full  company  benefits.  Write 
Box  4,  Editor  £  Publisher. 


COMPOSING  ROOM 
WORKING  FOREMAN 
wanted  by  high-class,  modem  daily; 
15,000  circulation  in  prosperous,  pleas¬ 
ant  city  of  25,000.  We  need  an  ITU 
man  experience  in  practical  suiier- 
vision  and  efficiency  know-how,  to 
whom  we  offer  security,  excellent  salary 
and  opportunity,  outstanding  working 
conditions  and  equipment.  Interview 
essential.  Give  training,  experience  and 
general  background  in  letter  to  Box 
655,  Editor  £  Publisher. 


Production 

PRINTING  PRODUCTION  MANAGER 
WEB  OFFSET  PLANT 
Excellent  (g)portunity  for  person  with 
ability  to  take  charge  of  complete  pro¬ 
duction  operations.  Top  knowledge  of 
all  phases  ^of  Web  Offset  is  required.  i 
Plant  location :  N.Y.  metropolitan  area. 
Liberal  salary,  benefita.  Call  collect  I 

(212)  «?<>.?qo0. 

>RODUCTION  i 

MANAGEMENT  j 

If  you  are  looking  for  a  career  in 
Printing  Production  and  would  like  to  i 
be  associated  with  one  of  the  most 
forward-thinking  publishers  in  the 
country  then  what  we  have  to  offer 
should  interest  you. 

We  are  seeking  some  one  with  a  col-  I 
lege  degree  and  some  experience  in  the 
printing  production  area.  Possible  back¬ 
ground  could  include  any  of  the  fol¬ 
lowing:  Printing  degree,  part-time  back 
shop  experience,  or  full-time  printing 
experience  since  graduating  from  Col¬ 
lege. 

Training  will  include  exixMure  to  hot- 
metal.  photo-composition,  letterpress 
and  web  offset  as  well  as  personnel  I 
administration  and  labor  relations. 
Since  the  scope  of  the  operation  is  ' 
national,  re-location  Is  necessary.  | 

If  your  interest  is  in  management  and  ^ 
you  meet  the  above  qualifications,  ] 
please  send  complete  resume  including 
salary  requirements  in  complete  con-  i 
fidence  to  Box  635,  Editor  £  Publisher. 

Promotion— Regcarch 

ADVEBl’nSING  SALES  i 

PRESENTATION  WRITER  I 
Challenging  growth  position  for  per-  i 
ceptive  man  experienced  in  tiromotion  1 
writing,  advertising  sales  and  tor  mar¬ 
ket  research  ...  a  specializeil  job  of 
analyzing  market  data  and  selling  | 
creative  ideas  through  iiersuasive  pre¬ 
sentations.  I 

Excellent  salary,  attractive  benefits  and  ! 
stimulating  surroundings  in  marketing  ' 
department  serving  two  of  the  nation’s  ' 
largest  newspapers. 

Contact  Personnel  Dept.,  (Chicago  Sun-  j 
Times  and  Chicago  Daily  News,  401  N. 
Wabash  Ave.,  Room  235,  or  write  to  I 
Employment  Manager  at  the  same  ad¬ 
dress,  Chicago,  III. — 60611.  | 


HELP  WANTED 


Promotion— Regear ch 


WRITER— EXPERIENCED 
DIRECT  MAIL 

Real  pro  who  can  do  elegant  brochures 
and  mail  pieces  that  sell  cultural  broks. 
*15M.  FALLON.  FRY  £  CERF,  INC., 
717  Lexington  Ave.,  N.Y.C.  —  10022 
(212)  PL  2-7810.  See  Mrs.  Cerf. 


Public  Relationg 

COPY  WRITER-EDITOR  needed  for 
rapidly-growing,  specialized  national 
public  relations  agency  highly  regarded 
by  industry  and  press  mediums.  lasted 
40-mile8  north  Chicago  Loop.  Minimum 
of  two  years’  writing  finished  copy, 
editorial.  Knowledge  of  boating  and 
outdoor  recreation  products  desired,  but 
writing  skills  most  important.  Good 
salary  with  unusual  advancement  op* 
portunities.  Age  to  30.  Box  394,  Ed¬ 
itor  £  Publisher. 


PUILIC  RELATIONS  ASSISTANT 
Newspaper  man  with  minimum  two 
years'  reporting  experience  needed 
to  help  write  an  Ohio  industrial 
publication,  prepare  news  releases, 
feature  stories.  Contact; 

Duane  Zumbrunn,  Ohio  Power  Co. 

301  Cleveland  Ave.  S. 

Canton,  Ohio.  44702 


PUBLIC  RELATIONS  COLLEGE 
Assistant  Director  for  growing  college 
PR  department.  Must  )«  able  to  pro¬ 
duce  hard  news  and  features  for  col¬ 
lege  publications  and  news  bureau. 
Minimum  of  two  vears’  reportorial  ex¬ 
perience  preferred.  Send  resume  and 
salary  requirements  to  Richard  K. 
Brunner,  Dir.  College  Information. 
Muhlenberg  College,  Allentown,  Pa. — 
18104. 


PERSONNEL  AVAILABLE 


Adnunigtratiri 


19  YEARS’  (daily  and  weekly)  news¬ 
paper  experience.  Energetic,  hard  work¬ 
ing  idea  man — heavy  in  advertising 
sales,  promotion  and  layout — seeks  new 
challenge.  Has  worked  news,  circula¬ 
tion,  shop.  9  years’  with  present  36,000 
ABC  daily.  Early  40’s,  two  children. 
Willing  listener.  Prefers  (%art  Area 
1.  Box  431,  Elditor  £  Publisher. 

ASSISTANT  PUBLISHER.  GM 

OR  ADVER'nSING  DIRECTOR 
Presently  Publisher  on  small  daily. 
Convert^  same  from  loser  to  high 
profit.  Strong  on  ads,  business,  produc¬ 
tion  and  labor  negotiations.  Know- 
letterpress  and  some  offiset.  Can  invest 
and  will  reveal  reason  for  desiring 
change.  Married,  3  children :  age  36. 
Write  Box  506,  Elditor  £  Publisher. 

GENERAL  MANAGER  —  Outstanding 
record:  references  to  substantiate  27 
years’  successful  newspaper  manage¬ 
ment.  Pay  own  way  in  6  months  or 
less.  Resume  on  request.  Prefer  CThart 
Area  4  or  6;  consider  elsewhere.  Box 
479,  Elditor  £  Publisher. 

SUBLTRBAN  SPECIALIST! 

20  years’  in  advertising— classified  and 
display — administering  all  suburban. 
Now  ready  for  general  managership  or 
advertising  director’s  position.  44,  mar¬ 
ried;  college  grad:  active  community 
leader  and  executive.  Minimum :  *30,- 
000.  Write  Box  637,  Eklitor  £  Pub¬ 
lisher. 

DO  YOU  HAVE  A  PROBLEM? 
Dynamic  young  man  on  the  move ; 
unique  background  with  diverse  ex¬ 
perience  seeks  position  as: 

GENERAL  MANAGER 
Formal  technical  education :  business- 
oriented  ;  proven  administrator  who  can 
solve  problems,  control  costs;  extensive 
experience  with  latest  production  sys¬ 
tems  and  equipment.  Box  529,  Editor 
£  Publisher. 


WRITER — Career  opportunity  for  ver-  | 
satile  writer  with  five  or  more  years’ 
of  newspaper  and/or  press  association 
experience  in  news  bureau  of  major 
mid-western  corporation.  Feature  back¬ 
ground,  prior  public  relations  experi¬ 
ence  and  photo  editing  ability  definite 
pluses.  Salary  generous  and  open,  plus 
many  extras,  ^nd  resum4  to  Box  640, 
Elditor  £  Publisher, 


WRITER  WANTED 
We  want  a  strong  writer  capable  of 
developing  Into  a  first-rate  public  re¬ 
lations  exi>ert.  If  you’re  one  or  two 
years  out  of  college,  working  for  a 
newspaper  or  magazine  and  feel  you 
are  a  strong  writer,  and  also  feel  you 
would  like  to  expand  your  capabilities, 
we  have  a  wide  open  opportunity  for 
you.  We’re*  a  Chicago-baa^  corporation 
(top  i/i  of  Fortune  500).  Our  public 
relations  department  handles  all  phases 
of  PR  on  a  national  level.  Salary  will 
increase  depending  on  your  perform¬ 
ance.  An  equal  opportunity  employer. 
Send  rest<m#  including  salary  require¬ 
ments  to  Box  533,  Blitor  £  Publisher. 


PERSONNEL  .4VAIIABLE 


NEWS-EDITORIAL  ’TEACHING  wanted  i 
j  on  smaller  scene:  M.S.  17  years’  news-  i 
'  paper,  magazine  writing  experience.  ' 
{  Now  teaching  at  Midwest  university  (2 
years).  Box  471,  Editor  £  Publisher.  I 


EXPERIENCED  WRITER  with  English 
BA  still  in  warranty  seeks  Southeastern 
college  iKMt  advising  publications, 
teaching  J-classes  while  earning  MA. 
Box  491,  Editor  £  Publisher. 


NEED  ANOTHER  “PRO”? 
Experienced  editor  some  weekly,  small 
daily — now  on  one  of  quot^  U.S. 
newspapers,  seeks  journalism  faculty 
position.  A.B.,  guest  lecturer  on 
campus,  at  seminars.  A-1  references 
professionally  and  from  professors.  Box 
631,  Elditor  £  Publisher. 


Artigtg — Cartoonigtg 

EDITORIAL  CARTOONIST 
Award-winning,  seasoned  pro.  desires 
change.  Box  427,  Editor  £  Publisher. 

ARTIST  seeks  position  as  illustrator, 
political  and/or  q>orts  cartoonist.  Wide 
range  of  exi^rience  as  teacher,  agrency 
and  studio  artist.  Has  sold  to  national 
and  foreign  satirical  publications.  Box 
443,  ^itor  £  Publisher. 

CARTOONIST  —  Idea  man:  productive 
worker:  wants  to  work  with  syndicnterl 
cartoonist  or  newspaper.  Box  539.  Eldi¬ 
tor  £  Publisher. 


ARTIST 

Newspaper  artist — Spots,  illustrations, 
editorial  cartoons.  Box  461,  Elditor  £ 
Publisher. 


Circulation 

CIRCULATION  MANAGER  of  60M 
plus  wants  to  relocate.  18  years’  a.m., 
p.m.,  all  phases  of  circulation.  Box 
509,  Editor  £  Publisher. 

WRITE 
TO  ME 

if  you  want  a  modern,  aggressive, 
well  organized  circulation  department. 
I  am  in  my  middle  thirties ;  college 
educated:  have  competitive  exi)erience; 
now  earning  in  low  20’a. 

RESULTS 
ARE  MY 
SPECIALTY 

Box  547,  Elditor  £  Publisher. 

TOP-NOTCH  circulation  director  seek¬ 
ing  more  challenging  position.  Aswx'i- 
ated  and  still  with  same  newspaper  for 
many  years.  Thoroughly  experience*!  in 
all  phases  circulation,  that  is,  pronv*- 
tion,  i>ersonnel.  home  delivery  and 
street  sales.  Will  consider  a  position 
commensurate  with  ability  and  experi¬ 
ence.  and  that  offers  a  good  salary  and 
bonus  arrangement.  Box  567,  Elditor  & 
Publisher. 
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Personnel  Avellable 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Circulation 


AR^J  YOU  LOOKING  for  a  top-notch. 
door-knockiuK  circulation  manaKcrT 
I'm  your  man  I  Following,  ability  to 
build  aanrressive  department ;  strontc  on 
promotion.  Experience:  all  phases. 
Iscommendation ;  Toi>s.  Ap^e:  40’s.  Box 
4U,  Editor  &  Publisher. 


ATTORNEY/CTRCULATOR 
laeks  challenKinK  position  as  CM  on 
medium  to  large  daily.  Excellent  rec¬ 
ord  as  CM  on  competitive,  over  180,000, 
t.m-  daily  plus  experience  as  CM  on 
Jl-E  A  S.  Top  record.  Top  references. 
Beplies  to  Box  621,  Editor  &  Publisher, 
will  bo  held  confidential. 


Display  Advertising 

CONSUMER  and/or  TRADE  PUB. 
Creative 

ADVTG.  MANAGER  AVAILABLE 
Top  sales  record;  16  years’  present 
ecri<oration.  Will  relocate.  References 
available.  Box  616,  Elditor  &  Publisher. 


AD  DIRECTOR,  daily  group,  22  years’ 
experience  sales,  agency  copy,  layout, 
business  editor.  Ivy  graduate;  Air 
Force  Officer ;  over  12  years’  present 
job.  Can  handle  top  challenge.  Box 
tS6,  Editor  &  Publisher. 


AD  MAN.  CREATIVE 
Philadelphia  area 
Box  487,  Editor  &  Publisher 


ENERGETIC  MATURE  AD  MANAGER, 
early  40’s,  wishes  to  relocate  in  Florida. 
Seeking  challenging  administrative  po¬ 
sition.  20  years’  daily  experience.  Excel¬ 
lent  record.  Box  627,  Editor  &  Pub¬ 
lisher. 


Editorial 

HARD-WORKING  WOMEN’S  editor- 
writer  wants  job  in  mild  climate — large 
or  small  paper.  Strong  on  features, 
people  of  all  ages.  Box  413,  Elditor  & 
Publisher. 


SPORTS  EDITOR,  60,  college-teaching 
wife  (Ph.D)  desire  move  to  warm 
climate  in  or  near  college  town.  Box 
S89.  Editor  &  Publisher. 

EEPORTEnt/EDITOR/College  Instruc¬ 
tor  seeks  writing  position  on  medium- 
large  daily  or  on  magazine.  B.S.J., 
M.A. — 25 — three  years’  newa/editing  ex¬ 
perience;  2  years’  college  teaching. 
Available  July  1.  Prefer  metropolitan 
area.  Box  469,  Editor  &  Publisher. 


WOMAN  with  feature,  makeup,  copy 
desk  background  plus  women’s  editor 
experience,  desires  interesting  position 
any  department — any  size  paper — any 
area.  Box  446,  Editor  &  Publisher. 


NO  ROOM  AT  THE  TOP  after  10 
years  as  editor  in  full  charge  of  semi¬ 
monthly  trade  newspaper  in  Zone  6; 
IVi  years’  medium  and  metro  dailies. 
Combined  editorial  know-how  with 
•harp  business  acumen.  Earning  $15,- 
MO ;  seeking  a  real  challenge  with  stock 
options  and  a  future.  32,  married,  two 
children.  Will  relocate  for  right  spot. 
Box  439,  Editor  &  Publisher. 

YOUNG,  AND  MOVING  FAST 
Hard-driving,  flexible  writer-reporter 
with  Washington,  Milwaukee,  Miami 
newspaper  exiierience ;  24  years  old; 
draft  exempt.  BSJ-MSJ  Northwestern. 
Prefer  news ;  strong  on  features,  an¬ 
alyses.  But  also  have  solid  PR  ex¬ 
pertise.  WASHINGTON.  D.C.  ONLY  I 
Availability:  July.  SIOM  minimum,  un¬ 
less  unique  job  warrants  sacrifice.  Box 
467,  Editor  &  Publisher. 


REPORTER,  30,  seeks  liberal  paper 
requiring  tenacious  digger.  Wire  serv¬ 
ice,  daily  experience.  B.A.  plus  grad 
woik.  Know  government,  courts,  civil 
rights.  Please,  straightforward  replies. 
Box  468,  Eklitor  &  Publisher. 

COLLEGE  GRAD,  25,  B.S.  in  Journal- 
iim,  3  years’  exi>erience — government, 
entertainment,  courts.  civic  clubs, 
church.  Can  furnish  copies  of  news 
•tories  and  letters  of  commendation. 
Interested  in  Zones  4-6-8-9,  Box  489, 
Elitor  &  Publisher. 


Editorial 


WRITBR/ADMINISTRA’nVE  Assistant 
Responsibility  for  writing  and  editing 
feature  articles,  speeches,  news  re¬ 
leases,  brochures,  pamphlets  and  other 
materials  of  an  educational  and  cultural 
nature  for  a  wide  range  of  communi¬ 
cations  media.  Will  do  related  report¬ 
ing  and  research.  College  graduate  with 
proficient  office  skills.  ExiMrienced  in 
newspaper,  magazine,  radio  and  TV 
writing.  Forte:  health,  education,  wel¬ 
fare  fields.  Free  to  travel.  Anne 
Walker,  16  Littell  Rd.,  Brookline,  Mass. 
—4)2146.  Ph:  (617)  734-0961. 


BXCELLB34T  MAGAZINE  WRITER. 
20’s,  B.A.,  wants  writing  or  editing 
job.  Prefer  magazines;  Chicago  area. 
Box  493,  Editor  &  Publisher. 


NOT  JUST  A  JOB 
Veteran  desk  editor  on  one  of  na¬ 
tion’s  top  papers  seeks  executive  posi¬ 
tion  on  smaller  paper.  Experience<l 
on  weekly,  small  and  metropolitan 
dailies.  Firmly  established  but  seek  a 
more  responsible  job.  Box  481,  ^itor 
&  Publisher. 


OUTDOOR  WRITER— Grew  up  with 
shotgun  and  fly  rod — hunted  and  fished; 
seeks  position  where  responsibilities 
would  evolve  mainly  with  outdoor  writ¬ 
ing.  Samples  upon  request.  Age  26 ; 
B.A.  and  M.F.A.  in  English.  Available 
July.  Box  496,  Editor  &  Publisher. 


COPY  EDITOR — Slot,  rim  or  sports. 
Would  consider  sports  magazine  editor¬ 
ship,  or  managing  editor  smaller  pa¬ 
per.  Box  476,  Editor  &  Publisher. 


TOP  FEATURE  WRITER,  columnist. 
40,  side  tracked  to  editorials,  wants  to 
return  to  creative  newsroom  job.  Box 
607,  Editor  &  Publisher. 


FILM  CRITIC,  university  trained.  6 
years’  metro  newspapers,  seeks  ijosition 
as  critic-writer ;  knows  all  facets  of 
production-layout.  Has  cr^entials 
needed  to  build  exciting  new  entertain¬ 
ment  department.  Box  223,  Editor  & 
Publisher. 


EXPERIENCED  NEWSMAN  can  offer 
fringe  abilities  in  civil  rights  and 
medical  and  science  writing.  Age  3.3. 
two  children.  Box  5.59,  Bklitor  &  Pii*)- 
lisher. 


8-YEAR  DAILY  NEWSPAPER  veteran 
yens  to  move  up:  seeks  editing  posi¬ 
tion.  Marrie*!,  30 :  outdoorsman.  Bo.x 
661,  Elitor  &  Publisher. 


N.Y.C.  HIGH  .SCHOOL  TEACHER 
with  J-background,  seeking  summer  job 
writing  and/or  editing  in  N.Y.C.  metro¬ 
politan  area.  Former  college  editor. 
Knowledge  of  layout,  makeup;  imagin¬ 
ation.  Professional  experience  (includ¬ 
ing  sports),  publishing;  clippings,  ref¬ 
erences,  Marc  Bloom,  2445  Bragg  St., 
Brooklyn,  N.Y. — 11235. 


MANAGING  EDITOR-NBW^S  EDITOR. 
General  Manager.  Permanent  position 
— midwest  or  southwest ;  45 ;  hard 

worker:  no  sweat  under  pressure.  Know 
photography  and  offset.  Box  553.  Editor 
&  Publisher. 


FALLON.  FRY  &  CERF 
Specialists  in  Publishing 

Writers,  editors,  copy,  art,  news,  fash¬ 
ion,  production,  management  and  office 
l>ersonnel  for  l^ks  and  magazines. 

717  Lexington  Ave.,  N.Y.C.— 10022 
(212)  PL  2-7810.  See  Mrs.  Cerf 


WOMAN  REPORTER.  2  years'  experi¬ 
ence  suburban  daily,  state  capital  wire 
service,  seeks  spot  on  large  daily  — 
East  or  West.  Excell  on  government, 
features.  M.S.J.  Box  544,  E<Iitor  4 
Publisher. 

EDUCATION  EDITOR-PUBLICIST 
wants  to  grow  with  innovators  in  com¬ 
munications  me<lia;  also  free-lance.  Box 
546,  E<litor  4  Publisher. _ 

WAR.  FOREIGN  (XIRRE’SPONDENT. 
experience:!  —  authority  on  Southeast 
Asia  —  interested  in  challenging  assign¬ 
ment  there.  Numerous  military,  |k>- 
litical,  commercial  contacts.  Consider 
non-news  capacity.  Box  643,  E<litor  4 
Publisher. 


Editorial 


EDITOR— NEWS, 

copy,  make-up.  what  have  you.  Five 
years’  on  major  dailies.  Writing,  pho¬ 
tography  strong,  too.  Non-newspaper 
position  considere:!.  Box  542.  Editor  4 
Publisher. 


WEEKLY  EDITOR,  41,  with  growing 
family,  seeks  final,  permanent  move  to 
northern  New  England.  Nationally- 
known  magazine  writer,  Middlebury 
graduate,  listed  "IVlio's  IVho.”  Experi¬ 
enced  in  letterpress  and  offset,  and  in 
university  public  relations,  industrial 
marketing.  and  medical  reporting. 
Resum4  by  return  mail.  Box  526,  Edi¬ 
tor  4  Publisher. 


FINE  REPORTER,  who  knows  the 
value  of  doing  a  good  job  rather  than 
drawing  a  huge  salary,  wants  perman¬ 
ent  position  in  Area  3.  My  ability  now 
earns  $10,000  plus.  Box  552,  Editor  4 
Publisher. 


Free-Lance 


NEED  COVERAGE  in  Action  Area? 
Talented  free-lancers  available  for 
writing,  PR  assignments  in  Southern 
California.  Base:!  in  San  Diego.  Box 
612,  Editor  4  Publisher. 


JOURNALIST  (with  Nikon)  free-lanc¬ 
ing  through  Europe,  USSR,  North 
Africa.  May — December.  Anything  for 
you?  Richanl  Greene,  2080  Gough  St., 
San  Francisco,  Calif. —  94109. 


Miscellaneous 

YOUNG  MAN.  25,  with  5  years’  ex¬ 
perience  in  advertising  agency  mail- 
room,  with  major  emphasis  on  multilith 
operation  and  office  supply  purchasing, 
seeks  employer  in  Chicago  vicinity. 
Belmont-Austin-Irving  Park,  Cicero  or 
similar  with  opening.  Send  inquiry  for 
resume  to  Box  513  Eklitor  4  Publisher. 


Operators — Machinists 

HEAD  MACHINIST— EXPERT  on  all 
ITS.  Computers.  Elektrons  and  hot- 
metal  machinery ;  very  good  knowl¬ 
edge  of  electricity  and  electronics;  abil¬ 
ity  to  teach  and  organize.  Family  man. 
Union.  Zone  open,  "rop  offers  only.  Box 
39,  Eklitor  4  Publisher. 


SCAN-A-GRAVER  OPERATOR  ex¬ 
perienced,  with  a  knowledge  of  news 
photography.  I  am  21,  a  quick  learner 
who  will  accept  a  iHjeition  as  photo¬ 
grapher  or  engraver.  I  will  relocate 
anywhere  in  Zones  1  or  2.  Box  3,  Ekl¬ 
itor  4  Publisher. 


LINO  OPERATOR — Reliable  pr:xlucer: 
accurate :  middleagerl.  Seek  job  in  union 
shop  with  ITU  Industrial  Pension.  Box 
.536,  Editor  4  Publisher. 


Photography 

PHOTOGRAPHER,  36,  seeks  public 
relations,  advertising,  press  slot,  Elast- 
ern  Massachusetts.  Top  portfolio.  Box 
396,  ^itor  4  Publisher. 


NEWS  PHOTOGRAPHER,  experienced. 
27,  veteran,  B.A.,  seeks  news  photo 
job;  relocation  no  problem.  Minimum 
salary  $120  per  week.  Available  now  I 
Box  508,  Eklitor  4  Publisher. 

PHOTOGRAPHEHi,  32,  nine  years’ 
newspa|)er  experience :  many  awards; 
now  chief  i)hotographer  70.000  daily: 
seeking  to  relocate  in  more  creative 
atmosphere.  Box  497,  Editor  4  Pub¬ 
lisher. 


Pressmen— Stereotypers 

WEB-OFFSET  PRESSMAN— Goss  Ur- 
banite  or  Suburban  presses  preferrerl : 
with  plate  and  stripping  experience. 
H.  L.  Wilson,  Rte.  3,  Hlllcrest  Dr., 
Festus,  Missouri — 63028, 


Pressmen— Stereotypers 


PRESS  4  STEREO  FOREMAN 
Young  man — pressroom  and  stereotype 
department  foreman — desires  to  go 
back  to  Zone  3  or  4.  Presently  fore¬ 
man  of  100,000  circulation  daily  in 
Zone  1.  Excellent  references.  Box  83, 
Elditor  4  Publisher. 


STEREOTYPED,  in  30’s.  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  $3.26  an  hour. 
Box  476,  Eklitor  4  Publisher. 


Printers 


SHIRT-SLEEJVE  EXECUTIVE 
Man  with  good  background  in  offset 
cold-type  printing  and  letterpress  de¬ 
sires  job  with  company  with  growth 
Iiotential  but  needing  a  shirt-sleeve  ex¬ 
ecutive  to  really  get  them  rolling.  E.x- 
l>erience<l  from  original  to  out-the-door 
quality  pro<lucts.  Box  561,  Editor  4 
Publisher. 


GOING  COLD? 

Let  me  save  you  money.  15  years’ 
printing  experience  hot  and  cold  type: 
computerized-photo  composition  includ¬ 
ing  mark-up.  paste-up.  Photon  and 
Linofilm.  Family  man,  37,  college. 
Resume  on  request.  Box  549,  Eklitor  4 
Publisher, 


SUPERINTENDENT,  PRODUCTION 
MANAGER  OR  FOREMAN 
I’amiliar  with  hot  and  cold-tyi«,  com¬ 
puter  oi^eration  and  TTS.  Union  or 
o|ien.  Some  knowletlge  stereo  and  press. 
Resume  on  request.  Box  541,  Eklitor  4 
Publisher. 


HAVE  ENGRAVING  or  offset  prob¬ 
lems?  Fully  qualified  all-around  en¬ 
graved  and  offset  cameraman  wishes 
to  relocate.  Experience*!  in  process 
color  and  management.  Box  369,  Edi¬ 
tor  4  Publisher, 

COMBINATION  Press-Stereo  Foreman 
21  years’  experience  on  Goss,  Scott, 

I  Hoe  and  tubular  presses.  Desire  reloca- 
'  tion  in  Zones  4  or  6.  College  education 
I  family;  union-trained.  Prefer  open 
I  shop.  Box  237,  Eklitor  4  Publisher. 

CAPABLE  ENGRAVING  FOREMAN 
I  with  many  years’  experience  in  all 
phases  of  mmlern  processes  wishes  to 
relocate  in  a  warmer  climate,  prefer¬ 
ably  Southern  city  with  a  newspaper. 
Box  241,  ^itor  4  Publisher, 


COMPETENT  FOREMAN  wanU  posi¬ 
tion  with  challenge.  Complete  working 
knowledge  of  composing  room ;  Mms 
•press,  commercial  work.  PR  ability. 
Consider  all.  Confidential.  Reeum4.  Zone 
6-3.  Box  322,  Eklitor  4  Publisher. 

TROUBLE  SHOOTER,  age  36.  Are  you 
having  labor  problems?  18  years’  news¬ 
paper  experience,  all  phases,  hot  or 
cold,  plus  computerized  ad  mark-up. 
(215)  943-7256 


I  Production 

i  PRODUCTION  MANAGER,  expari- 
enced  all  departments,  hot  or  cold-type. 

I  Elxcellent  record,  references.  Available 
i  immediately!  Box  401,  Elditor  4  Pub¬ 
lisher. 


EXPERIENCTH)  IN  OFFSET  and  pho¬ 
tocomposition  (Linofilm  and  Photon 
I  713-10  Ad  Composition).  Seek  position 
I  as  Production  Manager  of  small  daily. 
I  or  assistant’s  job  on  larger  daily.  Box 
455,  Editor  4  Publisher. 


Public  Relations 

'  GOVERNMEINT  INDUSTRIAL  EDITOR 
'  Know  make-up,  photo  editing,  photo- 
>  gaphy;  four  years’  news  experienes. 

{  Veteran,  32  J-degree.  Seeks  house 
organ.  Box  457,  Eklitor  4  Publisher. 


NEWSMAN  seeks  college  PR  position. 
Exi>erienced  at  meeting  and  talking  to 
I  people— writing  about  anything.  Box 
i  .5.58,  Elitor  4  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

International  press  card 


After  observing  the  perform¬ 
ance  of  the  United  Nations  and 
its  various  organizations  in  try¬ 
ing  to  write  international  cove- 
nents  protecting  human  rights 
and  preserving  freedom  of  the 
press  we  are  doubtful  about  try¬ 
ing  to  get  international  approval 
for  agreements  of  this  kind. 

It  is  our  observation  that 
many  nations  are  willing  to  give 
lip  service  to  the  cause  of  free¬ 
dom  but  are  also  willing  to  find 
logical  excuses  to  curtail  it  when 
the  occasion  suits  them. 


danger  and  should  receive  ade¬ 
quate  protection  in  so  doing; 
and 

Whereas  article  4  of  the  Ge¬ 
neva  Convention  relative  to  the 
Treatment  of  Prisoners  of  War 
of  August  12,  1949  provides  for 
the  treatment  of  war  corre¬ 
spondents  who  have  fallen  into 
the  power  of  the  enemy  as  pris¬ 
oners  of  war  who  must  at  all 
times  be  humanely  treated; 
and 

Whereas  article  13  of  the  Ge¬ 
neva  Convention  for  the  ameli¬ 


authority  of  an  International 
Bureau  for  the  protection  of 
journalists  engaged  in  danger¬ 
ous  missions  which  shall  be  es¬ 
tablished  for  the  purposes  of 
this  convention. 

The  International  Bureau 
shall  be  an  independent  body  es¬ 
tablished  by  the  press  organisa¬ 
tions  listed  in  the  Annexe  to  this 
Convention  (the  list  will  be  at¬ 
tached  to  the  final  text)  and  act¬ 
ing  under  the  patronage  of  the 
United  Nations.  It  shall  consist 
of  not  less  than  five  and  not 
more  than  seven  members  who 
shall  be  appointed  by  the  Secre¬ 
tary-General  of  the  United  Na¬ 
tions  from  a  list  prepared  by  the 
said  press  organisations.  The 
Secretary-General  of  the  United 
Nations  shall  seek,  in  the  ap¬ 
pointment  of  the  said  members, 
to  assure  the  universal  charac¬ 
ter  and  the  prestige  of  the  In- 


sion  which  has  been  notified  as 
dangerous  or  potentially  danger¬ 
ous  a  journalist  shall  at  all 
times  have  with  him  the  official 
card  issued  by  the  International 
Bureau  and  shall  produce  it  on 
request. 

When  in  a  situation  of  actual 
danger  to  life,  a  journalist  shall 
wear  a  distinguishing  and  easily 
recognizable  insignia,  the  form 
of  which  shall  be  decided  by  the 
International  Bureau. 

10.  Whenever  there  is  reason 
to  believe  that  a  journalist  en¬ 
gaged  on  a  dangerous  mission  is 
in  difficulties  the  International 
Bureau  shall,  either  upon  re¬ 
quest  or  of  its  own  initiative, 
take  immediate  action.  It  shall 
in  particular  take  whatever 
steps  it  deems  to  be  necessary  in 
order  to  ensure  that  the  present 
Convention  is  respected  both  by 
the  lawful  authorities  concerned 


Nevertheless,  the  Internation¬ 
al  Press  Institute  has  prepared 
a  Draft  Convention  for  the  pro¬ 
tection  of  journalists  when  on 
dangerous  missions  which  it 
hopes  will  ultimately  receive  in¬ 
ternational  endorsement. 

We  hope  so,  too,  but  we  won¬ 
der  what  effect  such  a  document 
would  have  had  if  the  United 
States  had  been  a  signatory  to 
it  and  the  Convention  had  been 
in  full  force  during  the  Chicago 
difficulties  last  August. 

Would  the  Chicago  authorities 
have  felt  bound  by  it,  or  even 
have  been  aware  of  it,  in  time  to 
stop  the  club  swinging  w’here  re¬ 
porters  were  concerned?  We 
doubt  it. 

But  the  document  is  worth 
noting  and  worth  publicizing. 
We  might  be  wrong,  and  some¬ 
thing  might  come  of  it. 

The  full  text  of  the  IPI  Draft 
Convention  follows: 

«  *  « 

Whereas  article  19  of  the  Uni¬ 
versal  Declaration  of  Human 
Rights  and  article  19  of  the  In¬ 
ternational  Covenant  on  Civil 
and  Political  Rights  define  the 
right  to  freedom  of  opinion  and 
expression  to  include  “freedom 
to  seek,  receive  and  impart  in¬ 
formation  and  ideas  . .  .  through 
.  .  .  any  media  and  regardless  of 
frontiers”; 
and 

Whereas  the  press  plays  a 
vital  role  in  imparting  informa¬ 
tion  both  at  the  national  and  at 
the  international  level; 
and 

Whereas  the  gathering  of  in¬ 
formation  for  the  use  of  the 
press  may  involve  journalists  in 
situations  of  danger; 
and 

Whereas  it  is  necessary,  in  or¬ 
der  that  the  press  may  fulfill  its 
role  of  informing  the  public  of 
the  world,  that  journalists 
should  continue  to  cover  situa¬ 
tions  which  may  involve  them  in 
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oration  of  the  condition  of  the 
Wounded  and  Sick  in  Armed 
Forces  in  the  Field  of  August 
12,  1949  and  article  13  of  the 
Geneva  Convention  for  the  ame¬ 
lioration  of  the  conditions  of 
Wounded,  Sick  and  Shipwrecked 
correspondents  of  Armed  Forces 
at  Sea  of  August  12,  1949  pro¬ 
vide  for  the  respect  and  protec¬ 
tion  of,  inter  alia,  sick  or 
wounded  war  correspondents  in 
all  circumstances; 
and 

Whereas  at  the  present  time 
the  said  Conventions  are  not 
adapted  to  the  conditions  in 
which  the  journalist  has  to  w'ork 
and  are  totally  inadequate  to 
provide  an  adequate  protection 
for  journalists  in  all  circum¬ 
stances  of  danger  arising  out  of 
the  performance  of  their  mis¬ 
sion; 

1.  The  Parties  undertake  to 
respect  and  to  ensure  respect  for 
the  present  Convention  in  all 
circumstance. 

2.  The  present  Convention 
shall  apply  to  all  journalists  un¬ 
dertaking  dangerous  missions. 

3.  “Journalist”  means  a  press 
correspondent,  photographer 
cameraman  or  technician  who 
has  been  duly  accredited  and 
registered  in  accordance  with 
the  present  Convention. 

4.  “Press”  means  any  of  the 
following  media  of  information: 
press  agencies,  newspapers, 
periodicals,  radio,  television  or 
cinema  newsreels. 

5.  “Dangerous  mission”  means 
any  mission,  undertaken  by  a 
journalist  for  the  purpose  of 
gathering  information,  in  which 
there  is  or  there  arises  danger  to 
his  life,  bodily  integrity  or  lib¬ 
erty.  In  particular  it  includes 
cases  of  declared  or  undeclared 
war,  civil  war,  other  armed  con¬ 
flict,  guerilla  warfare,  riot  or 
demonstration. 

6.  The  Parties  undertake  to 
recognise  the  jurisdiction  and 


ternational  Bureau. 

7.  The  International  Bureau 
shall  provide  all  journalists  reg¬ 
istered  with  it  by  the  press  or¬ 
gan  which  they  represent  with 
a  duly  authenticated  official  card 
certifying  the  professional  sta¬ 
tus  of  the  holder,  which  shall 
contain  a  photogn^aph  and  the 
following  information :  name, 
age,  nationality,  function,  press 
organ  by  which  registered.  The 
International  Bureau  may  regis¬ 
ter  free-lance  journalists  who 
apply  for  such  registration  and 
provide  evidence  satisfactory  to 
the  Bureau  as  to  their  profes¬ 
sional  status. 

The  official  card  of  a  free¬ 
lance  journalist  shall,  in  place  of 
the  name  of  the  registering 
newspaper,  contain  a  statement 
of  his  status  of  free-lance  jour¬ 
nalist. 

8.  When  a  journalist  is  sent 
upon  a  mission  which  is  a  dan¬ 
gerous  or  potentially  dangerous 
mission,  the  newspaper  sending 
such  journalist,  as  in  the  case  of 
a  free-lance  journalist,  the  jour¬ 
nalist  shall  immediately  notify 
the  International  Bureau  there¬ 
of  and  the  Bureau  shall  keep  a 
record  of  all  missions  so  notified. 

9.  When  engaged  upon  a  mis¬ 


and  by  any  other  de  facto  au¬ 
thority  which  may  be  involved. 

11.  Journalists  shall  never  be 
attacked,  molested  or  obstructed 
in  the  exercise  of  their  profes¬ 
sional  duties  and  their  status 
shall  at  all  times  be  respected  by 
those  with  whom  they  come  into 
contact. 

12.  Journalists  shall  in  no  cir¬ 
cumstances  be  taken  prisoner, 
detained,  imprisoned  or  tried,  by  ■ 
any  authority  whatsoever,  on  ac¬ 
count  of  activities  undertaken 
bona  fide  and  exclusively  in  the 
accomplishment  of  their  profes¬ 
sional  mission.  In  case  of  arre  * 

a  journalist  shall  be  freed  within 
the  shortest  possible  period  and 
shall  be  granted  all  necessary 
facilities  to  enable  him  to  return 
to  the  country  of  his  choice. 


Question  lady  dies 

Baltimore 
Miss  Margaret  Tighe  “Cissie” 
Burke,  58,  former  information 
bureau  clerk  at  the  Sunpapers, 
was  found  dead  March  10  at  her 
home.  She  retired  in  1966  after 
33  years  as  “voice”  of  the  Sun- 
papers  to  the  many  people  who 
called  to  ask  a  question. 
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Everything  in  Baltimore  revolves  around  The  Sun 

. .  .that*s  why  Baltimore 
Real  estate  advertisers 
place  89%  of  their 
nemaper  linage 
inThe  Sunpapers  B 

National  Representatives;  Cresmer,  Woodward.  O'Mara  ft  Ormsbee  •  Los  Angeles, 
New  York,  San  Francisco,  Chicago,  Oetroit,  Atlanta,  Philadelphia,  Minneapolis.  Boston 
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